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Outraged  G.  O.  P.  Editorial  Conscience 
Tore  Mask  From  Indiana  Politics 

Pen  Picture  of  Fiery  Thomas  H.  Adams,  Hoosier  Elditor  Who  Claims  He  Has  “TTie  Goods” — Corre¬ 
spondents  Flock  to  Report  Events  Which  May  Lead  to  Major  Scandal 


TKD1.\N.\P0LIS,  Oct.  13. — Two  years 
^  ago  Thomas  H.  Adams,  owner  and  edi¬ 
tor  of  the  Vincennes  (Ind.)  Commercial, 
was  appointed  chairman  of  the  transporta¬ 
tion  committee  of  the  Republican  Editorial 
.\ssociation  in  Indiana.  From  that  un¬ 
spectacular  event  leads  a  long  and  slowly 
sputtering  fuse  to  the  present  political 
scandal  in  the  Hoosier  G.  O.  P.  which, 
whether  time  will  prove  it  a  squib  or  can¬ 
non  cracker,  belongs  in  the  category  of 
major  fireworks. 

In  consequence  of  that  forgotten  inci¬ 
dent  twenty  out-of-town  correspondents 
have  already  invade<l  this  city  and  more 
are  reported  on  the  way,  all  armed  for 
big  game,  which  is  stealthy  in  this  state. 
TTk  writer  took  the  following  poll  of  first- 
string  correspondents  today; 

^aul  Y.  .\nderson,  St.  Lotus  Post-Dis¬ 
patch;  Robert  Barry,  New  York  Evening 
World;  Richard  Oulahan,  Nt'w  York 
Times;  G.  Gould  Lincoln,  IVashington 
Star;,  .■\lfred  H.  Kirchhofer,  Buffalo 
Sru's;  Theodore  G.  Joslin,  Boston  Tran- 
s&ipt;  Robert  M.  Qioate,  Boston  Herald; 
Henry  Suydam,  Brooklyn  Eagle;  D.  L. 
Hartley,  Kwtsas  City  Star;  Paul  R. 
Leach.  Chicago  Daily  News;  W.  A.  S. 
Douglas,  Baltimore  Sun;  Robert  Seltzer, 
Cletvland  Times;  A.  J.  Lorenz  and  Sam 
Blair,  Chicago  Herald  &  Examiner;  Or¬ 
ville  Dwyer  and  Philip  Kinsley,  Chicago 
Tribune;  Garland  .Ashcraft,  Cleveland 
Press;  Ned  Doyle.  Cleveland  Press,  and 
Albert  F.  Baenzieger,  Chicago  American; 
Forrest  Davis,  .Vere  i^ork  Herald  Trib¬ 
une. 

Tom  .Adams  is  old  in  the  ways  of  the 
dty  room  and  printer's  ink  is  to  him  like 
powder  smoke  to  a  war  horse,  but  never 
in  his  career  has  he  instigated  such  a 
march' of  the  newspaper  craft  as  this. 

Vincennes  is  the  seat  of  Knox  County, 
down  in  the  southwest  corner  of  the  state. 
It  sums  something  more  than  15,000  and 
less  than  20,000  people.  It  was  the  loca¬ 
tion  of  a  famous  old  fort  and  is  rich  in 
Indiana,  French  and  British  history.  And 
the  Commercial  is  one  of  the  oldest  papers 
in  all  Indiana.  By  report  it  has  been  a 
money-maker  and  Adams,  while  no  man 
,  wf  wealth,  has  been  free  to  fight  the  Ku 
Klux  Klan  and  barge  around  in  behalf  of 
reform  when  he  pleased. 

But  it  was  not  as  reformer  that  he 
became  transportation  chairman  of  the 
Kitorial  Association.  Many  country  pub¬ 
lishers  had  trouble  getting  proper  circula¬ 
tion  distribution  and  Adams  had  an  idea 
that  trucks  might  be  used  to  great  ad¬ 
vantage.  the  publishers  themselves  build¬ 
ing  up  a  state-wide  delivery  service.  In 
his  investigations  Adams  became  friendly 
with  John  D.  Williams,  director  of  the 
State  Highway  Commission,  a  political 
job  which  controlled  the  disbursement  of 
*hout  $15,000,000  yearly,  a  nice  plum. 

illiams  confided  that  he  had  certain 
«emies.  Presently  Williams  was  in¬ 
dicted  on  a  paltry  charge,  the  sale  of  $173 
worth  of  anvils  or  something  like  that, 
\V  illiams  alleged  he  had  been  framed. 
The  indictment  is  still  pending  and  un- 
pressed. 


By  DUDLEY  NICHOLS  gnjund  to  explain  that  for  nearly  four 

Ve’M.’  York  ll-’orld  .Staff  Correspondent  Writing  for  Enm>R  &  Pubushkr  by  Request  years  graft  and  corruption  have  furnished 

topics  for  by-talk,  rather  cynical  and  cal- 

-  lou.sed,  in  Indiana. 

Now  and  again  voices  had  been  raised 
in  arraignment.  Evidently  nobody  could 
shout  like  Tom  Adams.  Finding  his  over¬ 
tures  rejected  he  went  to  his  own  me¬ 
dium. 

The  Indianapolis  Times,  a  Scripps- 
Howard  paper,  backed  him  up. 

Politicians  laughed  up  their  sleeves. 

Old  Tom  kept  shouting.  Whether  he 
had  “the  goods,”  as  he  claimed,  remains 
to  be  proven.  But;  everybody  in  Indiana 
seemed  ready  to  admit  the  situation  was 
just  as  bad  as  Adams  painted  it  or  a 
g<H)d  deal  worse  and  presently  outlying 
papers  began  to  catch  the  echoes  of  tom* 
■Adams’  roaring. 

If  there  is  one  thing  the  old  Vincennes 
editor  can  do  it  is  roar.  It  may  be 
that  his  polish,  his  perfection,  his  form 
in  the  decadent  art  of  cussing  exceeds  his 
ability  to  roar,  biit  that  is  debatable.  He 
has  twenty'  inflecrions  for  every  oath  to 
express  twenty  degrees  of  passion  and  he 
can  permutate  these  infinitely  by  smackirig 
the  right  fist  into  the  left  hand  or  the  left 
first  intd  the  right.  When  the  “old  man’* 
(he  is  66)  cusses  corruption  in  seven  col¬ 
ors,  the  plaster  falls  upon  the  floor  and  the 
air  goes  splintering  out  the  windows. 

Yes,  as  'indicated  at  the  commencement 
of  this  report,  Mr.  Adams  has  drummed 
up  some  basiness.  But  if  he  proves  more’ 
the  ballyhoo  than  a  showman  the  boys 
will  only  'stand  in  front  of  his  tent  for  a 
while  and-  tjjen  move  on  back  to  Wa>h- 
•  ington  and,  their  home  cities. 

AJr.  Adorns  is  a  strapping,  grizzled, 

■  •  deep-chest^  man  whose  temper  bristles 
like  his  clipped  gray  moustache.  He  must 
have  been  a  two-fisted  editor  in  his  day — 
and  that  day  is  not  done.  He  talks  as 
St.  Paul  must  have  talked  when  some¬ 
body  stotnl  up  for  Pontius  Pilate.  He 
denounces  the  “mad  dogs  of  hell,”  and 
when  his  enemies  attack  him  he  is  being 
“crucified,”-  nothing  less. 

People  admire  him,  not  for  his  rural 
irascibility- -but  for  his  downright  honesty 
and  impassioned  desire  for  clean  govern¬ 
ment.  One  would  say  not  even  his  ene- 
Thomas  H.  Adams  mies  can-  condemn  him  however  much 

—  they  damn 'him.  ’His  is  a  hard  row  to 

.  .  ,  ,  .  .  1  CO  •’Of  f’oen  clear  sailing  even 

Contrary  to  expectation  the  indictment  roborated  these  stories  by  nearly  50  iwn  -  Republican  Editorial  Association, 
did  not  force  Williams’  resignation — “and  who  had  been  in  with  Stephenson.  We  nineteen  members  tried  to 

that’s  when  I  got  on  the  job,”  Tom  Adams  got  the  man’s  chauffeur,  his  butler,  house-  hi„ck  him  by  getting  together  and  an- 

told  the  writer.  keeper,  secretary,  stenographer,  his  lieu-  „„uncing  he  was  not  authorized  to  con- 

Adams’  investigations  led  him  into  tenants  and  trusties.”  duct  the  investigation.  This  dissension 

strange  byways.  He  brought  up  a  year  Adams  said  he  determined  to  house-  not  been  aired,  but  .subsequently  Presi- 
later  at  Muncie,  Ind.,  and  fell  in  with  clean  his  own  party  and  set  about  it  with  dent  J.  Frank  McDermond  of  the  .Asso- 
George  Dale,  a  fiery  editor,  who  had  been  quiet  determination.  He  alleges  he  was  eJation  publicly  backed  him  up. 
in  hot  water  with  the  Ku  Klux  Klan  and  rebuffed  by  every  official  from  Governor  Already  h'ditor  .Adams  has  precipi- 
is  even  now  appealing  from  a  conviction  Ed  Jackson  on  down.  tated  seven  $1,000,(XX)  suits,  with  Mayor 

for  contempt  of  court  for  his  editorial  He  says  he  then  requested  an  investi-  j„j,n  1.^  Duvall  of  Indianapolis  as  plain- 
opinions.  gating  committee  of  the  Republican  Edi-  tiff  and  the  Indianapolis  Times  and  the 


Thomas  H.  Adams 


“Dale’s  .story  amazed  me,”  said  Adams 


“Through  him  I  met  Court  Asher,  who  simply  converting  the  transportation  com 
had  been  thick  with  D.  C.  Stephenson  niittee  as  it  stood. 


gating  committee  of  the  Republican  Edi-  tiff  and  the  Indianapolis  Times  and  the 
tonal  Association  which  complied  by  Chkago  Tribune  among  defendants, 
simply  converting  the  transportation  com-  These  ensued  from  publication  of  ph,:.o- 


when  he  built  up  his  super-government  in 


ittee  as  it  stood.  graphs  furnished  by  Mr.  Adams  wlv'ch 

Frorn  now  on  the  story  grows  con-  purported  to  represent  pre-election 


Indiana.  Asher  made  shocking  revela-  troversial  and  will  be  omitted  as  it  has  promi.ses  made  by  Mayor  Duvall  to 
tions  to  me.  I  found  out  about  the  fram-  been  amply  reported  in  the  country’s  Stephenson  in  return  for  Klan  support 
ing  of  Williams.  Step  by  step  I  cor-  press.  But  it  is  not  treading  prejudiced  at  the  polls. 
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Editor  &  Publisher  for  October  16,  1926 


t(i  membership, 
over  the  objec- 
tions  of  the  San 
Antonio  Light,  a 
Hearst  evening 
and  Sunday  news¬ 
paper. 

The  Light,  ac¬ 
cording  to  Kent 
Cooper,  A.  P. 
general  manager, 
holds  no  legal  pro¬ 
test  right.  This 
right  is  held  by 
the  San  Antonio 
Express,  which  B.  H.  A 
owns  the  News, 
and  was  consequently  waived. 


A.  P,  DIRECTORS  ELECT  SAN  ANTONIO 
NEWS  TO  EVENING  MEMBERSHIP 

Admitted  Over  Objections  of  Hearst  Paper — Express  Holds 
Only  Legal  Protest  Right — Two  New  Members  in 
Lawrence,  Mass. — Anthony  Succeeds  Clark 

A  SSOCIATED  PRESS  directors  meet-  of  this  board,  lending  the  wisdom  of  his 
ing  in  New  York  last  week  elected  counsel  to  all  its  deliberations  in  a  mea- 
the  .S'an  Antonio  Nctos,  an  evening  paper,  sure  of  inestimable  value,  in  that  his 
to  membership,  active  newspaper  connection  of  more  than 

half  a  century  imparted  an  experience  that 
gave  unusual  weight  to  his  judgment. 

“Born  in  Hartford,  Conn.,  April  1, 
1848,  he  was  the  patriarch  of  the  Board. 

“Graduating  from  Yale  in  1871  he  en¬ 
tered  the  service  of  the  Hartford  Courant, 
steadily  rising  to  the  control  of  that 
great  newspaper  over  which  he  presided 
for  many  years,  until  his  death,  and  in 
which  service  he  acquired  a  national 
reputation,  as  an  editor,  a  statesman,  and 
a  patriot. 

“Honored  many  times  by  the  political 
the  San  Antonio  party  with  which  he  was  associated,  and 

Express,  which  B.  H.  Anthony  by  the  national  administrations  reflected 

owns  the  News  'b  its  success,  he  was  at  all  times  tol- 

and  was  consequently  waived.  erant,  fair  minded  and  patriotic  in  his 

No  Hearst  representative  voicing  the  attitude  on  men  and  measures,  placing 
Light’s  objections  appeared  in  person  country  above  party  and  the  public  wel- 
before  the  board  when  final  action  was  fare  above  expediency, 
taken  last  week.  Bradford  Merrill,  gen-  “In  every  section  of  the  country  he  was 
eral  manager  of  the  Hearst  newspapers,  esteemed  for  his  virtues,  respected  for 
and  Victor  Polachek  both  attended  on  his  ability,  and  honored  for  the  eminent 
other  matters,  but  neither  were  instructed  sense  of  fairness  that  characterized  his 
to  speak  on  the  San  Antonio  affair.  A  attitude  in  all  matters, 
hearing  on  the  case  was  first  held  a  year  “As  a  member  of  this  board  his  lov- 
ago,  when  objections  were  filed  by  D.  E.  able  disposition  endeared  him  to  all  his 
Town  of  the  Hearst  general  management,  associates.  Until  the  past  few  months. 
No  comment  for  publication  was  made  when  prevented  by  the  affliction  that  re- 
either  by  officials  of  the  Associated  Press  suited  in  his  dea'h,  he  attended  every 
or  by  Hearst  executives.  It  is  under-  meeting  of  the  board,  and  of  its  executive 
stood  that  the  objections  raised  last  year  committee  on  which  he  served  as  a  mem- 
by  Mr.  Town  on  behalf  of  the  San  her  since  his  election  to  the  board.  He 
Antonio  Light  were  based  on  the  lack  of  was  keenly  interested  in  these  meetings, 
precedent  for  election  of  a  new  member  and  in  the  welfare  of  The  Associated 
to  the  A.  P.  in  a  territory  and  field  Press,  with  which  he  was  connected 
already  occupied.  ...  since  its  organization,  and  for  the  develop- 

The  San  Antonio  situation  differs  ment  of  which  he  largely  shared  the 
radically  from  those  in  Baltimore  and  credit. 

Rochester,  where  Hearst  newspapers  “The  board  directs  that  a  page  of  its 
have  successfully  opposed  election  of  op-  minutes  be  inscribed  to  his  memory,  and 
position  newspapers  to  A.  P.  membership,  2  copy  of  this  action  be  forwarded 

In  Baltimore  the  News  and  irj  Rochester  family  and  to  the  Hartford 

the  Journal  (through  its  purchase  of  the  Courant.’’ 

old_  Post-Express)  ^sstss  protest  ri^ts  Appointment  of  a  successor  to  M.  E. 
dating  from  tl^  Illinois  charter  under  former  editor  of  the  Houston 

which  the  A.  P.  was  operated  prior  to  ^  Chronicle,  as  chairman  of  the 

^^99‘  .  •  I .  •  .  j  •  n auditing  committee  was  referred  to  the 

No  such  right  is  lasted  in  ti  .  '  other  committee  members.  They  are  E. 

bership  held  by  the  San  Antonio  Light  ^  Meriden  (Conn.)  Record;  C. 

nor  in  those  A.  Morden,  Portland  (Ore.  )  Oregonian; 

A  P.  members  elected  under  the  presen  ^  j  Evansville  Journk 

Artkll  Ill  ofS^'^-iaws  provides  that 


EDITOR  &  PUBLISHER 
CALENDAR 

Oct.  17-20— Graphic  Arts  Assn., 
annual  convention,  Detroit. 

Oct.  18-19 — Insurance  Advertising 
Conference,  Tuller  Hotel,  De¬ 
troit. 

Oct.  18 — Employing  Printers  Assn, 
of  Chicago,  13th  annual  conven¬ 
tion,  Chicago. 

Oct.  18-19 — Carolinas’  Circulation 
Managers  Assn.,  7th  annual  con¬ 
ference,  Spartanburg,  S.  C. 

Oct.  19-22 — Outdoor  Advertising 
Assn,  annual  convention,  Bilt- 
more  Hotel,  Atlanta,  Ca. 

Oct.  19-20 — Inland  Daily  Press 
Assn..  October  meeting.  Sherman 
Hotel.  Chicago. 

Oct.  19-20 — New  York  State  Circu¬ 
lation  Managers  Assn.,  annual 
convention.  Hotel  Martinique, 
New  York. 

Oct.  20 — 100,000  Group  of  Ameri¬ 
can  Cities,  business  meeting. 
Hotel  La  Salle,  Chicago. 

Oct.  20-22 — Direct  Mail  Advertising 
Assn.,  annual  convention,  De¬ 
troit. 

Oct.  21-22 — Audit  Bureau  of  Cir¬ 
culations,  annual  convention. 
Hotel  La  Salle,  Chicago. 

Oct.  21 — Agricultural  Publishers 
Assn.,  annual  convention.  Hotel 
La  Salle,  Chicago. 

Oct.  21 — American  Association  of 
Advertising  Agencies,  luncheon 
to  publishers.  Hotel  La  Salle, 
Chicago. 

Oct.  21 — Assn,  of  Newspaper  Ad¬ 
vertising  Executives,  meeting, 
Morrison  Hotel,  Chicago. 

Oct.  21-23 — University  of  Michigan 
Press  Club,  8th  annual  con- 
ferepc».  Ann  Arbor,  Mich. 

Oct.  21-23 — American  Society  of 
Sales  Executives,  annual  conven¬ 
tion,  White  Sulphur  Springs,  Va. 

Oct.  21 — Catholic  Writers’  Guild  of 
America,  Inc.,  meeting.  Guild 
Hall,  New  York. 

Oct.  24 — FomightW  Forum,  Debate 
on  Publicity,  Park  Lane  HoteL 
New  Itork. 

Oct.  24-26 — International  Advertise 
ing  Assn.,  10th  District  annual 
convention,  Beaumont,  Tex. 

Oct.  26-27 — American  Assn,  of  Ad¬ 
vertising  Agencies,  annual  con¬ 
vention,  Mayflower  Hotel,  Wash¬ 
ington,  D.  C. 


NEWSPRINT  CONSUMPTION  UP 


COSTS  FORCE  ADVANCE 
IN  UTICA  PRICES 

Press,  Observer-Dispatch  and  Rome 
Sentinel  Raise  Circulation  Rates 
33%%  After  Printers  Win 
Increased  Wages 

Stating  the  move  was  necessitated  by 
rising  production  costs,  the  Utica 
(N.  Y.)  Press,  Utica  Obserz’er-Dispatch 
and  the  Rome  (N.  Y.)  Sentinel  this  week 
increased  their  subscription  rates. 

All  three  papers  moved  their  price 
from  two  cents  a  copy,  50  cents  a  month 
and  $6  a  year  to  three  cents  a  copy, 
18  cents  a  week,  75  cents  a  month  and 
$9  a  year. 

In  its  announcement  the  Utica  Press 
laid  particular  stress  on  advances  in 
composing  room  wages,  explaining  the 
situation  as  follows: 

“Before  the  war  printers  were  content 
with  $22.50  for  day  and  $25.50  for  night 
work,  for  48  hours  a  week.  Under  the 
spur  of  increased  living  costs  ♦  ♦  ♦ 
they  got  advances  which  eventually  in¬ 
creased  the  scale  to  $43  and  $46  a  week. 
In  1924  they  asked  for  a  substantial 
increase.  The  evidence  was  submitted  to 
local  arbitration  and  the  printers  were 
awarded  an  advance  of  $2  a  week.  The 
Utica  publishers  appealed  to  a  committee 
representing  the  printers  and  publishers, 
hearing  appeals  at  Indianapolis.  The 
award  to  the  printers  was  set  aside  and 
the  existing  wage  scale  continued,  it  then 
being  held  that  no  increase  was  justified. 
Almost  a  year  was  consumed  in  these 
proceedings. 

“Immediately  the  printers  started  an¬ 
other  movement  for  more  pay,  as  they 
had  the  right  to  do  under  their'  contract 
with  the  publishers.  This  was  late  in 
1925.  Another  local  arbitrator  awarded 
them  an  increase  of  $2  a  week,  effective 
May  1,  1926.  Not  considering  this  satis¬ 
factory,  the  printers  appealed  to  the 
headquarters  at  Indianapolis  and  on  Aug. 
31,  1926,  its  decision  confirmed  the  local 
arbitrator’s  increase  but  made  it  retro¬ 
active  to  Nov.  15,  1925,  instead  of  May 
1,  1926.  The  back  pay  thus  handed  over 
to  the  printers  on  the  two  Utica  news¬ 
papers  amounted  to  more  than  $8,000. 
Their  current  wages  were  fixed  at  $45 
for  day  and  $48  for  night  work  per  week 
of  48  hours,  with  overtime  at  price  and 
a  half  per  hour. 

“Within  two  weeks  after  this  decision 
was  received  the  printers’  union,  on  Sept. 
15,  submitted  another  demand  for  a  fur¬ 
ther  increase  in  pay  and  a  reduction  in 
working  hours.  This  demand  is  now 
under  consideration  and  discussion.  All 


by  a  seven-eightiis  vVte  "of  ill  the  me^:  management  for  the  recent  series  of 
bers,  a  memllr  may  be  given  a  right  of  mtei^iews,  mdudmg  those  with 

protest  against  the  admission  of  new  I  resident  Coolidge  and  Bobby  Jones.^  I^^^ 
members  by  the  board  of  difectors  and  -stallation  of  the  new  high-s^ed  printer 
empowering  the  member  holding  it  to  circuit  from  New  York  to  Kansas  City 
demand  a  vote  of  the  members  of  the  “PPJoved. 

corporation  on  all  apnlicatiorts  for  the  The  followup  employes  were  retired 
admission  of  new  members  within  the  on  half-pay:  H  C.  Milholland.  former 
district  for  which  the  right  is  conferred,  meager  of  the  New  York  office ;  E.  H. 
This  section  has  never  been  invoked.  \)j.vVagner,  for  36  years  cashier  in  New 
The  Lawrence  (Mass.)  Tribune,  eve-  York;  A.  A.  McDonell.  operator  in 
iiing,  and  the  Laurence  Eagle,  morning,  Denver ;  and  Eugene  McCarthy,  operator 
were  elected  to  membership,  an  election  in  Cleveland, 
held  of  considerable  importance  in  New 

England.  The  Lazircnce  Telegram  al-  NEW  SCRANTON  SCALE 

ready  holds  an  A.  P.  membership.  -.fc- 

Pl'ans  for  establishment  of  a  picture  dis-  The  newspaper  printers  of  Scranton 

tributing  service  bv  the  A.  P.  was  dis-  ^ 

cussed  hy  the  directors  and  action  post- 

poned  until  the  next  meeting  to  be  held  ^ 

on  the  fourth  Wednesday  in  January.  ^he  unions  demands  had  been 

Date  for  the  next  meeting  of  the  A.  P.  ^  two  '^ceks  va- 

executive  committee  was  set  for  Nov.  29.  ^t  pay  and  7  hours  a  day. 

B.  H.  Anthony,  publisher  of  the  New  _ .  _ _ 

Bedford  (Mass.)  Standard,  was  elected  FEARING  HOST  TO  SALES  STAFF 
to  the  execuMve  committee  succeeding  the  Joseph  Fearing,  vice-president  of  the 
late  Charles  Hopkms  Qark.  publisher  Tiiternational  Paper  Company,  was  host 
of  the  Hartford  (Conn.)  Courant.  The  to  the  firm’s  sales  agents  over  last  week- 
directors  passed  the  following  resolution  end  at  Quogue,  L.  I.  General  business 
paying  tribute  to  Mr.  Clark’s  memory:  conditions  were  discussed.  Mr.  Fearing 
"The  board  of  directors  of  the  Asso-  declared  International’s  1927  newsprint 
ciatjd  Press  records  with  deep  sorrow,  nrices  would  be  announced  “in  the  near 
the  death  of  Charles  Hopkins  Clark,  in  future.”  He  declined  to  give  the  exar* 
continued  service  as  a  member  since  1910.  date  or  forecast  whether  there  would  be 
Diiri’g  that  period  Mr.  Clark  has  been  anv  revision  in  the  present  price  charge 
one  of  the  most  highly  esteemed  members  of  $65  ?  ton. 


- —  has  been  peaceful  and  pleasant,  but  costly 

Consumption  15  Per  Cent  Ahead  of  Utica  publishers.  -Adjustments 


Last  Year,  Say.  A.  R.  Grau.tein  pressmen  are 

yet  to  be  made. 

Newsprint  consumption  in  the  United  The  Sentinel  said: 

States  and  Canada  is  running  at  least  15  “The  cost  of  newspaper  production  to¬ 

per  cent  ahead  of  last  year.  A.  R.  Grau-  <lay,  on  account  of  increased  prices  and 
stein,  president  of  the  International  Paper  enlargement  of  service,  is  three  times 
Company,  announced  last  week  in  con-  what  it  was  10  years  ago.  The  expan- 
nection  with  a  call  for  a  special  meeting,  s’*"’  through  added  service,  through  many 
Oct.  28,  to  authorize  the  issue  of  $25,-  augmented  features,  through  enlarge- 
000,000  of  six  per  cent  debentures.  ments,  and  increased  value  to  the  public 

The  new  plant  at  Three  Rivers,  Quebec,  continues  to  be  a  constant 

will  be  producing  at  full  capacity  of  700  RC'^wth.’’ 
tons  of  newsprint  daily  in  1927,  Mr.  Grau- 

stein  said.  The  new  mill  on  the  Gatineau  ACTION  AT  CANTON 

River,  near  Ottawa,  Ontario,  should  be  _ 

at  full  capacity  of  600  tons  daily  by  July.  Mellett  Defendant.  Mu.t  Stand  Trial  in 


ACTION  AT  CANTON 


Since  October  of  last  year  the  company 
has  acquired  more  than  10,000,000  cords 
of  pulpwood. 


Home  City  and  Gang.ter  Goe.  to  Pen 


of  pulpwood.  An  attempt  to  obtain  a  change  of 

-  venue  for  the  two  men  Ben  Rudner  ami 

FLEES  BANDITS;  CAR  OVERTURNS  ^^a^er,  charged  with  the  first 

,  degree  murder  of  Don  Mellett,  editor  of 

Bloor  Schleppy,  .secretary  of  the  Chi-  Canton  (O.)  Nezvs,  failed  this  week  and 
«go  Iwal  of  the  American  Newspaper  their  trials  will  start  on  Novem^r  8. 

I  ublishers  -Association,  figured  in  an  Carl  Studer,  former  associate  of  Rud- 
automobile  accident  near  Thornton,  Ind.,  ner  and  Mazer,  pleaded  guilty  to  a 
last  week,^  in  w’hich  Mrs.  Schleppy  was  charge  of  keeping  a  disorderlv  house 
seriously  injured.  Schleppy  was  headed  and  on  Wednesday  was  sentenced  to  the 
for  Chicago  when  three  bandits  stepped  peniteiitiarv  for  a  year  to  three  vears. 
out  into  the  road,  with  revolvers  drawn.  ’ - 


and  ordered  him  to  stop.  Instead  he  in¬ 
creased  his  speed  and  kept  on  his  way 
despite  the  shots  fired  at  him  bv  the  ban- 


GEORGE  R.  DALE  FUND 

Editor  &  Piiblishkr  appreciatively  ac- 


dits.  .At  a_  curve  in  the  road  his  car  knowledges  receint  of  $5.00  for  the 
overturned  in  the  ditch  and  his  wife  was  George  R.  Dale  Defense  Fund  from  the 


[■eeiouslv  hurt.  She  is  now  in  a  hfispital 
in  ItHliana|x>lis. 


Brenham  Banner  Publishing  Company, 
Brenham,  Tex. 
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I  MACHINE  MEASURES  ATTENTION  VALUE  OF  COPY 

I  Black  and  White  Attracts  More  Readily  Tha  n  Chromatic  Displays,  Experiment  Proves — Use 
I  Pictures  of  People  in  Copy  to  Make  Reade  rs  Stop  and  Look,  Says  Nixon  of  Columbia 


By  PHILIP  SCHUYLER 


^HOSK  advertisers  who  argue  in  favor 
of  magazine  space  because  of  alleged 
advantages  obtained  from  use  of  color 
in  their  copy  have  received  a  scientific 
blow  to  their  credulity  by  Howard  K. 
Nixon,  Ph.D.,  lecturer  on  advertising  at 
the  School  of  Business,  Columbia  Univer¬ 
sity,  Xew  York. 

Using  a  novel  machine  for  testing  the 
attention  values  of  different  advertise¬ 
ments,  Mr.  Nixon  has  proved  to  his  own 
satisfaction  as  a  scientist  that  black  and 
white  as  used  by  newspaper  advertisers  is 
every  bit  as  effective  as  expensive  chro¬ 
matic  displays. 

Mr.  Nixon  tested  the  attention  value 


ixriment  was  to  give  additional  informa¬ 
tion  on  the  perplexing  problem  of  the 
attention  value  of  color  in  advertising.” 
Mr.  Nixon  wrote  in  his  book.  “This 
problem  is  indeed  not  ordinarily  recog¬ 
nized  as  perplexing,  for  most  people,  in¬ 
cluding  most  advertising  men,  are  firmly- 
convinced  that  color  is  far  superior  to 
black  and  white  in  power  of  attracting 
attention,  and  any  expression  of  doubts 
on  the  subject  is  usually  met  with  in¬ 
credulity.  The  fact  remains,  however, 
that,  as  far  as  the  writer  is  aware,  there 
is  no  evidence  from  laboratory  investiga- 


using  color  in  his  advertisement,  or  plac¬ 
ing  a  picture  of  a  person  in  it  from  the 
point  of  view  of  attention  value,  he  had 
better  choose  the  picture  of  a  person. 

“That  conclusion  is  based  not  on  my 
work  alone,  but  upon  results  of  several 
other  investigators  also.” 

Mr.  Nixon  was  particularly  interested 
in  the  fact  that  pictures  of  people  attracted 
more  attention  than  pictures  of  objects 
in  advertisements.  \  pet  theory  of  his 
own  was  smashed  by  his  investigations. 
With  many  others  he  had  always  believed 
that  pictures  of  people  in  action  were 
more  effective  than  people  in  pose.  One 
of  the  advertisements  which  attracted 
most  attention  was  in  black  and  white  and 
was  illustrated  with  a  half-tone  of  Mrs. 
Reginald  C.  Vanderbilt.  It  was  advertis¬ 
ing  Pond’s  cold  cream. 

The  shop  window  used  by  Prof.  Nixon 
for  the  experiments  was  that  of  a  vacant 
store  on  i25th  street,  New  York  City. 

The  highly  scientific  apparatus  fcm- 
ployed  in  the  experiment  may  best  be 
understood  by  reference  to  the  accom¬ 
panying  photographs.  The  first  illustra¬ 
tion,  Fig.  1,  shows  the  window  and  the 
equipment  as  it  appeared  from  the  street. 
Of  principal/  importance  is  the  large 
screen  placed  in  the  center  of  the  window 
and  about  six  inches  back  from  the  glass. 
This  screen  consisted  of  three  parts,  a 
front  section  standing  parallel  to  the  glass, 
and  two  wings  extending  back  at  each 
side.  The  front  section  was  six  feet  high 
and  four  feet  wide ;  the  wings  were  of  the 
same  height  and  slightly  wider.  These 
three  screens  were  made  of  wooden 
frames  covered  with  white  muslin  sheet¬ 
ing,  backed  by  heavy  paper  to  aid  in 
shutting  out  the  light.  Assembled,  the 
three  screens  formed  a  booth,  large 
enough  for  the  experimenter  to  stand 
comfortably  inside.  To  darken  the  in¬ 
terior  of  this  booth,  and  also  to  add  a 
more  finished  appearance  to  the  screens. 


a  black  cloth  was  stretched  over  the 
top.  This  same  black  material  was  used 
to  form  the  fourth  or  back  side  of  the 
booth,  shown  in  Fig.  2. 

The  three  screens  and  the  top  and  back 
cover  provided  the  first  requirement  for 
the  experiment,  a  shelter  to  conceal  the 
experimenter  from  the  gaze  of  the  pass¬ 
ing  public.  The  second  necessity  was 
some  form  of  peep  hole  through  which 
he  could  watch  the  people  on  the  street 
without  them  seeing  him  or  suspecting 
his  presence.  Such  a  hole  was  cut  in  the 
muslin  of  the  front  screen  at  about  the 
center.  It  is  shown  as  the  light  area.  A, 
in  Fig.  2.  Its  size  was  five  by  nine  inches 
and  by  standing  close  to  the  opening  the 
experimenter  had  a  view  of  the  street  for 
several  feet  in  each  direction.  It  was 
next  necessary  to  cover  this  hole  with 
some  black  material  which  would  be 
transparent  enough  to  allow  good  vision 
for  the  operator  behind  the  screen,  at 
the  same  time  heavy  enough  to  hide  the 
hole  from  the  passing  pedestrians.  For 
this  purpose  black  tarlatan  was  used,  four 
thicknesses  being  needed.  It  was  tacked 
on  an  oblong  wooden  frame  which  was  in 
turn  placed  over  the  hole  in  the  screen, 
thus  forming  the  “nose”  of  the  “face”  as 
it  appears  in  Fig.  1. 

The  screen  and  peep  hole  thus  provided, 
the  next  problem  was  that  of  a  method 
for  presenting  material  whose  attention 
value  it  was  desirable  to  test.  For  the 
present  experiment  advertisements  were 
the  main  subject  of  investigation,  so  most 
of  the  material  used  consisted  of  full  page 
magazine  advertisements.  It  was  planned 
to  present  two  advertisements  simultane-* 
ously  and  to  see  which  received  the 
greater  attention  by  observing  the  num¬ 
ber  and  the  duration  of  the  eye  fixations 
of  the  people  who  stopped  to  look.  In 
order  to  provide  for  the  presenting  of  this 
material  in  this  fashion,  two  more  open¬ 
ings  were  accordingly  made  in  the  screen, 
one  on  each  side  of  the  peep  hole.  Black 
{Continued  on  page  41) 


Fig.  1. — Showing  window  from  street  side. 


of  advertisements  from  an  experimental 
display  placed  in  a  New  York  store  win¬ 
dow  and  described  in  detail  elsewhere  in 
this  article.  Results  of  the  investigation 
have  been  published  in  booklet  form  by 
the  Columbia  University  Press.  Mr. 
Nixon  went  into  further  detail  in  an  inter¬ 
view  with  Editor  &  Publisher  this 
week. 

One  interesting  detail,  for  instance,  not 
made  public  in  the  book,  was  disclosed 
by  the  experimenter  in  advertisements 
when  he  was  interviewed.  Mr.  Nixon, 
seeking  by  scientific  means,  to  learn 
about  attention  values,  was  concerned  ex¬ 
clusively  with  full  page  advertisements  in 
magazines. 

To  make  the  jaded  public  stop  and  stare 
at  his  magazine  advertising  displays, 
whether  in  color  or  black  and  white,  Mr. 
Nixon  declared,  however,  that  he  found 
that  newspaper  advertisements  printed  on 
newsprint  proved  the  “best  bait.” 

“Perhaps  it  was  because  they  looked 
like  news,”  was  the  only  opinion  he  would 
venture  regarding  this  fact. 

Mr.  Nixon  is  a  true  scientist.  His  busi¬ 
ness  is  theory-smashing.  The  theory  has 
long  been  held  that  use  of  color  is  su¬ 
perior  in  attention  value  to  black  and 
white.  He  wanted  to  prove  by  direct  ex¬ 
periment  whether  or  not  that  theory  was 
right.  He  proved  it  wrong.  He  doesn’t 
want  to  be  pictured  as  an  opponent  of 
all  uses  of  color.  He  was  concerned 
merely  with  its  attention  value.  But  he 
declared  he  was  willing  to  stand  on  the 
estimate  of  Prof.  Daniel  Starch,  direc¬ 
tor  of  the  research  department  of  the 
Ameripn  Association  of  Advertising 
•Agencies,  that  “the  attention  value  of  an 
advertisement  is  approximately  twice  as 
important  as  the  convincingness  of  the 
text  itself.” 

“.\  major  objective  of  the  present  ex¬ 


tions  to  justify  the  assumption  that  color 
is  especially  effective  as  ordinarily  used 
today,  and  the  evidence  derived  from 
actual  advertising  is  frequently  obscure 
and  contradictory.” 

In  the  interview,  Mr.  Nixon  supple¬ 
mented  this  finding  with  further  comment. 

“I  feel  that  the  attention  value  of  color 
is  largely  due  to  its  novelty,”  he  said. 
“When  you  get  a  certain  percentage  of 
c<ilor  it  losses  its  novelty  and  attention 
value.  Use  of  color  in  a  newspaper,  where 
it  is  uncommon,  is  a  different  matter, 

“In  the  magazines  and  in  billboard  and 
car  card  advertising,  however,  there  has 
been  an  increasing  use  of  color  beginning 
in  1900  and  extending  down  to  the  pres¬ 
ent  day.  The  rise  as  been  generally 
steady,  with  one  big  jump  in  the  upward 
curve  in  1910  and  another  in  1917,  and 
with  only  a  slight  slump,  until  today  be¬ 
tween  25  and  30  per  cent  of  the  advertise¬ 
ments  in  the  magazines  are  in  color.  And 
Prof.  Starch  has  estimated  that  a  maga¬ 
zine  cannot  safely  carry  more  than  20  or 
25  per  cent  of  its  advertisements  in  color 
without  diminishing  the  value  of  color 
to  the  individual  advertiser. 

“The  fact  that  my  experiments  show 
the  slight  superiority  of  black  and  white 
over  color  in  attention  value  seems  to 
prove  that  the  saturation  point  has  been 
reached  and  the  law  of  diminishing  re¬ 
turns  has  begun  to  operate. 

“The  interesting  thing  about  the  curve 
of  attention  to  colored  advertisements  is 
that  it_  falls  off  rapidly  after  the  first 
few  minutes  of  exposure  to  the  reader. 
The  curve  of  pictures  of  people,  on  the 
other  hand,  is  a  rising  curve. 

“Perhaps  it  is  hardly  fair  to  compare 
these  two  attention  attracting  devices, 
color  and  pictures  of  people,  but  on  the 
basis  of  evidence  thus  far  available  it 
would  seem,  if  one  had  to  choose  between 


Fig.  2. — Showing  rear  of  window. 
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INLAND’S  COST-REPORT  SYSTEM  MODEL 
FOR  REGIONAL  ASSOCIATION  SERVICE 


Revenues  and  Expenditures  of  Ne^yspapers  Given  in  Percent¬ 
ages  Are  Classified  by  Size  of  City  for  Comparison — 
Absolute  Secrecy  Assured  by  Simple  Precautions 


By  WIL  V.  njFFORD, 

Secretary-Treasurer  Inland  Daily  Press  Association 


A  FEW  years  ago  the  Inland  Daily 
Press  Association,  then  covering 
fourteen  mid-west  states  and  Canada, 
began  the  study  of  comparative  costs  and 
expenditures. 

A  publisher  who  since  has  passed  on 
opened  the  discussion,  urging  tJiat  pub¬ 
lishers  should  get  away  from  the  hap- 
hazar<l  method  then  in  vogue  of _  manag¬ 
ing  a  daily  newspaper,  believing  if  it  had 


tribution  and  gathering,  and  the  way 
summary  sheets  are  made,  the  grouping 
of  papers  by  circulation,  and  the  like. 

There  are  six  separate  pieces  of  print¬ 
ing  used  to  make  the  survey  possible. 

A  large  kraft  envelope,  Xo.  14,  is 
used  to  send  out  the  blanks,  etc.,  in, 
printed  with  return  card,  sealed,  letter 
postage  affixed,  .so  that  there  can  be 
little  chance  of  it  going  astray.  It  is 


any  money  in  the  bank  at  the  end  of  the  addressed  on  the  regular  mailing  machine 
year  it  had  made  that  much,  and  if  not,  “>  each  member,  hence  mechamcalh- 


it  had  lost. 

Live  Inlanders,  then  as  now,  ready  to 
study  new  methods  and  profit  by  what 
.)thers  have  tried,  for  the  Inland  only 
meets  for  such  purposes— never  for 
junketing  trips,  banquets,  and  the_  like, 
immediately  entered  into  the  pioneer 
movement,  by  discussing  it  favorably,  and 
creating  a  committee  to  investigate  de¬ 
tails. 

The  ne.xt  meeting  brought  a  report  and 
the  adoption  of  practically  the  same  sys¬ 
tem  which  is  now  in  force. 

Xo  one  in  the  Inland  claims  it  is  per¬ 
fect.  It  has  been  criticized  by  account¬ 
ants,  who  have  produced  nothing  better. 

It  has  been  laughed  at  by  publishers 
who  claim  they  have  a  superior  system 
in  use  in  their  plants,  but  when  these 
have  been  brought  to  Inland  meetings, 
they  have  been  found  weak  where  the 
Inlaml's  is  strong,  and  not  suitable  for 
papers  of  varying  circulation,  in  varying 
magnitude  of  cities.  The  Inland  has 
gone  on  improving  its  system  until  it  is 
recognized  around  the  world  today  as 
the  best  available. 

The  secretary  has  had  requests  for 
blanks  from  the  Sandwich  Islands,  from 
a  chain  of  dailies  in  -Australia,  from  a 
group  of  dailies  on  the  Pacific”  Coast, 
which  recently  sent  a  repre.sentative  east 
for  the  purpose  of  studying  the  Inland’s 
system.  It  was  only  a  few  weeks  ago 
that  a  New  York  bookdealer  wrote  for 
a  copy  of  tjjp  last  s.ummary  sheet  for  thg 
use  of  a  publisher  in  Europe.  A  few 
days  later  came  a  letter  from  the  future 
manager  of  a  great  European  daily,  in 
this  country  studying  American  methods, 
asking  for  a  copy. 

As  the  summary  sheets  are  confidential, 
and  are  sent  qijly  to  Inlanders  who  them- 
.selves  make*'  a  survey  and  report,  of 
course  the  requests  could  not  be  com¬ 
plied  with,  but  the  secretary’s  office  fur¬ 
nished  all  the  information  possible. 

The  system  deals  exclusively  in  per¬ 
centages.  No  units  are  used,  no  dollar 
and  cents  figures.  At  first  this'  was  some¬ 
what  of  a  handicap,  as  accountants  as 
a  rule  are  afraid  of  percentages,  and 
stenographer-secretaries  of  publishers 
asked  to  make  the  reports,  are  supposed 
to  go  wild  over  them,  but  the  time  of 
fear  of  “wild  women”  has  passed,  and 
the  fear  of  percentages  seems  to  have 
gone  into  history. 

In  truth,  however,  the  question  of  per¬ 
centages  vs.  units  is  again  up  and  is  to 
be  debated  at  next  week’s  meeting  of 
the  Inland,  one  member  of  the  commit¬ 
tee  being  in  favor  of  it,  while  it  is 
understood  the  other  two  are  not. 

That  it  is  valuable,  is  best  illustrated 
by  the  fact  that  the  Southern  News¬ 
paper  Publishers’  Association  took  up  the 
Inland  complete  system  and  the  same 
blanks,  and  adopted  them  as  a  method 
for  a  survey,  jointly  with  the  Inland 
making  such  survey,  and  confidentially 
exchanging  survey  reports  and  summary 
sheets. 

The  Inland  first  began  with  surveys 
every  three  months,  then  semi-annually, 
then  later  took  up  yearly  only,  again  tried 
semi-annual  reports,  and  finally  returned 
to  annual  reports  only. 

-So  much  for -a- brief  history. 

Here  is  the  story  of  the  instruction 
sheets  and  the  blanks,  the  methods  of  dis- 


flone,  there  is  little  doubt  of  it  being 
accurately  addres.sed  and  of  reaching  its 
destination. 

A  No.  10  envelope  with  boldly  printed 
address  to  the  secretary  of  the  Inland  is 
used  for  returns.  That  envelope  insures 
the  survey  reaching  the  secretary,  and  is 
absolutely  secret  as  to  point  of  origin, 
particularly  if  the  sender  mails  it  on  a 
railway  train  and  it  does  not  bear  his 
local  post-office  cancellation  stamp. 

The  third  is  a  card  like  a  postal  card. 
a<ldressed  in  printing  to  the  secretary, 
with  a  statement  on  the  reverse  side  that 
the  report  has  been  mailed  the  secretary 


under  separate  cover,  on  a  certain  date, 
and  the  paper  name  is  signed,  and  the 
town.  This,  only,  warrants  the  secre¬ 
tary  in  sending  back  to  such  paper  a 
summary  sheet,  under  the  rules.  But 
if  no  postal  is  sent,  and  the  envelope 
has  a  city  stamp  on,  the  secretary  sends 
a  summary  sheet  to  the  Inland  member 
in  that  city. 

Sometimes  the  postal  cards  are  re¬ 
ceived,  and  no  corresponding  report.  In 
this  case  the  secretary  tries  to  find  out 
if  one  was  sent  and  then  comply  with 
the  rules. 

When  the  envelopes  arrive,  they  are 
numbered  in  the  order  received.  If  the 
postal  card  has  been  received  it  is  given 
the  .same  number.  The  envelope  is  then 
opened  and  the  summary  sheet  is  given 
the  same  number  as  the  envelope. 

These  numbers  are  to  check  the  num¬ 
ber  received,  to  identify  the  summary 
figures  for  possible  future  correspond¬ 
ence  with  the  maker,  but  for  no  other 
purpose,  as  no  one  but  the  secretary 
knows  what  they  mean,  nor  can  he  trace 
anything  by  them,  unless,  as  a  blank 
line  is  provided  at  the  top  of  the  report 
sheet,  the  publisher  has  written  the  name 
of  his  paper  in,  designating  that  he  does 
not  desire  to  hold  reports  secret. 

With  every  set  of  blanks  sent  out,  is 
sent  a  sheet  giving  full  instructions  and 
the  rules  governing  the  survey. 

Then  a  complete  report  sheet  is  mailed 
with  each  set,  filled  in  with  imaginary 
percentages  in  red  ink,  and  marked 
sample,  as  a  guide  for  a  novice.  On 
the  back  of  this  sample  sheet  is  printed 
the  instructions  how  to  reach  percent- 


If  vou  .ire  willing  to  have  the  identity  of  this  report  known  to  the  Cost  Committee, 
.nil  in  the  name  of  your  paper  here.  This  is  wholly  optional  with  you. 


.City. 


taper . 

St.nte  here  the  number  cf  Daily  newspet/ers  in  your  town. 

INLAND  DAILY  PRESS  ASSOCIATION 


Cost  rEECENT/nr.  Kfiort 


Full  Year  Period,  192.'! 

Check  below  your  Circul.ltion ; 


Class  B 


Class  A  □  under  3,000 

Class  C  □  8,000  to  15,000 

Class  D  □  ’5.000  to  30,000  Class  E  □  30.00(1  and  over 


Revetitte:  (Percentage  of  Total) 
For  Period  from  Jan.  1,  1925,  to 
December  31,  1925 

3.000  to  S.(Mt0  Advertising  .  % 

*  Circulation  .  % 

Miscellaneous  ....  % 


T  otal  Revenue  or 
Output  . 


100% 


Expense:  (Percentages  of  Total  Revenue  or  Output) 


Editorial  and  News  Dei>artment. 

Payroll  . . . . .  % 

Droartment  Expenses:  Pres»  .Association.  Supiilies,  Telegraph  Tolls, 
Traveling,  Correspondents.  Art.  Syndicate  anil  Feature  Service.  Photo¬ 
graphs  and  Cuts,  Miscellaneous .  % 


Total  Editorial  and  News  Department . 

Advertising  Department. 

Payroll  . .  % 

Special  Representatives  .  % 

Department  Expenses:  Promotion  Expenses,  Commissions.  Carfare,  Post¬ 
age,  Supplies,  Advertising  Cut  and  Mat  Service,  Miscellaneous .  % 


Total  Advertising  Department . 

Circulation  Department. 

Payroll  (Including  Carriers’  Compensation) . . .  % 

Department  Expenses:  Agency  Maintenance,  Commissions.  Premiums, 
t>ratis  Copies.  Supplies,  Advertising,  Carfare,  Rope  and  Twine,  Wrap¬ 
ping  Pai)er.  Expressage,  Newspaper  Postage,  Automobile  and  Wagon 
Expenses,  Miscellaneous  .  % 


T.Ttal  Circulation  Department.. . 

Alecbanical  Department  (Comiiosing — Stereotype — Press  Room). 

Payroll  . . .  % 

Departm.cnt  Expenses:  Gas  and  electric  power,  gas  and  electric  light,  fuel 
other  than  gas,  composing  room  metal,  stereotype  metal,  linotype  mat- 
lices  and  supplies,  stereotype  blankets  and  matrix  materials,  press 
room  blankets  and  ts’mpans.  rollers,  rags,  water,  repairs,  other  material 

and  supplies,  miscellaneous .  % 

Paper  and  ink  (including  freight,  cartage  and  storage) .  % 


Total  Mechanical  Deiiartment . . . 

General  Administrative  Expense  (Business  Office  and  Miscellaneous). 

Payroll  . . . . . . . 

Department  Expenses:  Stationery,  postage,  advertising,  donations,  tele¬ 
phone  service,  traveling,  bad  debts,  repairs  and  maintenance,  library, 
discount  and  exchange,  plant  depreciation,  plant  insurance,  taxes — 
state  and  local — employes’  liability  insurance,  light,  water,  rent,  building- 
repairs  and  supplies,  interest,  legal,  miscellaneous . 


Total  (iener.al  .Administrative  Expenses. 
Total  Profit  . 


•Total  Expense  and  Profit. 


Net  Cost  of  Advertising  per  Inch  (Total  Expenses  of  all  Departments,  less 
Circulation  and  Miscellaneous  Revenue,  divided  by  Inches  of  Adver¬ 
tising)  . . . cents. 

Average  Composition  Cost  per  pace — (Total  Composing  Room  Payroll  for 

this  period,  divided  by  Total  Number  Pages  Set) . .  $ . 

What  per  cent  in  Income  Tax  report  do  you  deduct  for  machinery . %  type... 

furniture  and  fixtures . % 


*If  report  shows  a  loss  for  the  period  this  total  will  exceed  100  per  cent,  by  the 
amount  of  the  loss. 


ages,  and  what  is  to  be  done,  and  bow. 

Then  three  report  sheets  are  sent  out 
with  each  package.  One  to  practice  with, 
one  to  fill  and  retain  for  the  sender’s 
records,  and  one  to  mail.  On  the  back 
of  these  sheets  are  the  same  rules  and 
instructions  as  on  the  sample  sheet. 
These  sheets  are  printed  with  a  margin, 
for  binding. 

Papers  are  divided  into  five  classes 
by  circulation. 

It  will  be  noted  that  revenues  are 
divided  into  three  groups  only — advertis¬ 
ing,  circulation  and  miscellaneous,  the 
latter  including  sale  of  scrap  paper,  and 
incidentals.  The  percentage  of  this  is 
very  small,  but  the  blank  is  essential. 

Expenses  are  divided  into  five  groups. 

If  the  expenditure  exceeds  KX)  per 
cent  it  shows  a  loss  in  the  business,  so 
to  show  a  loss  the  expenditures  must 
total  more  than  100  per  cent,  which  is 
the  total  revenue. 

If  the  expenditures  are  less  than  rev¬ 
enues,  of  course  the  difference  is  profit. 

It  will  be  noted  that  at  the  bottom 
of  the  blank  are  three  other  sets  of 
costs,  for  distributing  information. 

What  is  the  value? 

If  a  publisher  makes  a  report,  and 
getting  his  summary  sheet,  finds  his  No. 
2  expenditure  is  in  excess  of  any  others 
in  his  class,  then  he  must  suspect  that 
something  is  wrong,  and  correct  it. 

If  his  page  cost  is  high,  likewise  act. 

.\nd  in  subsequent  years  reports  can 
be  compared,  from  time  to  time,  as  the 
records  are  easily  understood,  and  easily 
compared. 

The  matter  of  revising,  changing,  im¬ 
proving,  or  attempting  to,  is  to  come  up 
at  the  October  meeting,  at  the  Sherman 
hotel,  Tuesday  and  Wednesday,  October 
19  and  _  20,  and  any  publisher  interested, 
is  cordially  invited  to  attend  and  sit  in 
during  the  discussion. 

Of  much  value  and  help,  from  time  to 
time,  in  developing  the  system,  has  been 
J.  A.  Park,  of  the  Raleigh  (N.  C.) 
Times,  who  put  the  movement  in  force 
with  the  Southern  association,  last  year. 
He  was  recently  elected  president  of  the 
Southern,  and  is  giving  the  surveys  con¬ 
siderable  attention. 

Instructions  for  completing  the  blank 
I  sent  to  members  are  as  follows : 


1.  We  are  sending  you  with  this  circular  let- 


Specimen  Inland  cost-report  blank. 


2.  Three  blanks  for  your  cost  percentage  re 
port  for  the  full  year  period  of  1925;  one  for 
your  file,  the  other  for  our  association  com¬ 
mittee,  and  one  to  practice  on. 

3.  A  sample  blank  filled  out  hypothetically, 
to  illustrate  the  appearance  of  a  completed  re- 
I)ort. 

4.  .An  addressed  envelope  for  returning  the 
report  to  the  secretary. 

5.  A  post  card  addressed  to  the  secretary, 
stating  that  you  have  mailed  your  report  to 
him.  Unless  you  return  your  report  and  notify 
the  secretary  you  have  done  so  you  will  not  re¬ 
ceive  the  compiled  reports  of  other  members. 
The  pos*  card  must  be  mailed. 

By  this  method  you  are  assured  of  alwolute 
secrecy  for  your  figures.  If  vou  wish  to  mail 
them  on  the  train  at  vour  railroad  station,  not 
even  the  postmark  will  tell  the  secretarv  the 
name  of  the  cities  from  which  they  were  niailed. 
But  in  ar-i  —  —  no  one  but  the  secretary  sees 
these  h’anha  i.u.il  after  the  envelopes  in  which 
thev  were  mailed  are  destroyed. 

If  you  are  willing  to  have  the  identitv  of 
your  rerwrt  known  to  the  cost  finding  com¬ 
mittee,  please  fill  in  the  snace  in  the  upper 
mareii:  of  the  report.  This  may  enable  the 
committee  to  ask  you  que-tions  and  offer  sug¬ 
gestions  that  may  prove  mutually  valuable. 

Printed  on  the  blank  is  a  space  for  recording 
the_  avera"e  comnosition  cost  per  page  for  the 
period.  This  is  found  bv  takine  the  composinf 
room  payroll  total  for  the  period  and  dividing 
it  by  the  niimher  of  pages  set  during  that  time. 
The  coirputatior  is  easv  and  the  exchange  of 
thei^e  figures  will  he  val-.iahle. 

A  star  (*)  should  he  u'ed  to  .designate  the 
detiartments  between  which  the  publisher  divides 
his  time,  and  his_  salary  on  the  payroll.  If 
your  time  is  .all  given  ta  administrative  duties, 
for  instance,  use  one  star  after  administrative 
pavrrllr  if  it  is  divided  between  administrative 
and  editorial  work  luit  a  star  after  payroll  in 
e.ach  of  the'c  departments.  The  sample  blank 
shows  the  iiica. 

Every  member  of  the  association  owes  it  to 
himself  and  to  his  fellow  members  to  make 
rn’  this  report. 

Whatever  vour  system  of  bookkeeping  may 
be  yon  can  make  the-e  reports  with  ease  if 
von  will  send  to  the  Free  Press  Company  at 
Mankato.  Minn.,  for  a  few  of  the  uniform  dis¬ 
bursement  distribution  sheets  (price  10  cents 
each),  and  have  yo-ir  to‘aI  disbursements  for 
each  dav  in  each  classification  nested  to  these 
sheets.  In  this  way  one  line  will  cover  a  day’s 
work,  and  one  side  of  the  sheet  will  hold  the 
figures  for  a  month.  On  a  separate  sheet  yoc 
can  post  the  monfhlv  totals,  using  one  line  for 
each  month,  and  thus  vou  can  find  the  total  for 
three  months,  six  months,  or  a  year,  with  a  few 
minutes’  work  anv  time  you  wish  to  do  so. 

The  more  reports  the  more  valuable  the  sum¬ 
mary.  Cost  Finding  Committee. 
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A.  B.  C  MEMBERS  LINE  UP  FOR  PROXY  BATTLE 

Chicago  Will  Witness  Lively  Contest  Next  Week — Clague’s  Eleventh  Hour  Letter  Says  Theory  of 
Bureau’s  Foundation  at  Stake — New  York  Publishers  Organize  Opposition 


The  '‘battle  of  the  proxies”  on  ques-  .  ,  .  .  ,  •  ,  ■  r-  •  ,  .  r  .  t'i. 

c  i  „  A,., lit  TtiiroQii  r>f  '"'t  understand  the  tundamental  pur-  circulation  verification  had  failed.  The 

P«  poses  of  the  Bureau.  Frank  discussion  Assinriation  of  American  Advertisers  had 

Orcii  a  "’y*  "  .  r  .  Uiirpnn  Oct  21  needed  to  resell  them  and  opportunity  made  a  valiant  effort  to  establish  such  an 
V..W  VorL-  ritv  news-  discussion  will  be  afforded  at  the  organization,  but  the  national  advertisers 

and  -  in  ic  g  .  i  cr.r.tecm..n  are  T  auiiual  A.  B.  C.  convention  to  be  held  in  who  had  previously  been  willing  to  bear 
to  O,ica80  00.21  and  22.  I  have  no  do„b.  ,he  harden  were  oblis.d  .0  adoi,  ,ha. 


could  secure  such  meager  information  as 
was  then  available. 

Then  came  the  suggestion  that  all  three 
factors — Advertisers,  Advertising  Agents 
and  Publishers — get  together  and  form 
an  association  which  would  accomplish 

r  nr^naiiaii,  uusiiic^  Hinas'-*  j  world  that  those  objecting  to  the  through  lack  of  sufficient  funds  the  ser-  desired. 

.Mtc  York  World,  and  F.  A.  }\alker  p  this  vice  was  whollv  inadequate.  ,  It  .'vas  sajd  that  the  theory  was  ideal, 

^naging  director  of  the  convention  that  they  are  wrong.”  The  advertising  agents  felt  that  they  'mpossible  of  attainment. 

Tr/t^^row,  ave  g  ,  „  P  .  *  In  order  that  all  members  of  the  Bureau  could  not  assume  the  responsibility.  ■  In  a  prospectus  issued  at  that  time  it 

unofficially  spo  ^*^  9 ,  ^  over  the  ^^*all  have  complete  information  on  which  Prior  to  that  time  the  comparatively  "as  stated : 

(Ired,  among  pu  is  ^  nonneitinn  to  consideration  of  this  subject,  the  few  reports  issued  by  the  Association  of  “.All  are  agreed  that  a  plan  should  be 

country  m  suppor  ,  .  following  is  an  outline  of  why  and  how  .American  .Advertisers  were  confined  to  evolved  whereby  the  advertiser  shall  be 

publication  o  ^  A.  B.  C.  was  founded.  ■  its  members  and  were  available  only  to  able  to  know,  when  he  buys  space  in  a 

statements,  *  nnSiuViprc  on  the  I"  became  evident  advertising  agents  who,  through  very  publication,  exactly  what  he  is  buying, 

tation  tor  ne\  p  p  P  .u- amount  various  attempts  to  form  a  sub-  confidential  relationship  with  one  of  their  .And  the  honest  publisher  desires  to  be 

bureau  s  ar  prop<ir  lona  e  .•  stantial  organization  for  the  purpose  of  clients  who  was  a  member  of  the  A.  A.  A.  able  to  demonstrate  to  the  satisfaction 

r  .u  j  >  of  all  of  his  customers,  exactly  what  he 

of  the  dues  schedule.  _  selling. 

In  addition  to  the  proxies,  which  have  .n-u-  u  •  .i.  •  j  • 

bw„  gathered  als.  by  Stanley  Oa^  SEPTEMBER  UNAGE  GAIN  4.4%  IN  NEW  YORK  AdvSs,"  aUuS 

managing  of.  _  Agents  and  Publishers,  quibbling  as  to 

members  w  o  v  p  methods  of  procedure  to  determine  results 


organization  plan  and  policies,  ^th  par  ^£\ysp\p£j^  Septem-  dropped  from  4,275,244  lines  to  4,215,660  will  not  bar  the  way  to  the  consumma- 

ties  to  the  Qispu  e  e  iT|  ,  \Q?f,  in  New  YnrW  ritv  news-  lines,  or  3.9  ner  cent,  ('lassified  advertis-  tion  of  this  desired  end.  because  no  one 


nnmher  of  members  The  papers  increased  4.4  per  cent  over  the  ing  increased  from  1,082,244  lines  to  factor  will  seriously  jeopardize  the  in- 

of  unlike  most  of  those  ‘‘’*^1  for  September,  1925,  the  respective  1,228,456  lines,  or  13.5  per  cent.  The  terests  of  the  other,  if  all  are  sincere.” 

'  1090  «,ben  tbe  nevvsnaner  niihlisbers  '“tals  being  14,661,922  lines  and  14,042,550  largest  single  element  in  the  local  display  But  the  objection  was  raised— how  can 

?rst^ro1^;tcd  Laffist  “taxat^^^^^  Gains  were  made  by  11  of  the  15  decrease  results  from  a  dispute  over  a  such  a  plan  be  successful  if  majority  rule 

l»or»Lntation  ”  ^  nromisps  to  orovidp  newspapers  listed  in  setting  a  new  high  rate  increase  between  several  local  stores  prevails— and  majority  rule  would  natur- 

nlentv  of  vigorous^  and  thorough  discus-  record  linage  for  the  month.  Total  pages  and  the  £r<CMi>ig  Telegram,  although  gains  ally  rest  with  publishers.  And  majority 

•on  of  fimdampntal  niip<stionc  printed  during  the  month  increased  from  in  dry  goods  advertising  are  shown  by  rule  in  such  an  association  would  also 

u  XT  V'  1  c--  ur  15,434  to  16.070,  or  4.1  per  cent.  The  only  two  of  the  nine  evening  papers  listed,  naturally  rest  in  the  hands  of  newspaper 
Whtle  the  New  lork  Lity  publishers  j^^y^es  are  compiled  by  the  New  York  The  Telegram’s  linage  on  women’s  publishers,  for  they  would  have  the  largest 

have  been  active  in  sup^rt  of  their  pro-  p^vening  Post  Statistical  Department,  Inc.  specialty  shops  showed  an  increase  for  individual  membership, 

posals,  their  campaign  has  b^n  rnade  by  .According  to  analysis  by  classifications,  the  month  from  752  lines  to  19,722  lines.  “Might  just  as  well  place  bank  exami- 

I^rsonal  letters.  Publicity  has  been  a  f^,reign  advertising  in  morning  and  morn-  The  net  gain  on  evening  paper  linage  is  nations  in  the  hands  of  an  association  cop- 

little-used  weapon.  i„g  Sunday  newspapers  increased  5.5  per  cent.  trolled  by  votes  of  the  banks  themselves,” 

It  has  been  employed  without  stint,  from  1,427,608  lines  to  1,695,884  lines,  or  Large  gains  in  various  classifications  said  the  objectors, 

however,  by  Mr.  Clague,  who  last  week  18.7  per  cent.  Classified  advertising  in  sre  noted  as  follows:  It  is  to  the  credit  of  those  publishers 

announced  a  7^  per  cent  rebate  on  1926  morning  papers  increased  from  1,647,496  a.  m.  who  joined  in  the  formation  of  the  as- 

dues  to  all  members,  emphasizing  ibat  lines  to  1,761,706  lines,  or  6.9  per  cent.  ^  wspapers  that  they  recognized  this  pus- 

the  Imard  had  been  considering  the  action  Local  display  advertising  in  morning  pa-  ^*^*"94688*^  ^Ts  ’228^^  4S%  weakness  and  they  agreed  unani- 

for  many  months,  and  had  authorized  it  pers  decreased  from  4,434,412  lines  to  Newspapers  ...!!!!.  100,002  seisso  76%  rnouslv  that  to  be  successful  they  must 

at  this  time  not  because  of  any  movement  4,306,384  lines,  or  2.8  per  cent.  Three  Railroads  . .  52,472  28,506  84%  allow  the  ultimate  control  td  rest  in  the 

by  members  for  reduction  of  dues,  but  morning  newspapers  show  total  gains  in  BTOk"’pubIishel^y’'“^' ’  128078  101  914  2s%  hands  of  the  advertiser  members, 

because  the  annual  audit  of  the  Bureau  s  local  display  advertising.  All  surpassed  Musical  instruments;  i27’,484  104’,034  22%  .After  manv  months  of  consideration  it 

ti  ftWA"  advertising  Ev«in,  and  Evenin*  A  Sunday  New.pap«,  was  decided 'that  a  board  of  Control  be 

31.  1926,  showed  the  possibilit>  of  the  and  classified  advertising.  Dry  goods  ad-  formed  in  which  the  majority  vote  would 

remission.  yertising,  the  largest  single  elenient  m  Automobile  display!;  348;336  275;940  22%  rest  in  the  hands  of  advertiser  members; 

This  week  Mr.  Gague,  utilizing  the  local  display,  shows  a  noticeable  drop  m  Boots  and  shoes .  89,618 

Napoleonic  advantage  of  interior  lines,  all  morning  papers.  The  net  gain  in  all  instruments.  102,574 

issued  a  long  statement  “re-selling”  the  morning  advertising  is  3.3  per  cent.  Rail'r'Lids ‘ ‘ .  48  266 

■A.  B.  C.  idea  to  the  membership.  Some  Evening  papers  increased  their  foreign  .N 

total  from  1,175,378  lines  to  1,454,000  Comparative  total  figures  for  the  month  board  equal  representation  ^  Advertising 

lines,  or  23.7  per  cent.  Local  display  follow :  .  Agents.  Newsoaoers.  Magazines.  Farm 


ber,  1926,  in  New  York  City  news-  lines,  or  3.9  per  cent.  Classified  advertis-  tion  of  this  desired  end,  because  no  one 


29%  but  for  the  purpose  of  securing  advice 
jg^  in  the  consideration  of  the  technical 
86%  problems  peculiar  to  their  branch  of  the 


, —  -I'ages - ^ 

1926  1925 


1,258 

1,588 

2,120 

1,378 

828 

1.340 

932 

1,136 

758 

772 

1,024 

566 

1.168 

736 

466 


1,274 

1,554 

1,928 

1,334 


888  *Mirror  (Tabloid) .  1.9 

1,128  News  (Tabloid) .  4.1 

918  *Evcnin(f  Ciraphic .  1.9 

1,222  ‘Evening  Journal .  7.7 

698  ‘Evening  Post  .  2.7 

‘Evening  World  .  5.5 

‘Sun  .  8.9 

‘Telegram  .  3.2 

Brooklyn  Eagle  .  10.3 

Brooklyn  Times  ..;...  L8 

Standard  Union  .  3.1 


732 

968 

578 

1.106 

568 

538 


members,  several  of  the  New  York  com 
mittee  included,  the  statement  broadly 
hints,  disclose  ignorance  of  the  Bureau’s 
concept  and  purposes  by  their  proposal 
of  a  larger  representation  for  newspaper 
publishers  on  the  controlling  body.  Such 
a  step,  the  statement  implies,  would  either 
mean  domination  of  the  Ixiard  by  the 
newspaper  publishers  or,  by  giving  in¬ 
creased  representation  to  all  classes  of 
membership,  would  make  the  body  un- 
wieldly  if  not  impracticable. 

The  New  York  publishers  declared  that 
no  answer  would  be  made  to  Mr.  Clague’s 
letter  prior  to  the  meeting. 

Mr.  Clague’s  statement  in  full  follows : 

On  the  eve  of  his  departure  for  Europe  'M"o  15,434 
in  September,  Walter  A.  Strong,  pub- 
lisher  of  the  Chicago  Daily  Ne^vs,  in  an 
interview  reported  in  Editor  &  Pub¬ 
lisher,  made  some  plain  and  wholesome  .\mcricaf  ... 
statements  regarding  the  proposed  plan  of  Trib' " 

a  small  group  of  metropolitan  newspaper  Times  ..7... 
publishers  seeking  larger  newspaper  rep-  World  . 

resentation  on  the  Board  ot  Directors  of  mo 

tbe  A  nr  (Tab.)  .  607.592 

^'raphic  .  278.860 

The  theory  of  the  Bureau’s  foundation  Eve.  Journal 
is  at  stake,”  he  stated.  “The  original 
conception  of  the  Bureau  provided  that  Eve!  World  803;358 

majority  control  of  the  Bureau  be  in  the  (TlolU  . . 
hands  of  the  advertisers.  Let  the  pub-  ••• 

lishers  gain  51  per  cent  of  control  if  they  ' 
wish  to  destroy  the  A.  B.  C.” 

“The  .A.  B.  C.,”  continued  Mr.  Strong. 

“has  entered  a  new  decade,  during  which 
it  must  be  resold  to  the  newspaper  pub¬ 
lishing  field.  A  new  generation  of  news¬ 
paper  executives  has  grown  up  who  do 
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13,110  377%  industry,  there  should  also  be  on  the 
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tKigi'res  not  recorded. 

tSun  .vnd  Globe  combined  June  4.  1923;  name  chsnped  to  Sun  March  10,  1924. 
ttTelegram  and  Mail  combined  January  28,  1924;  name  changed  to  Telegram  May  18,  1925. 


Agents,  Newspapers,  Magazines,  Farm 
Papers  and  Business  Papers.  Two  rep¬ 
resentatives  from  the  advertising  agents 
and  two  representatives  from  each  of  the 
publishing  divisions  were  decided  upon, 
thus  requiring  eleven  representatives  from 
the  advertiser  division  who  would  devote 
the  time  necessary  to  the  successful  evo¬ 
lution  of  the  idea. 

To  carry  out  this  plan  it  was  provided 
ill  the  original  agreement  that  “the  power 
to  in  any  way  alter  the  constitution  of  the 
association,  shall  be  vested  in  the  board 
of  directors  and  this  confirmed  by  Class 
•A  (advertiser)  subscribers.”  This  con¬ 
firmation  was  obviously  carried  out  by 
confirmation  of  the  board  of  directors  on 
which  there  was  a  majority  of  Class  “A” 
members. 

In  June,  1914,  this  “theory”  was  en¬ 
thusiastically  confirmed  at  the  first  con¬ 
vention  of  the  A.  B.  C.  held  in  Chicago. 
For  over  twelve  years  it  has  stood  the 
->57  694  18’  804  experience  and  the  association  has 

“  ’  _  become  recognized  as  an  important  factor, 

9i9;9i6  79^,936  not  only  in  the  success  of  publishers,  but 

in  the  saving  of  an  immense  sum  of 
money  to  advertisers.  It  has  also  been 
563.202  of  substantial  service  to  advertising  agents 

540’294  through  the  elimination  of  controversies 

l,097;764  regarding  circulatioh,  thereby  enabling 

*316,538  agents  to  devote  the  time  (heretofore 

698,786  wasted)  to  the  interest  of  their  clients  and 

the  study  of  fields  for  successful  market¬ 
ing. 

Once  before  in  the  history  of  the 
(Continued  on  page  46) 
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Editor  &  Publisher  for  October  16,  1926 


A.  N.  P.  A.  DIRECTORS  COMPLETING  PLANS 
FOR  NEW  MECHANICAL  DEPARTMENT 


George  M.  Rogers,  Cleveland  Plain  Dealer,  Expects  Bureau  in 
Operation  Within  30  Days — Prof.  Wines  Probably  in 
Charge — Arrangements  Being  Made  for  Fall  Meet 


/ORGANIZATION  of  a  mechanical  de- 
partment,  second  of  two  membership 
service  plans  of  the  American  Newspaper 
Publishers  Asso¬ 
ciation,  was  vir- 


culation. 

John  Stewart  Hryan,  publisher  of  the 
Richmond  (Va.)  Neivs-Lcader  will  open 
the  convention  with  an  address  of  wel¬ 
come.  A  member  will  also  pay  tribute 
tually  completed  to  the  late  Frank  G.  Bell,  Sai-annah  (Ga.) 


conditions  will  be  discussed  by  Harvey  J. 
Kelly,  chairman  of  the  special  standing 
committee.  _ 

On  the  motion  of  Mr.  Rogers,  the  direc¬ 
tors  voted  to  permit  representatives  of 
the  trade  press  to  attend  sessions,  an  inno¬ 
vation  in  A.  N.  P.  A.  history.  Contrary 
to  custom,  presidents  and  secretaries  of 
all  inter-state  press  associations,  whether 
or  not  they  are  A.  N.  P.  A.  members  will 
be  invited  to  attend  the  convention. 

HARVEY  SELLS  REVIEW 


at  a  meeting  of 
the  A.  N.  P.  A. 
directors  held  at 
New  York  head¬ 
quarters  this 
week.  The  direc¬ 
tors  also  dis¬ 
cussed  plans  for 
the  second  fall 


George  M.  Rogers 


WiLLiAw  B.  Bryant 


held  this  year  at 
French  Lick.  Ind., 
Nov.  10-12,  and 
at  which  members 
will  be  given  complete  details  of  the  two 
new  service  departments,  traffic  and  me¬ 
chanical.  W.  J.  Mathey,  formerly  con¬ 
nected  with  the  Erie  Railroad,  now  heads 
the  traffic  department,  organization  of 
which  was  announced  previously  by  Edi¬ 
tor  &  Publisher. 

While  the  chief  of  the  mechanical  de¬ 
partment  has  not  yet  been  named,  the 
directors  are  favorably  considering  ap- 
pointment  of 
Prof.  W.  E. 
W'ines,  now  with 
the  extension  de¬ 
partment  of  the 
University  of 
Wisconsin.  Prof. 
Wines  was  at  one 
time  on  the  me¬ 
chanical  staff  of 
the  New  York 
Times,  and  has 
also  beeiv  con¬ 
nected  with  the 
Chicago  Tribune 
and  the  Minne¬ 
apolis  Tribune. 

“We  hope  to 
have  the  mechanical  department  formally 
set  up  within  30  days,"  George  M.  Rog¬ 
ers,  Cleveland  Plain  Dealer,  informed 
Editor  &  Publisher,  following  the  di¬ 
rectors  meeting.  Mr.  Rogers  is  chairman 
of  the  A.  N.  P.  A.  mechanical  committee. 

“The  initial  move  of  the  new  depart¬ 
ment  will  be  in  the  direction  of  gathering 
and  correlating  all  available  mechanical 
statistics.  Then  we  hope  to  be  able  to 
take  steps  toward  standardization  of  news¬ 
paper  press  room  equipment  and  be  in  a 
position  to  assist  and  advise  A.  N.  P.  A. 
members  on  mechanical  problems. 

“Above  all  the  mechanical  department, 
as  well  as  the  traffic  department,  will  be 
a  service  station  for  the  A.  N.  P.  A.  mem¬ 
bers.  There  has  been  a  general  re¬ 
awakening  on  the  part  of  newspaper  pub¬ 
lishers  to  the  importance  and  efficiency 
of  the  A.  N.  P.  A.  as  an  organization 
devoted  to  the  .services  of  its  members. 

‘AVe  are  adding  to  the  present  service 
facilities,  because  we  want  to  serve  more 
members  better  than  we  have  hitherto. 
We  have  more  than  500  newspaper  mem¬ 
bers  now,  and  we  want  about  1,000.” 

William  B.  Bryant,  publisher  of  the 
Paterson  (N.  J.j  Press-Guardian,  and 
chairman  of  the  program  committee,  pre¬ 
sented  plans  for  the  French  Lick  conven¬ 
tion,  for  consideration  by  the  board. 
Speakers  have  not  yet  been  named,  but 
sufficient  progress  has  been  made  by  Mr. 
Bryant  to  show  that  this  year’s  fall  meet¬ 
ing  will  be  every  bit  as  interesting  as 
last,  which  was  proclaimed  one  of  the 
most  successful  in  the  association’s  his¬ 
tory. 

The  theme  of  this  year’s  convention  will 
be  methods  of  increasing  newspaper  rev¬ 
enue  and  speakers  will  stress  promotion, 
various  phases  of  advertising,  and  the  ^st 
methods  of  adding  and  maintaining  cir- 


Morning  Netvs,  and  an  A.  N.  P.  A.  di¬ 
rector.  E.  M.  .\ntrim,  of  the  Chicago 
Tribune,  will  introduce  Mr.  Mathey  as 
head  of  the  new  traffic  department,  while 
Mr.  Rogers  will  introduce  whoever  is 
chosen  to  take  charge  of  the  mechanical 
bureau. 

As  was  the  case  last  year,  golf  will  be 
an  important  feature  of  the  fall  meet, 
convention  of  the  Business  sessions  will  be  held  in  the  morn- 
association  to  be  ‘•’S.  and  the  afternoons  will  be  devoted 
to  the  playing  of  the  A.  N.  P.  A.  annual 
tournament.  Elzey  Roberts,  publisher  of 
the  St.  Louis  Star,  is  chairman  of  the 
golf  committee. 

Ways  of  co-ordinating  the  work  of  the 
postal  committee  and  the  traffic  depart¬ 
ment  will  be  outlined  by  Jerome  Barnum, 
publisher  of  the  Syracuse  Post-Standard, 
and  chairman  of  the  postal  committee, 
when  he  makes  his  annual  report.  Labor 
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CITY  WATER  AND  LI6HT  PLANT  FLOODED 


BATTLING  REGOIID  HIGH 
WATER  WITH  SAND  BAGS 


With  the  city’s  electrical  power 
shut  oft  when  flood  waters  pour¬ 
ed  into  the  plant  of  the  Lincoln 
Water  and  Light  Co.,  over  a  hun¬ 
dred  workmen  were  fighting  a 
desperate  fight  this  afternoon  to 
save  the  city’s  water  supply. 

Their  weapons  were  sand  bags, 
and  working  in  water  over  waist 
deep  they  were  piling  tier  on  tier 
of  bags  on  top  of  a  coffer  dam 
thrown  up  around  the  plant  Satur- 
d.^y  night. 

The  water  at  9  o’clock  this 
morning  was  over  two  feet 
higher  than  the  record  high 
water  mark  of  1913 

Inside  the  plant,  with  two  feet 
of  water  on  the  plant  floor,  doors 
and  windows  were  barricaded 
with  planking,  clay  and  straw. 
C.  E.  Steinlort,  superintendent 
and  Ben  Hallock,  chief  engineer. 


were  working  side  by  side  with 
scores  of  worn, .  water  soaked 
men,  calking  up  holes  as  the  ris¬ 
ing  water  broke  through  fresh 
loop  holes.  From  time  to  time 
water  spilled  over  the  coffer  dam. 

Water  will  continue  in  the 
city’s  mains  as  long  as  the  boil¬ 
ers  can  be  fired.  The  flood  was 
within  inches  of  the  boiler  grates 
this  forenoon.  Pumps  were  busy 
every  minute  pumping  water  out 
of  the  inside  of  the  plant,  and 
only  the  1.  T.  S.  tracks  at  the 
east  side  of  the  plant,  acting  as  a 
dam,  prevented  another  foot  of 
water  from  sweeping  in  on  the 
plant. 

The  plant’s  pumps,  working 
submerged,  handicapped  the  steam 
pressure. 

A  score  of  trucks  and  teams, 
the  horses  wading  in  water  up  to 
(Continued  on  pagfe  2)  { 
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WEATHER  1X)RECAST 
ILLINOIS— Cloudy  and  cooler 
tonight;  Tuesday  fair  and  cooler. 


ADVERTISERS  TO  PROBE 
PRESS  CIRCULATION 

J.  M.  Schmid,  Indianapolis  Newt,  to 
Represent  Newspapers  in  Triangular 
Debate  at  Atlantic  City  Conven¬ 
tion  Set  for  Nov.  8-9-10 


Disposes  of  North  American  to  Ma- 
hony  After  28  Years  as  Editor 

Col.  George  Harvey  has  sold  the  North 
.imerican  Rei'iew,  which  he  has  edited 
for  28  years,  to  Walter  Butler  Mahony. 

Col.  Harvey  became  editor  of  the  Re¬ 
view  in  1899.  For  many  years  he  also 
edited  and  published  Harper’s  Weekly. 
After  giving  up  editorship  of  the  latter 
magazine  he  founded  Harvey’s  Weekly, 
a  wartime  publication. 

The  new  proprietor  of  the  North 
American  Review,  like  his  predecessor, 
is  a  Vermonter  by  descent.  He  was 
graduated,  cum  laude,  from  Amherst 
College  at  the  age  of  20,  and  since  his 
graduation  has  practiced  law,  more  par¬ 
ticularly  in  the  field  of  public  utilities  and 
plantation  rubber  companies.  In  1939  he 
married  Miss  Mary  Murray  Butler,  a 
sister  of  President  Butler  of  Columbia 
University.  He  has  written  on  economic 
subjects. 


John  M.  Schmid 


John  M.  Schmid,  business  manager 
of  the  Indianapolis  Nezvs,  will  repre¬ 
sent  the  newspaper  point  of  view  at  a 
circulation  clinic, 
which  will  be  a 
feature  of  the  an¬ 
nual  convention 
of  the  Association 
of  National  Ad¬ 
vertisers  to  be 
held  at  the  .Am¬ 
bassador  Hotel, 
Atlantic  City, 
Nov.  8-10.  His 
subject  will  be 
“H  o  w  N  e  w  s- 
papers  Get  Cir¬ 
culation.” 

Represen  t- 
ing  the  adver¬ 
tisers  will  be 
Verne  Burnett,  secretary  of  the  advertis¬ 
ing  committee  of  the  General  Motors  Cor¬ 
poration,  while  John  H.  Fahey,  of  John 
H.  Fahey  &  Co.,  speaking  on  “Tendencies 
Good  and  Bad  in  Newspaper  Circulation 
Methods,”  will  complete  the  triangular 
debate  on  the  newspaper  topic. 

The  convention  will  open  Nov.  8  with 
an  address  by  Edward  T.  Hall,  vice-presi¬ 
dent  of  the  Ralston  Purina  Company,  St. 
Louis,  and  association  president,  and  by 
the  report  of  Robert  K.  Leavitt,  secretary- 
treasurer. 

The  first  outside  speaker  will  be  L 

D.  H.  Weld,  recently  manager  of  the 
Commercial  Research  Department  of 
Swift  &  Co.,  now  with  the  H.  K 
McCann  Company,  an  advertising  agency, 
who  will  discuss  new  tendencies  in  mar¬ 
keting. 

During  the  afternoon  session  of  Nov. 
8.  speakers  will  be  William  M.  Zintl, 
director  of  sales,  paint  division,  of  the 

E.  I.  du  Pont  de  Nemours  &  Co.,  on 
“National  Distribution  for  a  New  Product 
in  Ninety  Days” ;  W.  T.  Grant,  chairman 
of  the  board  of  the  W.  T.  Grant  chain 
stores  on  “Chain  Store  Distribution”  ;  and 

O.  B.  Westpfal,  vice-president  and  gen¬ 
eral  sales  manager  of  the  Jewel  Tea 
Company,  Inc.,  on  “Selling  Direct  to  the 
Consumer.” 

There  will  be  three  talks  on  the  psy¬ 
chology  of  advertising  and  selling,  de¬ 
livered  on  the  morning  of  Nov.  9,  the 
afternoon  of  the  same  day,  and  the  morn¬ 
ing  of  the  10th,  by  John  B.  Watson, 
Ph.D.,  vice-president  of  the  J.  Walter 
Thompson  Company,  New  York  adver¬ 
tising  agency,  and  the  author  of 
“Behaviorism.” 

Other  speakers  on  the  last  day  will  be 
N.  S.  Greensfelder,  advertising  manager 
of  the  Hercules  Powder  Company,  on 
“New  Tendencies  in  Industrial  Selling”; 

P.  B.  Zimmerman,  advertising  manager. 
National  Lamp  Works,  on  “How  We 
Sell  Advertising  to  Salesmen” ;  and  F.  W. 
Lovejoy,  sales  manager.  Vacuum  Oil 
Company,  on  “Gaining  Distribution  by 
Overcoming  Substitution.” 

Speakers  at  the  annual  dinner  scheduled 
for  Nov.  9  will  be  Dr.  W.  E.  Lingelbach, 
chairman  of  the  History  department.  Uni¬ 
versity  of  Pennsylvania,  and  Robert  C. 
Benchley,  of  Life. 


When  flood  waters  deprived  the  Lincoln  (III.)  Daily  Courier  of  its  power  for 
presses  and  linotypes,  last  week,  it  issued  the  above  miniature  hand-set  newspaper 
to  keep  its  readers  informed  on  local  conditions.  The  paper  measured  6^^  inches 
9.  The  Lincoln  Star,  the  other  local  daily,  also  printed  a  miniature  edition 
|0  keep  its  continuity  of  publication  unbroken.  Allyne  V.  Carpenter  is  publisher 
of  the  Courier.  N.  L.  Gordon  is  editor  of  the  Star. 


FILIPINO  PAPER  IN  HAWAII 

The  only  Filipino  language  newspaper 
in  the  United  States  and  its  possessions  is 
published  at  Hilo,  Hawaii.  Ang  Bitwin 
is  its  name  and  it  is  printed  weekly  by 
Bonifacio  Balingat,  as  an  eight-page 
tabloid.  There  are  50,000  Filipinos  in  the 
Hawaiian  Islands.  It  is  printed  in  the 
plant  of  the  Hilo  Daily  Tribune-Herald. 
News  of  national  and  foreign  interest  is 
rewritten  from  the  Tribune- Herald  and 
translated  into  the  two  principal  Fili¬ 
pino  dialects. 


Editor  &  Publisher  fur  October  16,  1926 
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RADIO  MEN  APPROVE  PROGRAM  PUBLICITY  BAN 


Stewart- Warner,  Operating  Chicago  Station,  Eliminate  Trade  Names  From  Its  Time-Tables — Listen¬ 
ers*  Interest  Not  Served  by  Publication  of  Detailed  Distant  Programs 


By  BENSON  K.  PRATT 

t’lF'TEEN  years  of  experience  in  the 

A  pditnri;i1  Hpnartm#*ntc  nf  mptmnniitan 


*  editorial  departments  of  metropolitan 
newspapers  leads  me  to  applaud  many 
of  the  conclusions  and  opinions  in  the 
article  by  Arthur  Robb,  published  in 
Editor  &  Puhi-isuer  for  Oct.  2,  under 
the  caption  “Cutting  Free  Publicity  from 
Radio  Programs.” 

The  net  result  of  this  article  is  that 
the  next  programs  to  be  sent  out  by 
me  from  WBBM,  the  radio  station  con¬ 
trolled  by  the  Stewart-Wamer  Speed¬ 
ometer  Corporation,  will  contain  no 
direct  or  indirect  advertising  in  the 
form  of  advertising  or  trade  names. 

Nevertheless,  1  do  believe  that  the 
argument  as  a  whole,  can  be  carried  too 
far  in  some  of  its  details.  For  instance, 
one  thought  was  that  radio  stations 
should  advertise  as  do  theatres.  This 
is  impossible.  Radio  stations  today  are 
heard  all  over  the  United  States.  They 
are  not  local  amusement  enterprises. 
Consequently,  to  be  consistent,  if  this 
thought  were  carried  out,  each  radio 
station  would  be  forced  to  advertise  in 
thousands  of  papers  scattered  from  Cali¬ 
fornia  to  Maine. 

Personally,  it  is  not  my  belief  that 
there  is  a  conflict  between  newspapers 
and  the  radio.  On  the  contrary,  I  be¬ 
lieve  they  are  partners,  not  antagonists. 

At  first  it  was  anticipated  that  radio, 
which  carries  the  story  of  many  great 
events  into  the  homes  of  millions  of 
people,  would  have  a  tendency  to  cut 
down  the  circulation  of  newspapers. 

.As  exhibit  A  in  my  argument,  I  would 
call  your  attention  to  the  recent  Demp- 
sey-Tunney  fight.  This  fight,  as  you 
know,  was  broadcast  through  a  large 
chain  of  radio  stations.  The  ringside 
account  was  heard  on  the  night  of  the 
fight  by  millions  of  people  all  over  the 
United  States.  I  cannot  speak  generally, 
but  here  in  Chicago,  the  Chicago  Trih- 
iMtc,  on  the  morning  after  the  battle,  had 
a  circulation  that  neared  the  million 
mark,  whereas  its  average  circulation, 
according  to  this  morning’s  issue,  is  be¬ 
tween  seven  and  eight  hundred  thousand. 

Advertising  space  in  newspapers  is 
today  more  valuable  than  ever  before. 
Radio  is  merely  another  channel  through 
which  the  attention  of  the  public  may 
be  gained.  That  advertiser  who  would 
be  foolish  enough  to  believe  that  he  can 
rely  entirely  on  broadcast  advertising, 
would  soon  find  himself  in  the  hands  of 
a  receiver. 

It  seems  to  me  that  these  two  mediums 
are  intended  to  work  side  by  side. 
Through  the  microphone  a  corporation 
is  enabled  merely  to  stamp  from  time 
to  time,  the  name  of  its  brand  or  product, 
on  the  minds  of  the  public.  Such  ad¬ 
vertising,  however,  is  wholly  ineffective, 
and  loses  a  great  part  of  its  value  if  it 
is  not  followed  up  by  visual  display  in 
the  paid  advertising  columns  of  news¬ 
papers. 

As  a  concrete  example,  the  Stewart- 
Warner  Speedometer  Corporation  may 
mention  through  its  station  that  it  manu¬ 
factures  a  matched-unit  radio  receiving 
set.  This,  however,  will  not  result  in 
many  sales,  unless  this  air  advertising 
is  followed  up  with  space  purchased -in 
newspapers  in  which  a  more  extended 
explanation  of  the  qualities  and  claims, 
together  with  other  information  about 
the  receiving  set,  is  made. 

The  preacher  who  does  not  practice 
talks  to  empty  pews,  and  I  may  say  in 
passing,  that  this  corporation  practices 
what  it  preaches. 

.At  the  present  time,  we  do  call  at¬ 
tention  to  our  products  over  the  air.  In 
addition  to  that,  we  utilize  newspaper 
space  in  some  55  or  60  cities  in  the 
United  States,  to  follow  this  up.  Inso¬ 
far  as  indirect  advertising  is  concerned, 
I  am  therefore  of  the  belief  that  it  should 


Mr.  Pratt  is  director  of  publicity  of  the  Stczcart-lPanicr  Speedometer  Corpo¬ 
ration,  Chicago.  .Mr.  Pelix  has  been  associated .  for  several  years  veith  various 
phases  of  the  radio  business.  He  has  been  connected  with  the  publieity  staff  of 
WE.4F  and  has  also  zeritten  advertising  for  receiving  set  accessories. 

Editor  &  Pcblisher  presents  their  viezvs  as  informed  and  reputable  spokes¬ 
men  for  the  radio  industry.  It  should  be  said  that  their  argumetits  in  general 
zvere  considered  prior  to  publication  of  the  article  in  the  issue  of  Oct.  2. 


not  be  included  in  the  programs.  On  the 
other  hand,  I  am  thoroughly  convinced 
that  the  radio  studio  has  created  and 
aroused  as  much  interest  in  the  minds 
of  the  public  as  have  the  theatres,  motion 
pictures,  baseball  leagues,  race  tracks, 
and  other  forms  of  recreation  and  amuse¬ 
ment. 

Consequently,  if  we  are  to  shape  an 
editorial  policy  from  the  viewpoint  of 
reader  interest,  I  believe  that  every  news¬ 
paper  should  conduct  and  maintain  a 
radio  department  much  more  extensive 
than  is  found  in  many  of  our  leading 
newspapers  of  today.  By  that  I  do  not 
mean  that  it  should  devote  a  page  or 
so  to  the  usual  hokum  of  the  press  agent, 
but  I  think  that  there  are  many  actual 
news  stories  of  public  interest  that  find 
their  origin  in  radio  studios.  ♦  ♦  » 

Thus  far  I  am  inclined  to  believe  that 
the  managements  of  newspapers  have  not 
taken  radio  seriously  enough.  There  are, 
of  course,  many  exceptions  to  the  opinion, 
but  today  how  many  newspaiters  in  the 
United  States  provide  for  a  column  of 
constructive  criticism  of  air  programs? 

I  am  thoroughly  convinced  that  one  of 
the  iK)sitions  that  is  to  become  prominent 
in  the  newspaper  world,  is  that  of  radio 
critic.  Thus  far.  in  many  cases,  this 
work  has  been  delegated  to  someone  who 
has  no  fundamental  understanding,  and 
in  some  instances,  insufficient  education, 
for  the  position.  I  believe  that  the  posi¬ 
tion  of  radio  critic  will  become  as  im- 
ixirtant  a  factor  in  newspaper  life  as  the 
jKisition  of  theatrical  critic  or  music 


critic.  Certainly  this  will  be  the  ca.se 
if  reader  interest  is  to  be  considered. 

When  I  use  the  phrase  “radio  critic,” 

I  am  literal  and  not  figurative.  I  do 
not  believe  that  such  a  column  should 
be  filled  with  flamboyant  praise  or  in¬ 
sincere  flattery.  Radio  broadcasting  is 
in  its  formative  period.  It  needs  help. 

Insofar  as  revenue  is  concerned,  it 
seems  to  me  that  radio  will  follow  the 
general  lines  of  the  theatre.  In  the  latter 
case,  the  newspapers  have,  to  a  certain 
extent,  been  the  most  important  factors 
in  the  upbuilding  of  the  stage  as  a  busi¬ 
ness.  -As  a  result,  revenue  has  accrued 
to  the  newsiiapers,  but  it  came  after¬ 
ward,  not  before.  So  it  will  be  with 
radio.  If  the  newspapers  will  lend  their 
assistance  now,  revenue  from  a  number 
of  sources  is  sure  to  follow. 

We  will  have,  first  of  all,  the  adver¬ 
tising  inserted  by  the  retail  dealers  in 
the  various  cities.  This  will  be  aug¬ 
mented  by  advertising  on  the  part  of  the 
manufacturing  companies,  such  as  the 
Stewart-W’^arner  Speedometer  Corpora¬ 
tion. 

Today  we  find  newspapers  devoting 
millions  of  dollars  worth  of  space  to 
such  things  as  prize  fights,  horse  races, 
and  other  recreations  and  amusements, 
without  hope  of  financial  return.  Re¬ 
ferring  again  to  the  recent  Dempsey- 
Tunney  fight,  I  should  like  to  ask  the 
various  advertising  managers  of  news¬ 
papers  throughout  the  United  States, 
how  much  money  they  received  from  Mr. 
Tex  Rickard? 
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Radio  sports  announcing,  arcording  to  Will  Johnstone  in  New  York  World, 

October  14.  ' 


By  EDGAR  H.  FELIX 

'^PO  newspaper  publishers,  radio  is  like 
^  a  week-end  guest  who  stayeil  for 

four  years.  Apprehension  is  natural, 
after  previous  experience  with  such  over¬ 
grown  parasites  as  baseball  and  automo¬ 
tive  news.  Like  rad'o.  they  have  their 
news  value  and  an  ability  to  attract  a 
certain  amount  of  advertising,  but  the 
news  space  which  they  demand  has  ex¬ 
ceeded  the  advertising  return.  Is  radio 
to  grow .  into  another  Colossus,  demand¬ 
ing  valuable  space  and  returning  little 
revenue  ?  , 

In  the  Oct.  2  issue  of  Editor  &  Pi  b- 
i.isHER,  Arthur  Robb  presents  some 
sound  atguments  against  the  publication 
of  free  publicity  in  connection  w.th  radio 
programs.  One  of  his  arguments  is  that, 
in  15  New  York  papers,  during  the  first 
six  months  of  1926,  a  total  of  about  730 
pages  of  radio  advertising  was  carried 
as  against  833  pages  of  editorial  space 
in  the  form  of  programs,  with  an  addi¬ 
tional  200  pages  of  technical  material 
and  broadcasting  station  news. 

If  the  acceptability  of  news  must  lie 
judged  on  the  basis  of  the  advertising 
which  it  brings  in,  it  may  look  bad  for 
radio,  but  it  is  a  lot  worse  for  base- 
flail,  and  still  worse  for  politics  and 
foreign  news.  Never' heless,  it  is  obvious 
from  Mr.  Robb’s  figures  that  a  huge 
amount  of  newsprint  is  used  to  print 
radio  programs. 

The  accepted  basis  for  judging  the 
amount  of  ,  space  which  any  subject  dc-. 
serves  is.  its  news  value.  If  radio  is 
worthy  of  833  pages  of  space  Iiccause 
of  it.i  news  value,  it  deserves  that  space 
whether  it  brings  in  a  single  line  of 
advertising:  or  not.  .\s  a  matter  of  fact, 
intelligent,  discrimination  has  not  been 
used  ill  tfte  publication  of  radio  pro¬ 
grams.  Mr.  "Robb  is  right  in  his  charges 
that  they  -take  too  much  space  in  some 
of  the  metropolitan  newspapers.  Many 
smaller  newspapers  arc  serving  their 
readers  with  apparent  satisfaction  and 
using  considerably  less  space  than  some 
New  Ydrk  papers  do.  Som.e  syndicated 
programs,  for  example,  are  models  of 
brevity  consistent  with  completeness. 

First,^  we  must  admit  that  there  is 
news  value  in  radio  programs.  Every 
attempt  to  leave  them  out  has  resulted 
in  ample  evidence  that  readers  miss  them. 
If  all  the  New  York  papers  cut  out 
radio  programs  for  a  month,  somebody 
with  a  radio  program  sheet  would  reap 
a  fortune. 

It’s  not  a  question  of  programs  or  n  > 
programs. ,  There  is  something  wror.g 
and  it  is  the  fact  that  a  lot  of  program 
material,. published  has  no  news  value. 

Most  newspapers  publish  not  only  the 
detailed  programs  of  local  stations,  in¬ 
cluding  the  insignificant  tail-enders  to 
which  no  one  listens,  but  also  the  pro¬ 
grams  radiating  from  cities  200,  500  and 
1,000  miles  distant.  The  long  distance 
hound  does  not  care  whether  Abraham 
Jones,  baritone  soloist,  is  singing  at 
Qiicago  or  whether  a  symphony  con¬ 
cert  is  going  on  in  San  Francisco  or  an 
announcer  is  sneezing  at  Honolulu;  all 
he  wants  iS  to  identify  the  station  which 
he  hears.  It  isn’t  zvhat  they  are  broad¬ 
casting,  but  who  they  are  and  where, 
which  makes  the  distant  program  inter¬ 
esting.  ‘ 

The  Nezv  York  Times  on  October  8 
devoted  .50  inches  of  space  to  the  pub¬ 
lication,  of  the  programs  of  55  stations, 
plus  3  inches  of  space  to  a  box  of  out¬ 
standing  features  radiating  from  local 
stations.  Other  New  York  papers  use 
even  more  space.  I  cite  the  Times 
merely  because  I  happen  to  have  a  copy 
before  me  as  I  write.  Just  what  the 
local  stations  are  broadcasting  interests 
the  listenei''  because  he  selects  his  eve- 
j  (Cf^tinued  on  page  46") 
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A.  N.  P.  A.  DIRECTORS  COMPLETING  PLANS 
FOR  NEW  MECHANICAL  DEPARTMENT 

George  M.  Rogers,  Cleveland  Plain  Dealer,  Expects  Bureau  in 
Operation  Within  30  Days — Prof.  Wines  Probably  in 
Charge — Arrangenr.  ents  Being  Made  for  Fall  Meet 

Organization  of  a  mechanical  de-  culation. 

partment,  second  of  two  membership  John  Stewart  Bryan,  publisher  of  the 
service  plans  of  the  American  Newspaper  Kichutoud  (\  a.)  News-Leader  will  open 
Publishers  Asso-  the  convention  with  an  address  of  wel- 


conditions  will  be  discussed  by  Harvey  J. 
Kelly,  chairman  of  the  special  standing 
committee.  _ 

On  the  motion  of  Mr.  Rogers,  the  direc¬ 
tors  voted  to  permit  representatives  of 
the  trade  press  to  attend  sessions,  an  inno¬ 
vation  in  A.  N.  P.  A.  history.  Contrary 
to  custom,  presidents  and  secretaries  of 
all  inter-state  press  associations,  whether 
or  not  they  are  A.  N.  P.  A.  members  will 
be  invited  to  attend  the  convention. 

HARVEY  SELLS  REVIEW 


ciation,  was  vir-  come.  A  member  will  also  pay  tribute  Disposes  of  North  American  to  Ma- 
tually  ’  completed  to  the  late  Frank  G.  Bell,  Savannah  (Ga.)  hony  After  28  Years  as  Editor 

Se  a"’n*'’p  a  rictor‘^  /Tl  Anlrfm,  "^f  ^he^Chicago  ,  C®'-.  Harvey  has  sold  the  North 

ine  IN.  r.  ®  American  which  he  has  edited 


directors  held  at  Tribune,  will  introduce  Mr.  Mathey  as 

X nf  th.  new  Hpn^rtm^nt  while  28  _years,  to  Walter  _Butler  _ Mahony 


New  York  head-  *icad  of  the  new  traffic  department,  while 
quarters  this  Rogers  will  introduce  whoever  is 


Col.  Harvey  became  editor  of  the  Re¬ 
view  in  1899.  For  many  years  he  also 


week.  The  direc-  chosen  to  take  charge  of  the  mechanical  published  Harper’s  Weekly. 

tors  also  dis-  >ureau.  After  giving  up  editorship  of  the  latter 

cussed  plans  for  As  was  the  case  last  year  golf  wdl  be  magazine  ^e  founded  Harvey’s  Weekly, 
the  second  fall  important  feature  of  the  fall  meet,  a  wartime  publication, 
convention  of  the  Business  sessions  will  be  held  in  the  morn-  proprietor  of  the  North 

association  to  be  ^nd  the  afternoons  will  be  devoted  American  Review,  like  his  predecessor, 
held  this  year  at  to  the  playing  of  the  A.  N.  P.  A.  annual  jg  ^  Vermonter  by  descent.  He  was 
French  Lick,  Ind.,  tournament.  Elzey  Roberts,  publisher  of  graduated,  cum  laude,  from  Amherst 
George  m.  Rogers  10.12,  and  the  St.  Lows  Star,  IS  chairman  of  the  College  at  the  age  of  .20,  and  since  his 

at  which  members  committee.  graduation  has  practiced  law,  more  par- 

will  be  given  complete  details  of  the  two  Ways  of  co-ordinating  the  work  of  the  ticularly  in  the  field  of  public  utilities  and 
new  service  departments,  traffic  and  me-  postal  committee^  and  the  traffic  depart-  plantation  rubber  companies.  In  1939  he 
chanical.  W.  J.  Mathey,  formerly  con-  outlined  by  Jerome  Barnum,  married  Miss  Mary  Murray  Butler,  a 

nected  with  the  Erie  Railroad,  now  heads  publisher  of  the  Syracuse  Post-Standard,  sister  of  President  Butler  of  Columbia 
the  traffic  department  organization  of  chairman  of  the  postal  committee,  University.  He  has  written  on  economic 

which  was  announced  previously  by  Edi-  when  he  makes  his  annual  report.  Labor  subjects. 


will  be  given  complete  details  of  the  two 


TOR  &  Publisher. 

While  the  chief  of  the  mechanical  de¬ 
partment  has  not  yet  been  named,  the 
directors  are  favorably  considering  ap- 
pointment  of 


ISSUES  MINIATURE  DAILY  DURING  FLOOD 


Prof.  W.  E. 
Wines,  now  with 
the  extension  de¬ 
partment  of  the 
University  of 
Wisconsin.  Prof. 
Wines  w’as  at  one 
time  on  the  me¬ 
chanical  staff  of 
the  New  York 
Times,  and  has 
also  been  con¬ 
nected  with  the 
Chicago  Tribune 
and  the  M  inne- 

WiLUAM  B.  Bryant  ^polis  Tribune. 

“We  hope  to 
have  the  mechanical  department  formally 
set  up  within  30  days,”  George  M.  Rog¬ 
ers,  Cleveland  Plain  Dealer,  informed 
Editor  &  Pi^blisher.  following  the  di¬ 
rectors  meeting.  Mr.  Rogers  is  chairman 
of  the  N.  P.  A.  mechanical  committee. 

“The  initial  move  of  the  new  depart¬ 
ment  w'ill  be  in  the  direction  of  gathering 
and  correlating  all  available  mechanical 
statistics.  Then  we  hope  to  be  able  to 
take  steps  toward  standardization  of  news¬ 
paper  press  room  equipment  and  be  in  a 
position  to  assist  and  advise  A.  N.  P.  A. 
members  on  mechanical  problems. 

“Above  all  the  mechanical  department, 
as  well  as  the  traffic  department,  will  be 
a  service  station  for  the  A.  N.  P.  A.  mem¬ 
bers.  There  has  been  a  general  re¬ 
awakening  on  the  part  of  newspaper  pub¬ 
lishers  to  the  importance  and  efficiency 
of  the  A.  N.  P.  A.  as  an  organization 
devoted  to  the  services  of  its  members. 

“We  are  adding  to  the  present  service 
facilities,  because  we  want  to  serve  more 
members  better  than  we  have  hitherto. 
We  have  more  than  500  newspaper  mem¬ 
bers  now,  and  we  want  about  1,000.” 

William  B.  Bryant,  publisher  of  the 
Paterson  (N.  J.j  Press-Guardian,  and 
chairman  of  the  program  committee,  pre¬ 
sented  plans  for  the  French  Lick  conven¬ 
tion,  for  consideration  by  the  board. 
Speakers  have  not  yet  been  named,  but 
sufficient  progress  has  been  made  by  Mr. 
Bryant  to  show  that  this  year’s  fall  meet¬ 
ing  will  be  every  bit  as  interesting  as 
last,  which  was  proclaimed  one  of  the 
most  successful  in  the  association’s  his¬ 
tory. 

The  theme  of  this  year’s  convention  will 
be  methods  of  increasing  newspaper  rev¬ 
enue  and  speakers  will  stress  promotion, 
various  phases  of  advertising,  and  the  best 
methods  of  adding  and  maintaining  cir- 
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CITY  WATER  AND  LI6HT  PLANT  FLOODED 


BATTLING  REGOSD  HIGH 
'  WATER  WITH  SAND  BAGS 


With  the  city’s  electrical  power 
shut  off  when  flood  waters  pour¬ 
ed  into  the  plant  of  the  Lincoln 
Water  and  Light  Co.,  over  a  hun¬ 
dred  workmen  were  fighting  a 
desperate  fight  this  afternoon  to 
save  the  city’s  water  supply. 

Their  weapons  were  sand  bags, 
and  working  in  water  over  waist 
deep  they  were  piling  tier  on  tier 
of  bags  on  top  of  a  coffer  dam 
thrown  up  around  the  plant  Satur- 
d.iy  night. 

The  water  at  9  o’clock  this 
morning  was  over  two  feet 
higher  than  the  record  high 
water  mark  of  1913 

;  Inside  the  plant,  with  two  feet 
of  water  on  the  plant  floor,  doors 
and  windows  were  barricaded 
with  planking,  clay  and  straw. 
C.  E.  Steinlort,  superintendent 
and  Ben  Hallock,  chief  engineer. 


were  working  side  by  side  with 
scores  of  worn, .  water  soaked 
men,  calking  up  holes  as  the  ris¬ 
ing  water  broke  through  fresh 
loop  holes.  From  time  to  time 
water  spiUed  over  the  coffer  dam. 

Water  will  continue  in  the 
city’s  mains  as  long  as  the  boil¬ 
ers  can  be  fired.  The  flood  was 
within  inches  of  the  boiler  grates 
this  forenoon.  Pumps  were  busy 
every  minute  pumping  water  out 
of  the  inside  of  the  plant,  and 
only  the  1.  T.  S.  tracks  at  the 
east  side  of  the  plant,  acting  as  a 
dam,  prevented  another  foot  of 
water  from  sweeping  in  on  the 
plant. 

The  plant’s  pumps,  working 
submerged,  handicapped  the  steam 
pressure. 

A  score  of  trucks  and  teams, 
the  horses  wading  in  water  up  to 

(Continued  on  page  2)  / 

WEATHER  raRECAST 
ILLINOIS — Cloudy  and  cooler 
tonight;  Tuesday  fair  and  cooler. 


ADVERTISERS  TO  PROBE 
PRESS  CIRCULATION 

J.  M.  Schmid,  Indianapolis  News,  to 
Represent  Newspapers  in  Triangular 
Debate  at  Atlantic  City  Conven¬ 
tion  Set  for  Nov.  8-9-10 


John  M.  Schmid,  business  manager 
of  the  Indianapolis  Ne7vs,  will  repre¬ 
sent  the  newspaper  point  of  view  at  a 
circulation  clinic, 
which  will  be  a 
feature  of  the  an¬ 
nual  convention 
of  the  Association 
of  National  Ad¬ 
vertisers  to  be 
held  at  the  .Am¬ 
bassador  Hotel, 
Atlantic  City, 
Nov.  8-10.  His 
subject  will  be 
“H  o  w  N  e  w  s- 
papers  Get  Cir¬ 
culation.” 

Represen  t- 

JoHN  M.  Schmid  ing  the  adver¬ 
tisers  will  be 
V'erne  Burnett,  secretary  of  the  advertis¬ 
ing  committee  of  the  General  Motors  Cor¬ 
poration,  while  John  H.  Fahey,  of  John 
H.  Fahey  &  Co.,  speaking  on  “Tendencies 
Good  and  Bad  in  Newspaper  Circulation 
Methods,”  will  complete  the  triangular 
debate  on  the  newspaper  topic. 

The  convention  will  open  Nov.  8  with 
an  address  by  Edward  T.  Hall,  vice-presi¬ 
dent  of  the  Ralston  Purina  Company,  St. 
Louis,  and  association  president,  and  by 
the  report  of  Robert  K.  Leavitt,  secretary- 
treasurer. 

The  first  outside  speaker  will  be  L 

D.  H.  Weld,  recently  manager  of  the 
Commercial  Research  Department  of 
Swift  &  Co.,  now  with  the  H.  K. 
McCann  Company,  an  advertising  agency, 
who  will  discuss  new  tendencies  in  mar¬ 
keting. 

During  the  afternoon  session  of  Nov. 
8.  speakers  will  be  William  M.  Zintl, 
director  of  sales,  paint  division,  of  the 

E.  I.  du  Pont  de  Nemours  &  Co.,  on 
“National  Distribution  for  a  New  Product 
in  Ninety  Days” ;  W.  T.  Grant,  chairman 
of  the  board  of  the  W.  T.  Grant  chain 
stores  on  “Chain  Store  Distribution” ;  and 

O.  B.  Westpfal,  vice-president  and  gen¬ 
eral  sales  manager  of  the  Jewel  Tea 
Company,  Inc.,  on  “Selling  Direct  to  the 
Consumer.” 

There  will  be  three  talks  on  the  psy¬ 
chology  of  advertising  and  selling,  de¬ 
livered  on  the  morning  of  Nov.  9,  the 
afternoon  of  the  same  day,  and  the  morn¬ 
ing  of  the  10th,  by  John  B.  Watson, 
Ph.D.,  vice-president  of  the  J.  Walter 
Thompson  Company,  New  York  adver¬ 
tising  agency,  and  the  author  of 
“Behaviorism.” 

Other  speakers  on  the  last  day  will  be 
N.  S.  Greensfelder,  advertising  manager 
of  the  Hercules  Powder  Company,  on 
“New  Tendencies  in  Industrial  Selling”; 

P.  B.  Zimmerman,  advertising  manager. 
National  I.amp  Works,  on  “How  We 
Sell  Advertising  to  Salesmen” ;  and  F.  W. 
Lovejoy,  sales  manager.  Vacuum  Oil 
Company,  on  “Gaining  Distribution  by 
Overcoming  Substitution.” 

Speakers  at  the  annual  dinner  scheduled 
for  Nov.  9  will  be  Dr.  W.  E.  Lingelbach, 
chairman  of  the  History  department.  Uni¬ 
versity  of  Pennsylvania,  and  Robert  C. 
Benchley,  of  Life. 


When  flood  waters  deprived  the  Lincoln  (Ill.)  Daily  Courier  of  its  power  for 
presses  and  linotypes,  last  week,  it  issued  the  above  miniature  hand-set  newspaper 
to  keep  its  readers  informed  on  local  conditions.  The  paper  measured  6V^  inches 
bY  9.  The  Lincoln  Star,  the  other  local  daily,  also  printed  a  miniature  edition 
tv  keep  its  continuity  of  publication  unbroken.  Allyne  V.  Carpenter  is  publisher 
of  the  Courier.  N.  L.  Gordon  is  editor  of  the  Star. 


FILIPINO  PAPER  IN  HAWAII 

The  only  Filipino  language  newspaper 
in  the  United  States  and  its  possessions  is 
published  at  Hilo,  Hawaii,  dng  Bitwin 
is  its  name  and  it  is  printed  weekly  by 
Bonifacio  Balingat,  as  an  eight-page 
tabloid.  There  are  50,000  Filipinos  in  the 
Hawaiian  Islands.  It  is  printed  in  the 
plant  of  the  Hilo  Daily  Tribune-Herald. 
News  of  national  and  foreign  interest  is 
rewritten  from  the  Tribune-Herald  and 
translated  into  the  two  principal  Fili¬ 
pino  dialects. 
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RADIO  MEN  APPROVE  PROGRAM  PUBUCITY  BAN 


Stewart- Warner,  Operating  Chicago  Station,  Eliminate  Trade  Names  From  Its  Time-Tables— Listen¬ 
ers’  Interest  Not  Served  by  Publication  of  Detailed  Distant  Programs 


By  BENSON  K.  PRATT 

FIFTEEN  years  of  experience  in  the 
^  editorial  departments  of  metropolitan 
newspapers  leads  me  to  applaud  many 
of  the  conclusions  and  opinions  in  the 
article  by  Arthur  Robb,  published  in 
Editor  &  Publisher  for  Oct.  2,  under 
the  caption  “Cutting  Free  Publicity  from 
Radio  Programs.” 

The  net  result  of  this  article  is  that 
the  next  programs  to  be  sent  out  by 
me  from  WBBM,  the  radio  station  con¬ 
trolled  by  the  Stewart-Wamer  Speed¬ 
ometer  Corporation,  will  contain  no 
direct  or  indirect  advertising  in  the 
form  of  advertising  or  trade  names. 

Nevertheless,  1  do  believe  that  the 
argument  as  a  whole,  can  be  carried  too 
far  in  some  of  its  details.  For  instance, 
one  thought  was  that  radio  stations 
should  advertise  as  do  theatres.  This 
is  impossible.  Radio  stations  today  are 
heard  all  over  the  United  States.  They 
are  not  local  amusement  enterprises. 
Consequently,  to  be  consistent,  if  this 
thought  were  carried  out,  each  radio 
station  would  be  forced  to  advertise  in 
thousands  of  papers  scattered  from  Cali¬ 
fornia  to  Maine. 

Personally,  it  is  not  my  belief  that 
there  is  a  conflict  between  newspapers 
and  the  radio.  On  the  contrary,  I  be¬ 
lieve  they  are  partners,  not  antagonists. 

At  first  it  was  anticipated  that  radio, 
which  carries  the  story  of  many  great 
events  into  the  homes  of  millions  of 
people,  would  have  a  tendency  to  cut 
down  the  circulation  of  newspapers. 

.^s  exhibit  A  in  my  argument,  I  would 
call  your  attention  to  the  recent  Demp- 
sey-Tunney  fight.  This  fight,  as  you 
know,  was  broadcast  through  a  large 
chain  of  radio  stations.  The  ringside 
account  was  heard  on  the  night  of  the 
fight  by  millions  of  people  all  over  the 
United  States.  I  cannot  speak  generally, 
but  here  in  Chicago,  the  Chicago  Trib- 
MK,  on  the  morning  after  the  battle,  had 
a  circulation  that  neared  the  million 
mark,  whereas  its  average  circulation, 
according  to  this  morning’s  issue,  is  be¬ 
tween  seven  and  eight  hundred  thousand. 

Advertising  space  in  newspapers  i,^ 
today  more  valuable  than  ever  before. 
Radio  is  merely  another  channel  through 
which  the  attention  of  the  public  may 
be  gained.  That  advertiser  who  would 
be  foolish  enough  to  believe  that  he  can 
rely  entirely  on  broadcast  advertising, 
would  soon  find  himself  in  the  hands  of 
a  receiver. 

It  seems  to  me  that  these  two  mediums 
are  intended  to  work  side  by  side. 
Through  the  microphone  a  corporation 
is  enabled  merely  to  stamp  from  time 
to  time,  the  name  of  its  brand  or  product, 
on  the  minds  of  the  public.  Such  ad¬ 
vertising,  however,  is  wholly  ineffective, 
and  loses  a  great  part  of  its  value  if  it 
is  not  followed  up  by  visual  display  in 
the  paid  advertising  columns  of  news¬ 
papers. 

As  a  concrete  e.xample,  the  Stewart- 
Warner  Speedometer  Corporation  may 
mention  through  its  station  that  it  manu¬ 
factures  a  matched-unit  radio  receiving 
set.  This,  however,  will  not  result  in 
many  sales,  unless  this  air  advertising 
is  followed  up  with  space  purchased -in 
newspapers  in  which  a  more  extended 
explanation  of  the  qualities  and  claims, 
together  with  other  information  about 
the  receiving  set,  is  made. 

The  preacher  who  does  not  practice 
talks  to  empty  pews,  and  I  may  say  in 
passing,  that  this  corporation  practices 
what  it  preaches. 

At  the  present  time,  we  do  call  at¬ 
tention  to  our  products  over  the  air.  In 
addition  to  that,  we  utilize  newspaper 
space  in  some  55  or  60  cities  in  the 
United  States,  to  follow  this  up.  Inso¬ 
far  as  indirect  advertising  is  concerned, 
I  am  therefore  of  the  belief  that  it  should 


Mr.  Pratt  is  director  of  t'uhlicity  of  the  Stczvart-lVarner  Speedometer  Corpo¬ 
ration,  Chicago.  Mr.  Pelix  has  been  associated .  for  several  years  icnth  various 
phases  of  the  radio  business.  He  has  been  connected  tvith  the  publicity  staff  of 
WEAF  and  has  also  u-ritten  advertising  for  receiving  set  accessories. 

Editor  &  Publisher  presents  their  views  as  informed  and  reputable  spokes¬ 
men  for  the  radio  hidustry.  It  should  be  said  that  their  arguments  in  general 
were  considered  prior  to  publication  of  the  article  in  the  issue  of  Oct.  2. 


not  be  included  in  the  programs.  On  the 
other  hand,  I  am  thoroughly  convinced 
that  the  radio  studio  has  created  and 
aroiLsed  as  much  interest  in  the  minds 
of  the  public  as  have  the  theatres,  motion 
pictures,  baseball  leagues,  race  tracks, 
and  other  forms  of  recreation  and  amuse¬ 
ment. 

Consequently,  if  we  are  to  shape  an 
editorial  policy  from  the  viewpoint  of 
reader  interest,  I  believe  that  every  news¬ 
paper  should  conduct  and  maintain  a 
radio  department  much  more  extensive 
than  is  found  in  many  of  our  leading 
newspapers  of  today.  By  that  I  do  not 
mean  that  it  should  devote  a  page  or 
so  to  the  usual  hokum  of  the  press  agent, 
but  I  think  that  there  are  many  actual 
news  stories  of  public  interest  that  find 
their  origin  in  radio  studios.  ♦  *  * 

Thus  far  I  am  inclined  to  believe  that 
the  managements  of  newspapers  have  not 
taken  radio  seriously  enough.  There  are, 
of  course,  many  exceptions  to  the  opinion, 
but  today  how  many  newspapers  in  the 
United  States  provide  for  a  column  of 
constructive  criticism  of  air  programs? 
I  am  thoroughly  convinced  that  one  of 
the  iK)sitions  that  is  to  become  prominent 
in  the  newspaper  world,  is  that  of  radio 
critic.  Thus  far.  in  many  cases,  this 
work  has  been  delegated  to  someone  whe 
has  no  fundamental  understanding,  .and 
in  some  instances,  insufficient  education, 
for  the  position.  I  believe  that  the  posi¬ 
tion  of  radio  critic  will  become  as  im- 
Iiortant  a  factor  in  newspaper  life  as  the 
position  of  theatrical  critic  or  music 


critic.  Certainly  this  will  be  the  ca.se 
if  reader  interest  is  to  be  considered. 

When  I  use  the  phrase  “radio  critic,” 

I  am  literal  and  not  figurative.  I  do 
not  believe  that  such  a  column  should 
he  filled  with  flamboyant  praise  or  in¬ 
sincere  flattery.  Radio  broadcasting  is 
in  its  formative  period.  It  needs  help. 

Insofar  as  revenue  is  concerned,  it 
seems  to  me  that  radio  will  follow  the 
general  lines  of  the  theatre.  In  the  latter 
case,  the  newspapers  have,  to  a  certain 
extent,  been  the  most  important  factors 
in  the  upbuilding  of  the  stage  as  a  busi¬ 
ness.  As  a  result,  revenue  has  accrued 
to  the  newspapers,  but  it  came  after¬ 
ward.  not  before.  So  it  will  be  with 
radio.  If  the  newspapers  will  lend  their 
assistance  now,  revenue  from  a  number 
of  sources  is  sure  to  follow. 

We  will  have,  first  of  all,  the  adver¬ 
tising  inserted  by  the  retail  dealers  in 
the  various  cities.  This  will  be  ^aug¬ 
mented  by  advertising  on  the  part  eff  the 
manufacturing  companies,  such  as  the 
Stewart-Warner  Speedometer  Corpora¬ 
tion. 

Today  we  find  newspapers  devoting 
millions  of  dollars  worth  of  space  to 
such  things  as  prize  fights,  horse  races, 
and  other  recreations  and  amusements, 
without  hope  of  financial  return.  Re¬ 
ferring  again  to  the  recent  Demp,scy- 
T unney  fight,  I  should  like  to  ask  the 
various  advertising  managers  of  news¬ 
papers  throughout  the  United  States, 
how  much  money  they  received  from  Mr. 
Tex  Rickard? 


By  EDGAR  H.  FELIX 

'T'O  newspaper  publishers,  radio  is  like 
^  a  week-end  guest  who  stayeil  for 

four  years.  Apprehension  is  natural, 
after  previous  experience  with  such  over¬ 
grown  parasites  as  baseball  and  automo¬ 
tive  news.  Like  rad'o.  they  have  their 
news  value  and  an  ability  to  attract  a 
certain  amount  of  advertising,  but  the 
news  space  which  they  demand  has  ex¬ 
ceeded  the  advertising  return.  Is  radio 
to  grow  into  another  Colossus,  demand¬ 
ing  valuable  space  and  returning  little 
revenue?  ^ 

In  the  Oct.  2  issue  of  Editor  &  Pub- 
i.iSHER,  Arthur  Robb  presents  some 
sound  arguments  against  the  publication 
of  free  publicity  in  connection  w.th  radio 
programs.  One  of  his  arguments  is  that, 
in  15  New  York  papers,  during  the  first 
si.x  months  of  1926,  a  total  of  about  730 
pages  of  radio  advertising  was  carrierl 
as  against  833  pages  of  editorial  space 
in  the  form  of  programs,  with  an  addi¬ 
tional  200  pages  of  technical  material 
and  broadcasting  station  news. 

If  the  acceptability  of  news  must  lie 
judged  on  the  basis  of  the  advertising 
which  it  brings  in,  it  may  look  bad  for 
radio,  but  it  is  a  lot  worse  for  base¬ 
ball,  and  still  worse  for  politics  and 
foreign  news.  Never' heless,  it  is  obvious 
from  Mr.  ROibb’s  figures  that  a  huge 
amount  of  newsprint  is  used  to  print 
radio  programs. 

The  accepted  basis  for  judging  the 
amount  of.  space  which  any  subject  de¬ 
serves  is.  its  news  value.  If  radio  is 
worthy  of  833  pages  of  space  liecause 
of  its  news  value,  it  deserves  that  space 
whether  it  brings  in  a  single  line  of 
advertising:  or  not.  .As  a  matter  of  fact, 
intelligent,  discrimination  has  not  been 
used  in  tbe  publication  ttf  radio  pro¬ 
grams.  Mr.  Robb  is  right  in  his  charges 
that  they  -take  too  much  space  in  some 
of  the  metropolitan  new.spapers.  Many 
smaller  newspapers  arc  serving  their 
readers  with  apparent  satisfaction  and 
using  considerably  less  space  than  some 
New  .Y6rk  papers  do.  Som.e  syndicated 
programs,  for  example,  are  models  of 
brevity  consistent  with  completeness. 

First,  we  must  admit  that  there  is 
news  vMue  in  radio  programs.  Every 
attempt  to  leave  them  out  has  resulted 
in  ample  evidence  that  readers  miss  them. 
If  all  the  New  York  papers  cut  out 
radio  programs  for  a  month,  somebody 
with  a  radio  program  sheet  would  reap 
a  fortune. 

It’s  not  'a  question  of  programs  or  no 
programs. ,  "There  is  something  wror.g 
and  it  is  the  fact  that  a  lot  of  program 
material,. published  has  no  news  value. 

Most  newspapers  publish  not  only  the 
detailed  programs  of  local  stations,  in¬ 
cluding  the  insignificant  tail-enders  to 
which  no  one  listens,  but  also  the  pro¬ 
grams  radiating  from  cities  200,  500  and 
1,000  miles  distant.  The  long  distance 
hound  does  not  care  whether  Abraham 
Jones,  baritone  soloist,  is  singing  at 
Chicago  or  whether  a  symphony  con¬ 
cert  is  going  on  in  San  Francisco  or  an 
announcer  is  sneezing  at  Honolulu;  all 
he  wants  is  to  identify  the  station  which 
he  hears.  It  isn’t  zvhat  they  are  broad¬ 
casting,  but  who  they  are  and  where, 
which  makes  the  distant  program  inter¬ 
esting.  ‘ 

The  Netv  York  Times  on  October  8 
devoted  .50  mches  of  space  to  the  pub¬ 
lication  ,  of  the  programs  of  55  stations, 
plus  3  inches  of  space  to  a  box  of  out¬ 
standing  features  radiating  from  local 
stations.  Other  New  York  papers  use 
even  more  space.  I  cite  the  Times 
merely  becau.se  I  happen  to  have  a  copy 
before  me  as  I  write.  Just  what  the 
local  stations  are  broadcasting  interests 
the  listenei'  because  he  selects  his  eve- 
j  ',.  iC(0tinued  on  page  46) 


“BLOW  BY  BLOW’ 


VllLlS  SU)IN6S  RICiKT  To-  VOU  Kflow. 
KAIHO  FAMS,  TUe  anOAOCAST  or 
TwS  FI6MT  IS  6lvew  TO  voo  Bv 
Tue  oiiL  PicKi.E  co‘snvviy- 

ELMER  <500SM  AT  TnE”Ml*rE.' 


^MARKSy  STA(rrS  A  LEFT  TO-  JUST  TO 
REMikjO  you  TViAT  THE  DlLUPlCKT.fi 

COMPANV'  makes  This  All  PoiSiBuE- 

•jKARKEy  HAS  A  eOTTUfi  OF  ' 

OILL  PiCKLeS  >»l  HIS  CDBulEftJ  — 


VuiLLS  IS  FAUMCHiAiO  A  DILL  PlC^Ut 
BETuieEw  ROUmOS-WVPE  'Got 
ALSO  HAS  A  'SOTTLE  OF  OiLL 
PICKLES  By  UiS  type  writer - 
ELMER  600SH  AT  T  HE 

•'MIKE",  folks.’  (/ 


I’LL  HAVE  ShARkEV  TCLL  VOO 
WHAT  Hfi  THIMKS  about 
oiLL  Pickles  APTen.  ths 

FKjFT-  ELMER  tjOeSM  AT  ^ 
THE' MIKE",  OOiOiG  HiS^esr.— 
OM  evERv.BLou) ;  . 


CORTK  SU1I66  ,  PRESIDENT  OF 
THE  PiLl  PICKLE  COMPAMV.iS 
LlSTEiOIAvfi  IN  WTM  MiS  SAMILM 

Amo  is  happV  to  GiVt  vno _ " 

This  great  treat-  eVMEt. 

600SH  AT,THt'’MILE,'’,ftAOiO 
FANS  OUT 

■TMeiT.L-  I 


Tnf  OILL  PlCKte.  COMfiAMV  .hAS  MADE, 
IT  POSSIBLE  FOG  YOU  TO  QET  ALL 
The  OETALS  of  The  F«3«r-  .  • 

!>ORRV  OV't  time  allotment  I 
IS  oP-  YOU  cam  get  the 
FiGht  results  in  TPMORPOtJS  /•' 
PAVERS-  ELMER  <300$H  ^ 
SAyiNG.GOOO  , 
miGmT  AUU> 


rtshii^fok^ 


Radio  sports  announcing,  according  to  Will  Johnstone  in  New  York  World, 

October  14. 
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NEWS  MAN  HELD  FOR  PLACING  FAKE  office  and  iisinjj;  it  during  his  absence. 

\\  lien  it  became  known  that  Cjoode  had 

STORIES  IN  RIVAL’S  ENVELOPE  disposed  of  his  macliine,  pressure  upon 

him  was  redoubled,  and  the  allegea  con- 


H.  B.  Goode  of  Fiqua  Charged  With  Sending  False  Items  to 
Dayton  News  to  Discredit  Fiqua  Call  City  Editor — 
Detective  Unravels  Plot 


tession  foilovveU. 

Mr.  kid'-nour  denied  Goode’s  claim  that 
he  had  neen  discharged  from  the  Call  by 
t  ity  hditor  Heater  two  years  ago. 

"(ioode  quit  on  two  days’  notice  to  take 
another  job,”  the  publisher  said.  "He 
had  my  good-will  and  1  offered  him  a 


A  N’  amazing  story  of  newspaper  faking  copies  of  the  article.-,  be  saved  so  that  he  recommendation.  I  cannot  e.xplain  his 
was  made  public  in  Piqua.  O..  last  could  examine  them.  _  attempt  to  discredit  Mr.  Heater  bv  send 

week  with  the  arrest  on  Friday  of  Harold  liefore  noon  on  Sept,  la,  a  group  met  faked  story." 

R.  Goode,  Piqua  correspondent  of  the  in  Dayton  at  the  office  of  the  Dayton 

Dayton  Journal  and  Herald  and  former  .\ews  and  went  over  the  facts  unearthed 

member  of  the  Piqua  Call  staff,  charged  so  far,  C.  F.  Ridenour,  publisher  of  the  pR  Apr  PPOWFRQ  TI  TRIM 

with  “furnishing  false  news  items,”  a  Piqua  Daily  Call ;  Mr.  Heater,  city  editor  VaI\.V7  W  E.I\0  1 


dustry  with  Judicious  Newspaper 
Campaign — “Why  Deprive  Your¬ 
self?”  A  Slogan 

California’s  wine  grape  industry,  sup- 


MEMORIAL  TABLET  FOR  WATERS 

County  farm  agents  of  Missouri  will 


member  of  the  Piqua  Call  staff,  charged  so  tar,  C.  h.  Ridenour,  publisher  of  the  pR  Apr  PROWFRQ  TI  TRIM 
with  “furnishing  false  news  items,”  a  Piqua  Daily  Call ;  Mr.  Heater,  city  editor  VaI\.V7  W  E.I\0  1 

misdemeanor  punishable  in  Ohio  by  a  of  that  paper,  Mr.  Upton,  George  W.  XO  ADVERXISING 

$500  fine  or  si.x  months’  imprisonment.  Berry,  August  Coluse,  Mr.  Wilson,  state  _ 

Goode  was  indicted  by  the  grand  jury,  editor  of  the  Etayton  News  and  Dan  Ma-  Californians  Seek  to  Revive  Wine  In- 
released  on  $5(X)  bond  and  on  Wednesday  honey,  .son-m-law  of  former  Governor 

of  this  week  pleaded  not  guilty  to  the  Cox  and  business  manager  of  the  News,  with  Judicious  Newspaper 

charge.  He  will  be  tried  soon.  were  those  who  began  the  investigation.  Campaign — “Why  Deprive  Your- 

(ioode,  on  Sept.  14,  is  alleged  to  have  They  found  that  the  stories  about  Mr.  self?”  A  Slogan 

taken  a  news  letter  mailed  to  the  Dayton  Upton  and  the  Main  street  iiaving  had  _ 

Daily  Nezvs  by  Ray  H.  Heater,  city  editor  come  in  at  the  regular  time,  and  as  far  C'alifornia’s  wine  grape  industrv  sup- 
of  the  Piqua  Daily  Call  and  Piqua  cor-  as  Mr.  Wilson  could  state,  in  the  regular  pysediy  crippled  bv  prohibition,  is  at- 
respondent  of  the  News,  from  the  local  letter.  The  stories  were  offered  in  sup-  tempting  to  stage  a  come-back  by  judi- 
traction  office,  inserted  two  false  news  port  of  this  statement,  and  found  to  have  cions  use  of  newspaper  advertising, 
items,  and  re-mailed  it.  Knmity  for  been  written  on  regular  newspaper  copy-  “Why  deprive  yourself  any  longer?” 
Heater  was  given  by  Goode  as  the  motive  paper,  and  on  a  typewriter  almost  exactly  a  liberal  display  ad  in  the  leading  daily 
for  his  act.  like  that  used  by  Heater.  Even  the  style  papers  asks  "Mr.  and  Mrs.  Householder.” 

Ifoth  stories  were  printed  by  the  Dayton  of  the  date  lines  leading  the  stories  had  "Avail  yourself  of  the  privilege  granted 
News.  The  longer  item  purporteil  to  be  been  copied  exactly.  you  by  the  law.  Italian,  French  an<l 

a  report  of  a  damage  suit  filed  in  Xenia,  To  .solve  the  mystery  Detective  Joe  other  people  of  foreign  extraction  are 
().,  by  a  Kenneth  Burke  against  Charles  Wilcox,  who  aided  in  clearing  up  the  Nes-  enjoying  their  grape  juice  daily  with 
B.  Upton,  prominent  Piqua  business  man  bitt  murder  in  Ohio,  was  employed  by  the  their  meals.  Why  shouldn’t  you?” 
and  member  of  the  city  council.  No  News,  while  Chief  of  Police  Frank  Gehle  Then  follows  the  statement  “that  the 

specific  basis  for  the  suit  was  carried  in  of  Piqua  entered  the  case  for  the  Call.  vintage  season”  is  in  “full  swing”  and 

the  story,  but  in  its  entirety  it  reflected  The  investigation  centered  upon  the  details  of  .service,  varieties  and  prices, 
seriously  upon  Mr.  Upton’s  character,  office  of  the  traction  company  where  the  The  display  closes  with  the  statement 
The  second  item,  which  appeared  in  the  insertion  of  stories  was  believed  to  that  a  long,  cold  winter  is  ahead. 

“Piqua  Column”  of  the  News  quoted  have  taken  place.  It  was  the  practice  of  The  reference  in  the  advertisements  to 
Contractor  J.  M.  Hennesey  to  the  effect  the  correspondents  to  send  their  items  via  “privilege  granted  you  by  the  law”  is 
that  paving  of  Main  street,  Piqua,  would  the  interurban  line  to  Dayton,  in  the  hands  problematical,  but  probably  is  based  upon 
be  stopped  at  once,  not  to  be  resumed  of  the  conductor.  A  conductor  was  found  *^he  attitude  of  b'cal  judges  in  liquor 

until  next  spring.  Both  .stories,  when  who  remembered  that  Goode  had  delivered  violation  cases.  The  householder  is  pro¬ 

read  in  Piqua,  created  much  comment.  a  news  envelope  to  him  on  Sept.  14,  a  tected  by  the  inability  of  enforcement 
The  Upton  story,  standing  as  it  did  rather  unusual  proceeding,  since  mail  was  officers  to  obtain  a  search 

wkhout  a  v.Mig.  of  truth  c™,rf  ^  '' G^fwa'l  TrSraSdiSefr  ris,arJ“S,«  al,?re  oXlr^^tai  c," 

JtSStTu’  S?W«;at;  st<«:;?'',„:iuU;:“fe  tuS“  »  P^va-r  l.—  without  »  w,rra,„. 

dealt  with  an  attempt  to  tamper  with  mR  that  the  envelope  he  had  given  the - 

bS«;\*,TaUa"’\“''frL'’;"eco^^^^^  r)L'XuTou'‘rnaland’K^^^^^  MEMORIAL  TABLET  FOR  WATERS 

Aside  from  the  malicious  attempt  to  Many  days  of  fruitless  search  followed  County  farm  agents  of  Missouri  will 
damage  the  character  of  Mr.  Upton  and  during  which  Goode  maintained  his  com-  erect  a  bronze  tablet  to  the  late  H.  J. 
discredit  Mr.  Heater,  the  story  questioned  l>»>sure.  Then  one  evening  he  came  to  Waters,  former  editor  of  the  IVeekly 
the  honor  of  newspaper  men  in  Dayton.  C.  F.  Ridenour,  publisher  of  the  Call,  Kansas  City  Star,  according  to  John 
Within  a  few  hours  of  the  appearance  and  after  .saying  that  he  had  written  out  Howat,  secretary  of  the  agents’  organiza- 
of  the  Upton  story  in  the  Dayton  News,  Ins  story  of  the  case,  proving,  his  inno-  tion.  The  tablet  will  be  32  by  40  inches, 
the  falseness  of  both  stories  was  proved,  cence,  revealed  that  he  had  taken  apart  and  will  be  placed  in  Waters  Hall,  a 

It  was  found  that  no  suit  of  any  kind  li's  typewriter  and  thrown  it  in  the  river,  building  in  the  Missouri  College  of  Agri- 

had  been  filed  in  Xenia  naming  Mr.  He  had  done  this  because  he  felt  he  was  culture  at  Columbia,  Mo.,  where  Mr. 

Upton  or  any  other  man,  such  as  quoted  “being  railroaded,  he  said,  and  wished  W  aters  was  dean  of  agriculture  at  one 

in  the  story.  prevent  anyone  from  getting  into  his  time. 

The  main  street  paving  story  was  _ _ _ 

COMBINES  COMIC  STRIP  WITH  SPORT  CARTOON 

City  ILditor  Heater,  from  whom  the - 

stories  ostensibly  came  to  the  Dayton  Din  UtT  CD  A  *  WDWI 

News  was  interviewed  by  Mr.  Upton,  UlU  ML  tKAUlS.i^  WUW! 

but  he  could  tell  nothing  of  their  origin. 

He  declared  he  had  seen  the  Upton  story 

in  the  News  but  presumed  it  had  been  V  *1 

sent  by  the  Xenia  correspondent,  and  put  ^ 

ill  the  Piqua  column  by  the  state  editor  pr  I 

of  the  News  on  the  theory  that  it  would  /  f  ' 

be  of  more  interest  in  Piqua  than  in  Xenia.  / /•<o'win’*^V  \ 

.\  check  was  immediately  made  by  Mr.  - ^  -rl^AT  ( 

Tdeater  on  his  own  initiative.  He  called  ^  r 

the  Xenia  correspondent  of  the  Dayton  /lyl  V  y 

News  and  learned  that  that  person  had  ^  .y  y  — 

never  heard  of  a  man  named  Kenneth  I  V»  f  (fflilJiarb  /"v  ''v 

Burke,  knew  nothing  of  Mr.  Upton,  and  7  / 

had  not  sent  in  a  story  using  their  names.  ^ - ^  ,/  I  ^ _ ^ 

This  development  threw  a  new  angle  -tre  (a  C  WT 

on  the  case.  Early  the  next  morning  the  -T  ^  -CA4  - 

Dayton  News  state  editor,  Thomas  Wil-  M  'SlUST’  I 

son  was  brought  into  the  case.  Informed  t 

that  the  News  had  printed  a  story  with-  ^ 

out  foundation,  and  that  the  story  could  )Vl5^“  flm  H 

be  used  as  the  basis  of  a  libel  action,  ^ 

Wilson  said  that  he  had  received  the  ‘  M  p  "l  M 

articles  on  both  Main  street  and  on  Mr.  ^ 

Upton,  in  the  regular  letter  sent  to  Dayton 

articles  as  far  as  he  could  see,  had  been  - — SuL 

written  in  the  regular  way,  on'  the  same 

typewriter,  and  had  come  in  with  the  Harold  Russell,  baseball  and  sport  cartoonist  of  the  Cincinnati  Enquirer  has 
rest  of  the  Piqua  news.  Mr.  Heater  developed  a  combination  of  the  sport  cartoon  and  the  comic  strip,  as  shown  above, 
was  dumbfounded  at  this  revelation.  He  The  strip  introduces  “Danny  Dumm,”  while  the  upper  space  is  used  for  current 
immediately  asked  that  the  original  sport  events. 


HOW  MANY  SOLICITORS 
DOES  A  PAPER  NEED? 

Ad  Salesman  Should  Handle  at  Least 

15  Different  Accounts  and  100  at 
the  Most,  R.  J.  Breckinridge’s 
Survey  Shows 

.\  newspaper  advertising  solicitor  should 
handle  at  least  15  different  accounts,  ac¬ 
cording  to  a  survey  recently  completed  by 
Robert  J.  Breckinridge,  general  manager 
of  the  Lexington  (Ky.)  Herald.  Salesmen 
on  some  papers  handle  as  many  as  100 
different  accounts. 

The  Breckinridge  survey  is  confined  to 
newspapers  with  circulation  ranging  from 
15,000  to  25,000.  Dailies  of  this  size 
employ  an  average  of  five  solicitors  each. 
The  largest  sales  staff  in  a  list  of  32 
papers  was  one  with  a  circulation  of 
23,784,  which  found  it  necessary  to  engage 
eight  solicitors,  and  declared  each  one 
of  them  should  be  able  to  handle  90  ac¬ 
counts. 

The  following  table  gives  in  detail  the 
figures  gathered  by  Mr.  Breckinridge  in 
his  survey : 


Circulation 

Solic 

itors 

Av.  No,  AccU. 
Per  Solicitor 

0—20,479; 

S — 22.072 

4 

50 

O  16,097; 

S— 17,748 

4 

20  Act.,  20  Tnact 

I>  -21,031; 

S— 19,000 

7 

15 

18,021 

7 

45-50 

I)  17.,S63; 

S -18,349 

3 

25 

21,371 

5 

40 

24,000 

6 

18 

0—19,254; 

S— 26,266 

5 

15 

0—20,164; 

S— 20,713 

5 

60 

0—19,478; 

.S— 23,643 

4 

20  Ex. 

0—21,673; 

S— 21,076 

5 

60 

0—20,164; 

.S— 20,713 

6 

54 

17,644 

6 

40 

0—20,949; 

S— 19,235 

6 

100 

0—20,278; 

S— 19,930 

5 

30-80 

D— 24,028; 

S— 22,275 

8 

50 

0-24,657; 

S— 25,287 

3 

15 

17,901 

7 

.50 

O  14,811; 

S— 17,626 

J 

35 

0  13.719; 

S— 17,815 

3 

40 

11—20,058; 

S— 32,301 

s 

60 

0—19,316; 

S— 17,858 

5 

40 

0—24,020; 

S— 16.757 

3 

90 

0—23,784; 

S— 23,271 

8 

60 

O,  ex.  Sat. — 16,584 
Saturday — 1 3.802 

5 

25-30 

Sunday — 16,592 
O  20.743;  S— 20,571 

6 

45 

16.051 

5 

40 

O  15.297; 

S— 14.856 

3 

20 

I)  -19,356; 

S— 20,029 

7 

5 

O— 22.314: 

S— 31.040 

4 

24^28 

15,763 

16,345 

4 

25 
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SARASOTA  CLAIMS  RECORD 

Morning  Herald  Print*  108-Page  Edi¬ 
tion  Without  Adding  to  Staff 

What  is  claimed  to  be  a  record  was 
established  Sunday,  Oct.  3,  by  the  Sara¬ 
sota  (Fla.)  Morning  Herald  when  a 
108-page  Sunday  paper  was  put  out  with¬ 
out  augmenting  the  force  of  composing 
room,  press  room,  editorial  or  advertising 
departments. 

With  a  force  of  10  men  in  the  compos¬ 
ing  room,  Charles  Morgan  as  foreman, 
the  paper  was  put  out  just  10  minutes 
late,  although  a  battery  of  only  5  lino¬ 
types  was  used.  The  regular  daily  edi¬ 
tion  had  been  put  out  during  the  week 
previous,  for  a  total  of  184  pages. 

The  advertising  department,  under  the 
direction  of  A.  W.  Malone,  obtained 
10,000  inches  of  advertising  for  this  edi¬ 
tion,  which  was  the  Herald’s  birthday 
annual,  celebrating  one  year  in  the  news¬ 
paper  field.  Malone  and  his  two  assist¬ 
ants,  Charles  Bryant  and  Russell  Gray, 
obtained  this  additional  advertising  in  less 
than  ten  days’  time. 

The  Herald  composing  room  force  is 
said  to  be  the  youngest  in  the  United 
States,  the  average  age  being  twenty- 
four  years.  The  oldest  man  in  the  room 
is  32  years  old  and  the  youngest  is  17 

The  editorial  department  is  supervised 
by  Floyd  L.  Bell,  managing  editor,  and 
Finley  Tynes,  city  editor.  A.  W.  Petty 
is  circulation  manager. 

George  D.  Lindsay,  owner  and  general 
manager  of  the  Herald,  is  also  one  of  the 
owners  of  the  Marion  (Ind.)  Chronicle. 
His  son,  David  Lindsay,  is  one  of  the 
publishers  of  the  St.  Petersburg  Times. 

Richard  E.  Lindsay,  another  son,  is 
business  manager  of  the  Sarasota 
Herald. 
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RALPH  STOUT,  KANSAS  CITY  STAR  M.  E. 
DIES,  ENDING  35  YEARS  SERVICE 

Passing  of  Veteran  Editor  Sudden — Long  Active  Career — 
Once  Saved  Nelson’s  Life,  Hurling  Armed 
Intruder  Down  Stairs 


{.Sfecial  to  Editor  and  I’l'iilisiier)  the  substantial  citizens  of  Kansas  City, 

Ralph  stout,  a  member  of  the  Kan.  He  was  a  member  of  tlie  Board 
Kaiisas  Citv  Star  staff  for  35  years  of  Education,  and  its  treasurer.  Later 
and  for  21  years  managing  editor,  died  he  was  elected  treasurer  of  the  city.  He 
unc.xiiectedly  early  Sur.day  morning,  Oct.  died  in  Horton,  Kan.,  in  1910. 

10,  at  Sni-A-Bar  Farms  just  outside 


Kansas  City.  He  had  been  in  poor  health 
for  the  last  two  years.  In  the  winter  of 
1924-23  he  went  to  Hawaii  to  recuperate. 
He  returned  much  improved,  but  became 
ill  again  last  fall  an.l  in  the  winter  took 
a  protracted  journey  to  Japan,  China  anct 
the  Philippines. 


■After  two  years  at  the  University  he 
became  restive  and  anxious  to  get  to 
work.  He  began  on  the  Wyandotte  bu¬ 
reau  of  Col.  R.  T.  Van  Horn’s  Journal 
and  showing  aptitude,  attracted  the  atten¬ 
tion  of  James  A.  Mann,  managing  editor, 
who  gave  him  a  place  on  the  regular  re¬ 
porting  staff.  A  few  months  later  he 


Naturally  he  was  a  tremendous  admirer 
of  Theodore  Roosevelt.  When  the  ar¬ 
rangement  was  made  for  Roosevelt  to 
contribute  editorials  to  the  Star  during 
the  early  part  of  the  war,  he  went  to 
Oyster  Bay  to  discuss  plans  wilh  the  Col¬ 
onel  and  came  back  telling  with  much 
amusement  how  Colonel  Roosevelt  had 
introduced  him  to  Mrs.  Roosevelt: 

“Edie,  1  want  you  to  meet  my  boss.” 

After  the  war  the  Star  published  the 
Roosevelt  editorials  in  a  substantial  vol¬ 
ume,  to  which  Mr.  Stout  contributed  an 
elaborate  introduction. 

As  an  e.xecutive  official  he  had  no  time 
for  writing.  But  his  visit  to  the  Philip¬ 
pines  last  winter  resulted  in  a  series  of 
articles  on  conditions  there  that  attracted 
wide  attention.  They  were  written  with 
that  vigor  and  lucidity  that  characterized 
his  thinking  and  conversation. 

As  he  outgrew  his  early  joy  in  active 
sports  he  found  nothing  to  take  its  place. 


CANADIAN  PRESS  BOARD 
MEETS  IN  QUEBEC 

Robinson  Succeeds  Ellis  as  Director — 
Daily  Group  Also  Convenes — 

Pay  Tribute  to 
Marson 


Directors  of  the  Canadian  Press  held 
their  semi-annual  meeting  at  the  Chateau 
Frontenac,  Quebec,  on  Thursday,  Oct  7, 
under  the  chairmanship  of  J.  II.  Woods, 
Calgary  Herald,  president  of  the  Associa¬ 
tion.  Following  the  meeting,  which  was 
private,  a  statement  was  issued  announc¬ 
ing  that  the  Progres-du-Saguenay  had 
been  admitted  to  membership.  It  was 
also  announced  that  F.  B.  Ellis,  St.  John 
iilobe,  second  vice-president,  had  resigned 
fnim  the  directorate  and  that  H.  B.  Rob¬ 
inson,  St.  John  Telcgrat'h-Jouriial.  had 


joined  the  staff  of  the  Kan<;as  City  Tititc.^  until  a  dozen  years  ago  when  he  bought  elected  a  director  in  his  place.  Henri 


Ralph  Stout 


reporter.  A  powerfully  built,  ath 
letic  young  man,  Ralph  Stout  was  always 
interested  in  sports,  especially  baseball 
and  boxing.  Alfred  Henry  Lewis,  author 
of  the  “Wolfville”  Tales,  was  living  in 
Kansas  City  at  that  time  and  they  often 
put  on  the  gloves  together. 

Mr.  Stout  naturally  gravitated  to  the 
sports  department  of  the  Times  and  he 
became  sports  editor,  and  later  city  editor. 
His  keen  interest  in  affairs,  his  instinctive 
judgment  of  news  values,  his  broad  grasp 
of  situations  and  his  driving  energy  made 
the  local  news  service  of  the  Times  stand 
out.  And  so  in  1892,  W.  R.  Nelson  sent 
for  him  to  come  to  the  Star  as  city  editor. 

.An  incident  that  occurred  shortly  after 
Mr.  Stout  came  to  the  Star  cemented  tlie 
friendship  between  the  owner  and  his  city 
editor.  A  disgruntled  politician  came  up 
to  the  Star  office  one  morning  to  “lick 
the  editor.”  He  found  Mr.  Nelson  in  the 
small  office  he  used  in  the  building  on 
Wyandotte  street,  near  Ninth.  The  visi¬ 
tor  leaned  over  the  desk  and  struck  at 
the  seated  erlitor,  who  upset  most  of  the 
things  in  the  room  as  he  struggled  to  his 
feet. 

Mr.  Stout  heard  the  commotion,  rushed 
into  the  room,  seized  the  politician,  who 


160-acre  farm  .30  miles  east  of  Kansas 
City  on  the  Sni-.A-Bar  road  adjoining  the 
Nelson  farms.  This  became  his  one  great 
recreation.  He  was  especially  interested 
in  cattle  and  he  made  his  place  a  live¬ 
stock  farm.  Nothing  delighted  him  more 
than  to  drive  out  there  for  the  week¬ 
end.  Put  on  his  old  clothes,  work  around 
the  place  and  fraternize  with  neighbors. 

“When  you  fellows  get  to  be  old  stilts,” 
he  would  say  to  his  associate.s,  “you  will 
be  glad  to  come  out  and  hoe  potatoes  for 
F'armer  Stout.” 

•A  driving  managing  editor,  he  was  al¬ 
ways  kindly  and  sympathetic  in  his  per¬ 
sonal  relations.  Men  went  to  him  with 
their  troubles  and  always  found  in  him 
an  understanding  listener  and  a  wise  coun¬ 
selor. 

One  day  at  his  desk  he  opened  a  letter 
and  a  check  for  $10  fell  out. 

“That  ends  a  pleasant  surprise,”  he  re¬ 
marked  to  a  man  who  was  talking  with 
him.  “Years  ago  I  knew  this  chap  on  the 
old  Times.  He  wrote  to  me  from  San 
Francisco  last  year,  with  a  hard  luck 
story.  He  said  he  had  to  have  $100.  I 
kissed  it  goodbye  and  sent  it  to  him. 
But  now  he  has  paid  up.  He  has  helped 
my  faith  in  human  nature.” 

In  1898  he  married  Miss  Mary  McCabe, 


Uagnon,  Le  Soldi,  Quebec,  representative 
on  the  directorate  of  the  French-Canadian 
newspapers,  was  elected  second  vice-presi¬ 
dent. 


After  his  rtturn  m  April  he  was  far  carrying  a  revolver  and  threw  him  lovo  ne  married  Miss  Mary  McCabe, 
from  well,  and  in  July  his  illness  took  an  carrying  a  revolver,  ana  tnrew  mm  charge  of  the  reorint 

hloh  hloofl  nresRiire  and  Qown  stairs.  There  was  no  more  trouble  ,  ^  ®  ,  ,  cnarge  oi  tne  reprint 

acute  turn,  with  high  blood  pressure  ana  wanting  to  lick  the  editor  department  of  the  Star.  Two  children 

an  impaired  heart.  A  few  weeks  ago  '^antmg  to  lick  the  editor. 

he  was  removed  to  Sni-.A-Bar  Farms  m  Mr.  Stout  s  life  was  that  of  the  active,  - 
the  hope  that  the  country  air  and  the  rest  enegetic  newspaper  man.  After  13  years 
might  help  him.  service  as  city  editor  he  became  managing 

He  spent  a  good  day  Saturday  and  went  editor  in  1905  in  succession  to  T.  W. 

to  bed  in  a  cheerful  frame  of  mind  after  Johnston.  As  a  news  man  he  showed  un- 

of  readng  aloud  by  Mrs.  usual  capacity.  His  handling  of  such 


evening 


Martha  was  married  last  year  to  Frank¬ 
lin  Wright  Gledhill  of  New  York.  David 
is  in  a  New  A'ork  School.  A  sister.  Miss 
Helen  Stout  lives  in  Chicago. 

Funeral  services  were  held  at  2:30 
o'clock  Tuesday  afternoon  at  the  home. 


J.  H.  Woods 

The  directors  were  entertained  at  lunch¬ 
eon  at  the  Garrison  Club,  Quebec,  by  Mr. 
{ jagnon. 

On  Friday,  Oct.  8,  directors  of  the 
Canadian  Daily  Newspapers  Association 
held  their  semi-annual  meeting  in  me 


Stout.  She  was  awakened  at  4:30  yes-  outstanding  events  as  the  San  Francisco  Forty-fourth  and  Locust  streets  and  were  Chateau  Frontenac,  under  the  chairman- 
terday  morning  by  the  sound  of  running  earthquake,  the  Titanic  disaster,  the  open-  conducted  by  the  Rev.  Robert  Nelson  P*'^*^*'  Carrel,  president  of 


water  in  the  bath  room.  Mr.  Stout  was  mg  of  the  World  War,  the  sinking  of  the  Spencer.  Burial  was  in  Mount  Washing 
lying  on  the  floor.  .Apparently  he  had  Lusitania  and  the  .Armistice  was  a  source  .  * 


sunk  down  without  a  struggle.  His  physi-  pride  to  the  staff. 


cian  who  arrived  within  a  half  hour  pro¬ 
nounced  tleath  dueato  a  heart  attack.  He 
believed  Mr.  S'.out  had  been  dead  for 
an  hour  when  found. 

Mr.  Stout,  was  the  owner  of  1,000 
shares  of  stock  in  thz  Kansas  City  Star 
Company.  Under  the  Kirkwood  plan  of 


ton  Cemetery. 

Pallbearers  were:  Irwin  R.  Kirk- 


Politics  was  an  absorbing  subject  to  wood,  A.  F.  Seestetl,  George  B  Longan 


him.  Nothing  delighted  him  more  than  to 
supervise  the  handling  of  a  national  con¬ 
vention.  He  began  attending  conventions 
in  1900  and  with  the  exception  of  the 
Democratic  national  convention  of  1920 
in  San  Francisco,  he  attended  all  the 


Henry  J.  Haskell,  D.  Austin  Larschaw, 
Fred  C.  Trigg,  H.  L.  Nicolet,  Edwin  G. 
Pinkham,  John  T.  Barrons  and  Earl 
McCollom,  all  associated  on  the  Star. 

Hundreds  of  messages  of  condolence 
from  all  section  of  the  United  States 
were  received  by  the  family. 


PRESS  GROUP  TO  VISIT  N.  Y. 

Alabama  Editors  to  Hold  Annual  Out¬ 
ing  in  Gotham  Next  Summer 


the  Association.  Several  reports  were 
presented,  all  of  which  showed  that  the 
affairs  of  the  .Association  were  in  a  satis¬ 
factory  condition. 

To  fill  the  vacancy  created  by  the  death 
of  W.  S.  Marson,  Montreal  Star,  V.  E. 
Morrill,  Sherbrooke  Record,  was  elected 
to  the  directorate.  A  resolution  of  sym¬ 
pathy  with  the  widow  and  family  of  Mr. 
Marson  was  adopted.  It  was  decided  that 
the  next  annual  meeting  of  the  Associa¬ 
tion  would  be  held  in  Toronto  in  April, 
1927. 

Directors  of  the  C.  D.  N.  A.  and 
also  the  directors  of  the  Canadian  Press 
were  entertained  at  luncheon  at  the  Gar¬ 
rison  Club  by  Hon.  Frank  Carrel,  while 
in  the  evening  the  three  local  members  of 
the  Canadian  Press,  L'Evencment,  Le 
Soldi  and  the  Chrnniele-Tclegrnt'h.  ten- 


operation,  the  holdings  of  .vlr.  Stout,  par  national  conventions  of  both  parties  from 
value  $100,000  must  be  sold  back  within  1930  through  1924. 

the  active  members  of  the  organization.  But  he  was  more  than  a  news  man. 

Six  months  is  allowed  under  the  trust  like  Nelson,  his  chief,  he  regarded  city 
agreement  for  the  stock  to  be  purchased  and  national  problems  in  no  neutral  way. 
by  the  organization  members.  After  that  To  him  they  were  vital  matters, 
time  it  may  be  offered  to  outside  buyers.  He  saw  clearly  the  nature  of  the  prob- 
The  stock  will  be  readily  subscribed  in-  lems  and  their  importance.  Always  he 

side  the  organization  since  the  original  measured  them  by  high  standards.  The  Alabama  Press  Association,  at  a 

stock  was  greatly  oversubscribed  when  If  he  started  a  campaign  for  a  better  mee'ing  held  in  Birmingham,  Oct.  8,  voted 
the  company  was  formed.  garbage  system,  for  citv  improvements  of  to  hold  the  next  summer  meeting  and  an-  a  banquet  to  the  visiting  publishers 

Mr.  Stout  was  born  in  .Adrian,  Mich.,  any  sort,  for  decency  in  policies,  he  was  nual  outing  in  New  York  City.  The  de-  Chateau  Frontenac. 

July  11.  1856.  He  was  the  son  of  Jared  concerned  with  accomplishing  things.  cision  for  the  outing  lay  between  Cuba  Saturday  evening,  Oct  9,  a  reunion 

Comstock  and  Mary  Montgomery  Stout.  In  the  early  part  of  the  World  War,  and  New  York  and  the  majority  voted  surviving  members  of  the  Canadian 

His  parents  moved  to  Wyandotte  (now  he  became  especially  concerned  with  the  for  the  latter  place.  Press  expedition  to  the  Western  front  in 

Kansas  City,  Kan.)  in  1869.  His  father  t’  mrenaredness  of  the  United  States.  The  The  meeting  was  called  by  F.  W.  Stan-  Chateau  Frontenac, 

was  master  painter  for  the  Kansas  Pa-  M'lklle  West  was  pacifist.  It  waniea  ley  of  the  Greenville  Advocate,  president  following  which  several  of  the  visiting 

cific  Railroad,  now  the  Union  Pacific,  in  to  keep  out  of  the  war.  Preparedness  was  of  the  association.  Horace  Hall  of  the  Publishers  left  for  the  hunting  camp  in 

charge  of  the  local  shops.  .As  a  young  unpopular  but  Mr.  Stout  was  convinced  Dothan  Eag'e,  secretary,  was  appointed  Brunswick  of  T.  F.  Dummie  and 

m-in  Ralph  worked  in  the  shops  in  vaca-  the  Uni‘ed  States  would  finally  be  dragged  to  make  reservations  and  plans  for  the  toward  P.  Robinson,  of  the  St.  John 

tions.  In  later  years  he  often  spoke  of  into  the  struggle  and  it  must  be  ready,  trip.  (N.  B.)  Telegraph-Journal,  where  tliey 

this  as  one  of  the  valuable  experiences  of  He  would  go  over  to  the  editorial  depart-  Under  a  plan  adopted  last  year  the  Ala-  several  days. 

bis  life.  ment  every  few  days  and  say :  bama  Association  holds  its  winter  business  - ^ - 

“It  gave  me  an  insight  into  the  feelings  “Don’t  you  think  we  ought  to  have  an-  session  in  two  sections,  the  one  for  North  UNION  TO  VOTE  ON  SCALE 
Md  viewpoint  of  the  man  who  works  with  other  editorial  on  preparedness?  We’ve  Alabama  in  Birmingham  and  the  one  for  Typographical  Union  No  6  will  meet 

his  hands,  that  I  have  never  forgotten,”  got  to  keep  pounding  to  get  this  country  South  Alabama  in  Montgomery.  The  Oct  17  at  the  Star  Casino  New  York 

he  would  say.  , .  ,  ,  ^  "i  sbape-  Our  readers  may  not  like  it,  Birmingham  meeting  will  be  held  on  Jan.  to  vote  on  the  scale  proposed  by  the  New 

Jared  Stout,  his  father,  became  one  of  but  it  s  our  job.  8  and  the  Montgomery  meeting  Jan  22  York  newspapers 
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SEATTLE  DRUGGIST  INCREASED  SALES  Note  that  in  this  institutional  adver¬ 
tising  there  is  no  specihc  mention  of  the 

BY  BOOSTING  DOCTORS  IN  HIS  COPY  wares  sold  by  Braley,  Inc.,  and  prices 

_  would  be  as  out  of  place  as  fish  out  ot 

“Consult  Your  Physician”  Slogan  Stressed — $1,250  “Thrown  merchandise. 

•'  .  r  ,,,  all  the  ads  are  general.  Some 

Away”  in  Goodwill  Advertising  Before  Newspapers  Were  are  specific.  In  August  an  ad  was  run 

Used— $2,000  Budget  Increased  Volume  $20,000  concerning  tonsils-a  reminder  that  in- 

_  tected  tonsils  should  be  removed  before 

D  KiiAKiniic  c  DDincTrkKi  the  cold  weather  sets  in.  backed  by  “rea- 

By  MANDUS  E.  BRIDSTON  copy’’  to  the  effect  that  infected 

TT  is  generally  assumed  that  one  of  the  physician  holds  the  key  to  your  future.  cause  many  bodily  ailments.  Un- 

prerequisites  of  a  successful  prescrip-  c’pon  him  depends  whether  you  are  physi-  «er  a  caption,  W  hat  are  tonsils,  was 
tion  drug  store  is  location  in  a  doctors’  rally  fit  to  compete  with  other  men  and  informative  paragraph, 
buildintr  Bralev.  Inc.,  nrescrintion  drug  women,  flood  health  is  the  essence  of  It  would  seem  that  this  type  of  adver- 


building.  Braley,  Inc.,  prescription  drug 


It  would  seem  that  this  type  of  adver- 


store  in  Seattle  and  Portland,  has  never  every  man’s  success.  You  should  consult  tising  strikes  at  the  very  heart  of  the 
been  favored  *  with  such  a  location,  but  your  physician  regularly  and  have  a  thor-  prescription  business,  as  Braley  pointed 
despite  this  handicap  the  firm’s  assets  have  ough  analysis  of  your  physical  condition,  out  in  the  ad :  “My  business  is  filling 
increased  from  $1,200  to  more  than  $50,-  You  may  have  some  slight  ailment,  and  prescriptions.  The  more  diseased  tonsils 
000  since  1918.  Most  of  this  gam  nas  through  neglect  might  develop  something  that  are  NOT  removed,  the  more  pre- 
Ijeen  made  during  the  past  three  years,  serious.  Safeguard  your  most  sacred  as-  scriptions  I  will  have  to  fill  this  winter.” 
or  since  Edward  R.  Braley,  president,  set — your  health.  Consult  your  physician  But  that’s  what  makes  it  good  advertis- 
conceived  and  executed  an  advertising  at  first  symptom  of  illness.”  ing.  Such  obvious  unselfishness  is  bound 

campaign,  unique  in  its  inception  and  .The  ad  was  graphically  illustrated  by  to  have  a  favorable  reaction, 
methods,  but  remarkably  effective,  as  re-  picturing  a  horde  of  people  crawling  on  And  Braley  is  sincere  in  his  altruistic 
suits  indicate.  Though  the  idea  back  of  hands  and  knees  from  the  dark  valley  of  propaganda  in  behalf  of  the  public  health. 


it  is  particularly  applicable  to  the  drug 
business,  it  can  readily  be  adapted  to  “health.”  This,  like  several  ads,  was  in  He  feels  that  advertising  of  this  character 
almost  any  line  in  the  local  field.  two  colors.  should  certainly  serve  the  public  by  dis- 

.\bout  85  per  cent  of  the  volume  of  Braley  coined  the  slogan  “Consult  your  tracting  attention  from  the  fraudulent  pre- 
Braley,  Inc.,  comes  from  the  doctors,  and  Physician  at  the  first  symptom  of  illness,’’  tenses  of  organized  quackery,  which 
since  the  number  in  the  field  is  limited,  and  featured  it  in  all  the  advertisements ;  spends  large  sums  of  money  to  sell  serv- 
it  would  seem  that  the  best  way  to  reach  in  fact  the  entire  advertising  program  is  ices  to  prospective  patrons.  The  medical 


“sickness”  to  the  bright  hill-top  called  even  though  it  has  its  financial  reward. 


He  feels  that  advertising  of  this  character 
should  certainly  serve  the  public  by  dis¬ 


it  would  seem  that  the  best  way  to  reach  m  fact  the  entire  advert 
them  would  be  through  direct  mail  or  built  around  this  slogan. 


profession  is  bound  by  tradition,  but  ap- 


personal  solicitation.  Braley  decided  that  ”We  sell  only  through  your  physician,”  preciate  the  benefits,  none  the  less, 
both  were  ineffective,  because  overdone  explains  an  announcement,  “as  we  have  Braley’s  sincerity  is  again  evidenced  in 
and  for  various  other  reasons.  Then  he  found  that  policy  the  best — for  you  to  his  exploitation  of  Diphtheria-Toxin 
went  into  the  daily  newspapers  with  consult  your  physician  before  using  or  .\ntitoxin  Mixture,  a  relatively  cheap 
quarter-page  ads,  but  not  until  he  had  taking  medicine.  An  examination  by  compound  use  to  immunize  against  the 
almost  exhausted -his  assets  in  other  di-  your  physician  often  discloses  contributing  disease. 

verse  forms  of  advertising.  However,  he  factors.  You  will  always  save  yourself  “If  I  supplied  all  the  Diphtheria-Toxin 
did  not  address  his  message  to  the  physi-  time,  money  and  sometimes  suffering  if  .\nitoxin  Mixture  sold  in  this  territory, 
cian,  but  to  the  public  at  large,  though  you  only  consult  your  physician  at  the  my  profits  would  not  be  as  large  as  those 


only  an  insignificant  minority  of  the  peo-  first  symptom  of  illness.”  on  only  my  share  of  the  Diphtheria  An- 

ple  could  be  regarded  as  prospects.  Another  advertisement  stated:  “'We  titoxin  sold.  The  former  has  a  small 

Braley  played  a  trump  card ;  he  did  will  not  carry  patent  medicines  or  ‘cure-  margin  of  profit,  due  to  its  relative  cheap¬ 
something  for  the  doctors  which  they  alls,’  and,  as  many  of  you  know,  we  will  ness,  while  the  latter  runs  into  real  money, 
could  not  do  for  themselves — advertise  voluntarily  sacrifice  many  sales  rather  But  it  is  eminently  better  to  encourage, 
their  business,  regarded  by  tjj^  medical  than  sell  the  public  something  we  believe  the  public  to  guard  against  this  dread 
profession  as  unethical.  However,  eShung  worthless.”  .\  convincing  evidence  of  disease  than  to  wait  until  the  disease 
from  a  druggist  it  was  well  and  proper  good  faith,  that  appeals  to  the  casual  has  been  contracted,”  Mr.  Braley  declared, 
and  received  official  approval  of ‘"’the  reader,  and  of  course,  pleases  the  doctors.  The  merchant  who  can  convince  his 
American  Medical  Association.  The.tiet- 


tors,  in  turn,  reciprocated  in  a  definfte  way 
by  extending  patronage. 

“When  I  started  the  business  in  1918 
with  a  broken  down  show  case  and  a 
stock  that  could  almost  be  put  in  a  shirt,” 
Mr.  Braley  put  it,  “I  took  it  for  granted 
that  I  would  have  to  advertise  in  order 
to  build  a  business.  Like  a  good  many 
other  suckers,  I  went  into  every  theatre 
program  and  women’s  club  bulletin  that 
came  along — pirates  on  the  sea  of  adver¬ 
tising,  I  now  call  them.  One  year  I  spent 
$1,250  in  this  socalled  ‘goodwill’  adver¬ 
tising,  and  at  the  end  of  the  year  dis¬ 
covered  that  my  gain  in  volume  was  only 
$870.  Of  course,  I  concluded  that  my 
advertising  budget  had  been  literally 
thrown  away,  for  I  had  a  right  to  as¬ 
sume  that  the  meager  gain  was  only  the 
result  of  natural  growth  of  a  small  busi¬ 
ness. 

“Then  I  began  to  give  the  matter  of  ad¬ 
vertising  some  serious  thought.  I  must  do 
something  different — get  out  of  the  beaten 
path.  I  did  not  want  to  drop  advertising 
and  depend  solely  on  personal  solicitation, 
for  doctors  do  not  like  to  be  interrupted 
during  office  hours.  Even  though  they 
listen  courteously,  what  you  tell  them 
goes  in  one  ear  and  out  the  other,  for 
their  minds  are  on  their  waiting  patients. 

“I  determined  that  I  would  find  out  if 
there  is  anything  in  advertising,  if  it  broke 
me;  and  so  I  contracted  for  six  quarter- 
page  ads  in  a  Seattle  daily  newspaper — 
enough  to  break  me  if  the  campaign  didn’t 
deliver  the  goods." 

But  it  did,  and  the  campaign  has  con¬ 
tinued  to  date.  The  resulting  chain  of 
branch  stores  in  the  Pacific  Northwest — 
the  one  in  Portland,  said  to  be  the  finest 
on  the  Pacific  Coast — bear  witness  of  the 
fact. 

However,  it  was  not  the  mere  fact  that 
Braley,  Inc.,  used  display  space  in  the 
newspapers  that  turned  the  trick — it  was 
the  nature  of  the  message. 

One  of  the  first  quarter-page  ads  read 
as  follows:  “Your  Physician  will  guide 
you  from  sickness  to  Health.  'Your 


YOUR  DOCTOR 
HOLDS  THE  KEY 


^  .'t*  f  ^ 

41  W 


See  Your  Doctor 

At  the  First  Symptoms  of  Illness 

Every  fifty  seconds  a  life  it  lott  in  the  U  nited  States  from  ignorance  or  neglect  of  cura¬ 
tive  measures.  Every  year  over  1,500,000  sick  beds  are  kept  filled  unnecessarily.  Every 
year  the  loss  cut  off  from  earnings  by  disease  and  premature  death  is  $1,500,000,000. 

The  medical  profession,  using  every  scientific  method  available  to  mankind,  is  slowly  but 
positively  diminishing  the  sufferings  of  millions,  but  DESERVE  your  cooperation.  Here's 
hoitf  you  can  help  stamp  out  sickness  and  suffering.  If  you  are  ailing  in  any  way.  don't  wait 
until  you  get  down  sick  in  bed,  but  SEE  YOUR  DOCTOR  the  minute  you  feel  poorly.  That's 
a  duty  you  owe  humanity  to  prevent  contagion,  and  incidentally  it  will  keep  you  in  good 
health  and  happy. 

When  your  Doctor  gioes  you  a  prescription 
ask  him  about  our  service,  our  quality, 
our  price  and  oar  interest  in  humanity. 

ED.  R.  BRALEY 

Pretcription  Druggist 

308  UNION  ST.  OPPOSITE  THE  POSTOFFICE 

EL  iot  3173  Motorcycle  Delirery  Open  All  Night  E  iot  3106 

To  win  good-will  of  the  local  doctors,  Ed.  R.  Braley  is  buying  newspaper 
space  for  copy  such  as  appears  above — two-color  copy  distinctly  off  tbe 
trodden  drug  store  path. 


trade  that  he  is  sincere  in  promoting  the 
customer’s  best  interests,  need  not  worry 
about  increasing  his  volume.  The  other 
day  the  writer  went  into  a  haberdashery 
and  inquired  for  a  certain  type  of 
“slicker”  introduced  to  the  trade  last  year. 

“Yes,  we  have  some  left,  but  I’m 
afraid  we’ll  have  to  give  them  away— 
just  a  fad  that  didn’t  deliver  the  goods.” 
He  might  have  sold  one,  at  least,  at  a 
profit,  but  he  chose  to  be  frank.  This 
merchant  sold  me  a  top-coat,  and  he’ll 
probably  sell  me  several  suits  of  clothes. 
But  let’s  get  back  to  the  story. 

The  first  year  Braley,  Inc.,  adopted  this 
program  of  advertising  the  firm  spent 
$1,250  in  eight  months — the  same  amount 
that  had  been  spent  the  previous  year  in 
haphazard  program  or  “good-will”  adver¬ 
tising.  Whereas  the  gain  in  volume  dur¬ 
ing  the  previous  year  was  only  $870— 
about  $400  less  than  the  amount  spent 
for  advertising — the  following  year 
showed  a  gain  of  appro.ximately  $5,000 
during  the  eight  months.  The  next  year, 
,vith  the  advertising  appropriation  doubled, 
the  firm  showed  a  gain  in  volume  of 
approximately  $10,000,  and  last  year  with 
a  slightly  smaller  advertising  budget,  the 
gross  volume  increased  over  $20,000. 

The  exact  figures  follow: 

Adv’g. 

Appn.  \'olunie  (Tain 

Twelve  month  periotl 
“fitwdwiir*  advertis¬ 
ing  . $1,254  $.19,564  $870 

Eight  month  period 

new.-paiwr  advertis-  , 

ing  .  1.250  44,785  5.221 

Following  year  of  news¬ 
paper  advertising...  2,400  55.284  10,499 

Ust  year  (1925) .  2.224  75,957  20.67} 


on  only  my  share  of  the  Diphtheria  An- 
“We  titoxin  sold.  The  former  has  a  small 


paper  advertising...  2,400  55.284  10,499 

Ust  year  (1925) .  2.224  75,957  20.67J 

These  figures  speak  for  themselves. 

Do  the  physicians  take  kindly  to  this 
plan?  Besides  expressing  their  opinions 
by  increased  patronage,  wnen  tne  new 
Medical  and  Dental  Building  was  opened 
in  Seattle,  Braley,  Inc.,  received  mort 
than  half  the  votes  cast  by  the  physicians 
to  select  a  druggist  to  serve  them  in  the 
building,  among  ten  or  more  contestants. 
Through  no  fault  of  the  doctors,  the  plan 
didn’t  materialize,  and  Braley  is  doing 
business  at  the  same  old  stand. 

As  was  said  in  the  beginning  of  this 
article,  the  idea  behind  this  campaign  can 
be  varied  to  fit  almost  any  line.  Lawyers, 
dentists,  restaurateurs,  realtors,  and  even 
ministers  of  the  Gospel,  would  not  ob¬ 
ject  to  having  an  enterprising  haberdasher, 
furniture  dealer,  ad  infinitum,  tell  their 
story  to  the  public.  Much  business  would 
result  directly  from  these  people,  and  by 
virtue  of  being  “different,”  such  a  cam¬ 
paign  would  create  considerable  attention 
and  interest  from  the  general  public.  A 
haberdasher,  for  instance,  might  exploit 
a  variety  of  professions  and  businesses, 
varying  his  copy  from  week  to  week. 

A  variation  of  this  was  the  advertising 
campaign  of  Martin  &  Eckmann,  Seattle 
haberdashers,  who  raff  a  series  of  “dress 
for  success”  ads,  featuring  the  photographs 
of  prominent  Seattle  businessmen,  with 
signed  statements  from  them  relevant  to 
the  importance  of  dressing  well. 

“I’ll  scratch  your  back,  if  you’ll  scratch 
mine.”  may  be  a  rather  homely  way  of 
putting  the  idea — but  very  expressive. 
Particularly  applicable  to  those,  who,  like 
the  physician,  can’t  “scratch  their  own 
backs.” 


SQUIRES  RE-ELECTED 

Second  I.  A.  A.  Clubs  Again  Name 
Correspondence  Schools  Man  President 

H.  C.  Squires  of  the  International 
Correspondence  Schools,  Scranton,  Pa., 
was  re-elected  chairman  of  the  Second 
District  of  the  International  Advertis¬ 
ing  Association  (New  York,  New  Jer¬ 
sey,  Pennsylvania,  Delaware  and  Mary¬ 
land)  at  the  closing  session  of  the  annual 
district  convention  in  Lancaster,  Pa., 
last  week.  Schenectady  was  chosen  for 
the  1927  meeting. 

Other  officers  are  S.  Roland  Hall. 
Easton,  Pa.,  vice-chairman ;  Mrs.  Flor¬ 
ence  Beidelman,  Bethlehem,  Pa.,  secre¬ 
tary-treasurer,  and  Mr.  Squires,  Lester 
Mueller,  Baltimore;  W.  W.  Heidelbaugh, 
Lancaster,  and  Miles  R.  Frisbie,  Schenec¬ 
tady,  repre.sentatives  of  the  district  on  the 
-Advertising  Commission. 


/ 


Editor  &  Publisher  for  October  16,  1926 


“TOUGHEST  STREET”  CLEANED  UP  BY  outlined  its  stand  by  making  a  statement  harrier  against  such  action.  The  Elmira 

*  of  the  reason  for  the  large  amount  of  case,  with  the  e.xception  that  there  was  no 

ELMIRA  EDITOR’S  BRAVE  FIGHT  publicity  given  certain  conditions,  heading  actual  bhKKlshed.  offered  fully  as  much 

_  it  with  “What  is  It  All  .About?”  The  to  contcml  with  as  <lid  that  which  brought 

_  ,  D  D  *1  j  A  c'l  j  xari-  'tatement  follows:  about  the  murder  of  Editor  Mellett  in 

Gambling  and  Vice  Kesorts  on  Kailroad  Avenue  Closed  When  very  well-meaning  Citizen  suggests  t  anton,  Ohio.  In  connection  with  the 

Public  Realized  Their  Menace  to  Youth — Official  b)  the  Telegram  that  the  things  that  are  latter  tragedy  Mr.  Richardson  of  the  Tele- 

»  .1  tj.  1  j  f  u*  l)eing  revealed  in  these  columns  every  gram  states: 

Apatny  riindered  rignt  week  are  things  that  ‘always  have  been  “In  the  Mellett  murder  at  Canton,  I 

-  and  always  will  be.  sec  there  is  much  strategy,  bickering,  and 

By  PAUL  M.  WILDRICK  -71, ..  Teleffram  wants  to  make  one  noint  dealing  embroiling  the  press,  bar,  and 


week  are  things  that  ‘always  have  been 
and  alwavs  will  be. 


“In  the  Mellett  murder  at  Canton,  I 
sec  there  is  much  strategy,  bickering,  and 


“The  Telegram  wants  to  make  one  point  'Ic'al'ng  embroiling  the  press,  bar,  and 
•tinitelv  clear.  1  his  newsnaiHT  is  in  political  system  in  a  quarrel  as  to  who 


p.AlI-RO.Al)  .W'EXUE  in  Elmira,  fighting  the  mild  methods  used  by  the  newspaiKT  is  in  murder ^ad 

N.  V.,  has  been  termed  “one  of  city’s  police  department.  The  staff  of  re-  "  throw  ing  the  light  ot  day  |  the  murder  as  to  who 

the  toughest  spots  between  New  York  porters  was  successful  in  obtaining  in^de  piacrimder  the  ve^^^  sh‘>t>>'l  take  a  hand  in  cleaning  up  the 

and  Chicago.”  "dit  on^r^help  7u^  atl  ^hri::od'  ^-o;!?  oT  the' cit^^  town,  and  then  had  u.med  in  the  effort, 

(lambling  and  oni>  additional  neip  necessar>  was  tur  .,  the  killing  would  have  been  averted.  This 

■)  vice  flaunted  mshed  by  a  private  detective  who  was  *  01  protecting  a  ,  •  ra,,.,,,,  ,in  the  nart  of  th<*  n<dir«* 

I  1  tiaunieo  investirating  rapidly  increasing  number  of  young  people  jaxity  in  kanton  on  the  part  ot  the  ^lice 

■  openly  there,  un-  h'r^«  tor  a  time  to  aid  in  in\  estigating  1 .  ^  go  the  wav  of  an  accurate  example  ot  what  Elmira 

til  a  fighting  edi-  i»«  erworld  conditions.  the  rioters  conten.led  with  in  a  similar  cause.  Those 

tor  shocked  the 


hired  for  a  time  to  aid  in  investigating 
underworld  conditions. 

.And  through  it  all  an  outstanding  fea- 


contended  with  in  a  similar  cause.  Those 


tor  shocked  the  mrougn  11  an  an  oiusianamg  lea-  -xv  p  i-now  wh  it  we  ire  talking  about  « bo.  have  endeavored  to  clean  up  a  com- 

citv  with  revela-  '^re  was  that  although  the  Sundav  Tele-  ,  ^  hnow  what  wt  are  talking  about  ■  ..  j.i,,,,,,  ,t,,.  .,i,i  f.f  men  emnowered 

city  witn  reveia  c;,rried  accusations  galore'  everv  when  we  say  that  soiiu-IkkIv  just  Simply  w ittiout  the  aid  ot  men  empowered 

tions  of  existing  Rram  carried  accu.sations  galore,  evep  ,  no'ice  of  these  things _ the  "''h  the  authority  and  paid  by  the  tax- 

conditions  and  accusation  was  apparentlv  backed  up  by  ,  ‘Y*-  ‘  ‘  ‘‘itse  things— the  .^  ^s  to  act  reaililv  realize  xxhat  Mellett 

conditions  ana  no  time  were  libel  suits  of  which  can  never  be  printed.  P<*>'^r»  to  act,  readily  realize  what  Mellett 

succeedeel  m  en-  the  truth.  -At  no  time  xxere  libel  suits  c,,™ek,„i..  make  it  unsafe  for  the  "3*  tip  against.  Surely  we  do  here  in 

listing  the  siin-  SO  much  as  threatened  against  the  >omtp»Ki>  must  make  it  unsate  tor  the  p,  •  *  „ 


listing  the  suo-  SO  much  as  threatened  against  the  a... o.v.  pi  •  » 

luting  lie  p  ujpUjr.u  „  edited  naner  situation  to  continue.  SomelKxlv  must 

port  of  decent  Kiciprd.  on  edited  paper.  broadcast  the  truth  that  fwxvs  and  girls  Like  the  late  Editor  Mellett,  the  staff 

citizens  and  can-  •  he  charges  made  by  the  Telegram  .f  .Up  Telegram  has  heen  threatened  hv 

ut  oT  •  1  •  xxere  greatlv  strengthened  when  at  the  will  be  atraid  to  take  the  chances  that  get  I  elegpm  has  been  threatened  by 

able  officials  in  greatly  strengthemd  when  at  the  ,u  ,,1.--  1  p  .  •  underworld  characters.  Stnaking  of  this 

removing  the  sx'-  height  of  its  campaign  a  fire  broke  out  "  places  aip  such  habits.  struggle  the  editor  of  the 

"  in  an  “athletic  club”  managed  bv  the  self-  ^ou  can  not  know  because  you  have  t  A 


removing  the  sx'-  height  of  its  campaign  a  fire  broke  out 


M.  I).  Kiciiardson 


cial  menace. 

Mathew  D.  — r''7 - -■.‘i - '*''“7 -  motives  of  this  newsn-imr  Von  owe  in  me  midST  x)i  me  crusaoe  mere  camc 

Richardson  edi-  Ehotos  of  the  partially  destroyed  struc-  hi‘ff''es  ot  this  newspaper.  you  owe  threats  from  a  nrominent  gambler 

Kicnaroson,  eai  g  z  z  support  to  this  job.  Aou  are  not  ".P^"  treats  trom  a  prominent  gambip 

tor  of  the  bhnira  wep  taken  attxr  the  tire.  these  -  n,j^.Kp  j,  vour  own  verv  bov  or  through  an  underworhl  agency  that  the 

Gannett  news-  photos  showed  it  to  1^  entirely  used  as  a  gYl  jhrTL-gram  "rfighiing  for-L^^  exposures  must  stop  or  there  would  be 
whose  crusade  .‘tambhng  resort.  The  place  was  pro-  u  :  .  1  r  ,i  .j  ^  reprisals;  reputations  would  be  assailed 

nlace  for  voung  tected  bv  the  use  of  a  heavv  bar  across  "a>. 't  is  tor  thousands  ot  t lit m  who  are  o,,,l  bodilv  harm  result  too  These  threats 
the  entrance  and  the  installation  of  an  getting  axvay  with  all  manner  of  subter-  *  r  fu! 


in  an  “athletic  club”  managed  by  the  self-  ..m  .iwansv  jsm  ..a.v  snoke  as  folloxv 

styled  Lackaxvanna  Athletic  Association.  'H't  seen,  ^od  miust  not  misjudge  the  “in  . he  midst  xif  the  crusade 


Photos  of  the  partially  destroyed  struc- 


Sunday  Telegram,  a  Gannett  news¬ 
paper  is  the  man  whose  crusade 
made  Elmira  a  safe  place  for  young 


)we  'he  midst  of  the  crusade  there  came 

not  "Pen  threats  from  a  prominent  gambler 
jjj.  through  an  underworhl  agency  that  the 
exposures  must  stop  or  there  would  be 


mcii  and  xxomen  E'or  several  months  he  'he  entrance  and  the  installation  of  an  Ketiing  axx-ay  witii  an  manner  01  subter-  orinted 

men  and  women.  Por  several  montns  ne  ,  .  ...  ,  .  •  ,  •  u  .  fuge  which  gets  them  free  of  the  home  printed 

exposed  conditions  there,  until  at  the  tixctnc  belt  on  tne  exterior  wlncti  i^st  enough  to  meet  the  kind  of  men  Telegram  am 

oresent  time  manv  of  the  gambling  houses  hg  rung  before  one  might  enter.  The  ■  .  u  1  .t  our  attack.” 

presentiime  indiiy  o  i  e  g  g  Telegram  in  the  course  of  its  investigation  and  boys  or  girls  or  women  who  do  youth  ....  .  • 


ted  in  the  next  issue  of  the 
and  served  only  to  aggravate 


and  vice  resorts  are  closed.  a. ..  .n  n.v  vumav ...  ..a  ....vsiiKanu..  -  -  Although  it  is  ow-ned  by  the  uannett 

“The  Sunday-  Telegram  con^ducted  a  of  the  P^P"‘-eiS  ^omilfiLionc?  well  ‘T*  that  ‘it  alxvays  has  been  and  K'-‘>WP.  the  Telegram  is  as  an  inde- 

stubborn  fight  before  it  was  able  to  m-  "  S  Ic^al  SL  always  will  be'?  It  is  not!  What  used  K'nlent  nexvs,«per.  In  fact  Elmira  s  two 

terest  the  officials  in  the  sincenty  of  its  headauarters  of  to  be  was  nothing  like  this.  What  ‘used  T 

efforts  and  the  determination  behind  the  Smira  ^recognf^^^^^^^  of  '«  he’  had  some  semblance  of  respect  and  by  the  Gannett  interests  yet 

crusade  to  clean  up  the  town,  _  he  said  \ .LY'/a-  rP^nnoRihilitv  fnr  vmith-mere  children  they  took  no_pait  in  the  Sunday  Tele- 


crusaae  to  Clean  up  me  lown  ..c  sam  ■  responsibility  for  youth-mere  children.  "o.f**’ 

when  asked  to  outline  the  conditions  he  tne  tougiiest  spots  between  A  ew  aoricana  .j.,  j" ,  •;  ^  grams  campaign. 

encountered  in  his  fight.  “We  invited  the  Chicago.  Police  were  tcild  by  proprietors  r  ?.  1  .  ....r  xru-M  Editor  Richard 

.k.,  r,..i;ce  department  tr.  inin  iiR  of  so-called  cafes  on  the  avenue  either  ,  For  Gods  .sake,  parents,  |X)lice,  MEN  p',,iTnii  X-  PiiBii< 


h'ditor  Richardson  in  speaking  to  the 

head  of  the  police  department  to  join  us  «*  so-caiiea  cates  on  the  avenue  either  f  x,.  xzou  s  .saKv,  pa.cm*,  px...v,c,  g,  publisher  correspondent  was 

in  the  xxorkYbut  he  declined  with  the  to  leave  their  joints  alone  or  lose  their  dont  jusksit  back  read  and  say  inter-  very  emphatic  in  saying  that  circulation 

simple  statement,  often  repeated  that  he  Jobs  on  the  police  force.  Many  pro-  esting.  this  situation  is  real.  gain  was  a  minor  feature  of  the  campaign, 

was  doing  his  duty  and  would  continue  to  I"-"-‘tors  reigned  behind  barred  doors  Despite  the  statement  that  the  news-  He  declared  that  he  and  his  staff  were 
do  so  Thus  we  were  compelled  not  oply  "bich  were  fitted  with  electric  locks,  paper’s  campaign  was  for  the  younger  i,eart  and  soul  in  the  task  of  making  the 

to  wage  war  against  the  underworld,  but  Others  threatened  uniformed  officers  with  generation,  it  has  been  pointed  out  that  city  a  safe  place  in  which  to  live.  The 

he  police  as  well  actions  if  they  inspected  their  places  it  was  a  big  aid  to  others.  For  it  was  big  object  xvas  to  drive  out  gamblers  and 

“Even  the  patrolmen  as  a  whole,  were  and  boasted  of  their  political  contribu-  necessary  to  drive  out  those  gaining  il-  bootleggers  who  were  a  menace  to  the 

not  in  sympathy  with  the  movement,  we  I'ons  to  obtain  protection,  so  it  was  stated  legal  spoils  from  the  youngsters’  parents  youth  of  Elmira.  And  now  that  this  has 

found  and  with  their  chief  luke-xvarm  ">  'be  columns  of  the  Telegram.  in  order  to  help  the  youngsters  them-  been  accomplished  the  Telegram  is  con¬ 
oaid  little  heed  to  a  really  dangerous  ''ben  the  Telegram  made  its  fight  still  selves.  The  object  was  to  keep  Elmira  tenting  itself  with  the  job  of  seeing  that 

sffuation  a  constant  menace  to  the  com-  sponger,  the  Railroad  Avenue  gang  and  clean  no  matter  who  was  affected  and  to  its  work  remains  permanent. 

’  others  of  the  city’s  underworld  became  make  it  a  safe  place  for  the  present  and  _ 


“However,  due  to  the  relentless  news-  jr'Sbtened  at  the  exposures  being  made,  future.  , 

paper  attack  the  gamblers  and  proprietors  Editor  Richardson  expresses  it  thus :  As  many  as  2a  professional  gamblers 

of  dives  harboring  girls  and  women  "Political  interference  was  openly  have  been  known  to  await  outside  the 
became  frightened  and  sought  to  .clean  up  charged.  .And  this  class  of  politician  was  publication  quarters  of  the  Telegram  in 
their  premises  before  their  trafficking  in-  attacked  by  the  Telegram  with  the  result  order  to  obtain  copies  of  the  paper  from 
volved  them  in  criminal  procedure.”  'bat  places  that  had  felt  confident  of  pro-  the  newsboys  when  they  first  made  their 


As  many  as  25  professional  gamblers  MEXICO  EDITOR  FREED 
ive  been  known  to  await  outside  the  rTkl  TOT  rkOrkOD 

iblication  Quarters  of  the  Telegram  in  xJIN  L.V/UK  1 


their  premises  before  their  trafficking  in-  attacked  by  the  Telegram  with  the  result  order  to  obtain  copies  of  the  paper  from  - 

volved  them  in  criminal  procedure.”  'bat  places  that  had  felt  confident  of  pro-  the  newsboys  when  they  first  m.ade  their  charge  of  Inciting  Rebellion  Dropped 
Editor  Richardson  was  sincere  in  his  tection  up  to  that  tune  closed  up  shop  and  appearance  on  the  streets.  The  gamblers  _Terra*a.  Allowed  Bail  Fol- 
efforts  to  clean  up  Elmira’s  underworld,  "’e  Rirls  disap^peared  from  Railroad  Ave-  never  knew  what  was  to  come  until  they  Co«ere« 

But  it  took  time  for  people  of  the  better  resorts,  Elmira  s  underworld  retreat,  read  the  contents  of  that  portion  ot  the  lowmg  r  re»  v.ongreu 

class  to  awake  to  the  realization  that  his  “The  battle  continued  until  practically  paper  given  over  to  vice  conditions.  It  Prote.t 

campaign  was  not  “just  a  newspaper  i^very  public  gambling  resort  was  closed,  was  thought  by  many  that  the  charges  - 

ct„nt  ”  rk.„..-k»c  tkl  finalli.  lUran  I’revious  to  tile  Telegram’s  investiga-  of  the  Telegram  would  bring  the  Grand  vfpTim  Pitv-  rirt  11  Ti.r. 


stunt.”  Churches  of  the  city  finally  began 


Mexico  City,  Oct.  11. — Silvestre  Ter- 


to  endorse  his  efforts.  And  then  the  tion,  there  seemed  little  hope  of  anyone  at-  Jury  into  the  case.  Editor  Richardson  razas.  proprietor  and  editor  of  E/ Cnrrcn 
police  commission  felt  compelled  to  call  '(‘mP'inK  'o  buck  the  interests  behind  or-  was  in  fact  called  before  that  t^y  to  Chihuahua,  who  was  under  charges  of 
a  meeting  to  discuss  the  situation.  ganized  vice  m  Elmira.  I  erhaps  the  mam  testify  as  well  as  members  of  his  re-  incitine  rebellion  ac-ainst  the  Mexican 


inciting  rebellion  against  the  Mexican 


At  the  meeting  of  the  police  commis-  reason  xv-as  that  it  had  been  more  than  ^.rtorial  staff.  But  although  the  Grand  Rovernment  has  heen  ordered  freed  by  the 
sion  Corporation  Counsel  John  J.  Crowley  "hispered  that  pulitip  and  vice  were,  to  Jury  started  to  investigate  on  two  ocM-  Federal  Circuit  Court  in  Saltillo,  Coahuila. 
came  forth  as  a  champion  of  the  Tele-  "  P''*b''g  together.  sions.  the  huge  expense  necessary  for  Mr.  Terrazas  has  made  a  public  acknowl- 

gram.  He  first  quoted  various  laws  con-  ^  specific  instance,  the  newspaper  carrying  on  an  investigation,  acted  as  a  edgement  in  his  paper  of  the  interest  taken 

cerning  legal  methods  of  suppressing  in  his  case  by  the  Press  Congress  of  the 


gram.  He  first  quoted  various  laws  con¬ 
cerning  legal  methods  of  suppressing 
gambling  resorts  and  houses  of  ill  fame. 
Then  he  delivered  what  the  Sunday  Tele¬ 
gram  declared  to  be  the  “hottest  tip”  ever 
handed  the  Elmira  police  department.  He 
said : 

“If  the  police  department,  from  its 
head  down,  desires  to  suppress  gambling 
it  can  do  it;  and  it  can  suppress  disor¬ 
derly  houses  as  well.  If  I  were  the  chief 
of  police  and  I  knew  that  a  disorderly 
house  existed  in  any  part  of  the  city  and 
it  did  not  comply  with  my  command,  I 
would  station  enough  men  around  that 
particular  place  to  suppress  it,  or  until  I 
was  compelled  by  some  court  to  do  dif¬ 
ferently.” 

Even  though  the  Telegram  from  then 
on  made  Corporation  Counsel  Crowley’s 
talk  one  of  the  big  points  of  its  campaign, 
it  was  some  time  before  the  paper  was 
abje  to  arouse  public  opinion  sufficiently 
to  get  results  from  official  sources.  This 
was  after  it  devoted  even  more  space  to 


World,  through  James  W.  Brown,  former 
secretary-treasurer. 

Terrazas  was  arrested  on  order  of  the 
local  authorities.  The  matter  was  called 
to  the  attention  of  the  Mexican  Federal 
Attorney  General  by  Mr.  Brown  and  the 
editor  was  released  on  bail.  .An  appeal 
was  then  taken  to  the  Third  Circuit  Court 
at  Saltillo.  The  ruling  of  Judge  Agustin 
Urdapilleta  MacGregor  says: 

“First. — The  order  issued  on  Aug.  5 
of  this  year  by  the  supernumerary  District 
Judge  of  Chihauhua  in  the  prosecution  of 
Silvestre  Terrazas  for  the  crime  of  openly 
inviting  rebellion  through  the  press,  an 
order  by  virtue  of  which  the  accused  was 
declared  under  arrest  and  presumabljr 
guilty  of  the  aforesaid  offense,  is  repealed. 

“Second. — With  the  legal  reservations, 
place  Silvestre  Terrazas  in  absolute 
liberty,  cancelling  the  bond  which  he  de¬ 
posit^  when  order  fot  his  release  on  bail 
was  given.” 


14 


Editor  &  Publisher  for  October  16,  1926 


>■  ■. 

•  ’  / 


HARVEST  OF  LINAGE  WAITS  DAILIES 
AMONG  SPORT  GOODS  STORES 

Publisher  of  Outdoor  Magazines,  Himself  a  Newspaper  Adver¬ 
tiser,  Says  Sporting  Equipment  Under-advertised — 
8,000,000  Hold  Hunting  Licenses 

By  HAMMOND  EDWARD  FRANKLIN 


A  N  opportunity  to  sell  thousands  of 
extra  agate  lines  of  space  is  being 
overlooked  by  newspapers  as  a  whole,  in 
the  opinion  of  H.  L.  Tilton,  veteran  pub¬ 
lisher  of  magazines  for  the  sportsman, 
himself  a  user  of  many  newspapers. 

“Newspaper  publishers  do  not  realize 
the  interest  now  being  taken  in  the  sports 
of  hunting  and  fishing,”  Mr.  Tilton  de¬ 
clared  with  vigor.  “At  least,  it  would 
not  seem  so  from  my  observation  of  their 
advertising  columns. 

“Latest  figures  show  there  are  8,000,000 
men  who  have  licenses  to  hunt  and  fish. 
Pennsylvania  has  700,000  alone,  California 
is  second  and  other  states  follow  with 
surprising  numbers.  These  men  are  in¬ 
terested  in  all  phases  of  the  open  and 
buy  a  huge  quantity  of  equipment  from 
sporting  goods  dealers.  A  newspaper  can 
figure  that  at  least  10  per  cent  of  its 
readers  are  hunting  and  fishing  entiiu- 

“Right  now  the  woods  are  calling. 
Many  men  are  going  or  are  about  to  leave 
on  the  annual  trip  they  have  looked  for¬ 
ward  to  for  a  year.  Whether  or  not  they 
get  any  game,  they  are  prospects  for  a 
thousand  and  one  articles  which  their 
sporting  goods  store  ought  to  be  selling 
them." 

Before  I  chronicle  Mr.  Tilton’s  views 
on  how  the  newspaper  can  get  more 
linage  from  the  sporting  goods  store,  a 
few  words  about  his  radical  departure 
from  the  conventional  in  publishing  are 
apropos. 

After  running  several  sporting  goods 
stores,  this  Boston  man  nursed  into  life 
the  National  Sportsman,  in  those  days  a 
slender  little  ^et  published  monthly.  It 
thrived  and  grew  under  the  treatment, 
finally  becoming  one  of  the  leaders  among 
outdoor  magazines. 

Newsstands  sales  were  handled  through 
routine  news  company  sources.  Then  a 
new  magazine,  designed  to  sell  for  5 
cents,  was  launched.  This  was  known  as 
Hunting  &  Fishing.  This,  too,  was  mar¬ 
keted  in  part  in  the  routine  news  com¬ 
pany  way. 

Mr.  Tilton  “cut  loose”  and  formed  his 
own  independent  magazine  wholesaler 
connections.  He  also  evolved  the  plan 
of  selling  magazines  in  the  sporting  goods 
field  direct  to  sporting  goods  dealers. 
Today  more  than  2,100  dealers  are  selling 
Hunting  &  Fishing  over  the  counter. 
They  display  and  push  it.  The  magazine 
helps  sell  merchandise  advertised  in  it 
to  and  for  the  dealers.  This  magazine 
under  the  present  development  plan  is 
growing  in  circulation  every  month. 

In  connection  with  circulation  work  for 
the  magazine,  Mr.  Tilton  has  offered 
various  premiums,  such  as  knives,  of  ap- 
^  peal  to  the  sportsman.  Year  before  last 
he  spent  upwards  of  $80,000  in  compiling 
lists  of  hunters  and  fi.shermen  in  the 
various  states  and  circulating  direct  mail 
material  among  them  to  get  subscrip¬ 
tions.  It  produced  a  great  many,  but  this 
past  year  newspaper  advertising  has 
“beaten  it  all  hollow.” 

This  past  year  these  two  magazines  have 
used,  in  addition  to  certain  large- 
circulation  national  farm  papers,  mail 
order  magazines,  boys’  magazines  and 
other  outdoor  publications,  a  total  of  900 
newspapers.  The  expenditure  has  been 
under  $33,000.  Copy  has  been  divided 
among  many  agencies. 

“The  thing  about  newspaper  advertis¬ 
ing  which  has  appealed  to  me  is  its  flexi¬ 
bility,”  Mr.  Tilton  stated.  “Anywhere 
our  subscription  list  needs  additions  we 
can  get  them  by  our  controlled  news¬ 
paper  advertising.  For  every  dollar  we 


put  into  space,  we  have  to  get  back  a  cer¬ 
tain  predetermined  amount  from  each  in¬ 
sertion  or  we  cross  the  paper  off  our  list. 
••Ml  copy  is  keyed  and  a  careful  record  is 
kept. 

"This  plan  has  brought  in  thousands  of 
desirable  subscriptions  from  readers  who 
are  unusually  responsive  to  advertising 
because  they  answered  our  own.  In  addi¬ 
tion  to  subscribers,  we  consider  the  adver¬ 
tising  a  decided  boost  to  newsstand  sales 
as  we  know  we  cannot  bring  hunting  & 
Fishing  before  practically  every  family 
in  the  country  without  making  many  want 
it.  Newspaper  advertising  goes  quickly 
into  every  nook  and  corner.” 

Space  rune  100  lines,  run  of  paper, 
sport  page  requested,  in  Saturday  or 
Sunday  issues  when  men  have  a  chance  to 
think  about  their  week  end  trips,  live¬ 
ning  papers  are  given  the  preference. 

“Uur  advertising  has  been  a  liberal  edu¬ 
cation  as  to  the  pulling  power  of  news¬ 
papers,”  Mr.  Tilton  commented.  “Dollars 
received  are  our  basis  for  judgment.  We 
keep  all  our  advertisements  in  a  big  scrap 
book  and  credit  all  orders  received. 
Usually  the  key  number  is  given.  Why 
one  leading  newspaper  in  a  town  will 
pay  and  another,  supposedly  equally  good, 
is  often  a  mystery.  In  some  cities,  every 
paper  in  the  town  pulls  well  for  us — in 
other  cases,  in  big  cities  near  big  game 
regions  we  have  tried  every  paper  with¬ 
out  finding  one  which  will  do  the  job. 

“Publishers  lose  a  great  deal  of  good 
will  from  the  way  they  make  up  their 
papers.  They  pay  fancy  prices  to  star 
salesmen  to  go  out  and  sell  newspaper 
space.  The  copy  comes  in  and  falls  into 
the  hands  of  someone  with  no  judgment 
on  rnakeup.  The  result  is  he  does  not 
position  copy  at  all  to  best  advantage 
and  this  makes  a  big  difference  in  pulling 
power.  In  the  outdoor  field  of  maga¬ 
zines,  positioning  is  done  with  infinite  care 
and  the  advertiser  benefits. 

“Another  way  the  newspaper  publisher 
hurts  himself  is  in  failing  to  follow  direc¬ 
tions  to  insert  key  number  in  the  mat. 
Literally  dozens  of  our  advertisements 
nave  been  inserted  without  the  key  number 
put  in,  and  so  the  newspaper  has  lost  its 
chance  for  a  second  insertion  automati¬ 
cally.  We  can  t  give  credit  to  the  paper 
for  returns  when  we  can’t  trace  ’em.” 

Because  Hunting  &  Fishing  is  very 
friendly  with  the  sporting  goods  retailer, 
it  has  made  a  study  of  his  needs.  It  finds 
that  the  average  dealer  knows  little  of 
newspaper  advertising,  and  is  “too  busy,” 
but  ought  to  be  using  it  all  the  time,  so 
the  magazine  is  furnishing  timely  sug¬ 
gestions  which  already  have  encouraged 
many  to  go  to  their  newspapers  with 
orders  for  space. 

A  service  of  seasonable  cuts  at  con¬ 
siderable  less  than  cost  of  making  origi¬ 
nals  has  been  prepared  with  the  co-opera¬ 
tion  of  a  newspaper  cartoonist.  These 
cuts  do  not  in  any  way  advertise  Hunting 
&  Fishing  Magazine,  but  show  in  a  bright 
way  sportsmen  catching  big  fish,  etc.  1  he 
publishers  state  they  will  be  glad  to  ex¬ 
tend  this  service  to  many  readers  of 
Editor  &  Publisher,  who  address  Hunt¬ 
ing  &  Fishing,  215  Newbury  Street,  Bos¬ 
ton.  Proofs  of  the  cuts  have  been  mailed 
to  leading  sporting  goods  stores. 

_  “W  henever  the  newspaper  prints  an  ar¬ 
ticle  on  hunting  and  fishing  or  plans  some 
special  editorial  feature  on  this  subject,  it 
ought  to  go  out  and  sell  dealers  and  local 
sporting  goods  manufacturers  on  using 
some  display  space. 

“The  space  solicitor  should  help  the 
sporting  goods  store  become  a  weekly 
user  of  space.  I  believe  Friday  night  is 
the  best  time,  because  of  the  appruacinng 
week  end.  The  copy  should  tx  timely. 


JUDGE  ELBERT  H.  GARY  AND 
THE  NEWSPAPERS 

DR.AISE  of  the  treatment  ac¬ 
corded  him  by  newspaper  re¬ 
porters  was  paid  Oct.  8.  by  Judge 
Elbert  H.  Gary,  when  h;  was  in¬ 
terviewed  on  his  80th  birthday. 
He  also  linked  newspaper  reading 
with  his  success  in  life. 

“Every  morning  of  my  life  I  get 
up  at  six  o'clock,  and,  having 
ilressed  and  shaved,  I  read 
thoroughly  at  least  three  morning 
newspapers,”  he  declared. 

“I  might  say  that  I  am  an  om- 
niverous  reader  of  the  newspapers, 
reading  at  least  three  evening 
papers  between  late  afternoon  and 
bedtime.” 


cliatty,  even  slangy.  It  can  tell  of  specific 
merchandise  as  well.  Some  dealers  put 
on  contests,  or  offer  to  get  licenses. 

“I  recall  how  a  sporting  goods  store 
in  C  hicago  used  to  advertise  a  cut-price 
leader  every  Friday  and  have  hordes  in 
Saturday  to  buy.  The  advertising  ap¬ 
peared  just  when  men's  minds  were  turn¬ 
ing  toward  where  they  would  go  and 
what  they  would  do  for  week  end  fun. 

Newspapers  could  do  considerably 
more  with  special  pages  devoted  to  sport¬ 
ing  goods  than  they  do.  All  the  stores 
in  town  should  be  willing  to  go  in  on  a 
special  page  proposition  if  it  is  the  right 
kind.” 


DAILY  SUES  TO  PREVENT 

RADIO  INTERFERENCE 

_  \ 

Chicago  Tribune  Get*  Temporary  In- 
junction  Against  Station  Which 
Seized  Unauthorized  Wave 
Lengths 

The  Chicago  Tribune,  representing  the 
radio  broadcasting  stations  WGN  and 
VVLIB,  filed  suit  Oct.  9,  in  the  Circuit 
Court,  Chicago,  against  the  Oak  Leaves 
Broadcasting  station,  the  Coyne  Electri¬ 
cal  School,  and  J.  L.  Guyon,  owner  of 
Guyon’s  Paradise  ballroom,  owners  of 
Station  WGES,  charging  that  station 
was  using  a  broadcasting  wave  length 
which  interfered  with  WGN’s  and 
WLIB’s  broadcasting. 

Circuit  Judge  Francis  S.  Wilson  issued 
a  temporary  injunction  after  arguments 
by  Attorney  Weymouth  Kirkland.  The 
order  restrained  the  defendants  from 
using  any  meter  length  which  will  inter¬ 
fere  with  the  broadcasting  by  WGN  and 
WLIB. 

Last  Sept.  7,  the  Guyon  station  began 
using  a  wave  length  which  interfered  with 
the  complainants'  broadcasting,  their  peti¬ 
tion  for  an  injunction  charged.  This 
caused  a  serious  loss  to  the  Tribune  sta¬ 
tion,  they  declare,  as  listeners  were  un¬ 
able  to  tune  out  WGES  and  listen  to 
programs_  upon  which  the  Tribune  has 
spent  $135,000  since  the  first  of  the  year, 
according  to  the  bill. 


The  Florida  Times  Union 

Gained 


11,220 


in  circulation  from  October  2nd, 
1925,  to  October  2nd,  1926. 
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Again  we  take  pleasure 
in  calling  attention  to  the 

Growing  Popularity  of 
The  Baltimore  News 

September,  1926*  showed 
an  increase  in  circulation 
of  22,953  net  paid  daily 
over  September,  1925-— 
s  s  s  § 
September,  1926  showed 
an  increase  of  39,404  agate 
lines  of  local  advertising 
over  September,  1925. 

Draw  Your  Own  Conclusions! 

♦  Average  net  paid  daily 
Circulation  for  September,  1926 

126,252 
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NEWSPAPER  MAKERS  AT  WORK 

- By  HAROLD  EVERETT  HUNT - 


lYTARSHALL  N.  DANA  started  out  a 
quarter  of  a  century  ago  to  be  a 
Baptist  minister.  The  pulpit,  however, 
lost  him  to  the  press,  but  his  predilection 
to  be  a  preacher  never  deserted  him. 

For  most  of  that  25  years  since  his 
boyhood,  Dana  has  preached  daily  to  audi¬ 
ences  that  have  reached  into  the  100,000 
class ;  preached  sermons  founded  on  tne 
great  undeveloped  West  and  its  almost 
limitless  possibilties. 

Led  by  that  urge  to  make  known  to 
the  world  what  his  chosen  field  of  opera¬ 
tions,  the  rich  Pacific  Northwest,  had  to 
offer  to  the  worker,  the  homemaker  and 
the  man  of  wealth,  Dana  became  a  leader 
among  those  to  whom  advertising  means 
more  than  mere  displays,  bought  at  so 
much  the  inch.  Today,  as  a  result  of  his 
years  of  persistent  preaching,  he  stands  at 
the  head  of  one  of  the  most  potent  or¬ 
ganization  for  the  good'  of  the  common¬ 
wealth  in  the  Western  world. 

At  a  recent  convention  in  San  Fran¬ 
cisco,  Dana  was  chosen  president  of  the 
Pacific  Coast  A<lvertising  clubs,  a  posi¬ 
tion  coveted  by  men  of  many  cities. 

Dana,  after  a  brief  career  at  the  South¬ 
ern  Baptist  Theological  seminary  in  Marshall  N.  Dana 

Louisville,  Ky.,  found  the  call  of.  the 

news  world  stronger  than  the  appeal  of  the  Oregon  Reclamation  Congress,  trus- 
the  church.  He  had  tasted  tlie  joy  of  tee  of  the  Columbia  Basin  Irrigation 
seeing  his  efforts  in  print  as  a  child.  League,  chairman  of  the  hospitalization 
contributing  to  the  county  paper,  the  committee  of  the  Portland  Chamber  of 
Matanioras  Times,  in  Washington  county.  Commerce,  member  of  the  land  settle- 
Ohio,  where  he  was  born  in  1885.  After  ment  committee  of  the  Oregon  Develop- 
his  college  days  he  gained  experience  as  rnent  Fund,  and  an  executive  in  many 
a  reporter  on  the  Dayton  (O.)  Herald;  other  projects. 

the  Huntington,  (W.  Va.)  Advertiser,  During  the  World  War  he  was  made 
Herald  and  Dispatch;  the  Charleston  Ga-  director  of  publicity  for  the  War  Loan 
sette  and  the  Kansas  City  Star.  drives  in  Oregon,  for  the  Red  Cross  war 

In  1909  he  decided  to  go  West  and  be-  aid  appeals  and  for  other  drives, 
come  a  reporter  on  the  Portland  Oregon  While  it  has  been  Dana’s  typewriter 
Daily  Journal.  and  Dana’s  forceful  work  that  have 

His  first  assignment  was  to  the  railroad  brought  about  many  of  the  big  things  in 
and  federal  court  beat.  It  was  about  this  the  Pacific  Northwest,  he  does  not  take 
time  that  a  man  made  the  statement  that  to  himself  the  undivided  glory  for  his  ac- 
milk  from  his  sick  cows,  which  he  was  complishments. 

delivering  to  customers  in  Portland,  killed  “In  all  this  I  would  have  been  wholly 
his  cats  and  he  wondered  if  it  would  ineffective  without  the  cordial  backing  of 
“hurt”  children.  He  said  that  he  had  the  Journal,  and  the  leadership  of  men 
asked  the  then  dairy  and  food  commis-  like  C.  S.  Jackson,  George  Trowbridge, 
sioner,  who  replied  that  milk  from  cows  Frank  Irvine,  present  editor;  Donald 
suffering  with  tuberculosis  would  “kill  Sterling,  managing  editor,  and  John  L. 
pigs  but  fatten  babies.”  Travis,  former  news  editor,”  he  said.  “It 

Wide  publicity  given  this  unusual  state  has  been,  however,  my  discovery  that  if 
of  affairs  led  to  Dana’s  being  taken  from  a  thing  is  needed,  if  it  will  advance  human 
his  “beat”  and  turned  loose  on  the  pure  welfare,  and  you  keep  at  it  long  enough 
milk  cru.sade  which  followed.  The  cru-  with  organization  outside  and  writing  in- 
sade  became  history  and  Portland’s  milk  side  the  office,  it  will  come  to  pass.” 
supply  was  cleaned  up.  As  Dana’s  work  grew,  his  place  with 

This  ended  Dana’s  career  as  an  average  the  paper  also  advanced,  first  to  that  of 
reporter,  for  C.  S.  Jackson,  late  publisher  special  writer  and  then  to  an  associate 
of  the  Journal,  and  George  M.  ,Trow-  editorship.  At  present,  in  addition  to  his 
bridge,  its  late  managing  editor,  soon  rec-  numerous  articles  along  his  chosen  lines, 
ognized  in  the  young  reporter  a  trend  he  is  writing  many  editorials  each  week, 
in  the  very  direction  the  Journal  was  An  interesting  campaign  in  which  Dana 
seeking  an  outlet  for  its  energies — the  took  a  leading  role  was  Portland’s  fight 
upbuilding  of  the  Oregon  country.  Mr.  for  a  veterans’  hospital.  This  campaign 
Trowbridge  also  found  in  him  an  unusual  led  to  appropriation  of  $1,350,000  for  the 
bent ;  Dana  actually  enjoyed  “covering”  institution  and  donation  of  a  splendid  site 
luncheon  clubs.  He  also  thrived  on  Cham-  near  the  new  Multnomah  county  hospital 
of  Commerce  junkets,  the  bane  of  the  and  the  University  of  Oregon  medical 
average  reporter.  .  school  on  the  heights  back  of  Port- 

This  trend  of  Dana’s  soon  led  to  his  land, 
specialization  in  the  field-  oF  what  might  While  the  written  word  has  been  largely 
be  termed  “boost”  news.  Before  long  he  his  main  modus  operandi  in  years  past, 
began  to  be  an  authority  about  the  office  more  recently  his  fame  has  grown  as  an 
on  questions  of  land  settlement,  power  interesting,  forceful  speaker,  with  the  re¬ 
projects,  irrigation,  reclamation  and  the  suit  that  he  is  constantly  in  demand  where 
iike.  men,  woman  and  children  gather.  Thus 

Attending  civic  club  luncheons  regularly  he  has  been  able  to  fulfill  his  early  aim 
led  naturally  to  Dana’s  taking  an  active  in  life,  for  he  has  been  called  upon  re¬ 
part  in  the  affairs  of  these  organizations,  peatedly  to  speak  from  pulpits  through- 
for  his  abilities  and  his  willingness  to  out  Oregon. 

take  much  of  the  onerous  work  of  such  Speaking  of  his  work,  for  it  his  voice 
bodies  on  his  own  shoulders  were  soon  that  speaks  through  the  columns  of  his 
recognized.  His  participation  was  not  paper,  he  said :  “To  serve  public  welfare 
without  its  selfish  side — selfish  in  the  in-  through  civic  enterprise  is  a  proper  con- 
terests  of  his  paper  and'  his’  desire  to  tribution  and  activity  on  the  part  of  a 
spread  the  work  in  which  he  delighted —  newspaper,  and  to  do  that  in  a  state  which 
as  he  found  that,  by  taking  Advantage  of  is,  after  all,  merely  completing  the  first 
the  opportunities  thus  offered,  he  could  chapter  of  its  pioneer  development,  is 
frequently  create  even  greater  news  than  especially  logical.  That  is  the  Journal’s 
those  who  originated  the  ideas  and  ideals  policy.” 
for  which  the  organizations  stood  ever  - - - 

drwmed.  r  tt  .  the  new  garages  are  being 

Thus  he  became  president  of  the  Uma-  built  with  houses  Mached  — Columbus 
filla  Rapids  Association,  vice-president  of  Ohio  State  Journal. 


NEWSPAPER  CAMPAIGN 
BOOSTED  SHOE  SALES 

Volume  of  Business  in  Local  Store  In¬ 
creased  45  Per  Cent  Following  Drive 
Prepared  by  J.  M.  Mead,  of 
Columbus  Dispatch 

.\  newspaper  campaign  conducted  by 
a  local  shoe  company,  resulting  in  a  45 
per  cent  sales  increase,  won  second  place 
in  the  V.  L.  Shumann  trophy  contest 
for  J.  M.  Mead,  of  the  Columbus  Dis¬ 
patch.  The  trophy  contest  is  conducted 
annually  by  the  .Association  of  News¬ 
paper  .Advertising  Executives.  .As  made 
public  this  week,  Mr.  Mead's  prize- win¬ 
ning  campaign  was  described  as  follows : 

“This  is  the  story  of  how  an  adver¬ 
tising  salesman  and  copy  writer,  by  sell¬ 
ing  an  idea  to  a  shoe  merchant,  increased 
the  mercliant's  business  45  per  cent  be¬ 
tween  Feb.  9  and  .April  3,  1926. 

“The  Petot  Shoe  Company  of  Colum¬ 
bus,  retailers  of  $5  shoes,  had  up  until 
this  time  used  small  10-inch  copy  written 
for  all  stores  in  the  chain  and,  therefore, 
of  a  general  nature. 

“Firm  in  his  belief  that  specially  de¬ 
signed  copy  with  ‘Style’  as  the  keynote 
would  increase  the  Petot  store’s  business, 
J.  M.  Mead,  advertising  salesman  and 
copy  writer  on  the  Columbus  Dispatch, 
suggested  a  pre- Easter  campaign  to  start 
Feb.  9  and  continue  until  Easter  Saturday. 

“To  sell  the  idea  he  designed  and 
wrote  several  ads  in  advance,  which  met 
with  the  approval  of  the  Petot  manage¬ 
ment. 

“.A  week  in  advance  of  the  campaign 
he  used  a  clearance  sale  ad  telling  the  pub¬ 
lic  that  every  winter  shoe  would  be  sold 
at  two  pairs  for  $5. 

“This  ad  was  for  the  double  purpose 
of  clearance  and  to  ‘get  across’  the  idea 
that  no  old  stocks  would  be  offered  during 
the  coming  campaign. 

“Beginning  Eeb.  9,  the  quarter  page  ad¬ 
vertisements  a  week  were  used  dwelling 
on  the  exclusive  styles  of  Petot  shoes  and 
calling  the  women’s  attention  to  the  fact 
that  they  could  buy  two  or  three  pairs 
of  different  colored  shoes  to  match  their 
various  gowns  for  the  usual  price  they 
had  been  paying  in  other  stores  for  one 
pair. 

“From  the  start  the  ads  pulled,  although 
the  weather  was  cold  and  dreary  this  year 
and  warm  and  bright  in  the  same  period 
of  1925 — and,  although  the  1925  volume 
was  a  record-breaker,  the  campaign  in¬ 
creased  the  business  over  1925  to  the  ex¬ 
tent  of  45  per  cent. 

“Eight  hundred  and  ten  pairs  of  shoes 
were  sold  in  one  day,  the  Saturday  before 
Easter,  and  more  than  2,000  pairs  during 
the  week  before  Easter. 

“So  successful  were  the  advertisements 
that  the  same  schedule  has  been  main¬ 
tained  since  Easter  with  like  results. 

“.Although  handicapped  by  an  institu¬ 
tionalized  border  and  signature  which  do 
not  lend  themselves  to  the  designing  of 
good  looking  ads,  Mr.  Mead,  through 


careful  type  effects  made  the  camiiaign 
remarkably  successful. 

“It  is  probable  that  at  the  beginning 
of  the  autumn  season  all  Petot  stores  will 
use  the  larger  copy  which  will  lx;nefit 
many  newspapers  throughout  the  country. 

“■The  following  letter,  written  to  Mr. 
Mead  by  H.  B.  Zavitz  of  the  Petot  Shoe 
Company  formed  a  part  of  the  exhibit : 

“  ‘Dear  Mr.  Mead : 

“  ‘This  letter  is  written  as  an  apprecia¬ 
tion  of  the  tremendously  successful  cam¬ 
paign  you  have  prepared  for  us  during  the 
past  eight  weeks. 

“  ‘Although  our  volume  of  sales  before 
Easter,  1925,  was  very  heavy,  our  records 
show  an  increase  of  45  per  cent. 

“  ‘So  enthusiastic  are  we  over  the  suc¬ 
cess  of  your  copy  that  we  hereby  au¬ 
thorize  you  to  continue  the  same  schedule 
until  further  notice.’  ” 

ENWRIGHT  HELD  FOR  GRAND  JURY 

Boston  Publisher  Gives  $100  Bail  in 
Criminal  Libel  Suit 

Frederick  W.  Enwright,  publisher  of 
the  Boston  Telegraph,  was  ordered  held 
for  the  November  grand  jury  in  $100  bail 
by  Chief  Justice  Bolster  in  muiiiciiial 
court,  Boston,  Oct.  8,  on  the  charge  of 
criminal  libel  brought  by  ex-\Iayor 
James  M.  Curley  of  Boston. 

The  action  was  the  result  of  a  cartoon 
printed  on  the  first  page  of  the  Ifcston 
Telegraph  which  depicted  Curley  as  a 
convict  in  striped  suit  with  ball  and  chain 
attached  to  his  leg,  behind  prison  bars, 
and  labeled  “Curley  the  Thug.” 

Enwright’s  counsel,  Michael  J.  Sulli¬ 
van,  waived  the  reading  of  the  complaint 
and  the  publisher  was  released  upon  bail 
being  furnished  by  Mrs.  Enwright. 

G.  O.  P.  TO  ADVERTISE 

Kansas  Republican  Committee  to  Use 
265  Newspapers  in  State 

The  Kansas  Republican  State  Central 
Committee  will  advertise  in  some  265 
Republican  newspapers  in  Kansas  the 
last  two  weeks  of  the  political  campaign, 
O.  VV.  Little,  Alma,  executive  secretary 
of  the  Kansas  Press  Association  has  an¬ 
nounced. 

“.After  careful  consideration  the  mem¬ 
bers  have  decided  they  can  reach  the 
voters  in  the  state  through  their  home 
newspapers  better  than  in  any  other 
way  and  at  the  smallest  expense,”  Mr. 
Little  said.  “The  papers  in  every  county 
in  the  state  will  be  used.” 

Advertising  matter  will  be  distributed 
through  the  press  association. 

BIGELOW  PICTURE  PRESENTED 

A  portrait  of  William  Poultney  Bige¬ 
low,  owner  of  the  New  York  Evening 
Post  with  William  Cullent  Bryant  from 
1849  to  1860,  was  last  week  presented  to 
the  New  York  State  Chamber  of  Com¬ 
merce  by  Grace  Bigelow  and  John  Bige¬ 
low,  daughter  and  son  of  the  formet 
I  publisher.  Feixlor  Encke  painted  the  por¬ 
trait  from  life  in  1901.  Mr.  Bigelow  was 
1  a  member  of  the  Chamber. 


HAIRBREADTH  HARRY 
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Take  advantage  of  the  new 
motion  picture  releases  of 
this  great  comic  and  wire 
your  order  now. 


LEDGER  SYNDICATE 


Independence  Square 


Philadelphia.  Pa. 


First  in 

National  Advertising 


The  New  York  Times  leads  all  New  York  newspapers  in 
V  olume  of  national  advertising.  In  nine  months  of  this  year 
The  Times  published  5,209,210  agate  lines  under  this  classifica¬ 
tion,  an  excess  over  the  second  newspaper  of  1,064,486  lines. 

The  Times  leads  all  New  York  morning  newspapers  in 
national  advertising  on  weekdays  as  well  as  Sundays,  having 
published  199,488  agate  lines  more  than  the  second  New  York 
morning  newspaper  on  weekdays  so  far  this  year. 

In  September  The  New  York  Times  printed  314,538  agate 
lines  of  national  advertising  in  week-day  editions,  a  greater 
volume  than  any  other  New  York  morning  newspaper.  The 
excess  Sundays  and  weekdays  in  national  lineage  in  September 

was  81,224  lines. 

♦ 


The  Record 


September 

Nine  month  1926 

1926 

Weekday 

Total 

Weekday 

•Total 

THE  NEW  YORK  TIMES . 

2,745,644 

5,209,210 

314,538 

553,752 

Second  New  York  morning  newspaper 

2,546,156 

4,144,724 

303,638 

472,528 

TIMES  EXCESS . 

199,488 

1 ,064,486 

10,900 

81,224 

The  Times  leads  all  New  York  newspapers  in 
total  volume  and  in  high  quality  of  advertis¬ 
ing.  Despite  the  exclusion  of  much  advertis¬ 
ing  by  its  careful  censorship,  in  nine  months 
of  1926  The  Times  printed  21,821,480  agate 
lines,  1,906,182  lines  over  the  corresponding 
period  of  1925  and  an  excess  of  8,132,480  lines 
over  the  second  New  York  newspaper. 

The  average  net  paid  daily  and  Sunday  cir¬ 
culation  of  The  New  York  Times,  as  reported 


to  the  Post  Office  Department  for  the  .six 
months  ended  September  30,  1926,  was  391,465 
copies — the  highest  figure  ever  reported  by 
The  Times  for  a  corresponding  period  of  any 
year.  The  daily  and  average  daily  and  Sun¬ 
day  circulation  of  The  Times  is  greater 
than  that  of  any  other  New  York  morning 
newspaper  of  standard  size.  The  present 
weekday  net  paid  circulation  of  The  Times 
exceeds  370,000  copies,  and  the  Sunday 
edition,  625,000  copies. 


CRAB  APPLE  TREE  ASSOCIATION  GROWS 
IN  QUAGMIRE  OF  HALL-MILLS  CASE 


OHIO  GROUP  ELECTS 


STORE  USES  15^  PAGES 

The  Portland  (Ore.)  Journal  on  Oct. 
1  carried  advertising  copy  aggregating 
fifteen  and  one-half  pages  for  the  Lip- 
man-Wolfe  department  store,  heralding 
“Lipman-VVolfe  Day."  It  is  claimed  to 
be  the  largest  volume  of  advertising  from 
a  single  firm  ever  carried  in  a  local 
newspaper. 


Newspaper  Workers  Covering  Famous  Murder  Story  Organize 
Group  for  Recreation  Between  Bootless  Clue  Chasing — 
Wild  Rumors  Make  New  Jersey  Anything  But  Pleasant 


By  MAZIE  CLEMENS  has  been  re-elected  vice-president  and  C.  pniTOR  CEL 

Staff  Writer  for  the  New  York  World.  H.  Speiicer  of  the  Newark  Advocate  sec- 

(Written  Exclusively  for  Eo.tor  &  Pubusher)  "^Srertors^are  Fred  S.  Wallace,  Coshoc-  of  ^Sed^iJ 

'T'HE  CRAB  APPLE  ASSOCIATKDN,  America  were  there  less  than  20  leading  ton  Trilmne;  \V.  P.  McKinney, ’.I/arfelfa  birthday  Oct.  2. 

I-'-  composed  of  newspaper  representatives  dailies  and  news  services  represented.  Times;  Frank  Ridenour,  Piqna  Call;  and  ° . 

and  writers  who  have  worked  on  the  case  veterans  on  the  story  James  Hanna,  Chillicothe  Gazette. 

of  the  murder  of  Dr.  Mward  Hall  and  Evening 

Mrs.  Eleanor  Mills  under  a  crab  apple  Other  veterans  are  Wilbur 

tree  on  the  Phillips  farni  on  the  outskirts  Brooklyn  Daily  Eagle; 

of  New  Brunswick  on  the  night  of  Sept,  Herald  Tribune; 

14,  1922  was  formed  recently.  Bruce  Rae,  Neiv  York  Times;  Ray  Dan- 

It  sprang  from  a  desire  on  the  part  ot  Evening  Post;  Edward 

the  newspaper  writers  who  have  passed  Brooklyn  Times;  Frank  Walton, 

through  the  stOTm  and  strife  of  the  in-  Tribune  and  the  writer, 

vestigation  with  its  quagmire  of  false-  ^ 

hoods,  its  maze  of  misleading  statements  .  elected  ^  the  fi^t  meet-  ^ar,  h, 

and  rumors,  to  form  some  kind  of  con-  ‘o/  of  the  association  Martin  McEvilly  Daniels. 

.  ^  of  the  New  York  Daily  Nt'ws  was  elected 

Relaxation  and  recreation  of  some  kind  president ;  Wilbur  Rogers  of  the  Eagle, 
are  necessary  especially  after  the  wild  R'chard  Crandell  of  the 

bootless  chases  that  have  marked  the 

Hall-Mills  murder  from  the  beginning.  Roth  of  the  Evening  World,  treasury. 

Like  all  mystery  stories  of  its  kind  it  has  The  writer  was  elected  unanimously  as 

jutted  out  rumors  like  the  spark  of  a  ,  .  .  •  .  . 

Roman  candle.  Every  reporter  on  the  The  members  of  the  association  include 
job,  in  his  heart  knew  at  times  that  the  a  present  the  blowing  representatives  : 
sparks  would  sputter  out  into  nothings,  ^\ew  York  Herald  Tribune,  Ishbel  Ross, 

but  there  was  always  a  chance  that  one  R'chard  F.  Crandell,  Frank  Walton.  .  . 

might  live  and  mean  something  which  New  York  Times,  Bruce  Rae,  John  Ed-  New  York. 

must  be  found  out.  The  result  was  that  dy,  Frank  Adams,  Edward  R.  Hall,  Alex-  - — - 

each  spark  had  to  be  chased.  That  meant  ander  Sedgwick,  E.  J.  Gordon,  Laura  BROOKLYN  DAILY  40  YEARS  OLD 

hard  and  arduous  labor.  It  meant  wild  (Deacon)  Lyman,  Charles  Zerner,  Fer-  The  Brooklyn  Citizen  on  Oct.  10,  pub- 

auto  rushes  from  Somerville  to  New  dinand  Kuhn.  lished  a  special  edition  celebrating  its  40th 

Brunswick  to  Lavallette  to  Philadelphia  Ngvv  York  Daily  News,  John  Wallace,  anniversary.  Three  sections  were  devotecl 
to  Trenton  and  to  the  uncharted  and  Grace  Robinson,  George  Kivel,  Lloyd  to  the  Brooklyn  of  40  years  ago  as  corn- 

unmapped  points  on  the  New  Jersey  land-  Acuff,  John  Tresilian,  Jack  Rielly,  Rob-  pared  with  the  Brooklyn  of  today.  The 

scape,  which  have  figured  in  the  story,  ert  .-^cton,  Eddie  Jackson.  Paper  was  founded  by  Andrew  McLean 

Ninety  per  cent  of  the  cases  have  been  York  World,  Edward  O’Toole,  the  present 

without  results  beyond  the  loss  of  s  eep  Clemens,  James  Robbins,  Joseph  P  ‘  _ 

and  temper  to  the  pursuers.  Sometimes  an  Lewis,  Frederick  Sykes,  An-  More  than  90  oer  cent  of  its  total  ad 

entirely  new  angle  to  the  case  was  dug  Af „tn  More  tnan  w  per  cent  ot  its  total  ad- 

up  in  just  such  a  fashion.  xr  ^  ;  r,  •,  «  U  xr  appropriation  is  invested  in 

n/  there  Daily  Mirror:  Herbert  M.  newspaper  space  by  the  Studebaker  Cor- 

City  editors  who  hoW  that  when  there  ^jg^ford,  Martin  Hailing,  poration. 

isn  t  any  news,  that  that  is  news,  might  Theodore  Hough,  Thomas 

have  learned  a  lot  by  following  some  of  pianagan,  Edward  Doherty,  W.  Pledge 
the  free  and  untrammeled  rumors  that  grown. 

swarmed  around  reporters  when  the  ou  t  j  ict.-  d  n  .•  nr  /-  it- 
bonafide  leads  were  scarce.  In  the  early  I 

hours  of  the  morning,  several  times  the 

gang  was  called  out  on  rumors  that  had  Dickson ;  Associated  Press, 

fr,  Ka  r..n  tr,  Aarfh  Wallace  Conover ;  New  Brunswick  News, 

.,jc  •  Leslie  Munn  and  George  Kenny;  New 

Word  I«ss^  like  wildfire  one  night  yg^h  /inter icon,  Morton  Parkinson,  Rob- 
that  Mrs.  Hall  widow  of  the  slam  rector,  ^rt  S.  Conway,  John  Hyatt,  Evelvn  Lee 
had  taken  her  life  in  her  palatial  home  in  Louis  Fehr 

New  Br^swick.  The  morning  papers  York  Joui^ial,  Benny  Markowitz, 

had  but  20  minutes  to  check  the  rumor,  McCarthy,  James  Aide,  William 

Shortly  after  1  A.  M  Mrs.  Halls  home  Weiner,  Frank  Henry;  New  York  Eve- 
was  called  on  the  telephone  By  some  Graphic,  Leo  J.  Casey,  Charles  E. 

^ance  Mrs.  Hall  answered  the  phone  and  Gregory.  Jack  Miley,  Harry  Denlinger. 
in  a  sl^py  and  hurt  voice  said  to  a  Arthur  Robinson,  Dick  Rose;  Standard 
dis^ntW  reporter  who  questioned  her :  News  Association,  Adolph  T.  G.  Novak. 

No,  Im  not  dead  and  I  dont  intend  \y.  F.  Ritchie;  New  York  Evening  Post, 
to  kill  myself  !  ^  gay  Daniell ;  Brooklyn  Daily  Eagle,  Wil- 

Twenty  voices  hurled  a  trite  reminder  bur  Rogers;  Evening  World,  Frank  Roth, 
of  Mark  Twain  at  the  embarrassed  re-  M.  Ollie;  New  York  Sun,  Edwin  De 


SCRANTON  TIMES’  VETERANS 

The  25-year  club  of  the  Scranton  (Pa.)  WEEKUES  NAME  REPRESENTATIVE 
Times  met  on  Oct.  9,  and  elected  new  .  .  ,  .  . 

officers  for  the  coming  year.  B.  B.  ..The  executive  committee  of  the  United 
Megargee,  newspaper  dealer  in  Scranton  ^  ewspaj^rs  of  I^a  has  appointed 
is  the  new  president  of  this  club.  Three  f-o^rles  H.  Clarke,  Des  Moines  advertis- 
employes  qualified  for  membership  this  man,  to  represent  the  organization  in 
”  *  ■  'V.  J.  Boland  and  George  'f®  expansion  program.  Mr.  Clarke  will 

soon  open  offices  in  Des  Moines.  W.  C. 

_ Jarnagin  is  president  of  the  organization, 

4D  WEEKLIES  SOLD  "  hich  is  composed  of  weekly  papers. 

’e  City  Record,  the  Bay- 
znllc  Times  and  the  Oyster  Bay  Nezes, 
all  Long  Island  weeklies,  have  been  sold 
by  James  F.  Sullivan,  editor  and  man¬ 
ager  for  the  past  five  years,  to  Frank 

M.  Dunbaugh,  Jr.,  of  Mount  Vernon. 

N.  Y.,  associate  editor  of  the  Bronxville 
Reznew.  The  sale  was  negotiated  through 
Harwell  Cannon,  newspaper  brokers. 
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%Daily  Oklahoman 
Oklahoma  City  umes 


Here  is  Ok'ahoma’s  1926  pro¬ 
duction  sheet — the  official  re¬ 
port  of  the  State  Board  of 
Agriculture: 

Growing  Crops  ^373,357,000 
Allied  Agricultural 

Products  51,209,000 

Livestock  Surplus  39,046,000 
Forestry  4,000,000 

Oil  and  Minerals  480,610,000 
Manufactured  Pro¬ 
ducts,  Gross  Prof¬ 
its  and  Lafjor  219,0(X),000 
Gross  Resources  ^1,167,222,000 
Business  is  good  in  the  Billion 
Dollar  State. 


E.  KATZ  SPECIAL  ADVERTISING  AGENCY 

New  York  Chicago  Kansas  Oty  Detroit  Atlanta  San  Francisco 


A  3 'Stick  daily  feature 


CURRENT  NEWS  FEATURES,  INC, 

STAR  BUnXIING 
WASHINGTON,  D.  C. 
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Lowest  Farm  Paper 
Advertising  Rate  in  America 


Weekly  Kansas  City 
Star  offers  the  lowest  rate 
for  farm  paper  advertising  in 
America. 


Kansas  City  Star  can  sell 
more  merchandise  to  farmers, 
at  a  lower  cost,  than  any 
other  publication. 


Likewise  it  offers  the  high¬ 
est  percentage  of  rural  route 
subscribers  of  any  farm  paper 
in  Missouri  or  Kansas. 


A  circulation  three  and 
one-third  times  greater  than 
that  of  the  largest  tveekly 
farm  magazine  published  in 
Kansas ! 


Half-page  or  larger  space 
in  The  Weekly  Kansas  City 
Star  can  be  purchased  for 
only  75  cents  a  line.  This  is  a 
special  low  rate  to  users  of 
space  in  either  the  daily  or 
Sunday  edition  of  The  Star. 


A  circulation  tivo  and 
three-quarters  times  greater 
than  that  of  the  largest  farm 
magazine  published  in  Mis¬ 
souri! 


Think  of  it — a  rural,  paid- 
in-advance  circulation  ex¬ 
ceeding  426,000  copies  in  the 
richest  productive  area  in  the 
world,  at  75  cents  a  line! 


That  is  why  The  Weekly 


Ask  your  advertising  agent 
if  it  isn’t  the  greatest  farm 
paper  advertising  bargain  in 
America. 


miv.  ^tar, 


426,000  Copies — 75c  a  Line 

New  York  Office,  15  E.  40th  St.  Chicago  Office,  1418.  Century  Bldg. 


1 
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Editor  &  Publisher  for  October  16,  1926 


FALSE  ADVERTISING  IS  BEING  CURBED 
WITHOUT  PUBLICITY,  TRADE  BODY  SAYS 

Agreements  to  Desist  Such  Practices  Are  Binding  on  Unscru¬ 
pulous  Concerns — Move  to  Make  Actions 
Public  Voted  Down 


which  it  designates,  defines  and  describes  EDITOR’S  ASSAILANT  INDICTEID 

as  “Shellac.”  agreed  to  cease  and  desist  - 

forever  from  the  use  of  the  word,  aua  Man  Who  Attacked  Pricer  of  Dallas 
also  from  the  use  of  the  words,  “Strictly  Dispatch  to  Stand  Jury  Trial 
Pure”  in  connection  with  the  word,  “Shel-  Hilliard  Brite,  former  Dallas  County 


lac,”  in  defining  and  describing  its  prod-  deputy  sheriff,  who,  following  a  recent 
,  ,  •  *  .u  I  ■  f  1  attack  upon  Glenn  Pricer,  managing  edi- 

uct,  when  m  truth  and  in  fact  the  said  ^  \ 

product  so  labeled  and  sold  was  com- 

pounded  or  manufactured  in  accordance  “ 


IV/r EMBERS  of  the  Federal  Trade  Com-  vendees,  and  greatly  in  excess  of  the  with  a  formula  containing  constituent  ele-  „ranfi  i„rv  for  airpravated  assault  ^ 

mission  informed  Editor  &  Pub-  actual  price  at  which  said  necklaces  sell  ments,  ingredients  or  substitutes  other  ^  ^  district  attorney  attempted  to 

i.iSHKR  this  week  they  believe  they  have  in  the  usual  course  of  trade.”  than  contained  in  the  product  known  to  „  charcre  of  sirnnle  assault  the 

succeeded  in  placing  an  effectual  check  A  corporation  engaged  in  compounding  the  trade  and  purchasing  public  as  ‘Shel-  rotested  demanding  a  public  trial. 

_ 1  ^  l-v«»  /^i*  m^i  rtti  lintior  f*nomir‘Oi  /^nmoniinH  ^  • 


succeeded  in  placing  an  effectual  check 


By  W.  P.  ROWLEY 


Educational  are  made  at  the  begi 


upon  false  and  misleading  advertising  by  or  manufacturing  a  chemical  compound  lac.’” 

imscrupulous  concerns.  _  _ _  _ _ _ _  ^  _  _ _ 

Where  the  oractice  complained  of  has  _ahL 


Where  the  practice  complained  of  has  ■:  ;2z;:i!i:;i:ir^jh'Cnuu;i::i;ri;; 

been  found  unlawful  its  discontinuance  iW  i - 

by  stipulation,  and  without  the  formal  is-  -3-  ® 

ikitThi  bTen^ccomphshedTn  aVot^  f  IF  THEY  HAD  .SAID  IT  WITH  WANT-ADS  ii' 

ing  number  of  instances,  it  was  stated.  ^  M 

Five  stipulations  accepted  by  the  Com-  W 

mission  this  week  brought  the  total  up  1||  By  ROWLEY  M 

to  30.  In  each  case  the  proceedings  were  ®  ‘  ^ 

dismissed  after  the  respondent  executed  a-  ||r 

an  agreement  to  cease  and  desist  from 

the  alleged  unfair  methods  and  practices  j^^'STH!rTPr^ni!i'iniii!b^^^j^inMUim^-^|^^^imm..Bii.T!‘  ^iimb  iiie  jiiuui^'' . ^uiuhiin^'^-winii  umhC' 

with  the  further  understanding  that  . 

should  the  alleged  unfair  competition  ever  Educational  are  made  at  the  beginning.  New  trade 

be  resumed  the  stipulation  may  be  used  X^IPLING’S  SCHOOL  OF  FEMI-  hnes  to  the  Indies.  Stock  in  company 
as  evidence  against  the  respondent  in  NINE  PSYCHOLOGY  —  “Learn  fast!  w"ait— -tomorrow’  may- 

other  proceedings  by  the  Commission.  about  Women  from  Him.”  Write  for  _  handsorne  pros^ctus 

Before  the  recent  retirement,  upon  the  free  booklet  of  personal  experiences,  k’ i'^*^  vV  Queen, 


Brite’s  attack  upon  Pricer  was  the  re¬ 
sult  of  a  story  in  the  Dispatch.  The  for¬ 
mer  officer  previously  had  attacked  W. 
G.  Kneeland  of  the  Dallas  Times-Hcrald. 

NEW  TYPE  BOOKLET 

American  Type  Founders  Company, 
New  York,  has  issued  a  booklet  of  new 
ideas  in  holiday  ornaments  and  borders. 


expiration  of  his  term,  of  Huston  Thomp¬ 
son  as  a  member  of  the  Commission,  he 
joined  with  Commissioner  John  F. 


P.  O.  Box  24,  London,  Eng. 

Gabriel  School  of  Music — Trumpet 


Nugent,  in  dissenting  from  the  majority  blowing  a  specialty.  Gen.  Del.,  Paradise, 
order,  accepting  the  stipulations  as  a  fixed  - 


Royal  Palace,  Madrid. 

Personals 

J.  C. — Beware  the  Ides  of  March ! 


policy  of  the  Commission,  on  the  grounds  Help  Wanted,  Male  ^  ^ 

that  “complaints  should  be  issued  against  Young  men  wanted  to  assist  chemists  Young  lady  injury  in  acci 
the  respondents  and  the  cases  tried  in  in  proving  new  formulas ;  short  hours ;  financial  assistance  in  obtaini 
order  that  the  public  might  be  informed  Permanent  Position.  Apply  L.  Borgia  &  arms.  Venus,  Box  231,  Milo, 
of  the  unfair  practices  adopted  by  the  Bros.,  Venice.  - 


Young  lady  injured  in  accident  desires 
financial  assistance  in  obtaining  artificial 


respondents  and  their  law-abiding  com¬ 
petitors  be  benefited  by  increased  trade.” 
The  majority  on  the  Commission  over- 


Help  Wanted,  Female 
Widower  wants  attractive,  neat  appear- 


“Give  me  Liberty,  or  give  me  Death !” 
— P.  H. 


ruled  this  _view,_  and  decided  to  proceed  jng  young  w-oman  to  act  as  housekeeper 
with  the  stipulations  wherever  and  when-  “Bluebeard  ”  Box  3. 


ever  warranted  in  accordance  with  the  _ 

now  well  established  policy  of  the  Com-  Several  attractive  young  women  to  help 
mission  to  avoid  ‘  pitiless  publicity”  as  entertain  monarch ;  apply  in  person.  Mme. 
much  as  possible.  ^  (jy  Barrv,  Versailles. 

The  five  stipulations  accepted  this  week  '  _ 


tlueheard  ”  Box  3  Anyone  knowing  whereabouts  of  foun- 

_  tain  of  youth  please  communicate  w'ith  P. 

Several  attractive  young  women  to  help  Leon,  West  Palm  Beach,  Florida. 


CIRCULATION 

CAMPAIGNS 

Get  Big  Quick  Results 

The  largest  and  most  successful 
circulation  campaigns  on  the 
leading  newspapers  in  U.S.A. 
have  been  for  years  conducted  I 
by  our  organization.  | 

WIRE  OR  WRITE,  Care 
OHIO  STATE  JOURNAL 
COLUMBUS,  OHIO 

Now  conducting  our  second 
campaign  on  above  paper. 

HOLLISTERS 

Circulation  (h^ization. 

717-718  Commercial  Exchanse  Bide- 
Loa  Angelea.  Cal. 


Miscellaneous 

A  corporation  engaged  in  the  manu-  j^orse  Wanted-Any  kind;  to  exchange 
tacture  of  cereal  pri^ucts  agreed  to  cease  kingdom,  slightly  damaged.  Urgent, 
and  desist  forever  the  use  in  Its  adver-  Richard  HI,  London, 
tisements  of  the  representation  of  Pan-  _ 


cake  Flour**  and  “Waffle  Flour*’  as  “All  ^ 

Wheat— It  Keeps  I”  which  “contained  no  {  ^  f 

corn  meal  or  other  substances  which  will  Mayor  ^ 

attract  the  tiny  bugs  and  worms  that  get  '  ^  ‘  _ 

into  many  cereals  in  the  summer  time,”  ^-..1 

and  from  otherwise  “using  disparaging  ^  for  sale; 

representations  or  comparisons  to  the  ef-  f^^ro,  Rome, 

feet  that  cereal  products  manufactured  i  v  • 

by  competitors  from  corn  flour  have  a  ,  Legal  Nohee. 


Cats  and  Dogs  to  rid  city  of  rats;  no 
pipers  need  apply.  Ship  C.  O.  D.,  Ham- 


Fiddle  for  sale;  slightly  damaged  by 


Legal  Notice.  Attention,  sea  I — Here- 


greater  tendency  to  spoil  and  to  attract  tides  shall  cease  between  the  hours 

hugs  and  worms  than  cereal  products  ^  ®  notm,  Tuesdays,  Thurs- 


manufactured  by  the  respondent.”  days  and  Fridays.  Canute,  Rex. 

A  corporation  engaged  in  printing  sta-  ^  ^  . 

tionery  by  special  process  agreed  to  cease  ,  Mountain  climbing  and  banner  carrying 
and  desist  forever  from  advertising  their  Rl^ciers^  no  barrier.  Write  Excel- 

product  as  “Handgrav”  and  from  the  use  sandwich  man,  for  rates. 


of  any  other  word  or  combination  of 
words  “as  descriptive  of  said  imitation 
engraving  which  have  or  may  have  the 
capacity  or  tendency  to  confuse  said  prod¬ 
uct  with  engraving.” 

Co-partners  engaged  in  the  sale  and  dis¬ 
tribution  of  hosiery  in  wholesale  and  re¬ 
tail  quantities  agreed  to  cease  and  desist 
forever  from  the  use  of  the  word, 
“Fashioned,”  in  their  catalogs,  oraer 
blanks  or  other  advertising  matter  as  rep¬ 
resenting  and  describing  "Thread  Silk 
With  Art  Twist”  “when  in  truth  and 
in  fact  the  boot  of  said  hosiery  is  not 
composed  entirely  of  silk  but  is  composed 
also  in  varying  quantities  of  fabrics  or 
material  other  than  silk.” 

An  individual  engaged  in  making  neck¬ 
laces  agreed  to  cease  and  desist  forever 
from  the  use  of  the  word  ’and  ffigures, 
“Price  $50”  when  “in  truth  and  in- fact 
the  said  product  so  advertised,  labeled 
and  sold  with  the  aforesaid  word  and 
figures,  ‘Price  $50’  marked  thereon,  was 
and  is  advertised  and  labeled  greatly  in 
excess  of  the  prices  at  which  the  afore-- 
said  respondent  sells  the  said  product,  or 
contemplates  the  same  to  be  sold  by  his 


Get  in  on  the  ground  floor!  Fortunes 

COMICS! 

Colors  that  stand 
Out 

Let  us  quote  on  your  next  contract 
You  may  be  surprised 

Missouri  Agricultural 
Pub.  Co. 

J.  E.  NICHOLSON.  Bus.  Mgr. 

2206  Pine  St.  St.  Louit 


FACTS  ABOUT  ALTOONA 

1900—38.973  POPULATION  1920—60,331 

1910—52,127  1926—68,000 

-Assessed  valuation  . $66,674,995 

Bonded  debt,  net  .  1,215,205 

TAX  RATE 

City  .  7y2  Mills 

School  .  12  Mills 

County  .  .  7%  Mills 

STREET  PAVING 

Miles  (including  1926  program)  . 94.47 

INDUSTRIES 

Major  establishments  .  8 

Minor  establishments  . 67 

Value  of  annual  output . $80,441,633 

Output  exclusive  of  P.  R.  R .  23,004,100 

MERCHANTS 

Retail  . 1,442 

Wholesale  .  146 

Y  M.  C  A.-— Library — ^Y.  W.  C.  A. — 

Gymnasium 

Churches  .  67 

Schools  .  28 

Transportation — On  Pennsylvania  railroad's  main  line.  .Altoona  & 
Logan  Valley  Electric  Railway  Company  operates  32.33  miles  of  trolley 
lines  in  city,  and  a  system  of  57.90  miles  in  the  city  and  suburbs.  Bus 
lines  cover  sections  not  reached  by  trolley  cars. 

Altoona  Manufactures — Steam  and  electric  locomotives,  passenger  cars, 
dining  cars,  freight  cars,  miscellaneous  railroad  equipment,  silk  products, 
bar  iron,  bricks,  motor  trucks,  overalls  and  miscellaneous  working  gar¬ 
ments,  mattresses,  caps,  awnings,  beverages,  bread  and  bakery  products, 
confectionery,  ice,  ire  cream,  meat  packing  products,  and  paper  products 
and  printing. 

.Altoona  has  one  evening  newspaper  with  a  net  paid  circulation  of  over 
28,000.  It  covers  this  progressive  territory  thoroughly  alone. 

THE  ALTOONA  MIRROR 

Altoona,  Pa. 

Bugihees  Direct  “  '  ’  FRED  G.  PEARCE,  Adv.  Mgr. 
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new 

lers. 


Editorial  independence,  by 
its  very  natnre,  mnst  of 
necessity  be  based  upon 
financial  independence.  The 
Scripps- Howard  newspapers 
are  completely  owned  within 
their  own  organization.  The 
editor  of  every  Scripps-Howard 
newspaper  is  a  partner  in 
the  ownership  of  his  paper. 
Financial  independence  is 
a  guarantee  against  outside 
influence. 
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"N  E  ^  S  1  N  C . ,  2”50  Park  "Ave^nue,  New  Yor¥" 
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/ 
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NEWSPAPERS  FOLLOW  MAZE  OF  MIXED  'o** oct.  23 

^^)ITRSES  in  PR0^^0TI^)N  F.T1~I surveys,  sometimes  circulation  premium  Three  University  Professors  Named 

-  drives,  and  in  fact  everything  that  comes  Publishers  on  Program 

r-  •••  ><  o  j  j*  j  1  -iL  j  '^'P  **  reintorcement  to  the  tace-to-iace 

rew  D&ilies  Have  Standardized  Department  with  rixed  selling  of  the  things  that  newspapers  sell.  The  Iowa  Press  Association  will  hold 

Budget  for  Advertising  Their  Merits _ “Hit  !■>  departments  the  job':of  adver-  its  ^mnual  meeting  at  Iowa  City,  la., 

j  a*’  >»  ij  D  j  •  »  ti>ing,  in  the  printed  salesmanship  sense,  Hct.  23  and  24. 

and  IVliss  Idea  s  redominates  rarcH’  given  the  careful  thought  and  Speakers  who  are  scheduled  to  appear 

-  attention  to  which  it  is  entitled.  '  on  the  program  are :  Prof.  C.  H.  Weller, 

By  J.  P.  DEWEY  Between  these  two  is  the  kind  of  pro- 

_  s.'  I  4^  a  1  •  u  s.  versity  of  Iowa,  The  Professional 

Director  of  Publicity,  Dallas  Morning  News  IT  department  which  seems  most  ^  Farquhar,  publisher, 

likely  to  become  s  andard  equipment  That  Cedar  iLpids  Republican,  “The 

AS  we  go  about  our  two-told  task  ot  The  absence  ot  organized  promotion  de-  is  the  department  whose  one  great  tunc-  your  Newspaper”;  John  Hous- 

advertising  our  markets  and  our  i>ariments  and  of  planned  advertising  turn  is  to  sell  advertising,  local,  national  circulation  manager,  Ottumwa 

media  we  newspapers  are  following  a  campaigns  built  up  through  proper  anal-  and  classihed,  through  the  power  of  the  Courier,  “Circulation”;  Quinted  Kep- 
maze  of  mixed  courses.  Just  why  this  ysis  of  selling  needs  is  only  one  of  the  printed  word  and  picture, _  the  depart-  hart,  advertising  manager.  Cedar  Rapids 
is  so  it’s  not  easy  to  say.  Are  individual  opixirtunities  for  improvement  that  become  ment  administered  by  a  trained  and  c.x-  Republican,  “Advertising  Copy” ;  Prof, 
problems  radically  different,  or  are  there  obvious  to  even  the  casual  investigator  perienced  advertising  execiitive,  working  j_  Lazell,  Iowa  school  of  journalism, 
many  methods  of  accomplishing  the  same  tmong  newspapers.  The  absence  of  budg-  clo^ly  at  all  times  with  the  advertising  “The  Editor  and  His  Community” ;  Prof. 


is  rarely  given  the  careful  thought  and 
attention  to  which  it  is  entitled. 

Between  these  two  is  the  kind  of  pro- 


Speakers  who  are  scheduled  to  appear 
on  the  program  are  :  Prof.  C.  H.  Weller, 
head  of  the  school  of  journalism,  Uni- 


i^ei«ceu  Luesc  l«o  .s  u.e  k.uu  oi  p.o-  j  ^  Professional 

motion  department  which  seems  most  S.  Farquhar,  publisher, 

likely  to  become  s  andard  equipment  That  Cedar  Rapids  Republican,  “the  Market 


is  so  it’s  not  easy  to  say.  Are  individual  opixirtunities  for  improvement  that  become  ment  administered  by  a  trained  and  c.x-  Republican,  “Advertising  Copy” ;  Prof, 
problems  radically  different,  or  are  there  obvious  to  even  the  casual  investigator  perienced  advertising  execiitive,  working  j_  Lazell,  Iowa  school  of  journalism, 
many  methods  of  accomplishing  the  same  tmong  newspapers.  The  absence  of  budg-  clo^ly  at  all  times  with  the  advertising  “The  Editor  and  His  Community” ;  Prof, 
result  or  do  we  simply  not  know  how  to  t-ts  and  appropriations  for  advertising  is  staff  and  giving  its  services  to  others  only  \\’  g  Maulsby,  Iowa  school  of  journal- 


handle  the  all-important  problem  of  ap-  another.  Many  newspapers,  even  the  bq 
plying  our  universal  commodity  to  our  ones,  still  think  that  the  advertising  budg 


ets  and  appropriations  tor  advertising  is  start  and  giving  its  services  to  others  only  \\'  «;  Maulsby,  Iowa  school  of  journal 
another.  Many  newspapers,  even  the  big  when  they  can  be  spared  from  the  big  ism,  “Reporting  and  Correspondence.” 
ones,  still  think  that  the  advertising  budg-  job.  It  is  unquestionably  the  newspaper^  Bie  luncheon  meeting,  E.  F.  Tucker 

et  is  an  excellent  thing  for  deDartment  with  service  units  of  this  character  whose  Ames,  managing  director  of  the  associa- 


own  needs?  1  visited  15  eastern  and  et  is  an  excellent  thing  for  department  with  service  units  of  this  character  whose  Ames,  managing  director  of  the  associa- 
middle  western  newspapers  seeking  the  stores.  ad\ertising  has  been  accorded  the  greatest  tion,  will  speak  on  “Benefits  of  .Associa- 

answer  and  I  did  not  find  it,  but  I  learned  Such  budgets  as  there  are  range  all  the  recognition  and  success.  tion.”  State  Senator  Charles  M.  Dutcher 

some  interesting  facts.  I  found  that  this  way  from  2  per  cent  to  nearly  12  per  cent  Such  a  department  receives  its  statis-  will  also  be  a  speaker  at  that  gathering, 
new  scientific  business  of  newspaper  ad-  of  gross  advertising  revenue.  The  12  per  tical  materials  from  the  national  and  local  - 


tion.”  State  Senator  Charles  M.  Dutcher 


vertising  promotion  is  passing  rapidly 
through  the  early  stages  of  its  develop¬ 
ment,  but  not  as  rapidly  as  it  should. 


cent  was  an  exceptional  instance.  It  advertising  managers  and  the  merchan-  BRADFORD  HERALD  REORGANIZED 
included  the  cost  of  a  heavy  schedule  ot  dising  department.  It  deals  in  facts  about  „  .  .  e  d  jc  j  /n  \ 

space  in  the  advertiser’s  own  columns,  and  the  paper  and  the  market  which  the  paper  rr  i 


ment,  but  not  as  rapidly  as  it  should,  space  in  the  advertiser’s  own  columns,  and  the  paper  and  the  market  which  the  paper 
Each  of  us  is  working  along  his  own  an  appropriation  for  space  in  newspapers  serves.  It  presents  those  facts  to  adver- 
lines  and  apparently  not  paying  much  at-  of  other  cities  that  was  many  times  the  tising  patrons  bv  effective  means.  It 


Reorganization  of  the  Bradford  (Pa.) 
Herald,  a  daily,  has  taken  place  through 
the  purchase  of  an  iriterest  by  Raymond 


tention  to  what  the  rest  are  doing.  It  total  outlay  of  some  other  papers  who  uses  publications,  printed  matter,  bill-  ^ooeri  r. 

is  as  though  all  of  the  radio  manufacturers  believed  themselves  to  be  serving  their  boards  and  other  media  just  as  any  other  Ha^Rood  continues  as  publisher  and  re- 
■  -  •  •  ...  national  advertiser  does.  It  sometimes  V} 


went  to  building  outfits  according  to  their  own  needs  adequately, 
own  ideas  and  without  paying  much  -phe  appropriation 
attention  to  the  developments  of  radio  as  ,,earlv  standard  amon 


The  appropriation  that  seemed  most  advertising  agency.  It  is  to  Jr^^Tmanager^^ 

newspaper  what  tlic  advertising  de-  nianager. 


tention  to  the  developments  of  radio  as  „early  standard  among  papers  that  have  the  newspaper  what  the  atlvertising  de¬ 
science.  hegun  to  arrive  at  an  efficiency  basis  is  pettnent  is  to  any  other  industry,  and  it 

I  gained  the  general  impression  that  the  from  ZVs  per  cent  to  per  cent  of  the  i 

middle  west  is  giving  more  serious  at-  total  advertising  revenue.  not  as  good  for  ourselves  as  it  is  for  our 

tention  to  the  possibilities  of  advertis-  a  mnner  ttiP  nanerc  with  fived  annrnnria- 

ing  promotion  than  is  the  east.  Up  t ions  for  adverting  promotion  there  is  a  veftS''nromotior’‘Vhr^ 
some  middle  western  papers  it  has  ^.ide  difference  of  opinion  as  to  what  the  to  them  nf  ™ 

reached  the  proportions  of  a  maior  ac-  a„nrnnriation  should  be  made  to  do  Some  •  *  ^  course  they  are 

K..f  appropriation  snouia  oe  maae  10  ao.  c>ome  nminer  to  use  it  One  nf  thece  Hoi.c 


Executives  are  keenly  interested  in  ad- 


value  to  them  and  of  course  they  are 


tivity,  but  in  Philadelphia,  for  example,  sS  nrirr  in  adveVt^^^^^  tT  he  ^oing  to  use  it.  One  of  these  da^s  the 
there  is  only  one  newspaper  that  has  a  Cpia  Others  are  buy  ing  elabo-  "mechanical  operation  of  the  promotion 

department  devoted  to  the  job  of  adver-  _  advertising  plans  and  services  for  ‘Icpartment  will  be  as  well  standardized 
tising  the  paper  as  an  advertising  medium,  classified  and  neglecting  the  needs  of  dis-  circulation  and  editorial  depart- 

In  Pittsburgh  there  is  no  such  department,  j  \  f  ^  ®  ^  f  budget  definitely  student  of  con- 

In  boffi  Indiana^lis  and  St  Louis,  on  sSivide^  a^^  fhlTwe  wiirairnlfi??f 

the  other  hand,  there  are  well-developed,  HpTvirtm<»nt<;  "c  will  all  profit  if  a  few  things  are 

efficient  promotion  units.  There  are  some  T  .  .  1  ■  r  ..  j  mione  to  speed  the  day. 

in  New  York,  but  their  activities  fall  There  is  no  standard  delinition  for  ad¬ 


ditions  at  present  can  escape  the  fact 
that  we  will  all  profit  if  a  few  things  are 
done  to  speed  the  day. 


HOUSTON  TO  ADVERTISE 

The  Houston  Chamber  of  Commerce 
planning  a  $35,000  advertising  campaign. 

Mr.  Editori 

You  can  increase 
circulation  with 

Motion  Pictures! 

Boss  has  shown  dozens  of  newspapers  how  to 
use  motion  pictures  in  conjunction  with  local 
events.  Fulls  big! 


short  of  the  things  that  are  being  done  vertising  promotion.  It  means  every-  „„  wiaic  c-rtDRrc  /'im  ®vents.  PuUs  big! 

in  Chicago.  Of  course  some  papers  that  t^mg  from  merchandising  co-operation  to  CHICAGO  R.R.  WINS  FORBES  CUP 

do  not  have  promotion  departments  are  writing  of  want-ad  pluggers.  There  are.  The  Qiicago  Rapid  Transit  Company  *  •  RAS 

advertising  themselves  extremely  well  in  however,  three  general  classes  of  pro-  ^^as  last  week  awarded  the  B.  C.  Forbes  SOIT  iuSO! 

an  unorganized  and  month-to-month  fa-  systems  as  _  they  now  operate,  cup  in  the  public  relations  contest  con- 

shion.  there  is  the  unit  with  the  sole  func-  ducted  by  Forbes  Magacinc  among  mem-  womaMc  han7h7d*  c 

Some  of  these  actually  seem  to  get  down  tion  ot  copy-wnting,  serving  m  turn  the  ber  companies  of  the  American  Electric  motion  pictures.'  Also 

to  brass  tacks  more  effectively  than  some  Railway  Association.  Judges  were  James  producing  and  free  cat. 

that  are  more  carefuly  organized.  Here  lation  ma.iager  and  the  editors ;  taking  O  Shaughnessy  secretary  American  As- 

is  a  paper  whose  “office  ads”  are  written  of  ad-wnt.ng  sociation  of  Advertising  Agencies;  Louis  BdSS  Cdl 

by  somV  bright  fellow  on  the  staff  when-  have  to  be  done  and  leavmg  the  Wiley,  business  manager,  Am-  York  ,09  North  De 

_ .1  planning  to  the  department  heads  who  limes;  J.  C.  McQuiston,  \V estinchouse  ^  w 

there  is  a  paper  with  ^a  carefully  ad  F.lectric  &  Manufacturing  Company,  aiul  FYEMO  DIVISION 

jS  progrZ  intri^U  al'  -h-h  combines  the  work  of  Mr.  Forbes, 

the  hit-or-miss  chap  seems  to  be  regis-  ^  'A'' ^  ''g; 

tering  more  hits  than  the  planner.  This  J - — - - - "  - 

condition  was  jwinted  out  by  one  execu-  ^ 

five  to  justify  his  lack  of  plan  and  system,  ^  fr'  'if  *  ^ 

I  Clean  and  Clear 

while  it  is  developing  the  hit-or-niiss  op-  4  ’  '  Printing— Ceri 

erator  will  be  passing  out  of  the  picture.  ^  \  "  - 


Write  today 
for  information 

about  the  marvelous  new  B.  &  H,  Eyeme. 
Automatic  hand-held  camera  for  professional 
motion  pictures.  Also  detailed  data,  cost  of 
producing  and  free  catalogues. 

Bass  Camera  Co. 

109  North  Dearborn  Street 

EYEMO  DIVISION  CHICAGO.  ILL. 


iS"  #  ig'  ''M'  ''.ii  '''M'  4**  4*^ -■#  4';'  4'?'  'V'-  -M'-  'V'-  'life 


Parkersburg,  W.  Va. 

U  growing  rapidly 

A  new  $5,000,000  rayon  plant 
and  other  new  industries  are  now 
being  constructed  there. 

The  city  and  suburban  terri¬ 
tory  is  covered  by 

Morning  and  Sunday 

with  a  circulation  of  7,500  daily 
and  9,000  Sunday  at  only  3  cents 
a  line. 

Member  A.  B.  C. 

KtPmmtwd  ntHwmtily  ky  4kt 

DEVDK-MacQUOID  CO.,  Inc. 


For  Clean  and  Clear 
Printing — Use  Certifieds 


**Boots** 


NEA  Services  Inc. 
Maes 

CMtificd  Dry  Mats 
Exdmsirely 


Certified  COLD  stereotyping  is  not  only 
SIMPLIFIED  stereotyping. 

It  means  cleanly  and  clearly  printed  half' 
tones  as  well  as  type  matter. 

Let  us  tell  you  all  about  it — there’s  no 
obligation  on  your  part. 


CERTIHED  DRY  MAT  CORPORATION 

340  Madison  Avenue  New  York,  N.  Y. 

for  wet  mat  printing  with  DRY  MAT  fadSity—use  Certifiedt 

MADE  IN  THE  U.  S.  A. 
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Dave  Gideon,  Publisher 
Huntington  (w.va.)  Herald-Dispatch 

Wires 


TELEGRAM 


Huntington,  W.  Va.,  Dec.  16, 1925 

Duplex  Printing  Press  Co. 

Battle  Creek,  Mich. 

Have  just  signed  contract  with  your  representative  for  one 
Duplex  Metropolitan  Super  Unit  Octuple  Press.  This  is  the 
largest  printing  press  ever  purchased  by  a  West  Virginia  newspaper. 
We  were  greatly  influenced  in  our  selection  because  of  our  observ> 
ance  in  plant  of  New  York  World.  Especially  as  regards  smooth 
operation  and  solid  substantial  construction.  Also  our  knowledge 
of,  and  confidence  in,  the  great  mechanical  genius  of  your  Mr. 
Henry  Bechman  to  whom  please  convey  my  compliments. 

Dave  Gideon,  Publisher 
Huntington  Herald -Dispatch 


THE  DUPLEX  OCTUPLE  NOW  PRINTING  THE  HUNTINGTON  HERALD .  DISPATCH 


TELEGRAM 

Huntington  W,  Va.,  Oct.  1,  1926 

The  Duplex  Printing  Press  Co. 

Battle  Creek,  Mich. 

Running  Your  Press  Without  a  Hitch.  Want  to  Congratulate  you  on 
this  Machine. 

Dave  Gideon 


most  perfectly,  and  set  up  none 
of  the  difficulties  which  usually’ 
attend  the  breaking  in  of  a  new ' 
[machine  of  such  vast  magnitude. 

I  To  get  satisfactory  results  the 
most  delicate  adjustments  are  rer 
quired,  both  as  to  building  and  as¬ 
sembling  the  multitudinous  parts. 
The  Duplex  Printing  Press  Com- 
ipany,  of  Battle  Creek,  Mich.,  have 
achieved  a  marvel  in  this  new  in- 
ivention.  The  Herald-Dispatch  can 
Inow  print  at  a  single  run  a  paper 
Lf  any  size  up  to  sixty-four  eight- j 
feolumn  pages.-  Iggjjjjjge  JJjg | 

Iflrgt  ejiijlgn  f£smj  Uia  ngjy  i^ress 
■  was  accomplished  any  ^ep 

lay.  tTi^"9JTnT5out-o£-town  papers, 
r^ng  put  on  trucks  and  trains  ini 
ample  time.  ' 


Duplex  Super  Duty 


Interchangeable  Unit  Semi-Cylindrical  Plate  Press 

The  best  press  built  for  long  runs  and  dependable  daily  use 


“Our  Customers  Write  Our  Ads’ 


The  Duplex  Printing  Press  Co.  of  Battle  Creek  Mich 


Editor  &  Publisher  for  October  16,  1926 


WHY  TURN  STAR  REPORTER  INTO  A  POOR 
DESK  MAN  AND  CALL  IT  “PROMOTION”? 

Many  Brilliant  News  Men  Sidetracked  for  Sake  of  $5  Desk 
Raise  Because  Reportorial  “Top”  Has  Been  Reached, 
Writer  Declares 


eased  into  a  desk  berth  when  the  oppor¬ 
tunity  presents  itself.  If  he  can  get  $50 


GOSS  ENLARGING  PLANT 

The  Goss  Printing  Press  Company, 


there,  why  should  he  continue  to  pound  Chicago,  is  erecting  a  new  four-storv 
the  typewriter  where  his  greatest  expec-  building,  100  by  160  feet,  completing  a 
tation  ot  compensation  is  $10  a  week  continuous  line  of  buildings  two  blocks 
less?  Meanwhile  his  paper  suffers  and  on  South  Paulina  street.  The 

his  own  inalienable  right  to  the  fullest  building  is  being  constructed  on  a  foun- 
developnient  of  his  special  gifts  is  takpi  dation  suitable  for  an  8-story  building, 
from  him.  He  no  longer  writes  and  he  and  is  so  designed  as  to  be  adapted  for 


By  CHARLES  E.  GALLAGHER 

Night  Eiditor,  Lowell  (Mass.)  Courier-Citizen 

IF  that  traditional  efficiency  expert  who  as  a  star  man.  Then — precisely  then — 
once  told  a  newspaper  publisher  that  he  does  Humpty-Dumpty  take  the  great  fall. 


-All  ArMFR  wearies  of  the  drudgery  and  mono- 

...  tnny  of  reading  copy  and  writing  the 

88.)  Courier-Citizen  same  old  symbols  for  headlines  night 

a  star  man.  Then-precisely  then-  after  mght  or  day  after  day.  His  contact 
,es  Humpty-Dumpty  take  the  great  fall.  ''Ith  the  pubhc  is  curbed  his  social  m- 
Jones,  the  assistant  telegraph  editor,  ^  bjg'"  to  be  cramped  and  he  gradu- 
quits  or  is  laid  up  by  a  long  illness,  and  sinks  into  his  allotted  groove  never 


should  “tire  his  desk  men  and  hire  re-  Jones,  t  .^  .  ally  sinks  into  his  allotted  groove  never  Ija'gn  to 

porters  who  could  write  their  stories  cor-  quits  or  is  laid  up  b>  a  long  illness,  ana  bis  wav  out  streets.  A  first  prize  oi  $iuu  is  onerec 

rectly  in  the  first  place,"  had  had  his  way,  someone  has  to  fill  in.  Who  will  get  the  Disrepardinir  the  obvious  unfairness  tor  the  letter  containing  the  best  safety 
the  general  averag,e  of  writing  ability  in  job?  An  out-and  out  desk  man  im^  wlficrthuSation  imjo^ron  the  g<^'d  suggestions. 


either  offices  or  production  departments. 

CONTEST  TO  END  AUTO  PERIL 

The  Neie  York  Evening  Graphic  has 
.started  a  prize  contest  as  part  of  its  cam¬ 
paign  to  reduce  the  automobile  peril  of 
the  streets.  A  first  prize  of  $100  is  offered 


the  newspaper  field  might  have  been  ma¬ 
terially  increased.  Not  necessarily 


from  the  outside? 


Lt  necessarily  porter,  perhap^  the  most' valuable  man  in  '"a";  Publishers  and  managing 

won  d  a\e  s  opp  ^  .  "  .  . ,  niace  on  the  citv  staff  a  mediocre  man Porters  who  could  bring  distinction  and  bamboo  as  pulpwood  in  the  manufacture 

out  of  staff  writers  whom  he  or  his  man-  place  on  the  city  start  a  meaiocre  man--  prestige  to  their  newsoaners  as  renorters  of  white  naner 
aging  editor  watited_  to  reward  for  faith-  or  perhaps  even  a  cul^is  put  to  work  .|j  ^P  P  ■ 


PAPER  FROM  BAMBOO 

The  Forest  Research  Institute  and  Col- 


aging  editor  wantea  to  rewara  tor  laitn-  or  pci  naps  even  a  euo— la  pui  iw  .  ,  ...  .  . 

fill  or  brilliant  service  at  the  typewriter,  and  immediately  there  is  a  perceptible  de-  ^  bing  is  uretw  much 

In  other  words,  if  the  market  for  desk  crease  in  the  quantity  and  quality  of  local  J‘ndardiLd  i^  WHcan  dailis  t^^ 
men  had  been  abruptly  and  completely  news  in  the  paper  But  the  star  re-  fxeepr  the  handling  of  locJ‘^^^^^ 
wiped  out,  the  news  writing  force  would  porter  has  been  taken  care  of  and  his  |  j  jbe  naner  that  seeks  to 

hale  been  left  free  to  develop  to  its  good  work  “recognized.”  What  matter  S  S  from  the  herd 
greatest  potential  skill,  without  the  if  he  is  a  complete  dud  as  a  desk  man.  j  j  j  department  to  the  “nth”  degree 
Lmode»  .wort  of  a  ■■,„„o.o,i„,r  Hd.  earned  , he  place  and  he'.  ke„.  :iU““\^ne"CeM  'he  t.Jerof 

'Vo«evrS“'jmcTeS’'ex;err\S  '"r™  witf  rt ’wap.r  .ha.  .hi.  .a„e 


namoc  ean  sworci  oi  a  promot  on  to  oe  s  ea. .  eu  i  e  p..ee  a..u  ..e  >  .epi  And  in  this  development,  the  services  of 
the  desk  constantly  hanging  over  its  head,  there.  And  $5  is  $5.  topnotch  renorters  and  other  writers  are 

However,  the  efficiency  expert  whom  I  m  willing  to  wager  that  this  same  intperative 
Professor  Norman  J.  Radder  mentions  sorry  spectacle  takes  place  in  a  hundred  T-  ,  .  , 

in  his  helpful  book.  “Newspaper  Make-Up  newspaper  offices  in  the  country,  every  portll  Sav  in  hrs  ho^^^^^^ 
and  Headlines,”  failed  to  achieve  his  three  or  four  months.  It  will  continue  to  L  has  earned  what  is  quaintly  called " 
mission  and  the  perspiring  copy  readers  be  enacted  while  managing  editors  labor  ‘-nromotion” >  Whv  not  mv/  llinv 
and  slot  men  kepi  their  ,x.sts.  As  Pro-  under  the  delusion  that  the  desk  is  nec-  a  weTk  iTre  and  enmur^^^^^  tS  n.rdl? 
lessor  Radder  pertinently  remarks.  “Few  cssarily  the  place  for  the  reporter  who  the  department  where^  he  ha^  shown 
men  write  so  well  that  their  work  can-  has  “performed”  It  will  also  continue  remShi  an  ^n" 

not  be  improved  by  a  critical  revision.”  to  be  enacted  in  those  offices — and  there  „„  i  'w  mp-e  mg  in  th*.  h  ' 

There  is  a  definite  and  compelling  need  are  hundreds  of  them-where  there  is  an  as  ^  ,na,t 

for  good  desk  men  on  every  newspaper,  arbitrary  line  drawn  between  the  salaries  become.  Then  go  choose  your  Sp^ 

as  any  sagacious  publisher  well  knows,  of  desk  men  and  the  salaries  of  news  spader  from  ihp  ahnnHaniK.  v.,nni;»ci  a  la 
My  pjeen.  purp.,.=  i.  I...  .»  .Icfcnd  .he  WTi.ers-wh..ll,v  in  .he  former's  favor,  r.;  Xa're'ad^or.S'"  f 


S:ItrJ«'rc»f'rZwtih£T.'d“aS^^  '''••V^“rca,.'.  expec.  .o  ge.  more  .han  ^  ^ 

-and.  in  many  ca„s.  draf.ed-for  desk  ,•«  a  week  here  as  a  repor.er  no  ma,.er  wh^hT.spaS  execS'Z; 

service.  how  good  vou  are.  I  heard  one  managing  •  j  indy 

In  the  average  small  town  or  moderate-  editor  tell  a  capable  member  of  his  city  _  ^  consit  era  ion  and  study. 

sized  town  newspaper  office,  a  desk  job  staff  a  few  weeks  ago  in  a  New  England 
is  held  as  a  fetish,  more  or  less— it  is  sur-  town  of  120,000  population — large  enough 


of  course. 


reader  from  the  abundantly  supplied  field 
of  men  who  are  adapted  primarily  for  that 


MERCHANT  &  EVANS  CO. 

PHILADELPHIA 

lFr*dn««r«  mt  »  • 

SPARTAN 

TYPE 

METAL 

Since  1866 

LINO  «  MONO  «  STERO 
INTERTYPE 
COMBINATION 

Stocks  IB  Principal  Cities 


is  held  as  a  fetish,  more  or  less— it  is  sur-  town  of  120,000  population — large  enough 
rounded  with  a  sort  of  supernatural  to  support  a  few  first  class  writing  men. 
glamour  that  persists  until  one  actually  “That  is  our  maximum  scale  for  re¬ 
drags  a  chair  up  to  the  desk  himself,  porters.” 


finds  out  what  it’s  all  about  and  then 
wonders  what’s  been  biting  him. 


And  yet  this  same  managing  editor  is 
putting  his  O.  K.  on  a  payroll  every  week 


The  average  cub  reporter  begins  his  that  gives  mediocre  desk  men  $55  and 
work  with  one  goal  before  him— to  get  $50  a  week,  without  a  murmur.  In  his 
on  “the  desk.”  There,  one  is  called  estimation— if  one  is  to  judge  by  the  cold 
“mister”  and  there,  one’s  weekly  pay  figures — a  whirlwind  of  a  reporter  is 
envelope  is  substantially  bulkier  than  it  worth  $15  or  $20  a  week  less  than  the 
is  when  one  is  pounding  the  streets  in  ordinary  copy  reader  and  headline  writer. 


search  of  the  elusive  yarn. 


There  are  exceptions,  of  course. 


devoting  his  every  effort  to  becoming  a  larger  cities  have  far  more  sensible  prac- 
reporter  supreme  in  his  field,  he  dissipates  tices.  There,  a  reporter’s  salary  is  based 
his  energy  by  attempting  to  learn  the  on  his  value  as  a  rgxirter  and  is  not 
fundamentals  of  desk  routine  in  his  spare  automatically  brought  to  a  dead  stop 
moments.  His  heart  is  not  wholly  in  his  when  it  approaches  the  salary  paid  some 
work  as  a  reporter,  the  business  for  routine  desk  man. 

which  he  was  hired.  And  yet,  as  he  de-  But  your  average  small-town  publisher 


which  he  was  hired.  And  yet,  as  he  de-  But  your  average  small-town  publisher 
velops,  he  becomes  a  good  reporter  in  or  managing  editor  can’t  see  it.  Tradition 
spite  of  himself.  He  can  turn  out  a  has  built  an  impregnable  wall  between  the 
crisply  written  story  with  the  best  ot  remuneration  of  the  “desk”  forces  and 
them.  In  a  few  years  he  demonstrates  that  of  “street”  men.  Naturally,  the  am- 
all-around  reporting  ability  and  is  rated  bitious  reporter  is  going  to  let  himself  be 


26  INTERTYPES 

are  being  used  by 


;  the  "  INDIANAPOLIS  *TAR. 

Stock  of  r.,^ ,  _ 


►  Indiiun  t 

ttCMSSTO  SPEED  LEGlSLAip 

.  r:--  rT4  KSWin  t  mumamu  »»  :  SSHil.lfi.  ***^*^^ 


No  Standardized  Inter  type  has  ever  become  obsolete 


LA  PRENSA 

OF  BUENOS  AIRES 

Cannot  give  A.  B.  C.  Circulation  Figures — as  there  is 
no  A.  B.  C.  or  equivalent  organization  in  South  America 

BUT— 

American  advertisers,  or  agencies,  through  their  repre¬ 
sentatives  in  Buenos  Aires,  are  invited  to  verifv  the  fact 
that  LA  PRENSA  has  the 

LARGEST  CIRCULATION 
IN  SOUTH  AMERICA 

through  an  examination  of  its  books,  press  runs  and 
distribution. 

In  August.  1926,  LxA  PRENSA  issued  a  sworn  statement 
of  average  net  circulation 


DAILY  - 
SUNDAY 


-  236,065 

-  296,442 


1  his  represents  an  increase  of  more  than  one  thousand 
daily  and  more  than  six  thousand  on  Sundays  since  May, 
when  the  last  previous  statement  was  issued. 


JOSHUA  B.  POWERS 

Sole  Advertising  Representative 


250  1*AKK  xA VENUE 


NEW  YORK 


FREE:  A  booklet  of  facts  “Argentina  as  a  Market  for 
American  Products" 

M.MLED  FREE  ON  REQUEST  i 

‘SOUTH  AMERICA’S  GREATEST  NEWSPAPER” 
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One  Exceeds  Nineteen! 

The  daily  circulation  of  The  Des  Moines 
Register  and  Tribune  now  exceeds  the 
combined  circulations  of  all  the  19 
other  daily  newspapers  published  in 
the  center  two-thirds  of  Iowa. 

Circulation  of  Des  Moines  Newspapers 
Net  Paid  Average  6  Months  Ending  Sept.  30,  1926 
Daily  Register  and  Tribune . 180,260 


Sunday  Register  . 150,233 

Second  daily  newspaper .  48,553 


/ 
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E  D  I 


RIAL 


CLEARING  THE  AIR 

PkE-CONVENTION  debate  of  the  issues  to 
come  before  the  annual  meeting  of  the  Audit 
Bureau  of  Circulations  has  led  the  debaters  off 
their  original  line  and  along  several  side-paths,  some 
of  which  lead  nowhere.  The  latest  letter  of  Mr. 
Clague,  “re-.selling”  the  A.  B.  C.  idea  to  the  member¬ 
ship,  is  a  case  in  point.  In  the  thousands  of  words 
stirred  up  by  the  A.  B.  C.  proposal  to  print  rate  cards 
on  the  back  of  publishers’  circulation  reports,  that 
proposal  has  been  lost  to  sight  entirely  and  the  talk 
has  run  off  into  two  old  and  well  worn  channels : 

1.  Reorganization  of  the  A.  B.  C.  to  give  control 
to  newspaper  publisher  members,  who  pay  most  of  the 
cost  of  operation. 

2.  Reduction  of  membership  dues. 

Mr.  Clague  in  his  letter  cites  a  recent  statement  by 
Walter  A.  Strong,  publisher  of  the  Chicagn  Daily 
A'^ncs  and  an  A.  B.  C.  director,  to  the  effect  that  “the 
new  generation  of  newspaper  executives  do  not  under¬ 
stand  the  fundamental  purposes  of  the  Bureau,”  that 
a  small  group  of  metropolitan  publishers  proposed  to 
fight  for  a  larger  newspaper  representation  on  its 
directorate,  and  th.at,  in  their  ignorance  of  the  Bu¬ 
reau’s  concept,  they  were  endangering  its  very  exist¬ 
ence. 

Mr.  Clague  and  Mr.  Strong,  we  feel,  express  fear 
of  a  danger  which  docs  not  exist.  The  New  ^  ork 
t  ity  newspaper  publishers,  who  objected  first  to  the 
rate  card  proposal,  do  not  seek  contr<,l  of  the  Bureau. 
They  do  desire,  as  Editor  &  Publisher  understands 
their  position,  that  newspaper  publishers,  as  t’ne  prin¬ 
cipal  source  of  revenue,  have  a  larger  voice  in  the 
councils  of  the  organization  than  is  provided  by  two 
directors  and  an  advisory  board.  Thev  have  sought 
and  obtained  an  unknown  number  of  proxies  and 
promises  of  support  at  the  meeting,  but  they  have  not 
.sought  and  they  could  not  hold  proxies  for  a  proposal 
to  take  the  A.  B.  C.  control  from  the  space-buying 
interests  and  turn  it  over  to  a  group  under  the  domi¬ 
nance  of  New  York  City  newspaper  publishers.  That 
extreme  view  aside,  neither  the  New  York  Citj  pub- 
lisliers  nor  any  other  group  of  publishers  are  so  iilind 
to  their  own  interests  as  to  believe  that  they  would 
profit  were  audits  to  be  conducted  under  the  govern¬ 
ment  of  space-sellers  rather  than  space-buyers.  If  Mr. 
C  lague  chooses  this  ground  for  the  skirmish  that  seems 
certain  to  come,  he  wins  for  lack  of  an  adversary. 

Not  so  fortunate  is  the  board’s  latest  effort  to  -olve 
the  long  controversy  over  dues.  No  publisher  ob¬ 
jects  to  paying  dues  to  the  A.  B.  C.  if  he  is  convinced 
that  his  money  is  necessary  to  enable  the  Bureau  to 
do  the  work  assigned.  That  all  of  his  money  has 
not  been  necessary  for  the  day-to-day  job  of  the  Bu¬ 
reau  he  reads  in  the  annual  report  showing  a  -urplus, 
now  probably  about  $200,000.  That  fund,  or  the  larger 
part  of  it,  has  come  from  the  pockets  of  newspaper 
publishers,  and  the  publisher  is  right  in  reasoning  that 
if  it  is  not  doing  useful  work  for  the  Bureau,  it 
should  be  permitted  to  work  for  him.  The  Bureau’s 
answer  that  it  was  needed  to  cover  “liability  to  mem¬ 
bers”  and  “future  exigencies”  has  been  neither  clear 
nor  convincing,  and  the  announcement  that  both  of 
these  nebulous  needs  have  been  met  recently  is  sus¬ 
pect.  The  resultant  announcement  of  a  7^  per  cent 
rebate  on  dues  cannot  be  expected  to  end  the  demand 
for  a  thorough  discussion  of  the  whole  dues  question, 
with  such  reduction  as  may  be  made  without  hamper¬ 
ing  the  proper  work  in  the  proper  spheres  of  the  or¬ 
ganization. 

It  is  the  latter  phase,  now  forgotten  in  a  cataract 
of  words  and  postage  stamps,  that  has  provoked  the 
present  controversy.  The  prime  question  before  the 
house  is  not  one  of  having  a  few  more  voices  in  the 
board  room,  or  saving  a  few  dollars  a  year  on  dues. 
It  is  whether  the  A.  B.  C.  shall  confine  itself  to  the 
purpose  for  which  it  was  created — the  auditing  of 
circulation.  Some  publishers  believe  that  the  Bureau 
is  departing  from  that  purpose  when  it  proposes  to 
print  rate  cards  on  circulation  reports.  True,  no  pub¬ 
lisher  is  now  compelled  to  furnish  a  copy  of  his  rate 
card;  a  regular  service  covering  revisions  and  cor¬ 
rections  is  promised  by  the  Bureau  to  keep  the  rec¬ 
ords  up  to  date  in  the  space-buyer’s  office ;  no  coercion 
of  publishers  into  changes  of  rate  on  a  semi-annual 
basis  only  is  even  remotely  considered  by  the  present 
Board. 

All  of  that  begs  the  question,  whidi  is — Is  the 


Trust  not  in  oppression,  and  become  not 
vain  in  robbery;  if  ricbes  increase,  set  not  your 
heart  upon  them. 


A.  B.  C.  doing  the  job  laid  out  for  it  so  well  that  it 
can  afford  to  put  time,  thought,  energy  and  the  pub¬ 
lishers’  money  into  a  new  line  of  service?  One  doubts 
it.  The  circulation  backyard  is  a  thousand  times 
cleaner  than  it  was  a  few  years  ago,  but  it  has  sev¬ 
eral  corners  that  are  still  far  from  beautiful.  The 
A.  B.  C.  is  spending  more  and  more  money  per  audit 
each  year,  but  its  files  of  current  investigations  grow 
no  smaller.  Its  efforts  have  been  worth  millions  of 
dollars  to  newspapers  and  other  publications,  and  will 
be  worth  many  millions  more  when  a  number  of  cir¬ 
culation  situations  and  questions  now  untouched  are 
cleaned  up.  In  that  job.  the  A.  B.  C.  may  encounter 
opposition  of  individuals  intereste<l,  but  it  is  assured 
of  general  publisher  support.  It  cannot  be  sure  and 
should  not  have  support  for  enterprises  beyond  the 
original,  and  strictly  construed,  definition  of  its  field. 

Lmtisville  Times  says  the  White  House 
Press  Association  should  have  shozvn  the 
sportsmanship  of  Dempsey  and  said:  "It’s  the 
old  story.  The  best  man  won.  We  have  no 
aliHs.  Give  all  the  credit  to  Bruce.  He’s  the 
champion  intcrviczi’cr.’’ 

A  GOOD  PRESS  AGENT 

SOME  of  our  press  agent  friends  say  Editor  & 
Publisher  is  unjust  in  its  attitude  toward  their 
business.  \Ve  should  announce  that  there  are 
good  and  bad  press  agents  and,  to  be  constructive, 
should  publish  a  definition  of  legitimate  publicity 
work. 

By  all  means,  let  criticism  be  constructive!  Here, 
in  our  opinion,  is  what  constitutes  a  good  press  agent : 
Through  experience  as  a  newspaper  publisher  or  em¬ 
ploye  he  understands  newspaper  methods  and  has 
liberal  appreciation  of  newspaper  ethics.  He  believes 
that  a  journalist  who  uses  his  power  for  selfish  or 
unworthy  purpose  betrays  his  trust.  Promotion  of 
any  private  interest  contrary  to  general  welfare  is 
dishonest  journalism.  News  columns  cannot  be  used 
to  sell  any  article  or  service,  or  promote  any  private 
interest  without  violation  of  a  fundamental  principle. 
The  reader  looks  to  the  news  columns  for  truthful, 
sincere  and  wholly  unprejudiced  information,  the 
product  of  writers  who  are  responsible  to  the  editor 
and  no  other  person. 

good  press  agent  will  make  available  to  reporters 
all  the  information  they  may  seek,  both  favorable  and 
unfavorable.  He  will  hand  out  “news”  which  is 
authorized  by  his  employer,  subject  to  publication 
within  “quotes”  and  with  credit  to  a  named  official. 
Never  will  he  stand  as  a  shield  between  his  employer 
and  the  inquiring  reporter.  When  the  good  press 
agent’s  employer  instructs  him  to  induce  a  newspaper 
to  publish  an  item  which  he,  as  a  newspaper  man, 
could  not  conscientiously  hand  to  his  city  editor,  or  to 
get  a  news  fact  suppressed,  he  will  point  out  that 
such  an  act  would  be  subversive  of  impartial  and  in¬ 
dependent  news  practice,  and  resign  from  the  job  if 
the  employer  insists. 

Is  this  definition  extreme?  Is  Editor  &  Publisher 
“prejudiced”  against  the  publicity  craft?  If  so,  the 
American  Society  of  Newspaper  Editors  is  extreme 
and  prejudiced,  for  these  rules  of  conduct  are  based 
upon  the  well-known  “Canons  of  Journalism”  of  that 
responsible  body. 

If  Miss  Zoe  Berkley  persuaded  the  sprightly 
and  interesting  Queen  Marie  to  idsit  America 
credit  is  due  to  that  able  newspaper  woman  for 
furnishing,  particularly  to  her  sex,  one  of  the 
refreshments  of  the  year. 


INTENSELY  LOCAL 

ANEWSP.'\PER  publisher  who  started  his 
career  with  a  two-dollar  bill  less  than  20  years 
ago,  possessing  credit  based  upon  personal  in¬ 
tegrity  worth  all  that  was  needed  to  buy  a  local  paper, 
and  who  is  today  earning  in  his  relatively  small  field 
as  much  as  most  publishers  in  large  cities,  is  authority 
for  the  following  observations. 

Our  caller  said :  “Local  interest  is  the  first  interest 
of  the  people  of  my  community.  We  give  it  to  them. 
Six  columns  of  local  news  show  on  our  first  page 
daily.  This  is  the  proportion  throughout  the  paper. 
There  is  no  attempt  to  save  money  when  reporters 
are  needed.  These  young  men  and  women  bring  into 
our  office  the  product  that  our  people  desire  us  to  pro¬ 
duce.  and  we  do  not  slight  the  responsibility.  Yes, 
they  want  to  know  what  is  going  on  in  the  world,  but 
their  interest  in  local  affairs  comes  first.  We  employ 
at  salaries  or  at  $1  per  column  space  rates,  with 
bonuses  for  special  services,  125  correspondents  in 
our  circulation  territory.  When  the  city  editor  comes 
to  his  desk  daily  he  is  faced  by  a  huge  stack  of  cor¬ 
respondence.  The  task  is  to  get  it  edited  and  into 
print.  We  scatter  it  all  through  the  paper,  heading 
up  the  items  of  general  interest.  The  city  editor 
personally  knows  each  correspondent.  Most  of  them 
are  school  teachers.  Once  a  year  or  oftener  we  have 
a  rally  meeting  of  some  sort,  perhaps  a  picnic.  .'\t 
least  once  a  month  a  staff  man  will  visit  each  corre¬ 
spondent.  spurring  action. 

“Call  this  provincial  journalism,  if  you  will,  but 
it  is  the  kind  of  newspaper  we  like  to  make  and  which 
gives  satisfaction  to  our  readers.  I  do  not  know 
many  newspapers  whose  roots  are  more  deeply  sunk 
in  the  lives  and  affections  of  the  people.  Such  cir¬ 
culation  is  as  staple  as  the  grocer’s  sugar. 

“There  are  plenty  of  journalistic  responsibilities  in 
our  own  little  teacup  without  looking  abroad.  We 
take  a  lively  interest  in  school  problems.  Our  paper 
has  boosted  a  small  and  struggling  university  in  a 
near-by  town  until  it  has  become  well  known  and 
thrives  accordingly.  We  fight  for  good  laws  and  their 
enforcement.  We  oppose  misrepresentative  men  in 
public  office.  There  is  nothin,g  that  affects  the  wel¬ 
fare  of  our  community  which  we  do  not  tackle  with 
hare  haiuB.  We  seek  to  do  good.  We  try  to  harm 
no  one.  I  know  almost  everyone,  and  almost  everyone 
knows  me,  and  I  am  always  available  at  my  desk  in 
the  front  office.  I  write  my  own  editorials,  and 
everyone  knows  exactly  where  I  stand  on  public 
matters.  I  find  the  average  man  honest  and  open  to 
reason.  My  daily  contacts  sustain  my  optimism.  I 
believe  in  men.  My  life  is  a  pleasure.” 

Congratulations  are  due  to  A.  P.  A.  for 
active  establishment  of  its  bureau  of  mechanical 
standards,  a  crying  need  of  the  newspaper  busi¬ 
ness  for  generations. 

MASS  PRODUCTION 

SOME  of  the  most  astute  economists  have  been 
predicting  that  the  day  would  come  when  mass 
production  would  so  far  outrun  the  capacity  of 
the  American  people  to  consume,  regardless  of  money 
in  circulation  and  the  efficiency  of  selling  machinery, 
that  one  of  two  steps  would  be  necessary  to  avoid 
serious  complications:  (1)  find  adequate  world  mar¬ 
kets,  or  (2)  curtail  mass  production. 

Henry  Ford’s  introduction  of  the  five-day  week  is 
at  present  being  heralded  in  some  quarters  as  a  cau¬ 
tious  step  in  the  direction  of  inevitable  curtailment  of 
mass  production,  but  the  evidence  appears  to  be  that 
Mr.  Ford’s  act  concerns  his  own  business,  and  is  not 
typical  of  a  general  condition.  According  to  the  latest 
statistical  reports  issued  by  the  National  City  Bank 
of  New'  York,  a  dependable  authority,  the  condition 
of  industry  was  favorable  throughout  the  month  of 
September  and  “the  feeling  is  one  of  continued  con¬ 
fidence  for  the  balance  of  the  year.”  Production  was 
substantially  above  normal  with  no  indication  of  un¬ 
due  accumulation  in  inventories  and  the  maintenance 
of  distribution  at  high  levels  was  shown  by  an  in¬ 
creased  volume  of  bank  checks  drawn  and  cashed 
throughout  the  country,  by  favorable  reports  of  retail 
activity  and  by  car  loadings  which  broke  all  records 
in  the  week  of  September  18.  There  are  a  few  doubts 
in  agriculture,  but  in  industry  it  is  evident  that  mass 
production  is  not  out  of  balance.  , 
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World,  has  been  transferred  to  the 

r 

dramatic  department. 

FOLKS  WORTH  KNOWING 

Walter  L.  Millis,  formerlv  an  editorial 

riK.  JOHN  H.  FINLEY,  associate  edi- 
^  tor  of  the  New  York  Times,  will  be 
the  speaker  at  the  assembly  luncheon  of 
the  Boston,  Mass.,  Chamber  of  Commerce 
on  Nov.  11.  His  subject  will  be  “Eight 
Years  .\fter.” 

David  Town  of  the  Hearst  general 
management  returned  to  New  York  this 
week  after  spending  three  months  on  the 
Pacific  Coast. 

Charles  H.  Dennis,  editor  of  the 
ChietJf’o  Daily  News,  was  a  member  of 
the  delegation  of  representative  citizens 
of  Chicago  at  the  Sesquicentennial  Ex¬ 
position  in  Philadelphia  Oct.  9. 

Cornelius  F.  Kelly,  publisher  of  the 
Fall  Rh'cr  (Mass.)  Herald  Nezvs,  has 
presented  the  Fall  River  Boys’  Club  with 
a  cylinder  press  once  used  by  the  Fall 
Rh'er  Nines  which  was  recently  con¬ 
solidated  with  the  Herald. 

W.  M.  (jlenn,  publisher  of  the  Orlando 
(I'la.)  Morninj’  Sentinel,  and  Mrs. 
Glenn,  sailed  from  New  Y’ork  on  the  S. 
S,  France  for  Europe  Saturday  of  this 
week. 

Capt.  Cranston  Williams,  manager  of  the 
Southern  Newspajier  Publishers  .Kssocia- 
tion,  is  sufTering  an  attack  of  gallstones 
arnl  will  be  carried  to  the  home  of  his 
wife’s  family  at  Lynchburg,  Va.,  where 
an  operation  will  be  performed.  Capt. 
Williams  had  planned  to  atteiul  the  meet¬ 
ings  of  the  Inland  Daily  Press  Associa¬ 
tion  and  Audit  Bureau  of  Circulations 
in  Chicago  next  week.  This  is  his  first 
illness  in  many  years. 

George  F.  Booth,  editor  and  publisher 
of  the  Worcester  (Mass.)  Telegram- 
Gazette,  was  the  chief  speaker  (3ct.  6 
before  a  meeting  of  the  Worcester  City 
Gub. 

John  H.  Fahey,  publisher  of  the  Wor- 


writer  for  the  Neiv  York  Herald 
Tribune,  is  now  traveling  in  Spain,  and 
contributing  a  series  of  articles  to  that 
paper. 

Olaf  Bue,  reporter  for  the  Chicago 
Daily  .Wtcw.  is  spending  his  vacation  at 
his  home  in  Montana. 

Ward  Morehouse,  assistant  dramatic 
e<litor  of  the  New  York  Herald  Tribune. 
has  returned  from  a  week’s  vacation. 

Robert  Hertzberg,  former  radio  editor 
of  the  New  York  American  has  been  ap¬ 
pointed  associate  editor  of  Radio  News 
.Magazine,  New  York. 

William  D.  O’Brien,  for  a  number  of 
years  reporter  for  the  Bridgeport  (Conn.) 
Post  and  Telegram,  has  resigned  to  leave 
the  newspaper  field. 

Herbert  Asbury,  a  member  of  the  night 
rewrite  staff  of  the  New  York  Herald 
Tribune,  is  the  author  of  a  new  book 
“Up  from  Methodism"  published  by 
Knopf.  Mr.  .■Ysbury's  famous  article 
"Hatrack"  which  apiieared  in  the  April 
number  of  the  American  Mercury,  and 
which  caused  that  magazine  to  be  barred 
from  the  mails,  is  incorporated  in  the  new 
book. 

W.  H.  Robertson  has  rejoined  the  staff 
of  the  Lafayette  (Ind.)  Journal  and 
Courier  as  managing  editor  of  the  morn¬ 
ing  edition,  after  an  absence  of  several 
years.  Robertson  resigned  the  managing 
editorship  of  the  Olean  (N.  Y. )  Evening 
Herald  to  return  to  Indiana. 

Harry  A.  Stroud,  night  editor  of  the 
.Shawnee  (Okla.)  Morning  News  and 
president  of  the  News  Writers  of  Okla¬ 
homa  has  resigned  to  become  secretary 
of  the  Shawnee  Junior  Chamber  of  Com¬ 
merce. 

Russell  W.  Whitnev,  Alameda  countv 


H.  C.  Brfari.ev 


tJARRY  CHASE  BREARLEY,  as 
president  and  founder  of  the  Brear- 
ley  Service  Organization,  a  New  York 
a  d  v  e  r  t  i  s  - 
ing  agency,  has 
for  several  years 
been  actively  pro¬ 
moting  the  idea 
of  a  national  co¬ 
operative  adver¬ 
tising  campaign 
to  i)e  conducted 
by  stock  insur¬ 
ance  coni])anies. 
utilizing  every 
daily  newsjiaper 
in  the  I'niteil 
States.  Con¬ 
siderable  iirogress 
on  the  plan  has 
been  made  lately, 
and  Mr.  Brearley  announced  this  week  he 
was  confident  success  would  be  forthcom¬ 
ing. 

Mr.  Brearley  first  became  interested  in 
the  plan  of  co-operative  insurance  adver¬ 
tising  in  the  newspapers  more  than  six 
years  ago,  when  he  was  director  of  pub¬ 
lic  relations,  a  position  he  created  for  him¬ 
self,  on  the  Natifinal  Board  of  Insurance 
Uiulcrwriters,  New  York. 

Born  in  a  newspaper  family.  Mr.  Brear¬ 
ley  had  considerable  experience  as  a  news¬ 
paper  man  before  turning  to  advertising 
work.  His  father  was  William  H.  Brear¬ 
ley,  who  was  associated  with  James  E. 
Scripps  in  the  founding  of  the  Detroit 
News.  With  his  father,  Mr.  Brearley 
later  was  part  owner  and  assistant  busi¬ 
ness  manager  of  the  Detroit  Journal.  On 
this  latter  paper  he  had  editorial,  cir¬ 
culation,  and  business  office  training. 

Leaving  the  Detroit  Journal  in  1892. 
he  went  to  New  York,  where  he  devoted 


cester  (\Iass.)  Post,  gave  an  address  correspondent,  Oakland  (Cal.)^  Tribune,  himself  to  w'riting  and  adv'ertisiiig  work. 


published  at  Albion,  N.  Y.,  is  seriously  ill  San  Antonio  Evening  News,  recently  un¬ 
in  a  hospital  in  that  city,  following  an  derwent  an  operation  for  appendicitis. 


operation. 

Dan  R.  .\nthony,  Jr.,  owner  and  editor 
of  the  I.eavensw'orth  (Kan.)  Times  and 
veteran  member  of  Congress,  must  take 
an  extended  leave  of  absence  for  his 
health.  He  is  leaving  to  spend  sevend 
months  in  California  and  .Arizona. 


H 


IN  THE  BUSINESS  OFFICE 

AYES  McF.ARL.AND,  advertising 
director  of  the  Chicago  Herald  and 
Examiner,  has  returned  from  a  month’s 
hunting  and  canoeing  trip  in  the  Hudson 
Bay  country  with  a  party  of  four. 

Raymond  R.  Beaudry,  formerly  a  re¬ 
porter  for  the  lYorcc.tter  (Mass.)  Post 
and  more  recently  with  the  local  branch 
of  the  R.  G.  Dun  &  Co.,  has  joined  the 
advertising  staff  of  the  Worcester  Tele- 
gratn. 

Sidney  D.  Ixing,  business  manager  of 
the  Wichita  (Kan.)  Daily  Eagle  and 
Mrs.  l^ng  returned  Oct.  4,  from  a  17- 
day  automobile  trip  covering  the  states  of 
Oklahoma,  Texas,  Louisiana,  and  Arkan¬ 
sas. 

H.  Devore  Gates,  late  of  the  Glendale 
((3ai.)  Press,  has  become  advertising 
manager  of  the  Montrose  (Cal.)  Herald. 

Frank  Murphy,  for  several  months 
county  agent  for  the  Worcester  (Mass.) 
Telegram,  has  resigned. 

James  M.  O’Neill  has  gone  from  the 
business  department  of  the  Prescott 
(Wash.)  Spectator  to  the  staff  of  the 
Colfax  (Wash.)  Gazette. 

IN  THE  EDITORIAL  ROOMS 

TAMES  J.  DELANEY,  former  sport- 
ing  editor  of  the  Mihvaukee  Sentinel, 
has  returned  to  that  post  from  the  man¬ 
aging  editorship  of  the  Albany  (N.  Y.) 
Knickerbocker  Press. 

H.  G.  Head  is  now  night  telegraph 
*ditor  of  the  Houston  Post-Dispatch. 

Jeffrey  Holmesdale,  formerly  of  the 
ship  news  department  of  the  New  York 


.Allen  M.  Lacey  has  been  made  news 
editor  of  the  Colfax  (Wash.)  Commoner. 

Kenneth  A.  Schell  has  resigned  as 
editor  of  the  Olympia  (Wash.)  Morning 
Olympian  and  joined  the  .staff  of  the 
Hoquiam  (Wash.)  Grays  Harbor  Wash¬ 
ingtonian. 

James  Newdon  has  joined  the  city  staff 
of  the  Worcester  (Mass.)  Telegram. 

Frank  C.  Emmerling,  real  estate  editor 
of  the  Columbus  (O.)  Dispatch,  has  re¬ 
signed  to  become  advertising  man  for  a 
local  real  estate  firm. 

Earle  A7an  Brockland  has  left  the  city 
staff  of  the  Worcester  (Mass.)  Telegram 
to  accept  a  lieutenant’s  commission  in  the 
army.  He  is  being  sent  to  Japan. 


Time  Telling  Through  the  .Ages,”  For 
the  Bank  of  Manhattan  Company,  New 
York,  he  recently  wrote  a  booklet  called 
“News  and  Progress,”  which  is  now  being 
reprinted  by  more  than  800  newspapers 
in  the  United  States, 

William  H.  Brearley  was  one  of  the 
early  advocates  of  the  .American  News¬ 
paper  Publishers  .Association. 


G.  C.  .Armstrong  of  the  Chicago  Daily 
Nezvs  copy  desk  is  spending  his  vacation 
in  the  East. 

HOLDING  NEW  POSTS 

A  RTHUR  D.AVENPORT,  from  Tulsa 
(Okla.)  World,  to  Shcrzimee  (Okla.) 
.Morning  Ne^vs  staff. 

T.  D.  Higgins,  from  Petersburg  (Va.) 
(Continued  on  page  28) 


Comic  Strips 

We  are  now  in  position 
to  offer  old  and  new  clients 
more  good  comic  strips  of 
meiropolitan  caliber  than 
any  other  similar  newspa¬ 
per  service.  Ask  us  about  it. 

Central  ilsisioctatton 


V.  V.  McNitt 
Prcaideiit 


CmIi*]  Prna  BUg. 


H.  A.  McNitt 
Editor  and  Manager ' 


Remember — 

“THE 

METROPOLITAN 
FOR  FICTION” 

The  most  readable  short 
stories  by  the  best'known 
authors  specially  chosen  for 
newspapers. 


Metropolitan  Newspaper 
Service 

Maximilian  Elser,  Jr,  Earl  J.  Hadley 
General  Manager  Associate 

150  Nassau  Street,  New  York  City 
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'  {^Continued  from  page  21) 

Progress-Index,  to  San  .Intonio  Evening 
Xczvs  reportorial  staff. 

William  F.  Holland,  from  copy  desk, 


Ini/uirer  and  placed  Dave  H.  Moore  in  ASSOCIATIONS 

the  editorial  chair.  pOLUMBUS,  (O.)  AI 

Ben  J.  Pruess,  who  recently  became  CLUB  at  its  meetinf 
half  owner  of  the  Sac  City  (,1a.)  Sun  was  entertained  with  a 


ASSOCIATIONS  once  were  a  feature  of  journalistic  work 

COLUMBUS,  (O.)  ADVERTISING 

CLUB  at  Its  meeting  last  Monday  intelligencer  as  principal  speaker, 
was  entertained  with  a  him  entitled  „  .  r  t.  t  t» 

hv.  XA.r^rfUirycr  Formatiott  of  the  Iniversity  Press 


^  (  trt  conntv  ^as  sold  his  interest  in  the  Ida  Groz’e  **Secrets/’  produced  by  the  Advertising  ^  u*  v  *  i  *  -l 

iditor  lame  (1^  )  hecord-Era  to  Carl  Brown  of  Specialt;  Association  of  America.  The 

Atchinson,  Kan.,  formerly  associated  with  film  is  a  portrayal  of  merchandising  and  ^bout  8p  stu  en  s  m  a'-  ”* 


editor,  same  paper. 

Max  Schafer,  from  Vancouver  (Wash.) 
Evening  Columbian,  to  Marshfield  (Ore.) 
L  oos  County  Times  staff. 

David  Resnick,  from  St.  Louis  cor¬ 
respondent,  Kent  Press  Service,  to  staff, 
St.  Louis  Post-Dispatch. 

Calvin  B.  Houck,  from  news  staff 


the  Atchison  Globe,  advertising  suggestions. 


Stanlev  Meade  retains  his  third  interest 


Journalism,  Syracuse  University,  as  the 
nucleus  for  membership.  This  is  the 


m  the  Ida  Grove  paper  and  continues  as  of  discussion  at  a  recent  meeting  of  the  was  founded  in  1919,  according  to  Pro¬ 
head  of  the  mechanical  department.  Seattle  Advertising  Club.  R.  S.  Mont-  fesor  John  O.  Simmons  of  the  journalism 

Raymond  Fields  and  E.  C.  McIntyre,  general  sales  manager  and  Otis  faculty.  George  Pring,  formerly  of  the 

publishers  of  the  Guthrie  (Okla.)  Leader  Shepard,  general  director  of  the  Foster  Geneva  (N.  Y.)  Times  and  a  senior  in 
and  the  Okemah  (Okla.)  Leader,  dailies.  Kleiser  Company  were  the  speakers,  the  department,  was  elected  president. 


(Jutdoor  Advertising  was  the  topic  largest  enrollment  since  the  department 


ua  vin  D.  rroucK.  iron  news  s -n  Okemah  (Okla.)  Leader,  dailies, 

ll  m.fton-S<dem  i\.C.)  to  editor,  purchased  the  Capitol  Hill  (Okla.) 

Southern  Furniture  Market  News.  ^  Oklahoma  City,  in 

t  larence  Dore,  from  Chicago  City  connection  with  which  four  other  weeklies 
News  Bureau  to  rewrite  staff.  Chicago  are  published  for  suburban  towns. 

Dailx  News.  „ 


lis^eXla^rMav^bvT^^^'cwkv^^former  w‘ll  be  held  in  South  Dakota  Arts;  Lester  C.  Getzloe,  department  of 

putlisher  of  the^Ln  B'-ookings,  S.  D.,  Oct.  29.  journalism,  O.  S.  U.;  Dr.  George  Sterr 

Sri  Wolven  aTw  T  sLVherd  of  increase  in  the  registra-  Lasher,  department  of  journalism,  O.  S. 

ondhine  for  *2  SOO  ’  ^  ^  school  of  journalism  at  the  U.,  and  Miss  Clara  Ewalt,  publication 

^  ’  ■  University  of  Iowa,  has  been  announced  director,  board  of  education,  Qeveland 

George  1).  Borden  recently  sold  his  in-  by  Dr.  Charles  H.  Weller,  director  of  the 


and  Kleiser  Company  were  the  speakers,  the  department,  was  elected  president. 

State  Journalism  Conference  of  Ohio 
SCHOOLS  ^  L)ct.  29-30  at  Ohio  State 

,  University.  Speakers  will  include  H.  E. 

/V  NNUAL  gathering  of  South  Dakota  Cherrington,  Columbus  Dispatch;  Karl 
high  school  newspaper  and  annual  A.  Bolander,  Columbus  Gallery  of  Fine 


Miss  Marion  Miller,  Oct.  3. 


I^ECTL  G.  MORRISOX,  editor  of  the  to  Carl  Wolven  and  W.  J.  Shepherd  of  ..  increase  in  the  registra- 

Independence  (la.)  Con.u’n-atkr  to  Woodbine  for  $2,500.  s/h«ol  of  journalism  at  the 


IDwight  H.  Teter,  editor  of  the  Elkins  terest  in  the  St.  Helens  (Ore.)  Mist,  to  school.  In  1925  there  were  175  registra- 
(W  .  Va.)  IntennouHtain,  to  Miss  Mary  partner,  Ira  B.  Hyde,  Jr.,  editor  of  the  tions  and  this  year  320  are  taking  the  15 
S.  Barron  of  CTiarleston,  at  Elkins  on  semi-weekly.  Mr.  Borden  has  gone  to  courses  offered  by  the  school. 

^^ct.  9.  San  Francisco  where  he  will  be  affiliated  Hiuh  .^rluxil  .>f 


Torrey  B.  Stearns,  reporter  for  the  with  the  Mergenthaler  Linotype  Compaiij 


High  school  students  of  seven  states 
attended  the  annual  L’niversity  of  Iowa 


Chicago  Daily  News,  to  Miss  Margaret  with  which  he  was  connected  before  be-  lournalism  Institute  at  Iowa  City  Oct 
Ryan  of  Chicago,  Oct.  4.  coming  associated  with  the  Mist  last  15  and  16.  the  program  also  including 


Bernard  Bruemmer  of  the  comiKising  -March.  the  annual  convention  of  Quill  and  Scroll 

room  force  of  the  Rockford  (111.)  Morn-  ti  o  (  artlidiTe  of  Oregon  Citv  and  national  honorary  society  for  high  school 
mg  5/ar  to  Miss  E.stelle  Hemmer  Sheldon  F  Sackltt,  formerly  eqU' part  j‘>t,rnalists.  ' 

Quincy,  Ill.,  Oct.  4tli  m  the  rectory  of  George  C.  Martin  and  Lynn  C.  C.  Magee,  known  as  “the  fighting 

St.  Johns  Catholic  church,  Quincy.  Burch  in  the  McMinnville  (Ore.)  Tele-  editor”  of  the  Albuquerque  (N.  M.) 

Edwin  Benedict  Dooley  of  Brooklyn,  phone-Register  have  purchased  the  in-  State  Tribune  this  week  addressed  stu- 
X.  Y.,  former  special  writer  for  the  terests  of  the  latter  two.  Mr.  Sackett  ^ents  in  the  Department  of  Journalism  at 
Sew  York  Sun,  to  Miss  Harriette  Marie  (las  been  editor  for  the  past  year  and  a  Syracuse  University  convocation  on  how 
Feeley  of  Long  Beach.  L.  I.,  at  Norwich  i,alf  of  the  Telephone-Register  and  Mr.  *o.  conduct  a  modern  newspaper.  Hi.s 


S  ew  y ork  Sun,  to  Miss  Harriette  Marie  has  been  editor  for  the  past  year  and  a 


heeley  of  Long  Beach.  L.  I.,  at  Norwich  j^alf  of  the  Telephone-Register  and  Mr 
Vt.,  Oct.  7.  Cartlidge  has  been  superintendent  of  tht 

Edward  T.  Stone,  a  reporter  on  the  Morning  Enterprise  plant  at  Oregon  City 


Seattle  Post-Intelligencer  and  a  graduate 
of  the  University  of  Washington  School 


Cartlidge  has  been  superintendent  of  the  principal  advice  to  young  journalists  was 
Morning  Enterprise  plant  at  Oregon  City.  .  connect  with  some  newspaper  on 


f  *  w  hich  you  are  able  to  make  a  big  enough 

\\.  -A.  Blair,  owner  of  the  Os^vego  impression."  This  is  possible,  he  said. 


AJl  IIIC  VlllVCiaUV  Ul  >V  dMlIllKlUll  /  L’  „  \  f  J  t  J  *  1  1J  i  if  •  - -  -  ... 

of  Journalism  to  Miss  Bertha  Dewey  of  has  sold  a  half  in-  on  the  smaller  papers  more  than  on  the 


Seattle. 

Harold  T.  Riley,  advertising  manager 
of  the  Westfield  office  of  the  Springfield 
(Mass.)  Daily  News  and  business  rhan- 
Rger  of  the  li'estfield  Valley  Herald,  to 
Miss  Josephine  Hopkins  of  Great  Bar¬ 
rington,  in  St.  Peter’s  church  in  that  city 
4)n  Oct.  12. 

F'loyd  Taylor  of  the  night  rewrite  staff, 
Nezv  York  Herald  Tribune,  to  Miss 


terest  to  A.  E.  Garvin,  Erie,  Kan. 

Fred  J.  Demile  has  sold  his  interests 


larger  ones. 

Revival  of  the  journalism  assemblies  at 


NEWSPAPER 

ENGINEERING  AND  CONSTRUCTION 

PROBLEMS 

Solved  by  specialist 
eight  years  with 
Boston  Post 

Edwin  s.  parked 

Structural  Engineer 

15  Exchange  Street 
Boston 

Am.  Soc.  C.  E.  Boston  Soc.  C.  E. 


in  the  Paso  Robles  (Cal.)  Press  to  Fred  the  L  niversity  of  Washington,  which 
J.  Smith  and  his  son,  Fred  W.  Smith.  - - - - - 

William  Lemon  and  F'dgar  Smyser  have 

liought  the  Council  (Idaho)  .Adams  ^ - 

County  Leader. 


Chapin  Collins  of  Seattle,  Wash.,  and 
Roy  G.  Rosenthal  of  Montesano,  Wash., 


Marian  Lockhart  of  Ridgway,  Pa.,  Oct.  purchased  the  Elma  (Mash.) 

9,  at  the  Little  Church  .-Vround  the  Cor-  ^  hronicle. 
ner.  New  York. 


-  —  PRESS  ASSOCIATION  NOTES 

SPECIAL  EDITIONS  ^  ^  ^  ,  ,  ,  ,  . 

I  C.  RO\  LE,  head  of  business  service, 
^VTIDDLESBORO  (Ky. )  D.\1L\  J*  Consolidated  Press  Association,  cov- 

NEM'S,  64-page  Cumberland  Empire  ered  the  Investment  Bankers  Convention 


edition,  Oct.  2. 


in  Quebec  the  past  week.  M.  S.  Rukeyser 


Galveston  News,  92-page  annual  trade  represented  Current  News  Feature  at  the 
edition,  Oct.  1.  convention. 

San  Angelo  (Tex.)  Daily  Standard,  66- 


page  edition  Sept.  26,  promoting  the  All- 
West  Texas  Exposition  in  San  Angelo. 

Albia  (la.)  Union  Republican.  Fall 
Festival  edition,  Oct.  4. 

NEW  PLANTS  AND  EQUIPMENT 


WITH  THE  SPECIALS 

LOGAN  PAYNE  COMPANY  has 
been  appointed  to  represent  the  fol¬ 
lowing  publications;  Fairfield  (la.) 
Ledger,  IVashington  (la.)  Journal,  James- 
toxim  (N.  D.)  Sun,  Marion,  (Ind.) 


riAVID  CARLSON,  publisher  of  the  ‘^^^^-Tribune ;  Parkersburg  (W.  Va.). 
^  Oicensmouth  (Cal.)  Gazette,  has  let 


the  contract  for  the  erection  of  an  office 
building  to  be  occupied  by  his  publica- 
"ion.  The  structure  will  be  of  stucco, 
25  by  50  feet. 

Pawtucket  (R.  1.)  Times  has  added  a 
new  four-unit  (Joss  press.  The  Times 
already  had  a  four-unit  Goss  machine. 

New  buildings  have  been  completed  for 
the  Cushing  (Okla.)  Daily  Citizen  and 
the  Drumright  (Okla.)  Evening  Derrick. 

CHANGES  OF  OWNERSHIP 

lyrOUNT  HOLLY  (N.  C.)  CITIZEN. 

weekly,  has  been  sold  to  H.  C.  Ham¬ 
ilton  and  Ural  B.  Murphy  of  Mount 
Holly.  They  have  re-named  the  Citizen 
the  Journal. 

B.  M.  Schick,  formerly  publisher  of  the 
Palouse  (M’ash.)  Republic,  has  purchased 
the  Columbia  Chronicle  and  Columbia 
County  Dispatch,  at  Dayton,  Wash. 

J,  M'.  Rutherdale  of  Burlingame,  Cal., 
has  bought  the  .Miti  Carlos  (Cal.)  Po.st- 


have 
you  been 
following  the 
remarkable 
growth 
of  the 

Detroit  Times 


Have  You  Followed 

the  territorial  campaigns  on 

NEW  YORK  STATE,  PENNSYLVANIA,  INDIANA,  NEW 
ENGLAND  STATES,  ILLINOIS  and  the  SOUTHERN  STATE 
GROUPS. 

that  we  prepare  which  appear  weekly  in  EDITOR  &  PUB¬ 
LISHER? 

Observe  how  we  tie  up  the  copy  with  the  fliustration,  which 
graphically  tells  the  story  at  a  glance. 

Chambers  of  commerce— of  chits,  states  and  industrial  com¬ 
munities,  we  specialize  in  preparing  copy  and  layout  campaigns 
that  graphically  portray  your  field.  We  know  how  to  wrhe 
celling  copy  that  will  attract  capital — labor  and  industries. 

PUBLISHERS: — We  prepare  campaigns 
that  feature  and  pictorially  illustrate  your 
V  market,  that  will  influence  the 

M  "  J  national  advertisers  to  use  your 

a  newspapers. 

Before  you  finally  decide  or: 
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1*2?  campaign, 
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SERVICE 
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In  this  circle  and  the  accompanying 
chart  are  sho^cn  the  San  Francisco 
Retail  Trading  Radius  of  50  miles, 
u^th  its  342,147  families,  and  the 
coni pcrratiz'c  number  of  its  homes 
into  which  each  San  Francisco 
neu’spaper  goes.  The  black  on 
each  home  in  the  chart  shows 
the  coverage  each  medium  of¬ 
fers  to  advertisers  in  this  zone. 


SACRAMENTO 


I 


MILLVALLCY  •  ^ 
SAUSALITO 


t) 


SAN  FRANO 


CONCORD  1  1 

DRl:NT^^•OOD•  \  I 

ERKEIXY  )  I 

«»AKLAND  BYRON*  j 

ALASIEDA.  ---'I  I 

■  •  SANLCAITOHO  __,-'''yUIAMONTl 

i»tlAWARo‘*5®^~''~  !  I 

1  •  ^RMORt  I  / 

?  ^VARMXJ  ^nOiSANTON  I  j 
1  1,^1  we  SUNOL  1/ 


STOCKTON 


d 


HALF  MOOK  BAY  \# 


S.M4  OF^GORlOf* 


SANTA  ClA^ 


Sunday  Examiner  Sunday  Chronicle 
I  paper  to  J.46  J  paper  to  3*39 
hom^.s.  _  homes. 


Sem  Francisco 
“/Retail  Trading 
^  Zone 


Daily  Examiner  Daily  Call  Daily  Chronicle  Daily  News  Daily  Bulletin 
I  paper  to  2»64  I  paper  to  4*Oi  J  paper  to  5»32  I  paper  to  5*63  /  6.46 

homes.  homes.  homes.  homes.  homes. 


le  of  the 
uying  Are 


342,147  families  (1,676,046  people)  are  in¬ 
cluded  in  San  Francisco’s  50-mile  Retail 
Trading  Radius.  233,838  of  these  families 
read  the  San  Francisco  Examiner  every  Sun¬ 
day  and  129,296  families  read  the  Daily 
Examiner. 


ing  here,  but  a  vast  number  depend  entirely 
on  the  particular  section  in  which  they  live. 


Tens  of  thousands  of  these  people  travel 
daily  from  every  point  in  the  circle  to  the 
City  of  San  Francisco,  which  is  readily  ac¬ 
cessible  by  automobile,  train  and  ferry 
service.  Many  of  these  do  part  of  their  buy- 


It  is  therefore  obvious  that  for  a  manufac¬ 
turer  to  consider  San  Francisco  only,  either 
from  the  viewpoint  of  distribution  or  adver¬ 
tising,  is  to  miss  a  large  proportion  of  a 
closely  knit  buying  unit.  A  complete  selling 
campaign,  to  attain  the  maximum  of  success, 
must  consider  all  the  population  of  the  ad¬ 
jacent  area  as  well  as  the  population  of  San 
Francisco. 


In  appealing  to  this  rich  market,  the  San  Francisco  Examiner,  with 
its  total  Sunday  circulation  of  359,852  and  its  total  daily  circulation 
of  188,630,  cannot  be  overlooked.  (Net  paid  average  for  September.) 


mm 
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There  Is  NO  Substitute  For  Circulation 


W.  W.  CHEW 

'285  Madison  Ave.,  New  York 

Eastern  Representative 


W.  H.  WILSON 

Hearst  Bldg..  Chicago 

Western  Representative 


CONGER-MOODY 

Higgini  Bldg.,  Lot  Angelea 

Los  Angeles  Representative 
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N.  £.  DAILIES  MEET 

Railroad  Traffic  Man  Discusses  Freight 
Rates  at  Springfield 

A.  P.  Lane,  traffic  manager  of  the  Great 
Northern  Paper  Company,  Wednesday, 
addressed  the  fall  meeting  of  the  New 
England  Daily  Newspapers  Association, 
the  first  session  since  the  forming  of  the 
organization  five  years  ago  to  be  held 
outside  of  Boston,  in  the  Nayasset  Club, 
Springfield,  Mass.  There  were  35  pub¬ 
lishers  present.  Mr.  Lane  spoke  on 
“Railroad  Rates  on  Newsprint  Paper  in 
New  England.” 

In  the  afternoon  the  publishers  in¬ 
spected  the  New  England  Printing 
School,  started  in  Springfield  in  July  un¬ 
der  their  direction  and  voted  to  authorize 
continuance  of  the  school  and  expansion 
of  the  course  in  Springfield.  The  spring 
meeting  of  the  association  will  take  place 
in  Boston. 

PLACING  RADIO  CAMPAIGN 

The  Stewart- Warner  Speedometer 
Corporation  has  launched  an  autumn 
campaign  of  radio  advertising  in  news¬ 
papers  throughout  the  country.  The 
company  is  using  71  cities  in  the  United 
States  to  carry  a  series  of  advertise¬ 
ments  of  the  Matched-Unit  Radio  Prod¬ 
ucts.  The  campaign  opened  on  Oct.  10 
and  will  continue  until  Christmas. 

CHARLES  PHILLIPS  DEAD 

Charles  Phillips,  an  editorial  and  fea¬ 
ture  writer  on  the  Nezv  York  Ez'cning, 
Graphic,  died  Oct.  8  in  New  York.  He 
had  been  connected  with  a  score  of  news¬ 
papers  in  various  cities  and  at  one  time 
was  night  editor  of  the  New  York  Ez'c- 
Journal. 

®bituarB 

U  LYNN  DAVIS,  30,  railroad  and 
commerce  reporter  on  the  Portland 
Oregon  Journal,  died  Friday,  Oct.  1,  fol¬ 
lowing  an  operation.  He  came  to  the 
Journal  in  1919  from  Pennsylvania  where 
he  had  been  connected  with  various  news¬ 
papers. 

Salem  Ely,  75,  for  14  years  editor 
of  the  St.  Anne  (Ill.)  Record  and  since 
then  lumberman  and  banker  in  the  Iro- 
quis.  Ill.,  community  died  Sept.  30. 

James  T.  Spack.max,  22,  newspaper 
man  of  Dubois  Pa.,  died  at  the  Cresson 
Sanitarium,  Cresson,  Pa.,  t)ct.  9. 

J.AMEs  C.  Fleming,  65,  died  at  his 
home  in  Shippensburg,  Pa.,  Oct.  1.  For 
many  years  he  was  the  owner  of  the 
Shippensburg  News. 

Fred  II.  (iooDWiN,  71,  for  many  years 
foreman  of  the  composing  room  of  the 
Biddeford  (Me.)  Journal,  died  Monday, 
Oct.  4,  in  Sanford,  Me. 

J.  Edwin  Mallory,  former  editor  and 
publisher  of  the  Dassel  (Minn.)  Dis¬ 
patch  and  later  connected  with  Chicago 
and  St.  Louis  newspapers,  died  last  week 
at  Dassel. 

J.  H.  Willey,  73,  editor  and  part 
owner  of  the  Independence  (la.)  Bulle¬ 
tin-Journal,  for  35  years  associated  with 
the  paper,  died  Oct.  2  in  his  home  after 
an  illness  of  two  years. 

Miss  Mary  E.  McKay,  for  40  years 
on  the  editorial  staff  of  the  Boston 
(Mass.)  Globe  died  at  her  home  in  Ar¬ 
lington,  Mass,  last  week  after  a  long 
illness.  She  was  a  native  of  St.  John, 
N.  B.,  where  she  first  entered  the  news¬ 
paper  busines.  In  December,  1887,  she 
joined  the  Globe  staff. 

George  Schley  Davis,  42,  vice-presi¬ 
dent  of  the  United  Fruit  Company  and 
vice-president  and  general  manager  of  the 
Tropical  Radio  Telegraph  Company,  died 
Oct.  10  at  his  home  in  Brookline,  Mass. 
Mr.  Davis  last  December  inaugurated  a 
press  service  for  ships  at  sea  and  Cen¬ 
tral  American  newspapers,  newi  dis¬ 
patches  being  broadcast  daily  by  the  com¬ 
pany  from  its  radio  stations  at  Miami, 
Fla.,  and  New  Orleans,  La. 

Rev.  John  Sobieszczyk,  a  director  of 
the  Chicago  Polish  Daily  News,  died 
October  11;  after  an  operMioff.' " 


OHIO  PUBLISHER  WEDS 

C.  F.  Ridenour  of  Piqua  and  Miss  Belle 
Lee  Married  in  New  York 

C.  Frank  Ridenour,  publisher  of  the 
Piqua  (O.)  Daily  Call  and  the  Urbana 
(O.)  Democrat  and  Citicen,  and  Miss 
Belle  Lee  of  At¬ 
lanta,  Ga..  were 
married  at  the 
Little  Church 
.\ruund  the  Cor¬ 
ner.  New  York. 
Friday  of  this 
week. 

The  bride  is 
the  daughter  of 
Mrs.  Mitchell 
Lee  of  .\tlanta, 
Ga.  She  is  a 
graduate  of  Co¬ 
lumbia  University 
and  did  consider- 

C.  Fr.\nk  Ridenour  able  free  lance 
writing  in  New 
York  City  l>efore  becoming  advertising 
manager  of  Burdine’s  department  store, 
Miami,  Fla. 

Since  Mrs.  Ridenour  just  returned 
from  a  seven  months’  world  tour,  the 
couple  will  not  take  a  wedding  trip,  but 
will  spend  their  honeymoon  at  the  Hotel 
Biltmore,  New  York. 

STEWART  GOLF  WINNER 

Defeats  Mohler  for  Kansas  Elditorial 
Championship  in  Arkansas  City 

Ray  Stewart  of  Topeka  won  the  Kansas 
Editorial  Golf  Association  championshiii 
in  Arkansas  City,  Kan.,  recently,  defeat¬ 
ing  J.  C.  Mohler  in  the  final  round. 

Angelo  Scott,  lola  Reeister,  defeated 
Wilfred  Cavaness.  Chanutc  Tribune.  2 
and  1  for  the  Dick  Howard  flight ;  Will 
King,  lola  Register,  defeated  H.  J.  Corn- 
well,  St  John  A^eu'S,  6  and  5  in  the  Osage 
Hotel  flight ;  Gray  Levitt,  .\bilene,  de¬ 
feated  John  Gilmore,  Frcdonia  Herald. 
2  and  1  for  the  K.  G.  and  E.  flight. 

Clyde  Speer,  business  manager  of  the 
IVichita  Ragle  was  elected  president  of 
the  Golf  Association  at  the  annual  busi¬ 
ness  meeting.  George  Hausaman,  Hut¬ 
chinson  News-Herald,  was  named  secre¬ 
tary-treasurer. 

Wichita  was  awarded  the  1927  spring 
tournament,  probably  in  May  and  Hut¬ 
chinson  the  fall  tournament,  in  October. 

TEXAS  PRESS  GROUP  MEETS 

The  executive  committee  of  the  Texas 
Press  Association,  meeting  in  Dallas 
this  week  during  Press  Day  at  the  State 
Fair,  set  June  17,  18  and  19  as  the 
dates  for  the  convention  next  year  in 
El  Paso.  Side  trips  to  Juarez.  Nlexico, 
and  Cloudcroft,  N.  M.,  will  be  made. 
President  R.  L.  Baldridge  of  Clifton  pre¬ 
sided  at  the  committee  session. 

memlwrship  of  2.000  is  the  goal 
of  the  National  Editorial  Association  be¬ 
fore  its  1927  convention  next  June. 


'Wonderful  Service” 


We  want  to  thank  you  for  your 
very  prompt  attention  to  our  tele¬ 
graphic  order  of  July  22  for  one 
distributor  box  front  plate  lower 
rail  which  we  received  via  air  mail 
at  8:15  the  following  morning. 

This  is  wonderful  service. 

The  Denver  Post 
I  I  Denver,  Colorado 


FLASHES 


-Americanism :  Complaining  about  a 

yearly  tax  bill  of  $9.75  while  spending 
$15  a  month  for  moonshine  liquor. — 
Florence  (.Ala.)  Herald. 

He:  Let’s  get  married. 

She:  But  we  can’t  afford  it. 

He:  Nonsense.  You  can  write  your 
story  of  the  honeymoon  for  the  Evening 
Scandalizer  and  I  can  write  my  version 
of  it  for  the  Morning  Shameless-Gazette. 
— H.  I.  Phillips  in  Neti’  York  Sun. 

Writer  in  the  Portland  Nezus  says: 
“Rumbling,  grinding  with  here  and  there 
a  shriller  note,  the  kaleidescope  of  the 
city  grinds  ponderously  on.” — Wonder 
what  he  thinks  a  kaleide.scope  is! — Harry 
Farmer  in  Edmonton  Bulletin. 

A  village  is  a  place  where  four-tenths 
of  the  wives  originally  came  from  other 
towns  to  teach  school. — Vancouzer  Sun. 

Who  remembers  the  old  time  clothing 
clerk  who  told  yon  that  the  garment  he 


was  trying  to  sell  you  was  “genteel?”-. 
Oil  City  Derrick. 


A  Chicago  dietary  expert  says,  “Meas¬ 
ure  the  food  you  eat  by  a  yardstick.' 
Wonder  if  he  thinks  we’s  subsisting 
wholly  on  spaghetti? — Canton  (0.) 
Daily  Nezi's. 

-Among  other  things  beauty  contests 
indicate  is  that  a  lot  of  the  prettiest  girls 
are  too  proud  to  enter.— Glendale  Fz'e- 
ning  Nezi'S. 

“The  truth  will  make  you  free,”  some¬ 
times,  but  oftener  it  would  send  folks  to 
jail. — Florence  (Ala.)  Herald. 

The  Department  of  Commerce  reports 
that  America  is  now  sending  29,000,(X)0 
false  teeth  abroad  each  year,  instead  of 
keeping  them  here  and  fitting  up  a  few 
laws. — Detroit  News. 

If  the  “family  wage”  idea — under  .which 
a  man  would  be  paid  in  accordance  with 
the  size  of  his  family — should  prevail, 
the  bachelor  would  always  have  a  job,— 
Louisville  Times. 


Over  3,000  cities  imd  tcnviis 
have  streets  paved  xvith 
Portland  cement  concrete 


♦-LINOTYPE-- 


Horse-and-Buggy 
Pavements 
Won't  Do 


Propert})  owners  in  manj)  towns 
and  cities  wKose  streets  swaim  v?itK 
motor  traffic  are  still  v7asting  their 
money  on  horse-and-buggy  “pa^Je- 
ments”  of  bygone  days. 

These  rough,  bumpy  streets  are 
directly  responsible  for  broken 
springs,  cut  tires,  greater  deprecia¬ 
tion  of  cars,  physical  discomfort, 
loss  of  time,  and  many  accidents 
in^ol^ing  loss  of  life  or  limb. 

And  the  heavy  expense  of  tr  jling 
to  keep  worn-out,  dangerous,  horse- 
and-buggy  streets  in  repair,  added 
to  their  original  cost,  amounts  to 
more  than  enough  to  pay  for  true, 
even,  non-skid  concrete  pavement 
4iat  has  the  maintenance  built  in. 

So  in  the  long  run  you  are  pa^?- 
ing  for  concrete  streets.  Wh5>  not 
get  them? 

All  of  the  facts  are  in  our 
free  booklet  on  "Concrete 
Streets."  Ask  for  your  copy 

PORTLAND  CEMENT  ASSOCIATION 
33  W.  Grand  Ave. 

CHICAGO 

A  National  Organization  to 
Improve  and  Extend  the  Uses  of  Concrete 

OFFICES  IN  31  CITIES 
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A  RECORD-  , 
HARD  TO  beat/ 

l,7ZIy6n  LINES 
GAINED 

In  First  Nine  Months  oS  1926— 

As  Compared  With  1,305308  Lines  Gained  in 

Entire  Year  19XS 

PROVING  THAT  CONCENTRATED  CIRCULATION— (and  that  means 
HOUSTON  POST-DISPATCH)  is  obtaining  RESULTS  for  an  ever-increasing  num¬ 
ber  of  advertisers — both  Local  and  National. 

The  following  tabulation  tells  the  story: 

YEAR  LOCAL  NATIONAL  CLASSIFIED  TOTAL 

NINE  MONTHS— 1926... 5, 398, 092  1,348,648  1,957,718  =  8,704,458 

NINE  MONTHS— 1925... 4,354,812  1,130,990  1,497,034  =  6,982,836 

GAIN . 1,043,280  217,658  460,684  =  1,721,622 

Tlie  circulation  of  The  HOUSTON  POST-DISPATCH  is  concentrated  in  the  150  mile  zone  from 
which  Houston  business  firms  draw  their  volume,  and  these  firms  represent  YOU  —  the  Manufac¬ 
turer  and  National  Advertiser. — Every  advertising  dollar  spent  in  The  POST-DISPATCH  produces 
maximum  returns  at  minimum  cost  for  such  concentrated  coverage  in  this  rich  territory. 


YOU  CAN  NOT  CONSISTENTLY  OVERLOOK 
THE  FASTEST  GROWING  NEWSPAPER  IN  TEXAS 

^^nst-Bispatch 

Owners  and  Operators  of  Radio  Station  KPRC 

R.  S.  STERUNG,  Chairman  of  Board  W,  P.  HOBBY,  Prei.  C.  C.  MAES,  Gan.  Mgr. 

R.  J.  MEEKER,  National  Adrertising  Manager 

THE  S.  C.  BECKWITH  SPECIAL  AGENCY 

National  Representatives 

New  York  Chicago  Detroit  Loe  Angelea 

Kansas  City  St.  Louis  Atlanta  San  Francisco 
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WITH  THE  GENERAL  ADVERTISERS 

International  Silver  Company  Using  Newspapers  as  "Selling  Lever"  on 
Dealers — Forhan  Company  Running  Test  Campaign  for  New  Anti¬ 
septic — Milk  Dealers  Urged  to  Buy  Space  in  Dailies 


intp:rnati()xal  silver  com- 

I’ANY,  a  !-)ig  user  of  magazine  space, 
has  turnetl  to  newspaiier.s  as  a  "selling 
lever”  on  dealers. 

A  campaign  is  being  placed  in  news¬ 
papers  in  46  cities  to  run  from  Nov.  1 
to  Nov.  22.  The  account  is  handled  by 
I.enncn  &  Mitchell,  New  York  advertis¬ 
ing  agency.  In  an  effort  to  impress 
dealers,  the  company  is  advertising  its 
newspaper  drive  in  jewelers’  trade  papers. 

.\  test  campaign  is  now  being  placed 
in  newspapers  in  16  cities  for  a  new  anti¬ 
septic,  manufactured  by  the  Forhan  Com¬ 
pany  of  New  York.  If  this  campaign  is 
successful,  a  larger  list  of  newspapers 
will  be  scheduled.  Forhan’s  toothpaste  is 
regularly  promoted  in  newspapers.  The 
newspaper  appropriation  of  this  firm  in 
1925,  according  to  the  e.stimate  of  the 
Bureau  of  Advertising  of  the  American 
Newspaper  Publishers  Association,  was 
$550,000. 

.\ddrcssing  the  International  Milk 
Dealers  convention  held  in  Detroit  in  con¬ 
junction  with  the  National  Dairy  show. 
L.  S.  Hellock,  vice-president  of  the 
Northland  Milk  and  Ice  Cream  Company 
of  Minneapolis,  Minn.,  strongly  urged  the 
use  of  newspapers  for  advertising  milk 
and  other  dairy  products.  He  told  of 
the  experience  of  his  company  in  using 
both  newspapers  and  billboards. 

‘‘When  we  have  a  short  message  we 
use  the  latter,”  Mr.  Hellock.  said.  ‘‘When 
we  have  a  longer  story  to  tell  about  quali¬ 
ties.  or  the  activities  and  service  facilities 
of  our  firm,  or  the  food  and  health  value 
of  dairy  products,  then  the  newspapers  are 
our  choice.  We  would  not  think  of  using 
billboards  without  liberal  newspaper  space 
to  back  them  up.” 

Mr.  Hellock  urged  milk  dealers  to  stay 
out  of  irregular  advertising  mediums  and 
to  select  only  tho.se  that  have  a  con¬ 
tinuing  and  cumulative  value,  a  standing 
and  influence  of  their  own. 


A  fund  of  $20,000  has  been  obtained 
by  the  Hotel  lien’s  Association  of  South¬ 
west  Washington  of  which  Dave  Boice  of 
the  Monticello  Hotel  of  Longview,  Wash., 
is  president,  and  will  be  used  for  ad¬ 
vertising  in  eastern  papers,  to  attract 
tourists  to  that  section  of  Washington. 

Roy  McKinney,  for  seven  years  head  of 
the  advertising  department  of  the  Baker- 
Hemphill  Company,  San  .\ngelo,  Tex., 
has  joined  The  Togue,  Sun  Antonio,  as 
advertising  director. 

Thomas  P.  Comeford.  <lirector  of  sales 
and  advertising  at  the  Namm  tstore, 
Brooklyn,  and  also  director  of  the  store, 
has  tendered  his  resignation  to  take  place 
about  the  first  of  next  year.  He  has 
made  no  definite  announcement  of  his 
future  plans. 

Comeford  joined  the  Namm  Store  five 
years  ago  as  director  of  sales  and  adver¬ 
tising.  He  has  been  actively  engaged  in 
advertising  and  sales  promotion  work  for 
the  past  18  year.s — for  seven  years  as  ad¬ 
vertising  manager  of  Simpson-Crawford 
Company,  New  York. 

Comeford  is  president  of  the  Advertis¬ 
ing  Quh  of  Brooklyn,  a  member  of  the 
Advertising  Group  of  the  National  Re¬ 
tail  Dry  (joods  .Association,  and  of  the 
Sphinx  Club.  He  was  also  one  of  the 
leaders  in  establishing  the  Better  Busi¬ 
ness  Bureau  in  Brooklyn. 

Newspapers  and  magazines  will  be  used 
in  a  campaign  for  the  Ground  Gripper 
Shoe  Company  of  Boston,  now  being 
planned  by  Frank  Seaman,  Inc.,  New 
York  advertising  agency. 

H.  Lee  Bristol,  advertising  manager  of 
the  Bristol-Myers  Company.  New  York, 
was  elected  president  of  the  Window 
Display  .Advertising  -Association,  which 
held  its  annual  convention  in  New  A’ork 
last  week. 


ADVERTISING  AGENCY  AFFAIRS 

H.  E.  Letan  Advertising  Agency,  Inc.,  Unites  with  Pacific  Coast  Group 
— G.  N.  Wallace  Elected  Secretary  of  Charles  W.  Hoyt  Com¬ 
pany,  Inc. — Cowan  Forms  New  Agency 


A  JOINT  announcement  was  made  this  Harrison  J.  Cowan  has  organized  a  new 
week  by  H.  E.  Lesan,  president  of  advertising  agency  under  his  own  name 
the  H.  E.  Lesan  Advertising  Agency,  Inc.,  with  offices  in  the  Heckscher  Building, 
of  New  York  and  Chicago,  and  K.  L.  Fifth  avenue  and  57th  street.  New  York. 

Hamman,  of  San  Francisco,  of  the  elec-  - 

tion  of  Mr.  Lesan  as  vice-president  of  the  Louis  H.  D.  Weld,  for  the  last  nine 
Hamman  group  of  agencies  on  the  Pacific  years  manager  of  the  commercial  re¬ 
coast,  and  of  Mr.  Hamman  to  a  similar  search  department  of  Swift  &  Co.,  has 
office  with  the  H.  E.  Lesan  .Advertising  joined  the  H.  K.  McCann  Company,  as 
.Agency,  Inc.  an  account  executive.  Mr.  Weld  was 

This  affiliation  brings  the  following  formerly  assistant  professor  of  economics 
agencies  together  as  a  functioning  unit;  at  the  Universities  of  Washington,  Penn- 
Johnston-.Ayres  Company  of  San  Fran-  sylvania  and  Minnesota,  and  professor 
cisco,  H.  E.  Lesan  .Advertising  Agency  of  business  administration,  Sheffield 
of  New  A'ork  and  Chicago,  K.  L.  Ham-  Scientific  School,  Yale  University.  He 
man  Advertising,  Inc.,  of  Oakland,  Cal.,  is  the  author  of  a  book,  "The  Markertng 
Crossley  &  Failing  of  Portland,  Ore.,  of  Farm  Products.” 

Lesan-Carr  Advertising  Agency  of  St.  - 

Petersburg,  Fla.,  L.  S.  Gillham  Company  H.  D.  Phillips,  for  the  last  two  years 
of  Los  Angeles  and  Salt  Lake  City,  space  buyer  of  the  Southwestern  .Adver- 
Utah.  rising  Company,  has  been  made  director 

While  each  agency  will  continue  to  of  research.  He  is  succeeded  as  space 
operate  under  its  own  name,  a  nation-  buyer  by  Harold  Hendrick,  who  has  been 
wide  service  is  now  available  for  clients  assistant  space  buyer  for  the  past  year. 

of  each.  - 

-  M.  C.  Gaveka,  former  secretary  to  E. 

George  N.  Wallace  has  been  elected  IL  Hungerford,  superintendent  of  the 
secretary  of  the  Charles  W.  Hoj't  Com-  Chicago,  Rock  Island  and  Pacific  Rail- 
pany,  Inc.,  N.  Y.  Mr.  ^’allace  \yas  for-  way  Company,  between  South  Omaha 
merly  connected  with  the  ttqyt  Company  and  Denver,  has  joined  .Albert  Frank  & 
for  several  year.s  and'  has  recenfly  been  Co.,  Chicago  office. 

with  Alfred  Wallerstein,  Inc.,  as  account  - 

executive  and  assistant  to  the  president.  Byron  Bruce,  formerly  with  Metcalf 
He  will  make  his  headquarters  in  New  &  Little  of  San  Francisco,  has  joined 
York.^ _  .  ...  -  -  ^ ,«■  ..Honig-Cooper,  Company -of.  ■lioattle.-  — 


Thousands  of  New  Homes 
Need  Humiture 

— in  Jlorida^ 

The  furniture  maker’s  best  customers  are  the 
owners  of  new  homes,  apartments  and  hotels. 

Nowhere  else  in  the  country  are  there  so  many 
new  homes,  apartment  houses,  hotels  and  bus¬ 
iness  buildings  being  built  (in  proportion  to 
population)  as  in  Florida. 

Nearly  half  a  billion  dollars  were  spent  last 
year  in  Florida  for  new  buildings.  More — 
and  much  more — money  will  be  spent  during 
the  present  and  coming  years. 

This  means  big  business  for  furniture  manu¬ 
facturers,  for  Florida  at  present  produces  al¬ 
most  no  furniture  at  all.  Its  demand  must  be 
met  entirely  from  outside. 

The  manufacturer  of  home  furniture  or  office 
furniture  will  find  that  an  advertising  campaign 
directed  to  the  Florida  market  will  be  highly 
profitable.  He  will  also  find  that  he  can  cover 
this  market  most  completely  and  at  lowest  cost 
by  using  the  Associated  Dailies. 

aSSOCUIED  DAIUES 

S'  Florida 

510  Clark  Building  Jacksonville,  Florida 


Bradenton  Newt 
Clearwater  Sun 
Dajrtona  Beach  Journal 
Daytona  Beach  News 
Deland  Daily  News 
Euttis  Lake  Begion 
Ft.  Kyert  Frets 
Ft.  Hycrt  Tropical 
Newt 

Ft.  Pierce  Newt- 
Tribune 

Ft.  Pierce  Becord 
.  Gainesville  Newt 
Gainesville  Sun 
Jacksonville  Florida 
Timea-Dnion 
Jacksonville  Journal 
Key  Weet  Citizen 


Kissimmee  Gazette 
Lakeland  Ledger 
Lakeland  Star- 
Telegram 

Lake  Worth  Leader  * 
Kelboume  Journal 
Miami  Daily  Newt 
Miami  Herald 
Miami  Tribune 
New  Smyrna  Newt 
Ocala  Central  Florida 
Timet 

Orlando  Morning 
Sentinel 

Orlando  Beporter-Star 
Palatka  Newt 
Palm  Beach  Daily 
Newt  ■' 


Palm  Beach  Pott 
Palm  Beach  Timet 
Pensacola  Journal 
Pensacola  Newt 
Plant  City  Courier 
St.  Auguitlne  Becord 
St.  Petenburg 
Independent 
St.  Petersburg  Newt 
St.  Petersburg  Timet 
Sanford  Herald 
Sanford  Timet 
Sarasota  Herald 
Sarasota  Timet 
Stuart  ^Uy  Newt 
Tampa  Timet 
Tampa  Tribune 
■  Winter  Haven  Chief 
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V  onderfiil  Market  for 
Electrical  Appliances 


Iowa  leads  Nation  in  Electrification 
of  cities  and  towns.  99%  of  urban 
population  have  Electrical  Service. 


by  Joe  Car¬ 
michael,  Director  Iowa 
Cofnmittee  on  Public 
L'tility  Information. 
Triangular  dot  indi¬ 
cates  isolated  generat¬ 
ing  statiem. 


Map  shows  service  lines  of  electric  light  and  power  companies  5.  Make  market  investi¬ 
gation  for  prospective 

advertisers.  (Identity  to  be  made  known  first.) 

6.  Urge  local  retailers  to  mention  your  products  in 
their  own  advertisements. 

7.  Send,  on  receipt  of  contract,  a  multigraphed  letter 
to  list  of  retailers  in  the  territory, 

— ^  telling  of  the  campaign. 

'  Year  after  year  this  market  is  consislerl/jj 

^ _  worth  while  for  you.  Let  this  associa- 

i  tion  help  you  deliver  your  messsage  most 

1  effectively. 


Here  is  a  wonderful 
market,  in  fact,  for 
any  product  or  service 
that  adds  to  convenience 
or  enjoyment. 

And  note  this  startling 
fact  about  covering  Iowa : 

The  28  leading  daily 
newspapers  comprising 
this  association  have  com¬ 
bined  circulation  exceeding 
the  number  of  families  in 
the  state. 

NUMBER  OF  FAMILIES  IN  IOWA  .  .  550,000 
CIRCULATION  OF  THESE  NEWSPAPERS  .  .  571,151 

UNIFORM  MERCHANDISING  HELP 

Every  member  of  this  association  pledges  the  following 
definite  help,  in  connection  with  any 
campaign  using  5,000  or  more  lines  in  his 
newspaper:  % 

I.  Make  a  study  of  local  market  and  . 

trade  territory,  as  pertains  to  your  \  \  ~ 

spe  ific  product.  V-" 

2.  Supply  complete  and  accurate  list  of  ^ 
retailers,  in  the  newspaper's  city  and  ^ 

surrounding  territory. 

3.  Introduce  your  salesmen  to  a  number  JmIHS 


For  further  information,  rvrite 
to  address  heloiv. 


THE  IOWA  DAILY  PRESS  ASSOCIATION 

DAVENPORT,  IOWA 


Fort  Dodge  Messenger 
Fort  Madison  Democrat 
Iowa  City  Press-Citizen 
Keokuk  Gate-City  ' 

Marshalltown  -Timei  Republican 
Mason  City  Globe-Gazette 
Muscatine  Journal 


Oelwein  Register 
Ottumwa  Courier 
Sioux  City  Journal 
Sioux  City  Tribune 
Washington  Journal 
Waterloo  Evening  Courier 
Waterloo  Tribune 


Ames  Tribune 

Boone  News-Republican" 

Burlington  Gazette 

Burlington  Hawk-Eye 

Cedar  Falls  Record 

Cedar  Rapids  Gazette  - 

Centerville  lowegia'n.  '&  Citizeil' 


Council  Bluffs  Nonpareil 
Davenport  Democrat 
Davenport  Times  • 

Des  Moines  Capital  '  t 

Des  Moines  Register  and  Tribune 
Dubuque  Telegraph-Herald 
Dubuque  Times-Journal 
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WOMEN  IN  ADVERTISING  AND  JOURNALISM 

Mrs.  Barbour  Lyndon  Reorganizing  New  York  Evening  Post’s  Statistical 
Bureau — Miss  Sumner  Made  Society  Editor  of  Worcester  (Mass.) 
Gazette — Tribute  to  Julia  Harpman 


TY/^OMEN  are  in  e.xclusive  charge  ot  effort.”  tlie  tribute  reads.  “Julia  was 
^  the  reorganized  statistical  bureau  ot  Trudy’s  official  chaperone  for  the  summer, 
the  .Vw  York  Evening  Post,  which  meas-  hut  that  dt)esn’t  start  listing  the  duties  she 
ures  the  advertis-  h'und. 

ing  carried  by  “Through  the  two  months  Miss  Harp- 
Greater  New  man’s  stories  were  splendid.  There  are 
York  dailies.  few  instances  of  more  delightful  report- 

Mrs.  Barbour  ing  or  writing.” 

Lyndon,  who  or-  - 

ganized  the  Pub-  Miss  Edith  Friedman,  formerly  of 
Ushers  Informa-  Weymouth,  has  joined  the  women’s  de- 
tion  Bureau  in  partment  of  the  IVorcrstcr  (Mass.!  Telc- 
1915,  is  in  direct  gram. 

charge  of  the  re-  - 

organization.  She  Miss  Eleanor  Meade,  reporter  lor  the 
is  being  assisted  H'orccstcr  (Mass.)  Telegram,  lias  joined 
by  Mrs.  Mae  Irv-  j|.|p  Springfield  (Mass.)  Union. 


ing.  who  has  suc¬ 
ceeded  W.  J. 
.Mks.  B.\rbour  Lyndon  Punch  as  bureau 


Nadine  Robbins,  a  graduate  of  the  Uni¬ 
versity  of  Wa.shington  Schiml  of  lour- 


,  .  ^  f  XT  ^  V-  ..1  o.wi  nalism,  has  joined  the  staff  of  the  Seattle 

Linage  sta  istics  of  New  York  a.ul  ,>ost-Intelligefuer.  She  is  assistant  e.li- 
Brooklyn  daily  newspapers,  as  they  are  Homekeepers’  Section, 

published  monthly  by  Editor  &  Publisher  _ 


are  prepared  by  this  bureau.  .As  part 
of  the  enlarged  service  of  the  bureau. 


Mrs.  J.  W.  Schilling  of  .Ada.  O.,  holds 


classifications  of  the  linage  of  individual  =* /P'^ue  place  among  news  writers  of 
advertisers  will  be 


furnished.  There 
is  said  to  be  a  list 
of  approximately 
20.tK)(l  different 
advertisers  who 
bu\-  space  in  the 
newspapers 
of  Brooklyn  and 
New  York. 

The  Publishers 
Information  Bu¬ 
reau,  organized 
by  Mrs.  Lyndon, 
gathered  linage 
statistics  for  a  list 
of  50  different 


Mrs.  Mae  Irving 


corresiRUideiit  for  the  Ada  Reeord.  The 
( )hio  Women’s  Newspaper  Association 
has  invited  Mrs.  Schilling  to  attend  their 
meetings  Oct.  29  to  31  at  .Akron. 

•  .Miss  .Mary  Watkins  has  joined  the 
music  department  of  the  Sew  York 
Herald  Tribnne.  as  assistant  critic  with 
Francis  D.  Perkins,  to  Lawrence  Gilman. 

Miss  Watkins  has  been  free  lancing 
for  a  number  of  years,  and  is  the  author 
of  two  btxiks  published  by  Stokes — one 
called  “First  .Aid  to  the  Opera  (joer,” 
and  the  other  “Behind  the  Scenes  at  the 
( )pera.” 

Previous  to  her  writing  career.  Miss 
Watkins  was  secretary  to  Olive  Frem- 


L?^don"  headed’  this  magazine  bureau  =^*^(1.  the  W’agnerian  singer, 
until  three  years  ago,  when  her  interest  -  ,  ,  ,  .  -  .  ,  „ 

was  bought  out  by  Miss  Anne  R.  Edgerly.  Selma  Robinson,  formerly  ot  the  staff 


the  present  owner.  During  the  War,  of  the  Seu'  York  Herald  Tribune,  is  now- 
.Mrs.  Lyndon  was  secretary  of  the  sta-  nnisic  publicity  with  the  firm  of 

tistical  department  of  the  United  States  Johnston. 

Sliipping  Board.  She  has  prepared  ex- - 

elusive  statistical  reports  for  the  Curtis  __________ 

Publishing  Company  and  Literary  Digest.  FEMININE  IDEAS  TRIED 

-A  graduate  of  Barnard  College,  she  took  ktchtc  n^fTiKT^ 

ail  M.  A.  degree  from  Columbia  Uni-  IN  NEWS  EDITING 

versity.  Mrs.  Irving  was  Mrs.  Lyndon’s  - 

assistant  on  the  Publishers  Information  Women  Take  Charge  of  Sioux  Falls 


Bureau,  serving  for  eight  years  with  that 
organization. 

Porter  Carruthers,  of  the  New  York 
Herald  Tribune,  is  chairman  of  the  com¬ 
mittee  on  statistics,  of  the  New  York  City 
Publishers  .Association. 


(S.  D.)  Press  for  a  Day — Ban  Crime 
News  But  Play  Sharkey  Fight  on 
Page  One — No  Stockg), 


Publishers  .Association.  For  the  third  time  in  three  years  a 

-  staff  made  up  exclusively  of  local  women 

Miss  Muriel  Sumner,  re])orter  for  the  edited  the  ()ct.  12th  issue  of  the  Sioux 
tVorcester  (Mass.)  Gazette,  has  been  balls  (S.  D.)  Press,  which  was  called 
named  society  editor,  succeeding  Mrs.  the  annual  history  club  edition.  The 
Marion  Hazelton.  who  has  resigned  to  Press  for  three  years  now  has  perinitted 
join  a  business  house  in  Boston.  Miss  members  of  the  Sioux  Falls  History 
Dorothy  Blair,  formerly  of  Tulsa,  Okla.,  Club  to  take  charge  once  a  year  to  put 
has  joined  the  women’s  department  of  this  their  newspaper  making  ideas  into  prac- 
newspaper.  tice. 

_  Women  rejKirters  “covered”  all  the 

Miss  .Mary  Blythe,  who  has  been  pub-  regular  beats,  police  headquarters,  politi- 
lishing  the  Cook  (Neb.)  Courier  under  a  cal  meetings  and  theatres.  Women  also 
lease  for  more  than  a  year,  has  purchased  charge  of  the  advertising  and  cir- 

the  paper  from  her  father.  R,  B.  Blythe,  ^^lation  departments.  t  i  c-t  i 

_  The  account  of  the  Jack  Sharkey- 

The  current. number  of  Pix,  office  ills  tight  i\as  put  on  page  1. 

publication  of  the  New  York  Daily  News,  D.  Springer,  manager  editor  for 

pays  tribute  to  the  work  of  Miss  Julia  '  f  Sharkey  was 

Harpman.  in  private  life.  Mrs.  Westbrook  jigger  news  than  a  win  for  Wills  would 

Pegler,  who  reported  Gertrude  FMerle’s  cen.  ,  k  ' 

_ r  I  u  I  •  Most  crime  new  s  found  the  waste  bas- 

successful  channel  swim.  ket  with  the  exception  of  the  Chicago 

Throughout  the  two  months  of  tram-  feud,  which  was  “buried”  on 

mg  at  Cape  (^ris  Nez,  it  was  Juha  Harp-  page.  Mrs.  Springer  said  the 

man  and  Art  Sorenson  who  offered  en-  story  was  a  “disgrace”  to  any  city, 
couragement,  ironw  out  squabbles,  kept  Because  yesterday  was  a  holiday  there 
the  party  in  good  spirits,  made  all  the  was  no  New  York  stock  report,  but  if 
arrangOTcnts  of  whatever  kind  neces^ry  there  had  b^n  it  would  not  have  been 
did  the  tnilhon  and  one  difterent  tilings  published,  according  to  Mrs.  Springer. 

not  care,  to  print .  accounts  of 
ami  kept  her  m  snap<^*fer’ the'  su|»^ine  she  termed  a  “gamblers’  market/* 


An  Opinion  that 

Means  Much 

The  sole  owner  of  the  most  modern  and  finest 
newspaper  plant  in  the  world  has  had  these  pleasant 
words  to  say  of  the  METROPOLITAN  DRY 
MAT. 


Seven  hundred  and  sixty-eight 
plates  are  required  to  equip  the  In¬ 
quirer’s  presses  with  thirty-two  casts 
from  each  mat  on  a  sextuple  run 
and  we  have  had  no  difficulty  in 
getting  the  full  complement  of 
plates. 

"With  two  moulding  machines 
we  handle  two  forms  a  minute 
regularly  and  have  moulded  seven 
forms  in  three  minutes,  when 
rushed,  with  a  saving  in  time  of  ten 
to  fifteen  minutes  in  getting  started 
in  the  press  room. 

"We  have  no  hot  forms  to  handle 
and  there  is  a  consequent  saving  in 
the  composing  room  in  making 
quick  lifts. 

"We  use  the  same  number  of 
men  in  packing  out  as  we  did  with 
wet  mats  but  are  able  to  get  deeper 
and  better  printing  plates  than  be¬ 
fore. 

"We  have  cut  one  inch  off  our 
full  roll  width,  which  is  now  71 
and  this  brings  a  saving  in  excess 
of  1-1/3%  in  newsprint  cost  with 
a' proportionate  reduction  in  freight 
bills.” 


Excerpts  from  a  letter  written  by  an  enthusiastic 
user  of  a  device  which  has  enabled  him  to  make 
more  efficient  his  wonderful  plant — COLONEL 
JAMES  EL  VERSON,  JR.,  Proprietor  The  Phila¬ 
delphia  Inquirer. 

The  METROPOLITAN  DRY  MAT  costs  a 
little  more  at  the  mill,  but  in  its  dependability,  sav¬ 
ing  in  time  and  physical  labor,  and  its  good  printing 
it  is  much  the  cheapest  dry  mat  to  use. 


Wood  Flong  Corporation 

501  Fifth  Avenue,  New  York  City 
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X  iicxti  i4.>ou  uciei^aliou  ot  trade- union 
representatives,  who  came  here  on 
Tuesday  at  the  invitation  of  “The 
London  Daily  Mail”  to  study  reasons 
for  the  disparity  between  the  high 
wages  and  prosperous  living  condi¬ 
tions  of  the  American  worker  and 
their  own  lower  wage  standards, 
gained  considerable  light  in  a  tour  of 
several  industrial  establishments  in 
Brooklyn  yesterday. 

They  were  curious  to  know  how  it  was 
that  the  average  wage  of  the  Ameri¬ 
can  toiler  virtually  doubled  that  of  his 
British  brother,  and  how  it  was  pos¬ 
sible  for  Industries  here  to  offer  such 
fat  envelopes  to  their  employees  and 
at  the  same  time  compete  successfully 
in  world  markets. 

Amrricaa  More  Productive 

After  a  study  of  the  Brooklyn  Edi¬ 
son  plant  .'ind  the  factory  methods  of 
the  Mergenthaler  Linotype  Company 
in  Brooklyn,  the  delegates  remarked 
that  one  of  the  vital  reasons  for  the 
disparity  was  that  the  American 
worker  was  capable  of  producing  and 
actually  did  produce  more  than  the 
British  toiler  In  a  given  time. 

This  he  was  enabled  to  do.  they 
learned,  because  of  the  high  standards 
of  efficiency  obtaining  here,  mass- 
production  methods,  the  utter  perfec¬ 
tion  of  organization  for  which  the 
American  industrialist  seems  always 
to  be  striving,  and  labor-saving  de¬ 
vices  evident  on  every  hand. 

The  comments  of  the  delegates  were 
voiced  by  Sir  Percival  Phillips,  special 
correspondent  of  "The  Dally  Mall"; 
Fenton  MacPherson,  of  the  same  news¬ 
paper,  and  William  Mosses.  J.  P.,  who 
had  a  prominent  part  in  the  British 
I.,abor  Ministry  during  the  war. 

Mr.  MacPherson  also  noted  that  the 
welfare  facilities  offered  by  the  Ameri¬ 
can  plant  were  much  more  elaborate 
than  in  England  and  that  equipment 
and  quarters  were  more  beneflciaL 
This  was  evidently  the  result,  he  ob¬ 
served.  of  the  frequent  scrapping  of 
plants  here  to  make  way  for  expansion 
I  and  development.  His  countrymen  are 


I  .The  British  delegation  of  trade-union 
I  representatives,  who  came  here  on  Tues- 
;  day  at  the  Invitation  of  “The  London 
'  Dally  Mall"  to  study  reasons  for  the  dis¬ 
parity  between  the  high  wages  and  pros¬ 
perous  living  conditions  of  the  American 
worker  and  their  own  lower  wage  stand¬ 
ards,  gained  considerable  light  in  a  tour 
‘  of  several  industrial  establishments  in 
,  Brooklyn  yesterday. 

I  They  were  curious  to  know  how  it  was 
that  the  average  wage  of  the  American 
I  toiler  virtually  doubled  that  of  his 
I  British  brother,  and  how  it  was  {wssible 
for  industries  here  to  offer  such  fat  en¬ 
velopes  to  their  employees  and  at  the 
same  time  compete  successfully  in  world 
:  markets. 

.American  More  Productive 
After  a  study  of  the  Brooklyn  Edison  1 
plant  and  the  factory  methods  of  the  ' 
Mergenthaler  Linotype  Company  in  ' 

'  Brooklyn,  the  delegates  remarked  that  | 

I  one  of  the  vital  reasons  for  the  disparity  I 
I  was  that  the  American  worker  was  ca- 
i  pable  of  producing  and  actually  did  pro-  ! 
I  duce  more  than  the  British  toller  in  a  i 
!  given  time. 

I  This  he  was  enabled  to  do,  they ; 
learned,  because  of  the  high  standards ' 
1  of  efficiency  obtaining  here,  mass-pro-  | 
!  duction  methods,  the  utter  perfection  j 
of  organization  for  which  the  American  j 
'  industrialist  seems  always  to  be  striv-  | 
I  Ing,  and  labor-saving  devices  evident  on  I 
every  hand.  1 

The  comments  of  the  delegates  were  I 
voiced  by  Sir  Percival  Phillips,  special ! 
correspondent  of  “The  Dally  Mail”; 
Fenton  MacPherson,  of  the  same  news¬ 
paper,  and  William  Mosses,  J.  P.,  who 
had  a  prominent  part  in  the  British 
Labor  Ministry  during  the  war. 

Mr.  MacPherson  also  noted  that  the 
welfare  facilities  offered  by  the  Ameri¬ 
can  plant  were  much  more  elaborate 
than  in  England  and  that  equipment 
:  and  quarters  were  more  beneficial.  This 
I  was  evidently  the  result,  he  observed,  of 
i  the  frequent  scrapping  of  plants  here 
'  to  make  way  for  expansion  and  develop- 
I  ment.  His  countrymen  are  loath,  he  said, 
to  tear  down  a  building  that  has  served 
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I  The  British  delegation  ot  iiaue- 
j  union  representatives,  who  came  here 
1  on  Tuesday  at  the  invitation  of  “The 
London  Daily  Mail”  to  study  reasons 
for  the  disparity  between  the  high 
wages  and  prosperous  living  con¬ 
ditions  of  the  American  worker  and 
■  their  own  lower  wage  standards, 

I  gained  considerable  light  in  a  tour  l 
I  of  several  industrial  establishments 
I  in  Brooklyn  yesterday. 

I  They  were  curious  to  know  how  it 
was  that  the  average  wage  of  the 
American  toiler  virtually  doubled 
that  of  his  British  brother,  and  how  I 
it  was  possible  for  industries  here  to 
offer  such  fat  envelopes  to  their  em- ! 
ployees  and  at  the  same  time  com- ; 
pete  successfully  in  world  markets. 

American  More  Productive 

After  a  study  of  the  Brooklyn 
Edison  plant  and  the  factory  meth¬ 
ods  of  the  Mergenthaler  Linotype  1 
Company  in  Brooklyn,  the  delegates  1 
remarked  that  one  of  the  vital  rea-  | 
sons  for  the  disparity  was  that  the 
American  worker  was  capable  of 
producing  and  actually  did  produce 
more  than  the  British  toiler  in  a 
given  time. 

This  he  was  enabled  to  do,  they 
learned,  because  of  the  high  stand¬ 
ards  of  efficiency  obtaining  here, 
mass-production  methods,  the  utter 
perfection  of  organization  for  which 
the  American  industrialist  seems 
always  to  be  striving,  and  labor-sav¬ 
ing  devices  evident  on  every  hand. 

The  comments  of  the  delegates 
were  voiced  by  Sir  Percival  Phillips, 
special  correspondent  of  “The  Daily 
Mall”:  Fenton  MacPherson,  of  the 
same  newspaper,  and  William  Mos¬ 
ses,  J.  P.,  who  had  a  prominent  part 
in  the  British  Labor  Ministry  during 
the  war.  ^ 
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MERGENTHALER  LINOTYPE  COMPANY 

Brooklyn^  New  York 

SAN  FRANCISCO  CHICAGO  NEW  ORLEANS 
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CLASSIFIED  ADVERTISING 

“Colyumizing”  the  Little  Want-Ad  Idea — Daily  Campaigns  to  Modern¬ 
ize  Classified  Columns — Should  “In  Memoriams”  Be  Solicited? — 
Introducing  Seattle’s  “Bargain  Bazaar’’ 


A  NEW  idea  in  classified  promotion  is 
meeting  with  success  on  the  Albany 
(N.  Y.)  Timcs-Vnion,  according  to  A.  B. 
Harris,  classified  advertising  manager. 
Mr.  Harris  described  it  this  week  to 
Editor  &  Publishkr  as  a  “personal  ap¬ 
peal  in  the  matter  of  obtaining  reauer 
interest  for  the  classified  pages.”  In 
effect,  the  usual  promotion  ideas  are  be¬ 
ing  presented  in  column  form  under  the 
heading  “The  Little  Want-.\d  Man 
Says.”  A  recent  example  makes  the 
“colyumizing”  plan  clear. 

The  other  day,  for  instance,  “The  Little 
Want-Ad  Man”  had  the  following  to  say 
to  readers  of  his  column : 

“Ain’t  it  funnv  what  a  difference  just  a  few 
hours  makes?  Isn’t  that  a  familiar  strain  to 
you?  No  doubt  you  remember  that  famous 
comedian,  Raymond  Hitchcock,  who  made  such 
a  hit  with  that  song  in  the  popular  musical 
comedy,  ‘The  Yankee  Consul.’  No  truer 
phrase  could  have  been  used  had  reference 
liecn  made  to  the  little  Classified  Ads. 

“To-day,  with  the  service  that  newspapers 
are  able  to  offer  advertisers,  it  is  but  natural 
that  the  Times-Union  is  the  only  newspaper 
offering  Albanians  service  on  the  same  day. 
Suppose  your  maid  left  you  right  after  break¬ 
fast  time — no  need  to  worry.  You’d  naturally 
just  call  Main  6700,  the  ad-taker  would  set 
your  Want  working,  and  in  ‘just  a  few  hours’ 
you’d  have  amther  maid  as  goo<l,  if  not  better. 

“If  you  wanted  to  rent  that  vacant  room,  the 
same  principle  would  apply,  and  so  on,  all 
through  the  various  captions  of  the  Classified 
Section.  Results  are  most  certain  through  this 
exclusive  Service  of  the  Times-Unicn.  and  is 
proof  positive  of  ‘what  a  difference  just  a  few 
hours  makes.” 

Then,  in  the  same  chatty  manner,  he 
t(X)k  up  the  subject  of  brides  and  brides- 
to-be,  pointing  out  how  the  classified  col¬ 
umns  could  supply  their  needs.  Samples 
of  several  newsy  advertisements  in  the 
paper  of  that  day  pertinent  to  present  and 
prospective  housewives  were  next  re¬ 
printed  with  the  names,  addresses  and 
telephone  numbers  omitted. 

Other  want  ads  which  brought  forth 
observations  and  wisecracks  from  the 
classified  column  conductor  concerned 
offerings  listed  on  the  advertising  page 
of  pets  for  the  kiddies,  dancing  lessons, 
furnace  instalations  and  a  country  home 
far  from  the  madding  crowd. 


Disapproval  of  the  idea  was  this  week 
voiced  by  Theodore  N.  Bates  of  the  classi¬ 
fied  department  of  the  Clevelatui  Plain 
Dealer. 

“Have  our  organizations  become  so 
commercialized  that  we  no  longer  respect 
the  privacy  or  have  consideration  for  the 
personal  feelings  of  the  public  whom  we 
are  here  to  serve?”  asked  Mr.  Bates.  “It 
is  true  that  there  are  some  who  feel  it 
an  act  of  respect  and  devotion  to  their 
departed  ones  to  print  a  public  expression 
of  their  sorrow  from  year  to  year.  But 
countless  others  prefer  to  bury  their 
sorrow  in  their  own  hearts  and  do  not 
wish  to  be  reminded  of  it,  or  at  least  do 
not  wish  to  make  public  mention  of  a 
sorrowful  event.  .And  many  of  this 
latter  class  cannot  but  feel  offended  and 
subject  to  an  unwarranted  intrusion  when 
they  receive  a  ‘reminder’  from  a  news¬ 
paper,  no  matter  how’  ‘unique  and  digni¬ 
fied'  the  method  of  solicitation  may  be.” 

Mr.  Tierney  claimed  that  new  business 
amounting  to  72  ads  for  the  first  trial 
was  created  practically  over  night  by 
his  plan.  He  maintains  a  demand  for  the 
classification  exists  in  every  city  and 
that  the  problem  is  only  to  make  it  easy 
for  people  to  use  it. 


The  .Seattle  Post-Intelligencer  recently 
grouped  the  names  of  many  Seattle  mer¬ 
chants  who  have  been  using  the  classified 
columns  daily  in  a  large  office  display  ad¬ 
vertisement  under  the  heading  “Seattle’s 
Bargain  Bazaar.” 


Starting  a  fall  campaign  for  want  ads. 
the  Aberdeen  (Wash.)  Daily  IVorld  gave 
away  a  60-cent  brick  of  ice  cream  with 
every  ad  placed  in  the  paper  for  three 
con.secutive  issues.  In  a  front  page  an¬ 
nouncement  of  the  campaign,  the  paper 
asked  its  readers  to  telephone  the  copv 
m  the  morning  and  come  down  to  the 
newsjiaper  office  in  the  afternoon  to  pay 
the  bill  and  take  home  the  ice  cream  for 
supper. 


The  New  York  Herald  Tribune  has 
changed  the  slug  on  its  classified  pages 
from  “Situations  wanted — Women”  to 
“Positions  wanted — Women.”  This,  and 
its  recent  change  from  “Help  wanted — 
male”  to  “Help  wanted — men”  are  part 
of  its  campaign  to  modernize  the  classi¬ 
fied  columns. 

.While  commenting  on  the  change,  L. 
L.’  Heaton,  classified  advertising  manager 
e.xhibited  a  copy  of  an  old  Herald — back 
in,  1846 — which  lists  in  its  “Situations, 
&c.  Wanted”  columns  the  following  item : 
“A  young  lady  who  has  recently  finished 
a  thorough  course  of  English  educaton 
wishes  a  situation  in  a  family,  as  teacher. 
References  'given.” 

And  another,  “Wanted — By  a  W'oman, 
a  ‘situation;  She  is  a  first  rate  cook, 
washer  and  ironer ;  understands  all  work 
in  general.” 

“When  the  phrase  ‘situation  wanted’ 
was  first  used  in  the  classified  advertising 
columns,”  said  Mr.  Heaton,  “it  meant  ex¬ 
actly  that — the  applicant  wanted  a  situa¬ 
tion,  a  permanent  place  of  residence. 
Nowadays  when  a  girl  advertises  for  a 
position,  she  wants  a  position,  or  even  a 


Glen  DeForest  Chrow.  classified  adver¬ 
tising  manager  of  the  Jackson  (Mich.) 
Ctttsen  Patriot,  is  author  of  the  textbook 
on  classified  advertising  entitled  “How  to 
Say  It,”  which  was  recently  reviewed  in 
this  department. 


The  Boston  (Mass.)  Herald-Traveler 
has  opened  a  centrally  located  downtown 
classified  advertisement  office  at  264 
Washington  street. 


BILLIONAREA”  SHOWS  SPEED 

Speed  in  linking  its  p^motion  adverti: 
mg  with  the  news  was  shown  this  wee 
X?  ^  j  ^^-J-outs  Post-Dispatch,  which  o 
Monday,  Oct.  11,  placed  a  full  page  ac 
vertisement  in  New  York  morning  new* 
papers  congratulating  “the  St.  Louis  ac 
vertismg  agency  of  Rogers  Hornsb 
Drover  Cleveland  .Alexander  &  Co  fc 
winning  the  World  Series."  Copv”  wa 
telegraphed  to  New  York  by  the  Yos 
Gratiot  Advertising  .Agency,  St.  Loui 
1  he  advertisement  was  part  of  the  S 
Louis  paper  s  campaign  promoting  its  tei 
ritory  as  the  “Billionarea.” 


job— and  not  a  situation.  The  difference 
is  a  technical  one,  but  there  is  no  reason 
why  the  classified  columns  should  not  keep 
pace  with  modern  development  as  well 
as  any  other  department  of  a  newspaper.” 

Should  the  “In  Memoriams”  be  so¬ 
licited? 

Classified  advertising  men  are  asking 
this  question  since  J.  J.  Tierney  of  the 
Spokane  Spokestnan  Review  originated 
and  started  to  sell  a  system  to  develop 
the  In  Memoriam  classification.  Tierney 
has  described  his  system  as  “unique'  and 
dighified.”  *  — 


CARSON  TO  BERMUDA 

W.  E  Carson,  recently  director  of  the 
1  ravel  News  Service,  New  York,  will 
take  charge  of  the  press  bureau,  Hamil¬ 
ton,  Bermuda,  during  the  coming  winter 
season. 


A  cable  from  Paris  to  the  Herald 
1  ribune  says  that  there  are  40,000  germs 
in  a  kiss,  but  it  sounds  like  a  plot  to 
solve  the  alre^y  acute  parking  problem. 
IP  W '  Tower,  Netv  York 


PROOF  AGAIN ! 


r  WiSTRANO 


WT  PROSSER 


Str-^ng  &  Prosser 

advertising  Agency 

L.C.  Smith  Building 
SEATTLE 

15t  1926* 

The  Racord-Btar-Telegram, 

Port  ^orth,  Tex. 

Dear  Sirt 

Re:  -aetloml  Advertising  oei^ 
paign  Associated  Salmon  Packers 

When  It  came  to  placing  the 
■itvATff-lhliK  for  Canned  Pink  salmon 
in  the  Fort  Worth  territory  there  was 
Z  Wtation  as  to  the  selection  of 
the  Star-felegram  and 

to  carr/  the  mos3a::e. 

JL^L-Idence  merited,  for  a  recent 
tihulation  showed  the  responsiveness 
o7ms  newsoaper’s  readers  as  exceeded 

%  Of  -.ly 

the  United  States,  and  leading  by 
Jwge  margin  any  other  newspaper  used 
In  the  Texas  field. 

Very  truly  yonrs, 
STR./x  &  PROSSZH 


TPtVJK 


that  a  good  product  plus  sales 
effort  plus  a  rich  market  plus 
intelligent  advertising  equals 
increased  business  for  you. 

West  Texas  is  one  of  the  richest 
-  primary  markets  of  the  nation. 


Fort  Worth  Star-Telegram 

(EVENING) 

jFort  Wotf^  ISircorh-'CtleBram 

(MORNING) 

Fort  Worth  Star-Telegram 

anb  #unbap  Kreorb 

Moie  than  120,000  Daily  and  Sunday 

Charter  Member 
Audit  Bureau  of  Circulations 

AMON  G.  CARTER,  ^  L.  SHUMAN, 

P(e8..ndPubli.h«  _  Vice.Pr«.  .nd  Adv.  Director 
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-There’s  only  one  Burbank 
-There’s  only  one  Edison 
-There’s  only  one  Brisbane 
-There’s  only  one  Dr.  Frank 

McCoy 

l^R.  McCOY  has  a  hold  on  his  readers  that  is 
unequalled  by  any  other  health  writer  in  the 
world.  His  original  ideas  and  his  plain,  under¬ 
standable  way  of  presenting  them  awakens  in 
the  minds  of  his  readers  a  new  health  conscien 
tiousness. 

“Time”  magazine  of  Sept.  13th  says: 

“The  teaching  of  health  information  to  the  public 
is  a  serious  matter.  People  want  to  know  about 
disease  and  how  to  cure  those  diseases.” 

No  matter  what  HEALTH  service  you  are  now 
using  you  need  Dr.  McCoy’s  “different”  health 
service.  There  is  no  substitute  for  the  McCoy 
Health  Service. 

JOSEPH  PULITZER  , 

built  the  New  York  World  on  constructive  serv¬ 
ice  to  his  readers.  There  is  nothing  closer  to  a 
human  being  than  health.  There  is  no  greater 
service  you  can  render  your  readers  than  a  genu¬ 
ine  health  service  that  does  not  simply  say  “Go 
see  a  Doctor”  but  tells  them  how  to  cure  them¬ 
selves  in  a  definite,  practical  and  natural  way 
right  in  their  own  kitchen. 

This  service  is  open  to  one  paper  in  each  city.  Write  or 
wire  now 

McCOY  HEALTH  SERVICE,  Brack  Shops  Building 
Los  Angeles,  Calif.  1 


Health  and  Diet  Advice 

By  DR.  FRANK  McCOY 
Author  of 

“The  Fast  Way  to  Health” 

Questions  in  regard  to  health  and  diet  will  be 
answered  by  Dr.  McCoy,  wbo  ran  be  addressed  in 
rare  of  this  paper. 


HERE’S  HOW  TO  CURE  ASTHMA 

IN  TUP'  precediriK  article  I  explained  to  you  how  asthma 
is  caused  entirely  by  an  excessive  amount  of  stomach 
.ind  intestinal  kus.  and  the  fact  th.at  the  patient  has  poor 
control  of  the  diaphragm. 

The  way  to  get  the  quickest  results, 
if  you  are  suffering  from  asthma,  is  to 
start  at  once  to  get  rid  of  the  gas 
pressure.  The  simplest  way  to  do  this 
is  to  start  immediately  on  a  fast,  and 
expect  to  continue  this  fast  for  at  least 
a  week  or  ten  days. 

You  may  take  a  plain  water  fast, 
drinking  only  water,  as  much  as  you 
desire,  but  the  orange  juice  fast  is 
usually  quite  successful  in  quickly 
bringing  about  good  results.  You  may 
change  the  water  diet  by  the  addition 
of  the  juice  of  one  or  two  oranges  every 
two  hours  during  the  day.  Lemon  or 
grapefruit  juice  may  also  be  used  in 
place  of  the  orange  juice. 

daily  enema  of  one  quart  of  warm  water  should  be 
used,  more  if  nece.ssar>',  in  order  to  remove  a  large  amount 
of  intestinal  gas. 

After  the  first  day  on  this  fast,  if  you  are  using  adrenalin 
or  smoking  any  powders,  you  should  stop  this  so  that  the 
drugs  you  have  been  using  can  be  thrown  out  of  your  system 
by  the  end  of  the  fast  and  no  mere  be  added  afterwards. 

The  heavy  breathing  will  usually  disappear  in  from  twelve 
to  forty-eight  hours,  and  will  never  again  appear  during 
your  lifetime  if  you  will  follow  the  rest  of  these  instructions. 

.■\fter  you  have  fasted  for  ten  days,  .start  the  following 
diet  on  the  morning  of  the  eleventh  day: 

Breakfast 

One  egg.  (Prepared  In  any  manner,  except  by  frying.) 

Three  or  four  pieces  of  Melba  toast.  (Prepare  the  toast 
by  cutting  bread  one-quarter  of  an  inch  thick  and  toasting 
in  the  oven  until  it  is  brown  all  the  way  through.  Butter 
as  desired  at  the  tabled) 

F’ive  stewed  prunes,  or  an  approximate  amount  of  figs  or 
raisins.  (These  to  be  prepared  without  sugar.) 

Lunch  T  ; 

Choice  of  one  of  the  raw  acid  fruits  listed  below:  Apples, 
apricots,  peaches,  nectarines,  pears,  grapes,  oranges,  grape¬ 
fruit,  lemons,  plums,  loquats,  cherries,  berries,  pineapple, 
tomatoes  and  melons.  ’  ■  •  i 

•  .  •  ;  ■  i  '  1 

Dinner 

Choice  of  one  of  the  following  proteids:  Iiean  beef,  muttpn. 
fowl,  turkey,  rabbit  or  fish. 

Choice  of  two  of  the  following  cooked,  non-starchy  vege¬ 
tables:  Celery,  spinach,  small  string  beans,  asparagus,  sum¬ 
mer  squash,  cucumber,  egg  plant,  beet  tops,  turnip  tops, 
small  carrots,  small  parsnips,  small  turnips,  .pumpkin, 
lettuce,  okra,  chayotes,  oyster  plant  (salsify),  mallow,  kale, 
zucchini.  . 

Choice  of  one  of  the  raw  salad  vegetables  listed  below: 
Celery,  spinach,  asparagus,  cucumber,  parsley,  small  beets, 
small  carrots,  small  turnips,  lettuce,  oyster  plant,  mallow, 
nasturtium  leaves  and  flowers,  endive,  alligator  pear,  ripe 
olives. 

Take  an  enema  daily  for  one  month,  at  which  time  the 
enema  may  be  discontinued  and  the  bowels  will  move  norm¬ 
ally,  if  you  will  wait  at  least  three  days. 

(Tomorrow’s  article.  Dr.  McCoy  will  tell  how  to  develop 
a  strong  diaphragrm.)  '  i  "i 


38 


Editor  &  Publisher  for  October  16,  1926 


WHATS  WHAT  IN  THE  FEATURE  FIELD 


Dorothy  Dix  to  Report  Hall-Mills  Murder  Trial — L.  P.  £ickel  Named 
M.  E.  of  Central  Press  Association — King  Features  Syndicate 
Wins  Crosby  Suit 


T^OROTHY  DIX  will  report  the  Hall- 
^  Mills  murder  trial  for  the  Ledger 
Syndicate,  Philadelphia,  it  was  announced 
this  week,  following  the  writer’s  return 
Oct.  13,  from  a  three  months’  European 
trip.  The  trial  is  scheduled  to  start  early 
next  month  in  Somerville,  N.  J. 

Miss  Dix  has  covered  the  trials  of 
Czolgosz,  assassin  of  President  McKinley, 
Albert  T.  Patrick,  Harry  K.  Thaw,  Nan 
Patterson,  Josephine  Terranova,  Father 
Schmidt,  Florence  Burns  and  many  others 
in  her  newspaper  career. 

Leslie  P.  Eickel,  for  many  years  with 
the  Scripps-Howard  Newspapers,  and  at 
one  time  editor  of  the  Evansville  (Ind.) 
Press,  was  this  week  appointed  managing 
editor  of  the  Central  Press  Association, 
Qeveland.  He  will  assume  his  new 
duties  Oct.  18. 

Judge  Wasservogel  in  New  York  su¬ 
preme  court  this  week  granted  a  motion 
to  dismiss  the  complaint  brought  against 
King  Features  Syndicate,  Inc.,  New  York 
and  Percy  Crosby,  artist,  by  the  Johnson 
Features,  Inc.,  seeking  to  restrain  Crosby 
from  drawing  and  the  Hearst  syndicate 
from  distributing  the  Sunday  comic  page 
entitled  “Skippy.”  The  court  granted 
counsel  for  Johnson  Features  20  days  in 
which  to  file  a  new  complaint  against 
Crosby.  Johnson  alleged  that  he  had  a 
contract  with  Crosby  for  the  daily  comic 
strip  “Skippy”  and  providing  for  first 
opportunity  to  handle  a  Sunday  page 
should  the  artist  decide  to  prepare  it. 
Crosby  maintained  he  had  offered  first 
opportunity  to  Johnson,  but  had  not  re¬ 
ceived  a  satisfactory  money  guarantee,  and 
had  consequently  accepted  a  contract  with 
King. 

The  Post  Syndicate,  New  York,  has 
contracted  for  the  original  story  by  Wil¬ 


liam  Douglas  Burden  of  his  capture  of 
the  varnus  komodoensis,  a  rare  member 
of  the  lizard  family  popularly  known  as 
“dragons.”  They  were  caught  on  the 
Island  of  Komodo  in  the  Malay  Archi¬ 
pelago. 

Famous  Features  Syndicate  has  ob¬ 
tained  “Why  I  Left  Daddy  Browning,” 
a  confession  story  signed  by  Frances 
(“Peaches”)  Heenan  Browning. 

Queen  Marie  wrote  for  the  North 
American  Newspaper  Alliance  two  ar¬ 
ticles  on  why  she  decided  to  visit  the 
United  States. 

Ledger  Syndicate,  Philadelphia,  has  ob¬ 
tained  second  serial  rights  to  “The  Love 
Game”  a  novel  by  Suzanne  Lenglen,  the 
professional  tennis  star. 

T.  S.  Stribling,  author  of  “Teeftallow,” 
has  sold  the  Merit  Newspaper  Service  nrst 
serial  rights  on  his  latest  novel  “The 
Enigma.”  This  syndicate  is  now  in¬ 
stalled  in  new  quarters  at  562  Fifth  ave¬ 
nue,  New  York. 

W’illiam  H.  Johnson,  president  of  John¬ 
son  Features,  Inc.,  left  New  York  this 
week  to  make  Cleveland  his  permanent 
headquarters. 

J.  K.  Cowan  is  author  of  a  new  daily 
comic  strip  entitled  “Here’s  to  Your 
Health !”,  which  will  be  distributed  by 
United  Features  Syndicate,  beginning 
Nov.  1. 

Latest  serials  by  Hazel  Deyo  Batchelor 
are  entitled  “The  Spider  Woman”  and 
the  “Million  Dollar  Wife.”  Her  work 
is  handled  by  Ledger  Syndicate,  Phila¬ 
delphia. 


WHAT  THEY  ARE  SAYING 


“(^OURAGE — if  there’s  any  one  quality  to  build  newspapers,  it’s  editorial 
courage.  Of  course,  there  are  all  the  other  elements — news  gathering, 
business  and  mechanical  ability — but  I  think  that  if  you  analyze  the  history  of 
Ae  successful  papers  of  this  country,  you  will  find  that  at  one  time  or  another 
in  their  careers,  they  won  the  respect  of  their  community  by  at  least  one  act  of 
sincerity  and  courage.” — David  Stern,  publisher,  Camden  Courier. 

*  *  * 

JOURNALISM’S  RESPONSIBILITY 

*<  IT  is  our  responsibility  to  give  people  the  facts,  presented  with  a  proper  sense 
of  proposition,  and  so  afford  them  the  only  solid  foundation  for  straight 
thinking.  He  who  draws  the  daily  picture  with  fidelity  serves  as  it  is  given 
to  few  to  serve.  He  who  for  his  own  selfish  purposes  falsifies  the  picture,  causing 
a  distorted  vision  and  mental  chaos,  is  m  the  smallest  sense  a  traitor  to  the 
democratic  form  of  government  and  in  a  larger  sense  the  most  dangerous  enemy 
of  society  today.” — Edward  McKemon,  superintendent.  Eastern  Division, 
Associated  Press. 

*  *  * 

“OBVIOUSLY” 

**/^BVIOUSLY  when  the  problem  is  one  of  reaching,  in  any  given  locality, 
a  large  number  of  people  and  of  giving  them, an  easily  comprehended 
general  message  no  medium  is  to  be  compared  to  the  daily  paper.  Moreover, 
in  these  days  of  audited  circulations,  it  is  possible  to  know  just  how  many 
people  are  being  reached  by  any  good  paper.  In  addition  to  these  facts  about 
quantity,  a  good  deal  of  knowledge  can  be  had  about  the  Qualitative  factors  in 
circulation.” — Paul  T.  Cherington,  Director  of  Research,  J.  Walter  Thompson 
Company,  Before  Financial  Advertisers  Association. 

¥  «  » 

“NEWSPAPERS  LACK  REAL  ISSUES” 

«I  F  there  is  any  trouble  with  the  press  today  it  is  that  the  newspapers  do  not 
select  clear-cut  fundamental  issues  in  their  various  communities  about  which 
they  should  shout  The  newspaper  which  does  not  call  public  attention  to  public 
wrongs  is  just  as  bad  as  the  individual  who  sees  a  p>erson  being  murdered  and 
does  not  call  the  police.” — Carl  C.  Magee,  editor,  Albuquerque  (N.  M.) 
State  Tribune,  in  address  before  School  of  Journalism,  Syracuse  University. 


The 

Virginian-Pilot 
—at  NORFOLK 

Virginia 

Dominates  Eastern  Virginia 
and  Eastern  North  Carolina 
With  a  Quality  Circulation 

NET  PAID  CIRCULATION 

SUNDAY  DAILY 
44,110  41,708 


NET  GAIN  IN  PAST  12  MONTHS 

2,402  Sunday— 3,357  Daily 


Only  One  Edition 
NO  DUPLICATION 

ADVERTISING  LINEAGE 

Six  Months  Ending  June  30,  1926 
DeLissar  Bros.  Audit 

SUNDAY— Virginian-PUot 


Local 

Display 

1,558,269 

Foreign 

315,890 

Classified 

109,597 

Total 

1,983,756 

DAILY— 

Virginian-Pflot 

1,683,184 

436,602 

226,402 

2,346,188 

Total  Dsuly  Md  Sunday 

3,241,453 

752,492 

335,999 

4,329,944 

The 

Virginian-Pilot 

Covers  a  rich  trading  territory  in 
Eastern  Virginia  and  North  Caro- 
bna«  presenting  to  the  advertiser 
an  immense  buying  power. 


^220,000,000  on  Highway  Construction 
and  Maintenance  Being  Spent 

From  January,  1  923  to  January,  1 927,  the  Keystone  state  will  spend  about  $220,000,000 
on  highway  construction  and  maintenance.  During  this  period  about  3,000  miles  of  new 
hard  surface  roads  have  been  constructed,  zuid  about  1 ,200  miles  of  roads  have  been  re¬ 
built,  making  a  total  of  4,200  miles  for  the  four  years. 

With  the  completion  of  this  road  building  programme,  it  will  bring  the  state’s  hard  surface 
mileage  up  to  8,000,  while  4,000  miles  will  be  of  fine  dirt  or  shale  roads. 

With  this  great  net  work  of  fine  highways  the  buying  power  of  the  state  is  knitted  closer 
together — the  city  and  country  have  become  one  great  community.  A  national  cam¬ 
paign  in  the  city  papers  reaches  the  suburbanite  and  farmer  almost  at  the  same  time.  Sales 
resistance  is  reduced  to  a  minimum  and  buying  power  is  increased. 

What  national  advertiser  can  afford  to  overlook  the  great  Keystone  state  as  his  logical 
market — study  its  population,  wealth,  and  buying  power — and  then  let  these  newspapers 
listed  below  help  you  reach  Pennsylvania’s  great  mass  consumer. 


Circulation 

8.500 

lines 

10  000 
lines 

fAllentown  Call . 

(M) 

34,188 

.10 

.10 

t Allentown  Call . . 

.(S) 

23,207 

.10 

.10 

fBeaver  Falls  Tribune . 

(E) 

6,821 

.03 

.03 

ftBethlehem  Globe  Times . 

(E) 

13,272 

.06 

.06 

ttBloomsburg  Press . 

(M) 

7.673 

.01 

.04 

’Chester  Times . 

,(E) 

18.612 

.06 

.06 

tCoatesville  Record . 

(E) 

6.834 

.035 

.03 

**Connellsville  Courier . 

.(E) 

5,928 

.02 

.02 

***Easton  Express . tE) 

•’’Easton  Free  Press . (E) 

1 

33,000 

.10 

.10 

’’Erie  Times . 

(E) 

28,596 

.08 

.08 

ttGreensburg  Tribune  Review. . .  (EM) 

14,883 

.03 

.05 

tfHazleton  Plain  Speaker . (E) 

ttHazleton  Standard-Sentinel. (M) 

'  \ 

19,582 

.07 

.06 

’Mount  Carmel  Item . . 

.(E) 

4,229 

.0285 

.0285 

’Oil  City  Derrick . 

...(M) 

Circulation 

8,191 

2.500 

lines 

.04 

10.000 

lines 

.04 

’’Pottsville  Republican  and 
Morning  Paper . 

.(EM) 

15,346 

.08 

.07 

’’Scranton  Times . 

...(E) 

43,230 

.13 

.12 

’’Sharon  Herald . 

...(E) 

7,236 

.0357 

.0357 

•’Sunbury  Daily  Item . 

...(E) 

5,224 

.03 

.03 

’’Washington  Observer  and 
Reporter  . 

(M&E) 

17,589 

.06 

.06 

fWest  Chester  Local  News . 

...(E) 

11.826 

.04 

.04 

’Wilkes-Barre  Times-Leader. . . 

...(E) 

26,204 

.06 

.06 

t Williamsport  Sun  and 

Gazette  &  Bulletin . 

,.(ME) 

29.890 

.09 

.09 

ttYork  Dispatch . 

,...(£) 

19,632 

.05 

.05 

”A.  B.  C.  Publishers’  Statement, 

March  31, 

1926. 

ttGovemment  Statement 

,  March 

31,  1926. 

’’’Consolidated  Aug.  28,  1926. 
tGovernment  Statement  Oct.  I 

,  1926. 

*A.  B.  C.  Statement  Oct.  1,  1926. 

~  ■'  r.--  ,.i  -•  -  ■  •  ^ —  O  ■  -  •■'f  ». 
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tlie  beneficiary  of  two  trust  funds,  one  NEW  PUBLICITY  DRIVE 
of  $300,000  and  a  second_  of  about  o 


$1,000,0(X).  while  his  two  children  were 
each  left  a  trust  fund  of  $200,000. 

If  he  has  to  pay  the  tax.  Mr.  l.awson’s 
total  income  from  the  estate  for  the  first 
year  will  be  wiped  out,  he  said.  His 
lawyer  proposed  that  the  tax  be  taken 
out  of  tile  body  of  the  estate. 

COWLES  PAPER  FIRM  TRUSTEE 


BOOSTS  DOCTORS 

Pre*s  Agent  Bellows  Puffing  Medicos 
Whose  Ethics  Forhid  Paid  Advertis¬ 
ing — Voluminous  Handouts  to 
Nation’s  Editors 

The  free  publicity  sensation  of  the  week 


i  , .  I  ,  II  publisher  of  the  was  furnished  to  newspaper  editors  far 

ByMARLENPEW  Shokoiu-  (Wash.)  S^keswan-Revim',  and  wide  by  the  great  and  honorable 

,  ,  .  .  ■  ,  ru  1  c.  was  elected  a  trustee  of  the  Inland  Empire  medical  profession  through  the  ‘Mw 

other  profession  or  trade  compares  assure  a  first-class  livelihood,  ^itarvation  t'ompanv  succeeding  John  E.  Publicity  service,  operated  by  Keed  and 

with  newspaper  work  for  range  of  'o'lger  the  synonym  for  authorship  .\i(.xander,  of  Port  Edwards,  at  a  recent  (  arnrick.  of  Jersey  City. 


interesting  and  profitable  e.xperieiice  and 
contacts.  Yet  one  of  the  commonest  ex¬ 


in  this  countrv. 


meeting  at  the  compaiiv’s  plant  in  Mill-  r'  ,  r  n  • 

♦  *  ♦  I  w-  .1,  1.  .  .  vn‘ed  to  in  service  111  the  following  extraor- 

eoiuaeis.  i  e.  one  o.  u.e  eo.n.nouesi  ex-  ,  LONDON,  the  charillillg  Char-  the 'coinpailV'-S  stock  by  $350,000,  are  el'  ’S' 

periences  is  to  hear  newspaper  men  com-  ill  ,,.35  jack’s  best  spur.  .After  making  a  total  of  $2,000,000.  Production  ^hem-are  ethitally 

plain  that  life  is  dull,  irksome  and  futile,  the  way  of  good  wives  she  knew  how  to  ^yill  he  increased  from  2,800  tons  to  5,000  nr^’nnhfirTtv 

These  malcontents,  one  finds  on  investi-  steer  the  business  of  the  day  so  that  Jack  tims  a  month  when  contemplated  plant  tlipv  trnnrl  m-itpri'il  tnr 

gation,  fall  i,.,o  ,hc  following  categories:  <7-  Improvemcm,  are  con.pl.,.,1,  “  ak 

I  r. a  .u:., _  iiess  duties  and  pound  out  the  daily  Stmt.  -  „,.,.i'  jc . 


■A  green  circular  announced  the  plans 


( 1 )  I-azy  fellows,  who  would  shirk  any  Half  Moon  Bay  she  once  said ; 

task;  (2)  Men  without  purpose  or  objec-  “He  is  working  himself  to  death."  Be- 
tive — the  famil.ar  “go-along  guy”;  (3)  cause  he  did  so  completely  live  the  lives 
Procrastinators.  Those  in  the  first  two  of  his  fiction  charac  er>,  writing  as  a 
classes  may  wake  up,  but  the  race  is  too  reporter  rather  than  from  sheer  imagina- 


N.  Y.  WEEKLIES  CONSOLIDATE 


are  much  misunderstood,  underpaid  and 
subject  to  unfair  competition  by  quacks. 


The  Kingston  (N.  Y.)  Ulster  Count  ^  w  ithout  the  means  of  getting  their  story 
Xcu’s  this  week  absorbed  the  flcisch-  before  the  public.  Some  day— in  the  not 
immns  (N.  A'.)  Press.  Ira  Warren  is  far  distant  future— there  will  be  a  great. 


human  strength  could  long  endure. 


CATHOUC  WRITERS  TO  MEET 


Iiiaj.  «aivc  ujj,  uiii  iiic  i a<.c  is  reporter  rauier  uiaii  iroui  sneer  iiiiagina-  '  r  o  x-  c  i  imiTOiic  m.:<fi,-il  .vitnmian  ..,l„ 

as.  and  in.ercs.M.g  I,, .her  much  about  ,i„„  Jack  London's  career  was  a  whirl-  te"pre,^’  '  cm  m  .'")  T  'new'  pa^  f 

them.  The  procrastinator  may  need  only  wmd  of  exi^riences  and  more  than  puhfisfier  ot_tl^e  Press. 

^  Spur.  human  wStreneth  could  long  endure.  .1,^  ^  •’ 

♦  ♦  ♦  *  ♦  ♦  CATHOUC  WRITERS  TO  MEET  material  in  this  release  is 

'T'OO  many  of  us  permit  our  finest  "yERA  few  men  can  wTite  as  well  or  The  Catholic  Writers  Guild  of  America,  Thus  introduced  the  spirited  publicity 
■*-  thoughts  to  run  off  into  thin  air  in  rnuch  as  did  Jack  Loiulon.  But  _  will  open  the  winter  season  with  a  men  priKeeded  to  unload  upon  the  press 

“shop-talk.”  The  word  that  counts  is  every  sincere  professional  writer  iiiay  inceting  to  be  held  in  the  evening  of  Oct.  the  following  items:  8  short  editorials, 

the  written  word.  It  is  a  very  old  obser-  establish  a  word  quota  for  his  typewriter  >1  at  the  Guild  House,  128  \V.  71st  street,  one  entitled,  "How  Much  Time  E)o 

vation  around  newspaper  offices  that  the  3*id  make  his  Tte  conform  to  this  obliga-  A’ork.  Kent  Cooper,  general  man-  Doctors  Waste  in  Traffic”;  1  column 

best  stories  are  not  printed,  but  told  in  tion.  It  is  one  sure  way  out  for  the  ager  of  the  .Associated  Press,  is  scheduled  article,  “The  Price  of  a  Life  vs.  the 


TOO  many  of  us  permit  our  finest  yERA  few  men  can  write  as  well  or  The  Catholic  Writers  Guild  of  America, 
ti,r,..rrV,fc:  .Viiw,  .,,v  iw.  ^  35  mucli  35  dul  I gck  London.  But  ...:ii  .i,..  o 


“after  thirty”  gossip.  The  advice  the  procrastinator. 

old  editor  gives  the  dispirited  young  :: 

newspaper  man  is :  “Write  your  way  out  WHITE  DEFIES  BLUE  LAW 

of  obscurity.  A’ our  typewriter  is  the  _ 

only  tool  of  commerce  in  your  life.  All  Editor  of  Emporia  (Kan.)  Gazette  Fur- 


to  speak  on  the  subject  “Truth  in  News.”  Price  of  a  Car” ;  feature  story,  “Doctor- 
ilugh  A.  O’Donnell,  assistant  business  ing  the  Opera  House  .Songbirds”;  one- 
manager  of  the  New  York  Times,  is  half  column  article.  "T’le  Commissioner 
president  of  the  guild.  ‘'f  Eamily  Health” ;  1  column  article. 


that  is  worthy  in  your  heart  and  mbid 
you  may  pour  out  in  copy  and  in  this  day 
any  earnest  man  can  find  markets  for 


,  “Are  We  Being  ‘Doctored’  to  Death?”; 


ni*hes  Fans  with  World’s  Series  Returns  WEST  CHESTER  WEEIKLIES  ELECT 

William  Allen  White,  noted  editor  of  Thomas  AI.  Kennett,  of  the  Pelhan 


VEST  CHESTER  WEEKLIES  ELECT  1  column  editorial,  “Don’t  Call  Him 

‘Doc’”;  1  column  editorial,  “Doctors 

Thomas  M.  Kennett,  of  the  Pelluini  Express  A'ourselves.” 


good  material.  Whatever  it  may  be,  do  the  Emporia  (Kan.)  Gazette,  stepped  into  -Sioi.  has  been  reelected  presi-  _\„y  editor  who  uses  this  stuff  may,  it 


your  stuff!”  local  opposition  over  this  last . weekend,  AAestchester  County  Week-  i^  announced,  do  so  without  carrying  the 

♦  *  ♦  but  held  his  ground  firmly.  lies.  Associated.  Frederick  Dromgoole.  copyright  line,  may  edit  the  stuff  as  he 

T  Anr  T  nvnnv  Preceding  last  Sunday’s  World  Series  Mt.  h  wo  Recorder  and  C.  E  may  elect  or  give  credit  to  the  “Reed 

JACK  LONDON  told  an  approximately  g^me,  the  Gazette  issued  an  invitation  to  I^vejoy,  of  the  Bronxvdle  Press  and  &  Carnrick  Medical  Quarterly.” 

•f  true  sto-v  of  his  own  I  fe  in  John  Bar-  vicariously  by  {■■‘^stchester  Citizen  BuPetin,  vice-presi-  An  Illinois  publisher  who  forwarded 

/cyrnm.  This  writer  knew  h-m  in  his  means  of  a  score  board  “a  half  hour  after  ‘  & 

youth.  Man  neve-;  hvH  who  took  pimrch  services  ”  Emnoria  has  air-tight  I  f art sdale  Herald,  secretary,  and  Cohn  Pcbusher  this  week  made  the  following 

fha^he  '"YSon  wis  tile  Sunday  blue  laws.  Ministers  followed  up  J,  Highland  comment : 

.hLln;.  e^^XTbiryiSg  hteSn,;  •h'  Gazette's  invitation  with  a  vigoron,  “How  «„n  tio  ,ou  s.tppos.  they  11  b. 

every  flower,  ravenonHv  s-rchmg  in  pronunciamento  protesting  the  use  in  the  CELEBRATE' 

every  corner  of  the  field.  He  was  no  the  words  church  ser-  1-t.LtBKAit. 

cold,'  calm  observer,  but  a  passionate  par-  connection  with 

ticipant  m  the  ■’ffairs  et  m'^n.  All  th"’* 


CELEBRATES  3 1ST  YEAR 


ready  to  advertise,  if  the  newspapers  of 
this  country  run  this  for  them?  .And 
if  it’s  unethical  for  an  M.  D.  to  run 


cold.'  calm  observer,  but  a  passionate  par-  ‘^1  ga«ne  Mr.  White  coun-  In  connection  with  the  31st  anniversary  "  id  Llvertising  it  also  unethical  for 

ticipant  m  the  -affairs  et  m^n  All  th-  h/'flderiL  rrioiider^’^^^^^^  T"  r  J,*!  a  newspaper  to  run  free  advertising  for 

happened  to  him  or  within  the  range  of  bewildering  rejoinder,  joshing  the  clergy-  Times  two  special  editions  were  issued,  him? 


his  penetrating  eye  was  grist  to  his  mill.  j'*" 


One  appearing  on  (Act.  11  consisted  of  64  ‘regular’  doctors  are  finding 


T1TJ  *  A  ru*  Sunday,  Mr.  and  ^Irs.  White  had  paces.  The  second  edition  appeared  on  ♦u  ♦  *1,  i  a  i*  i  i  i^rc 

Tack  London  once  ^oid  a  nartv  of  his  ^  ^  n  al  ^  4..  y.  that  the  quacks  and  non-medical  healers 

friends,  gathered  in  New  York  to  honor  v,„3rd  About  2  000  fan.;  watrbed  tbJ’nlav  with  .s4  P^Rcs-  special  edi-  mjo  their  practices  by  using 

him.  how  he  made  copv.  “The  riot  of  a  w  ®  s^^tched  the  play-  t ions  were  also  published  in  connection  advertising,  isn’t  it  about  time  they  were 

storv  flashes  in  mv  mind.”  he  said.  gi.nrraft.m  t.o  •  t  with  the  official  opening  of  the  Times  new  also  finding  that  the  best  way  to  fight 

“Rresenttv  I  am  obsessed  b-  it.  iin-av-’in-r  .u  ^  afternoon  two  ministers  an-  modern  four-story  plant^  The  special  edi-  back  is  with  paid  advertising  space  over 


mm.  now  ne  m-me  eo,.>.  y.e  lum  o.  a 

story  flashes  in  my  mind,  he  said.  rT  c.-nj^v  at 


“T’resenttv  I  ?m  obsessed  b--  un'-av<‘'’ng 


On  Sunday  afternoon,  two  ministers  an- 


tbe  details  one  bv  one  The  important  against  the  min-  tion  of  Monday  contained  views  of  various  the  signature  of  the  American  Medical 

climaxes  of  the  story  become  real  in  my  '‘itenal  protest.  parts  of  the  new  plant  and  was  featured  Association? 

imagination.  I  begin  to  like  the  story  .Mi-irDDDirTiM^  i  Au/cr>Ki>c  i  .u"  ^ all  right  for  religion  _  to  bs 


and  everytivng  I  see  and  do  becomes  INTERPRETING  LAWSON’S  WILL 

relevant  to  the  plot.  There  is  an  incuba-  - 

tion  period  of  weeks  or  mon'hs  and  then  Court  to  Decide  Whether  Tax  Will  Be 


by  an  article  in  which  E.  J.  Lynett,  owner  “If  it’s  all  right  for  religion  to  bs 
of  the  newspaper,  traced  the  history  of  the  advertised  with  i»id  space  why  isn’t  it 

all  right  for  medicine  to  do  so?” 


I  take  mv  tynewriter  between  my  knees 
and  sally  into  it.  I  tear  up  a  dozen  intro¬ 
ductory  paragraphs.  1  write  the  first 


Paid  hy  Eitate 

Certain  clauses  of  the  will  of  the  late 


chapter  over  and  over  again  I  know  no  Ai^ictor  F.  Lawson,  publisher  and  owner 

formula  for  such  work.  Every  page  is  a  9^  Chicago  Daily  Ncu's,  are  being 

novel  experience.  I  love  the  job,  but  oh,  interpreted  by  Circuit  Judge  Hugo  M. 

God.  it  is  hard  work  and  T  suffer  a  Friend  as  the  result  of  a  suit  before  the 

thousand  births  and  deaths  before  I  get  a  court,  brought  by  Iver  Norman  Lawson, 
story  into  shape  for  the  publisher.  But  briber  of  the  late  editor.^ 
there  is  one  rule  that  I  rigidlv  observe.  Differences  between  heirs  and  the  Illi- 
Nothing  must  interfere.  I  w'rite  1.500  nois  Merchants  Trust  Company,  executor 
words  a  day.  I  may  do  more,  but  never  ®od  trustee  of  the  $20,300,0(X)  estate, 

less.  When  1  say  ‘a  day’  I  mean  every  caused  the  filing  of  the  suit.  The  chief 

day,  seven  davs  per  week.  365  days  per  point  of  dispute  concerned  the  disposition 
vear.  Most  of  the  stuff  will  not  pass  and  Profits  of  the  newspaper  for  the  period 
I  tear  it  up  and  write  again.  I  can  do  Aug.  19,  1925.  when  Mr.  Lawson 

1,500  words  of  fiction  every  day  because  ojed,  to  Jan  1,  1926,  when  the  Daily 

I  am  a  reporter.”  News  was  sold  to  a  syndicate  headed  by 

^  ,  Walter  A.  Strong,  business  manager  of 

the  paper. 

T^HIS  is  a  valuable  tip  for  the  writing  Judge  Friend  was  asked  to  decide 

fraternity,  especiallv  for  dreamy  whether  the  profits  of  the  paper  during 
souls  who  are  always  about  to  make  a  this  period  were  applicable  to  the  pay- 
start.  but  seem  never  able  to  put  a  foot  ment  of  income  to  which  the  legatees 
forw'ard  and  keep  walking.  A  man  who  were  entitled.  The  sale  price  of  the  news- 
writes  1.500  words  every  day  has  an  paper  was  $13,671,704,  the  suit  revealed, 
annual  product  of  547,5(X)  words  per  year,  Mr.  Lawson  also  contended  that  he 
offering  ample  surplus  for  the  waste  ought  not  to  pay  an  inheritance  tax  of 
basket  if  the  object  is  to  produce  a  novel  $214,502  out  of  his  own  bequests.  He 
a  year,  a  newspaper  column,  a  Sunday  declared  the  tax  should  be  paid  out  of 
feature  or  sufficient  article  material  to  the  body  of  the  estate.  He  was  made 


and  time  again  we  have  proved  to  the 
most  skeptical  that  the  complete  checking 
proof  service  which  we  operate  is  the  most 
practical  and  efficient  method  that  any  news¬ 
paper  publisher  can  use  for  supplying  his 
agencies  and  advertisers  with  'proof  of  in¬ 
sertion.’  The  best  proof  we  can  offer  of  our 
ability  to  make  good,  is  the  results  of  our 
accomplishments — 326  well  satisfied  sub¬ 
scribers. 

DheMvertisina  CHECKING  BUREAU  Jnc. 


538  So.  Qark  St. 
CHICAGO 


79  Madison  Ave. 
NEW  YORK 
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machine  measures  ATTEN¬ 
TION  VALUE  OF  COPY 


(Continued  from  page  5) 


picture  frames  were  fastened  in  front  of 
these  openings,  thus  forming  the  “eyes” 
of  the  face  as  seen  in  Fig.  1.  These 
frames  were  large  enough  to  take  full 
page  advertisements  of  the  size  appear¬ 
ing  in  the  Saturday  Evening  Post  and 
iadii's  Home  Journal. 

By  an  ingenious  arrangement  the  ( — ) 
and  X  keys  of  a  typewriter  were  connected 
with  electric  switches.  When  a  passerby 
tix^  his  attention  on  the  left  hand  ad¬ 
vertisement,  the  operator  touched  the 
switch  which  set  the  (— )  key  operating. 

A  timing  arrangement  caused  the  key 
to  be  struck  three  times  a  second.  When 
the  passerby  changed  his  attention  to  the 
right  hand  advertisement  the  operator 
released  the  left-hand  switch  and  pushed 
down  the  right,  causing  the  x  key  to  strike 
the  paper  three  times  to  the  second. 

A  sample  record  obtained  in  this  way 
appears  as  follows : 

_  xxxxxxxxxxxxxxxxxx 

_ xx.xxxxxxxxxx  m  25. 

Translated,  this  shows  that  a  male, 
about  25  years  of  age  looked  at  the  first 
advertisement  on  the  left  for  six  beats 
(2  seconds),  then  to  the  right  for  18  beats 
(six  seconds),  back  to  the  left  for  4 
Ivats,  and  again  to  the  right  for  15  beats. 

Mr.  Nixon  conducted  three  different 
experiments  to  test  the  value  of  color  in 
attracting  attention.  In  the  first  experi¬ 
ment  two  advertisements  were  exposed 
simultaneously  to  the  view  of  the  pedes¬ 
trian  who  had  stopped  to  look,  attracted 
in  many  cases  by  a  newspaper  black  and 
white  advertisement.  Record  was  made 
of  the  length  of  time  spent  in  looking  at 
each  of  the  two  competing  advertisements. 
One  of  the  pair  was  colored,  and  one  was 
not.  The  advertisements  used  were  not 
necessarily  of  the  same  company  or  of  a 
similar  product.  The  investigator  found 
from  the  experiment  that  neither  the  use 
nor  the  failure  to  use  color  made  any  dif¬ 
ference  in  the  length  of  time  that  the  sub¬ 
jects  spent  in  looking  at  the  advertise¬ 
ments.  A  group  of"  287  people  spent  an 
average  (in  thirds  of  a  second)  of  8.14 
in  looking  at  black  and  white  while  284 
people  spent  an  average  of  7.63  in  look¬ 
ing  at  color. 

In  a  second  experiment  a  series  of  eight 
advertisements,  four  in  black  and  white, 
and  four  exact  duplicates  except  they  were 
in  color,  were  placed  in  the  apparatus 
one  at  a  time  and  left  in  view  while  50 
people  passed,  a  record  being  made  of  the 
number  of  people  turning  their  heads  to 
look.  Exactly  the  same  number  of  pedes¬ 
trians  looked  at  the  black  and  white  as 
at  the  colored,  while  a  slightly  greater 
number  stopped  for  a  closer  look  at  the 
former  group. 

Mr.  Nixon's  third  color  experiment  was 
comparing  .54  black  and  white  advertise¬ 
ments  with  54  in  cohir.  The  54  in  each 
case  were  divided  into  sets  of  nine,  repre¬ 
senting  pictures  of  men  posing,  men  in 


Cline-Westinghouse 
Double  Motor-Drive 
with  full  automatic 
push  button  control 

is  used  by 

San  Francisco  Chronicle 

San  Francicco,  Calif. 


Ask  them  about  it, 
CLINE  ELECTRIC  MFC.  CO. 

Chicatot  111  WmE  Washington  Strsat 
Yocfci  47  Wast  54th  Stroat. 
wFranciscot  First  NaUonal  Bank  Bt^dlng 


action,  women  posing,  women  in  action, 
simple  objects  and  complex  objects.  When 
the  black  and  white  advertisements  were 
exposed  2,700  people  passed,  1,034 
looked  and  127  stopped.  Of  the  same 
number  of  people  passing  the  color  ad¬ 
vertisements,  889  looked  and  73  stopped. 

Other  hndings  resulting  from  Mr. 
Nixon’s  experiment  may  be  summarized 
as  follows : 

Younger  pedestrians  showed  a  greater 
interest  in  the  display  than  older  ones. 

Males  and  females  showed  about  the 
same  interest  as  measured  by  the  tendency 
to  turn  the  head  in  passing,  but  the  men 
showed  much  greater  tendency  to  stop. 


Negro  pedestrians  were  slightly  less  in¬ 
terested  than  whites. 

No  marked  sex  differences  were  found 
with  regard  to  attention  to  advertise¬ 
ments  having  pictures  of  people  or  those 
having  pictures  of  objects. 


NEWS  COMPANY  INCORPORATED 

.Among  the  new  Massachusetts  cor¬ 
porations  is  the  Saxe  Agency,  Inc., 
newspaper  and  magazine  distributors, 
with  a  capital  of  $50,000.  The  incorpora¬ 
tors  are  Goldie  Saxe,  Myer  Saxe  and 
Scmuel  D.  Saxe  of  Brookline  and  Harry 
Berger  of  Roxbury. 


BLUE  BOOK  “SALE”  ATTACKED 

The  National  Better  Business  Bureau. 
Inc.,  New  York,  in  its  current  bulletin 
attacks  the  “perpetual  last  call”  of  the 
advertisements  selling  “Little  Blue 
Books,”  placed  by  the  Haldeman-Julius 
Company,  Girard,  Kan.  Following  hi' 
announced  determination  to  quit  publish¬ 
ing  the  Little  Blue  Books,  Mr.  Halde¬ 
man-Julius,  the  bureau  .says,  announced 
instead  that  he  would  raise  the  price  of 
them  from  5  to  6  and  7  cents.  The  most 
recent  advertised  quotations  on  Little 
Blue  Books,  however,  the  bureau  adds,  i> 
at  4  cents. 


Announcing 

72-Point 

Now  on  the 

Ludlow 

Ludlow  72-pOiflt  in  sluglines,  a  size  long  contemplated,  is 
now  ready  in  Caslon  Bold. 

This  new  size  can  be  had  by  any  Ludlow  user  from  his  present 
casting  unit.  To  make  any  outstanding  Ludlow  caster  available 
for  delivering  72-point  in  sluglines,  a  slight  change  in  mechanism 
is  necessary.  This  change  can  be  made  by  any  Ludlow  operator 
in  a  few  minutes. 

Cast  in  Sluglines  on  Your 
Ludlow  Caster 


With  the  Ludlow  that  is  equipped  for  producing  this  new  72-point  face, 
any  size  from  6-point  condensed  to  full-width  72-point  caps  and  lower  case 
can  also  be  cast  at  any  time — without  machine  or  mold  changes. 

Naturally,  every  newspaper  executive  contemplating  the  use  of  dry  mats 
will  ask:  “Will  these  new  72-point  Ludlow  slugs  stand  up  under  the  dry-mat 
roller?”  The  answer  is  contained  in  a  special  folder  “How  Ludlow  Slugs 
Stand  Up  Under  Dry  Mat  Pressure.”  Write  for  it  today. 

Ludlow  Typograph  Company 

2032  Clybourn  Avenue,  Chicago,  Illinois 

San  Francisco:  Hearst  Building,.S  Third  Street  New  York;  World  Building.  M  Park  Row 

Atlanta:  Palmer  Building,  41  Marietta  Street  Boston:  Cummings  Building,  261  Franklin  Street 


LUDLOW  QUALITY  COMPOSITION  FROM  S  TC  72  POINT 


1 
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EMPIRE  CIRCULATORS 
TO  DISCUSS  RADIO 

To  Consider  Effect  of  Broadcasting 
News  at  State  Meet  Set  for  New 
York  Oct.  19-20 — Bus  vs.  Railroad 
Service  Also  a  Topic 


Christian  Scietwe 
being  prepared. 


Monitor,  Boston,  now 


C.  E.  Blewek 


l^ffect  on  newspaper  sales  of  radio 
broadcasting  of  e.ections,  prize  fights, 
world  series  or  other  big  news  events 
will  be  'I  ''-"'1 
by  Fred  S.  Ohrt, 

Niagara  Falls 
Gazette,  address¬ 
ing  the  annual 
convention  of  the 
New  York  State 
Circulation  Man- 
a  g  e  r  s  Associa¬ 
tion,  at  the  Hotel 
Martinique,  New 
York,  Oct.  19- 
20.  Charles  E. 

Blewer,  Bingham¬ 
ton  Fress,  is  as¬ 
sociation  presi¬ 
dent.  and  .Alfred 
VV.  C  o  c  k  e  r  i  1 1, 

Utica  Fress,  is  secretary-treasurer. 

Other  speakers  and  their  subjects  will 
include :  Glenn  S.  England,  Johnstown 
Leader  Keptiblican,  “Team  Work  Spells 
Success  for  Newspaper  Circulation”;  J. 
J.  Allardice,  Brooklyn  Eagle,  “Indepen¬ 
dent  Carrier  Delivery  in  Larger  Cities” ; 
P.  L.  Clar,  Norwich  Sun,  “Street  Sales 
in  Smaller  Cities”;  J.  S.  Sullivan,  Neu’ 
York  Daily  News,  and  B.  W.  Bloom, 
Netv  York  American,  “Direct  Delivery 
vs.  Agency  Operation.” 

Also:  Martin  A.  Minef,  Syfracusc 

Post  Standard,  “Mail  Promotion”;  Dan 
VV.  Tanner,  Utica  Observer-Dispatch, 
“Suburban  and  Country  Dealer  Promo¬ 
tion”  ;  Bernard  Knight,  Syracuse  Her¬ 
ald,  “Bus  Service  vs.  Railroad  Service” ; 
W.  F.  Baldwin,  New  York  World, 
“Effect  of  Tabloids  on  Standard  Size 
Sales.” 

John  T.  Calkins,  business  manager  of 
the  Elmira  Star  Gazette,  will  discuss  the 
value  of  circulation  to  the  publisher. 

Four  past  presidents  of  the  Interna¬ 
tional  Circulation  Managers  Association 
will  be  introduced  to  the  convention. 
They  are  R.  S.  Weir,  Buffalo  Courier 
Express;  VV.  J.  Argue,  Toronto  Star; 
J.  McKernan,  of  Brooklyn,  and  A.  E. 
MacKinnon,  of  New  York  City. 


GOLF  DRIVING  CONTEST 

The  Chicago  Tribune  will  hold  its 
second  annual  golf  drivinsi  contest  Jit 
Lincoln  park  OctolKT  17.  The  contest  is 
open  to  both  amateurs  and  professionals, 
with  a  2-foot  silver  loving  cup  as  the 
prize  in  the  amateur  division  and  $20J 
in  cash  to  attract  those  in  the  open 
contest. 


CIRCULATION  ETHICS 
CODE  PLANNED 


lOTH  DISTRICT  TO  MEET 
IN  BEAUMONT,  OCT.  24 

River  Trip  to  Port  Arthur  to  Mark 
Opening  Day — Progress  on 
$500,000  “Advertise  Texas” 

Drive  to  Be  Told 

Members  of  the  Tenth  District,  Inter¬ 
national  Advertising  Association,  will 
hold  their  annual  convention  in  Beau¬ 
mont,  Te.K.,  Oct.  24,  25  and  26.  Dele¬ 
gates  en  route  to  Beaumont  will  be 
entertained  in  Houston,  Saturday  night, 
Oct.  23,  by  the  Houston  Advertising 
Club  and  the  Women’s  .\dvertising  Club, 
James  P.  Simpson,  Dallas,  district  chair¬ 
man,  has  announced. 

On  Sunday,  the  opening  day  of  the 
meeting,  the  delegates  will  take  a  trip 
down  the  Neches  river  to  Port  .\rthur, 
where  a  dinner  will  be  served  in  the 
evening. 

General  sessions  will  open  Monday 
morning  with  Mr.  Simpson  presiding. 
One  of  the  prominent  speakers  at  the 
morning  session  will  be  J.  R.  Ozanne. 
advertising  manager,  Carson,  Pirie  & 
Scott,  Chicago,  in  the  afternoon  L.  A. 
Rodgers,  secretary  of  the  International 
Association  of  Disp'ay  Men  will  give  an 
illustrated  talk  on  “The  Value  of  Display 
to  Retailers  and  to  the  Community.” 

One  of  the  Tuesday  speakers  will  be 
H.  J.  Kenner,  manager  of  tbe  New  York 
City  Better  Business  Bureau.  His  topic 
will  be  “Helping  to  Improve  Retail  Mer¬ 
chandising  Conditions.” 

A  newspaper  man,  C.  B.  Gillespie, 
vice-president  of  the  Houston  Chronicle, 
will  talk  on  “The  Newspaper,  the  Power 
Behind  .'Vdvertising.” 

Progress  to  date  on  the  campaign  to 
advertise  Texas  will  be  told  by  John  W. 
Carpenter.  Dallas,  president  of  the 
-Advertise  Texas  Committee,  Inc.,  under 
the  subject.  “Texas’s  $500,000  Advertis¬ 
ing  Campaign.” 

Election  of  officers  and  selection  of  a 
place  for  next  year’s  meeting  will  be  the 
final  business  of  the  convention  Tuesday. 


Will  Be  Proposed  to  Carolinas’  Circula¬ 
tion  Managers’  Association  by  Coun¬ 
cil,  Durham  Herald,  at  Spartan¬ 
burg  Convention,  Oct.  18-19 

A  code  of  ethics  for  circulation  man¬ 
agers  will  be  drawn  up  and  presented  to 
members  of  the  Carolinas’  Circulation 
Managers’  .Association  by  C.  C.  Council, 
of  the  Durham  Herald,  at  the  associa¬ 
tion’s  seventh  annual  convention  in  Spar¬ 
tanburg.  Oct.  18-19. 

The  convention  will  be  opened  Monday 
morning  by  Ben  Hill  Brown,  Mayor  of 
Spartanburg.  Will  X.  Coley,  acting 
president,  will  respond  for  the  associa¬ 
tion. 

Promotion  of  serial  stories  and  other 
features  will  he  taken  up  by  H.  L. 
Strickland.  Charlotte  Observer;  R.  M. 
Bynum,  Jr.,  Kaleigh  Nezvs  and  Ob- 
server,  will  talk  on  the  best  methods  of 
promoting  street  sales  and  handling  sales 
boys. 

J.  L.  Erwin,  Columbia  State;  W.  T. 
Corbin.  Greensboro  .Vcte'5;  S.  D.  Bagwell, 
Charlotte  News;  J.  M.  Blalock,  Spartan¬ 
burg  Hera’d  and  Spartanburg  Journal, 
and  V.  L.  T.  Cooper,  Charleston  Post, 
will  also  speak. 

MONITOR  PLANS  N.  C.  EDITION 

Miss  Ruth  Sutton,  of  Kinston,  N.  C., 
is  chairman  of  the  “subject  matter  com¬ 
mittee”  to  review  copy  for  a  special 
“North  Carolina  Supplement”  to  the 


KANSAS  EDITORS  TO  MEET 

Will  Spend  Two  Days  at  State  Uni¬ 
versity,  Lawrence,  Oct.  22-23 

Kansas  editors  will  meet  in  Lawrence, 
Kan..  Friday  and  Saturday,  Oct.  22  and 
23,  for  the  annual  round  table  confer¬ 
ences  at  the  department  of  journalism  of 
the  University  of  Kansas.  The  round 
tables  are  the  outgrowth  of  meetings 
which  began  some  15  years  ago. 

Prof.  L.  N.  Flint,  head  of  the  depart¬ 
ment,  announces  the  “order  of  events,' 
as  follows : 

Oct.  22 — Morning :  Registration  at 
journalism  building ;  general  sessions, 
lunch. 

Afternoon :  Round  table  for  weekly 
newspapers,  round  table  for  daily  news¬ 
papers;  general  session  3:30  p.  m.  with 
Irwin  R.  Kirkwood,  editor  of  the  Kan¬ 
sas  City  Star  as  the  main  speaker. 

Evening :  Dinner  by  the  university  to 
its  editoriil  guests  at  University  Com¬ 
mons,  5 :30  p.  m. 

Saturday  morning:  Round  table  for 
daily  newspapers:  round  table  for  weekly 
newspapers:  10:00  a.  m.,  address  “Better 
Business  Methods,”  .Alfred  J.  Graves,  in¬ 
structor  in  journalism.  K.  U.,  graduate 
and  former  head  of  the  Tulsa  (Okla.) 
Better  Business  Bureau ;  luncheon  at 
noon  to  the  visitors  by  the  Lawrence 
Chamber  of  Commerce. 

Afternoon :  Homecoming  game,  Kan¬ 
sas  vs.  Nebraska,  newspaper  men  as 
guests  at  the  game. 


^ne  in  on 


INDIAMAS 

Frosparity  lOatJe/ 


Indiana  is  always  broadcasting  its  prosperity.  Its 
strategic  position  in  the  heart  of  industry  and  com¬ 
merce  makes  it  the  most  desirable  market  for  the 
national  advertiser.  A  compact,  unified  state,  with 
its  rich  farms,  gigantic  industries  employing  con¬ 
tented  labor  at  high  wages — where  people  live  com¬ 
fortably  in  their  own  homes — and  who  enjoy  the 
best  that  life  offers  within  their  means. 

A  thrifty  people  who  are  interested  in  home  life, 
politics,  sports,  and  who  take  pride  in  the  enviable 
position  of  their  state  as  a  factor  in  the  national 
life  of  their  country. 

Advertisers  can  make  an  intelligent  appeal  to 
Indiana’s  citizens  as  buyers.  They  will  always 
listen  to  Reason,  if  your  product  is  worthy  of  their 
attention — tell  them  your  story  through  the  papers 
listed  below. 


Kate  for 

Circulation 

6.000  line! 

*Columbus  Republican . 

(E) 

4,831 

.Oi 

fConnersville  News-Examiner . 

(E) 

4,827 

.025 

tDecatur  Democrat . 

(E) 

3,204 

.025 

*Fort  Wayne  Journal-Gazette . 

(M) 

36,070 

.03 

*Fort  Wayne  Journal-Gazette . 

.(S) 

28,910 

.08 

*Fort  Wayne  News  Sentinel . 

(E) 

43,021 

.10 

••Garv  Evening  Post-Tribune . 

(E) 

15,514 

.06 

**Hunlington  Press . (M&S) 

.5,129 

.025 

tlndianapolis  News . 

.(E) 

127,079 

.25 

**Lafayette  Journal  &  Courier. . 

7,878 

n,583 

1  21,451 

.06 

ttLa  Porte  Ilerald-.Argus . 

.(E) 

6,726 

.01 

•’Marion  Chronicle . 

.(E) 

9,361 

.04 

tShelbyville  Democrat . 

.(E) 

4,02 1 

.025 

■fSouJh  Bend  News-Times . 

9,7.51 

17.017 

1  26,788 

.07 

fSouth  Bend  News-Times . 

.(S) 

25.080 

.07 

fSouth  Bend  Tribune  ..(S)  21,874. 

.(E) 

22.755 

.05 

tTerre  Hiute  Tribun? . (E&S) 

23.273 

.06 

**A.  B.  C.  Publishers’  Statement,  March  31,  1926. 
ttGovernment  Statement,  March  31,  1926. 

*A.  B.  C.  Statement,  October  1 

1926. 

tGovemment  Statement,  October  1,  1926. 
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NATIONAL  LINAGE 


carried  by  the  daily  newspapers 
of  the  United  States  and  Canada 

is  placed 

byj  Ad  vertising  #  Agencies 
and  National  Advertisers 

whose  equipment  for  the  planning  of  campaigns  and  the 
buying  of  newspaper  space  includes 


EDITOR  &  PUBLISHER’S 


MARKET  GUIDE 


And  they  use  it  and  consult  it  and  rely  upon  it  religiously 
for  the  data  that  are  so  essential  to  them  in  choosing  their 
markets. 

The  Daily  Newspaper  Publisher 

who  wants  to  emphasize  the 

sterling  coverage  of  his  trading 

area  by  his  paper  can  get  his  story 

across  in  no  other  medium  so  quickly, 

so  permanently,  so  dramatically,  so  logically. 

Tlie  1 926  Edition  will  be  issued  in  November.  If  you  have 
not  already  reserved  your  space,  it  is  high  time  to  attend 
to  it  at  once,  for  the  forms  will  soon  close. 


A,  B.  C. 
Charter  Member 


EDITOR  &  PUBLISHER 

SUITE  1700  TIMES  BUILDING  NEW  YORK 


A,  B,  P. 
Member 
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BUILDING  NEWSPAPER  CIRCULATION 

Jack  Estes  on  Dallas  News  Puts  High  School  Boys  to  Work  With  Suc¬ 
cess — Gaining  a  Closer  Relationship  With  Rural  and  Suburban 
Readers — P.  A.  Bloom  Made  Circulation 
Manager  of  New  York  Mirror 


\  ROUND  the  slogan  “A  Paper  at  the 
Door  is  Worth  Two  in  the  Yard,” 
Jack  Estes,  circulation  manager  of  the 
Dallas  (Tex.)  Nezvs,  has  built  up  a 
sampling  and  sales  campaign  that  has 
aided  him  considerably  in  solving  prob¬ 
lems  coincident  with  a  change  front  men 
to  high  school  boy  carriers  in  his  city. 

“The  result  of  the  first  three  months 
operation  has  been  very  satisfactory,” 
Estes  said  this  week.  “We  expect  to 
solve  what  have  hitherto  been  problems  of 
service  and  solicitation  with  the  new 
system.” 

The  fact  that  the  high  school  boys  had 
to  deliver  their  papers  at  an  earlier  hour 
than  the  men  was  turned  into  an  effective 
sales  argument  by  Estes.  In  notices  to 
subscribers,  the  Dallas  News  made  it  plain 
that  the  new  metropolitan  delivery  plan 
would  “enable  all  our  readers  to  get  their 
paper  at  an  earlier  hour — each  copy  to  be 
delivered  flat  on  your  porch,  regardless 
of  weather  conditions.” 

On  the  day  the  new  carrier  system  went 
into  effect,  Estes  took  care  to  introduce 
News  subscribers  to  the  boys  delivering 
the  route.  On  every  home-delivered  paper 
was  pasted  a  small  pink  slip,  headed 
“Good  Morning”  and  reading: 

“How  do  you  like  the  way  your  paper 
is  delivered  today? 

“I  am  your  new  route  carrier.  I  go  to 
school  and  have  this  privilege  of  serving 
you  each  morning,  rain  or  shine.  The 
special  early  service — unrolled  papers — 
my  boss  says,  is  just  about  the  last  finish¬ 
ing  touch  of  service,  and  well  becomes  the 
Dallas  News.  Our  editors  tell  us  they 
are  giving  us  the  best  newspaper  possible. 
Now'  we  boys  realize  that  any  improve¬ 
ment  must  come  through  our  services 
from  the  presses  to  your  door. 

“I  am  proud  of  you  as  my  subscriber. 
Thanks !” 

Space  was  left  for  the  carrier  boy’s 
signature. 

In  illustrated  dodgers,  left  at  the  doors 
of  present  and  prospective  subscribers, 
Estes  went  into  further  detail  about  the 
new  system.  The  picture,  illustrating  the 
slogan  “A  Paper  at  the  Door  is  Worth 
Two  in  The  Yard,”  showed  a  carrier 
carefully  placing  a  copy  of  the  News  on 
a  front  porch. 

“Our  new  system  embodies  the  services 
of  high  school  boys,”  the  text  of  one 
dodger  read  in  part.  “These  young  men 
are  in  need  of  earning  extra  compensation 
to  assist  them  in  getting  an  education. 
We  need  the  reliable  service  they  are 
capable  of  rendering.  Most  of  these  boys 
are  in  business  for  themselves  for  the  first 
time. 

“The  weekly  collection  plan  eliminates 
bookkeeping  and  makes  possible  the  re¬ 
duction  in  subscription  price.  (The  News 
is  now  being  sold  home  delivered  for  15 
cents  a  seven-day  week).  The  boys  will 
appreciate  your  co-operation  in  render¬ 
ing  it  possible  to  make  collections  each 
week  at  the  home  rather  than  necessitate 
calls  at  the  husband’s  downtown  address. 

“More  than  200  boys — the  finest  type 
of  Texas  youth — are  serving  Dallas  News 
readers,  making  it  possible  for  the  sub¬ 
scriber  to  have  each  morning  early  an 
unrolled  paper,  flat,  near,  or  in  the  door 
of  your  home,  rain  or  shine,  hot  or  cold.” 

When  leaving  sample  copies  at  the 
homes  of  non-subscribers,  another  dodger 
is  used,  which  reads  in  part  as  follows: 

Dear  Reader: 

“Please  accept  the  sample  copy  I  am 
leaving  for  you. 

“I  am  just  starting  in  business  for  my¬ 
self.  The  Dallas  News  has  given  me 
this  territory,  which  includes  several 
blocks,  and  your  home  is  on  my  route. 
I  buy  my  papers  from  the  Dallas  News  at 
a  wholesale  price  and  sell  them  to  my 
customers  at  retail,  just  the  same  as  a 
merchant  buys  and  sells  goods.  The  more 
customers  I  have  the  more  papers  I  sell, 
and  the  more  money  I  make.  As  my 


route  includes  only  a  few  blocks,  I  must 
get  every  possible  customer.  To  do  this 
I  must  give  the  very  best  of  service.  My 
motto  is  ‘Promptness  and  Courtesy.’ 
Promptness  means  to  deliver  the  paper  at 
the  same  time  early  every  morning.  I  can 
easily  do  this  because  my  route  is  short 
and  I  can  walk  over  it  in  about  an  hour. 
It  is  to  my  interest  to  start  early,  as  I 
must  return  home,  eat  breakfast  and  get 
to  school  on  time. 

“Courtesy  means  to  fold  each  paper 
neatly  and  place  it  right  at  your  door, 
where  you  can  reach  it  easily.  When  it 
rains  I  will  take  pains  to  place  the  paper 
where  it  will  not  get  wet.  If  I  had  a  big 
route  and  had  to  throw  my  papers  from 
a  moving  automobile  or  other  vehicle,  I 
could  not  guarantee  dry  papers  in  wet 
weather.” 

By  sponsoring  rural  baseball  in  its 
territory,  the  Rochester  (N.  Y.)  Demo¬ 
crat  and  Chronicle,  believes  it  has  found 
a  successful  way  to  gain  a  closer  relation¬ 
ship  with  its  rural  and  suburban  readers. 

For  the  second  year  this  newspaper 
sponsored  several  amateur  baseball  leagues 
in  every  city  and  village  in  its  territory 
outside  of  Rochester.  Invitations  were 
issued  in  the  spring. 

“The  response  was  beyond  all  expecta¬ 
tions,”  Boyd  E.  Hart,  member  of  the 
newspaper’s  staff  wrote  Editor  &  Pub¬ 
lisher.  “Twenty-four  teams,  represent¬ 
ing  eight  counties,  sought  entry  and  they 
were  divided  into  four  groups  of  six  clubs 
each.  Nearly  2,000  fans  paid  International 
League  prices  to  see  some  of  the  final 
games.” 

Howard  W.  Kemp  of  the  editorial  de¬ 
partment  of  the  Democrat  and  Chronicle 
and  the  Rochester  Herald,  handled  the  or¬ 
ganization  work  and  direction  of  the 
leagues. 

The  Scranton  (Pa.)  Republican  sent 
a  number  of  its  carrier  boys  to  see  world 
series  games  in  return  for  good  work  per¬ 
formed  in  the  interest  of  the  newspaper. 
Circulation  Manager  Buck  looked  after 
the  youngsters  while  in  attendance  at  the 
games. 

P.  A.  Bloom,  formerly  connected  with 
the  Macfadden  Publications.  Inc.  and  the 
New  York  Ez’ening  Graphic,  has  been 
appointed  circulation  manager  of  the  Netv 
York  Daily  Mirror. 

The  Seattle  Star  held  a  county  fair  for 
children,  Oct.  16.  All  garden  products, 
fruits,  flowers  and  vegetables  were  ex¬ 
hibited  and  the  fair  was  open  to  all  boys 
and  girls  in  King  county,  city  or  country, 
under  15.  Prizes  were  given  for  the  best 
specimens  exhibited. 

The  Scranton  (Pa.)  Scranlonian,  a 


creating 

Impression! 

nearly  half  the  2013 
national  advertisers 
using  the  Cleveland 
Plain  Dealer  in  1925 
used  it  exclusively. 

‘^FLaiii  Dealer 

ONE  Sdedium  -ONE  Cost  g:U«l i I  sell  it 


Sunday  newspaper,  is  now  putting  out  a 
Saturday  night  sport  extra.  It  appears  on 
the  streets  at  10  o’clock  each  Saturday 
evening. 

Forty-seven  carriers  of  the  Worcester 
(Mass.)  Evtbiing  Rost  left  Worcester 
Sunday  on  a  trip  to  Niagara  Falls  as  the 
guests  of  the  Post.  The  trip  was  offered 
to  all  carriers  who  obtained  a  certain  num¬ 
ber  of  new  six-month  subscriptions  for 
carrier  delivery.  Those  who  did  not  make 
the  trip  received  a  commission.  .\s  an¬ 
other  means  of  boosting  circulation,  the 
Post  is  giving  coaster  wagons  to  all  those 
who  obtain  five  new  six-month  carrier 
subscriptions. 

The  boys  were  accompanied  on  the 
trip  by  Harold  H.  Sloan,  circulation  man¬ 
ager  of  the  Post,  James  T.  Kelly,  assist¬ 
ant  circulation  manager  and  Israel  Isen- 
berg,  country  circulation  manager,  as 
well  as  by  several  district  men.  Valuable 
assistance  to  the  carrier  party  was  given 
by  George  Erb,  Jr.,  country  circulation 
manager  of  the  Buffalo  Evening  News 
and  roadman  .\lfrcd  L.  Murbach. 

“This  carrier  promotion  stunt,”  Mr. 
Sloan  said,  “netted  more  than  1,200  sub¬ 
scriptions,  representing  an  increase  of  500 
on  the  carrier  circulation.” 

The  NiXi'  Bedford  (Mass.)  Times  is 
offering  footballs  to  those  obtaining  a 
certain  number  of  six-month  subscriptions 
in  a  campaign  to  boost  circulation  figures. 

Minor  Shutt,  formerly  editor  of  the 
Stceetzeater  (Tex.)  Daily  Reporter,  has 
been  named  circulation  manager  of  the 
San  Angelo  (Tex.)  Daily  Standard. 

The  Chicago  Evening  American  re¬ 
cently  awarded  a  $1(X)  first  prize  and  a 
$25  second  prize  in  a  contest  for  the 
best  pictures  taken  by  premium  cameras 
given  away  for  one  subscription  to  the 
paper.  Women  won  both  prizes.  The 
contest  was  conducted  by  the  junior 
carrier  department  of  the  .American. 

“Radiographs,”  a  new  contest,  is  being 
run  by  the  Chicago  Daily  Nervs  in  con- 
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Free  Press  circulation 
reaches  31,000  more 
than  the  total  number 
of  families  owning  their 
own  homes. 
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“Starts  the  day  in  Detroit’ 
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productive  at  greater  adver¬ 
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nection  with  its  broadcasting  station 
WM.\Q.  The  paper  every  week  will 
print  a  blank  ruled  into  squares  and 
numbered.  Then  instructions  will  be 
given  over  the  radio  for  drawing  lines 
which  if  properly  followed  will  result 
in  pictures  of  birds,  animals  and  people. 
Cash  prizes  will  be  awarded  every  week 
for  the  best  “radiographs”  submitted— 
the  outline  drawing  made  by  following 
the  broadcast  directions  to  be  shaded  or 
colored  in  as  the  contestant  desires. 
There  will  be  prizes  for  children  up  to 
14  years  of  age,  for  youths  and  older 
boys  and  girls  up  to  21  years,  and  still 
other  prizes  for  adults. 

The  Chicago  Daily  Journal  will  award 
$750  in  prizes  to  the  prettiest  bride  of 
September  or  October,  in  connection  with 
the  radio  show  held  this  week.  The 
Journal  will  present  a  console  radio  set 
and  living  room  furniture  to  the  prettiest 
bride  whose  name  is  registered  at  the 
lournal  booth. 


664  National  Accounts 
out  of  a  total  of  898 


—selected  the  Miami  Herald  as 
the  medium  in  which  to  present 
their  mestaffe  to  the  Greater 
Miami  Trading  Territory. 

492  Used  The  Herald 
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These  figures  apply  to  the  first 
EIGHT  MONTHS  of  the  present 
year.  And  remember.  The  Miami 
Herald  gives  the  National  Adver¬ 
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AOE  than  any  other  Miami 
newspaper. 
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I>ispatch  advertising  record  (or  the 
first  eight  months  of  1926,  exceed¬ 
ing  other  Columbus  newspapers 
combined  by  1,944,151  lines.  The 
Oispatch  led  the  second  largest 
Ohio  newspaper  (first  6  mos.)  by 
2,047,726  lines. 
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•UR  OVN  VOR!X> 

^or  Letters 


By  JAMES  MELVIN  LEE 


wonderful  work  in  developing  new  dience  will  find  added  interest  in  the 
writers.  To  a  new  contributor  he  once  article  “On  the  Air”  which  he  contri- 
sent  a  check  for  $17  for  a  1,700  word  butes  to  The  Century  Magazine  for 
story.  Small  as  this  payment  was,  the  October. 

contributor  came  back  with  another  yarn  This  article  takes  up  somewhat  in  detail 
at  the  same  rates — only  to  come  to  New  the  responsibility  of  the  radio  as  a  rnolder 
York  a  little  later  where  he  achieved  of  public  opinion.  Both  in  subject 
literary  fame  under  the  nom-de-plume  ol  matter  and  in  mode  of  treatment  this 
O.  Henry.  Who  discovered  O.  Henry  is  article  in  The  Century  is  very  similar 
another  matter  of  debate,  but  Towne  was  to  the  address  which  Mr.  Kaltenborn 
among  the  first  to  recognize  the  popu-  gave  before  the  World’s  Press  Congress 


COME  account  of  the  part  played  by  TTNDER  the  somewhat  striking  caption  larity  of  this  great  technician  in  the  field  at  Geneva  and  which  was  reported  at  the 

^  newspapers  during  the  early  days  of  ^  “His  Master’s  Voice,”  The  American  of  fiction.  time  at  some  detail  in  Editor  &  Pub- 

the  VV^ar  of  the  Revolution  may  be  found  Mercury  for  October  prints  a  personality  It  was  while  Towne  was  with  the  Smart  lisher.  Because  the  points  covered  in  the 

in  “Samuel  Adams — Promoter  of  the  sketch  of  Ivy  Ledbetter  Lee  from  the  pen  Set  that  a  compositor  played  a  trick  that  article  and  in  the  address  are  the  same 

.\merican  Revolution”  (Henry  Holt  and  of  Henry  E.  Pringle.  Mr.  Pringle,  who  still  goes  the  rounds  of  editorial  rooms,  no  e.xtended  notice  is  needed  in  this  de- 

Company)  by  Ralph  Volnay  Harlow,  was  graduated  from  Cornell,  is  now  on  Ella  Wheeler  Wilcox  sold  Towne  a  poem  iiartment. 

.\ssistant  Professor  of  History  in  Bos-  the  staff  of  the  New  York  World.  In  which  began:  ♦  *  ♦ 

ton  University.  Because  this  volume  deals  connection  with  this  article  the  story  is  My  soul  is  a  lighthoitse  keeper.  UUNK  AND  WAGNALLS  COM- 
with  the  psychology  and  politics  of  the  told  of  how  a  reporter  on  the  New  York  The  printer  put  it  into  type  as  follows:  P.\NY  of  New  York  City  announces 

period  it  will  help  the  editorial  writer  to  Herald  obtained  an  interesting  interview  .My  soul  is  a  light  housekeeper  for  publication  this  month  “Dorothy  Dix: 

understand  the  underlying  causes  of  the  with  the  late  J.  P.  Morgan.  From  the  Smart  Set  Towne  went  to  Her  Book.”  The  advance  notice  says 

opposition  of  the  colonies  to  Great  Britain.  *  ♦  ♦  Butterick  Company  as  fiction  editor  that  the  volume  contains  the  best 


Samuel  Adams  was  much  more  closely  CIXTY-TWO  newspapers  in  as  many  of  The  Delineator,  The  Designer,  and  The  thoughts  of  “the  little  lady  of  New  Or- 

associated  with  the  papers  of  his  period  O  gjties  co-opo-ated  in  compiling  “A  Woman’s  Magazine.  His  adventures  in  leans  as  expressed  in  a  life  time  of 

than  previous  histories  have  admitted.  Study  of  81  Principal  American  Mar-  editing  while  with  these  three  magazines  newspaper  writing.” 

As  early  as  1747  Adams  had  organized  kets.”  Copies  of  this  book  may  be  ob-  are  told  in  detail  and  give  the  reader  an  — — — — — — — 

a  political  club  dubbed  by  its  opponents  tained  from  the  100,000  Group  of  Ameri-  interesting  glimpse  of  how  the  wheels  go 
“The  Whipping  Post  Club”  because  of  can  Cities,  19  South  La  Salle  Street,  round  in  a  magazine  plant.  The  next  1 

the  advanced  ideas  of  Its  members.  This  Chicago,  Illinois.  shift  was  to  McClure’s  Magazine  and  gCDl  i^VCIIlllg 

club  was  instrumental  in  starting  the  Pub-  From  this  volume  the  New  York  Times  then  to  The  Metropolitan.  The  briefness  ^ 

He  Advertiser  which,  while  it  lived  only  ^as  taken  ten  statistical  pages  for  its  of  the  latter  connection  cut  short  some  1  CU  iCl  llOIl  III 


pUNK  AND  WAGNALLS  COM- 
P.ANY  of  New  York  City  announces 
for  publication  this  month  “Dorothy  Dix : 
Her  Book.”  The  advance  notice  says 
that  the  volume  contains  the  best 


a  short  time,  “put  pep  in  the  patriots,”  booklet,  “A  Study  of  the  New  York  interesting  experiences.  But  Towne  will 

to  use  the  language  of  the  street.  Adams  Market.”  The  other  six  pages  of  text  have  a  chance  to  finish  them  on  Harper’s 

was  a  frequent  contributor  to  this  sheet  tell  about  the  Times  and  its  distribution.  Bazar. 

even  though  it  has  been  impossible  to  ♦  ♦  ♦  The  editorial  phrase  “read  with  in¬ 
label  his  contributions.  _  TNTERESTING  hours  for  newspaper  terest”  exactly  describes  my  perusal  of 

The.  Stamp  Act  of  course  ^irred  Adams  A  workers  may  be  found  in  “Adventures  “Adventures  in  Editing”  by  Charles 

and  his  friends  to  action.  Their  medium  Editing”  (D.  Appleton  Company)  by  Hanson  Towne-. 


But  Towne  will 


and  his  friends  to  action.  Their  medium 


was  the  Boston  Gazette,  a  sheet  that  Charles  Hanson  Towne — even  though  the  *  ♦  ♦ 

ame  to  tc  known  as  the  pet  pi  Ihe  book  deals  with  magazine  rather  than  A  VOICE  that  is  well-known  through 

patriots.  The  Epston  Gazette,  published  newspaper  editing  and  making.  Towne  radio  broadcasting  is  that  of  H.  V. 

by  Edes  and  Gill,  had  what  mght  be  editorial  connections  with  so  Kaltenborn,  associate  editor  of  the 

called  a  sworn  circulation  of  2,0(X)  copies  niany  magazines  that  his  volume  has  a  Brooklyn  Eagle.  His  chats  over  the  air 

wMkly  a  remarkable  achievement  for  remarkable  catholicitv  in  points  of  view,  on  current  events  have  made  his  remarks 

rolonial  days.  Its  picric  attacks  upon  the  began  his  editorial  career,  when  onlv  almost  a  spoken  newspaper. 

Stamp  Act  and  its  pomtecl  demands  for  „  ^  periodical  His  radio  audience  is  familiar  with 

respect  9"  bp  a  f  o  American  constitu-  j,e  produced  on  his  own  type-  how  he  was  deprived  by  one  of  the  broad- 

tional  rights  brought  this  denunciation  ^  ^lishing  venture  he  casting  stations  of  any  expression  of 

a^propnafe  7.,  di.oria,  opinipn.  C„p.,„e„.,y  ,his  a„. 

»ith  Libcll,  of  he  most  afro-  t'T,'’  H'  had.lo  bT,’ 

dous  kind  ”  himself  remarks  with  no  ||  || 

Professor  Harlow  makes  this  comment  ^^w  resets.”  His  latest  edi- 


about  the  press  activities  of  Adams : 

Thus  does  “public**  opinion,  so-called,  net 
infrequciitly  nreve  upon  examination,  to  be  the 


torial  connection  is  as  editor  of  Harper’s 
Bazar. 

In  between  these  positions  Mr.  Towne 


iBtr^ueiitly  nreve  upon  examination,  to  be  the 

opinion  of  a  few  self-appointed  leaders,  who  fake  edited  a  magazine  for  the  Worthington 
U^n  themselves  the  res^nsibility  of  deciding  Company  of  Brooklyn.  Then  he 

what  a  community  shall  be  made  to  think  and  ...  t  •  •  wwr 

how  it  shall  be  directed  to  act.  assisted  John  Brisben  Walker  in  putting 

out  Cosmopolitan  Magazine — at  that  time 
Of  the  connection  of  Adams  with  the  published  at  Irvington-on-Hudson.  One 
GazeUe.  Professor  Harlow  prints  the  of  Walker’s  peculiarities  was  a  distaste 


following ; 


for  telephones.  Communications  with  the 


In  addition  to  writing  himself,  Adams  played  outside  world  had  to  be  by  telegraph.  But 
an  iitiport.int  role  in  directing  v^t  might  be  Walker  with  the  help  of  men  like  Towne 

called  the  editi  rial  policy  of  the  Gazette.  This  _ i _ _ 

organ  of  the  Caucus  Club  was  always  full  of  produced  a  great  magazine.  Until  he  became 
ruical  propaganda,  and  Adams’s  own  contribu-  an  automobile  manufacturer.  This  change 
•I'jt  a  small  part  of  the  virulmt  interest  undoubtedly  explains  the 
political  dogmatizing  and  inflammatory  material  ,  .  u*  r  A.  ^  i-^ 

which  appeared.  From  1770  on  the  Gazette  was  change  in  ownership  of  the  Cosmopolitan 


zhly  seconded  by  the  new  paper  founded  by  — as  Mr.  Towne  intimates  in  his  book. 

‘  i”  I^"'  Whether  Towne  made  the  Smart  Set 

sible  this  sheet  outdid  the  other  in  its  radicalism  c  .  jt. 

and  violence  of  tone.  cir  the  Smart  Set  made  Towne  is  a  matter 

It  may  be  noted  in  passing  that  Adams  pf  debate.  It  would  ^  safe  to  say  that 
did  not  sign  his  own  name  to  his  con-  association  with  that  monthly  is  the 
tributions  to  the  Boston  Gazette.  As  was  that  will  be  the  lonpst  remembered 
the  custom  of  his  day  he  used  such  nom-  magazine  readers.  Handicapped  by  a 
de-plumes  as  “Chatterer,”  “Vindex,”  limited  exchequer  he  nevertheless  did 
“Candidus,”  or  “Valerius  Poplicola,”  to 
mention  only  a  few  of  his  pet  pseudonyms. 

Because  this  study  of  Samuel  Adams 
draws  so  heavily  on  the  columns  of  New  I  'X  • 

England  newspapers  of  the  colonial  period  I  1  T  ^  ^ 

it  should  strongly  appeal  to  newspaper  I  ^  J,  £  ^  ^ 

men  of  today.  Indeed,  the  frequency  of 
these  quotations  is  a  fine  tribute  to  the 

accuracy  of  the  pioneer  press  of  this  p'Qyj-fj'j 

country.  _ 

The  book  itself  presents  a  personality  LSTgCSt 

sketch  of  one  of  the  most  interesting 

characters  in  American  history — Samuel  vjliy 

•■\dams. 
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Detroit 


£DGAR  a.  MOWRER,  chief  of  the 
Berlin  Bureau  of  the  Chicago  Daily 
Veter,  contributes  to  Harper’s  Monthly 
Magazine  for  October  an  illuminating 
^'^'clc.on  “How  the  Dawes  Plan  Works.” 

During  the  World  War  Mr.  Mowrer 
was  correspondent  for  the  Daily  News  in 
BplRiuni,  and  in  Italy.  His 
cider  brother,  Paul  Mowrer,  is  also  con- 
iiccted  with  the  Daily  News  as  a  foreign 
ewespondent. 
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other  New  York  evening  paper. 


NEW  ORLEANS 


Ameriem's  Largest  Evening 
Circulation  and  at  3c  a  copy 


A  paper 
with  the  people 

The  public  decides  the  progress  of  a 
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The  continuous  rising  circulstion  of  the 
New  York  Evening  Graphic  vividly 
demonstrates  popular  acceptance  of  this 
newspaper  as  a  medium  of  unusual  render 
interest. 

Advertisers  daily  realize  the  benefit  of 
thia  power  through  achieved  results  from 
the  advertising  rolomna  of  the  New  York 
Evening  Graphic. 

AVitb  a  constantly  increasing  circulation, 
plus  a  constant  growth  in  advertising 
lineage,  the  New  York  E^rening  Graphic 
offera  the  advertiser  an  extremely  profit¬ 
able  opportunity. 
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RADIO  MEN  APPLAUD  BAN  ON 
PROGRAM  PUBLICITY 


(Continued  from  page  9) 


the  air.  By  reducing  the  amount  of  directly  and  the  radio  industry  is  in  ex-  "It  was  regarded  by  the  founders  of  th( 
space  devoted  to  program  publication,  this  actly  the  same  lx)at  on  that  score  as  bureau  as  being  a  rule  which  should  bt 
abuse  is  proportionately  decreased.  How  newspapers  are  with  regard  to  baseball  held  inviolate,  that  the  board  should  havt 
serious  is  the  harm  in  mentioning  such  a  and  radio  news.  It’s  &  shame  that  the  in  its  persimnel  a  majority  of  advertiseri 
feature  as  Eveready  Hour?  If  it  has  persons  who  profit  do  not  pay  directly,  “Hut.  as  a  matter  of  fact,  in  a  meeting 
news  value,  isn't  it  worth  publication?  but  they  do  pay,  in  one  form  or  another,  of  the  board  of  directors,  a  stranger  would 
Does  the  news  read  that  a  famous  Detroit  in  the  end.  Since  other  than  radio  set  find  it  impossible  to  determine  to  which 


ning  s  entertainment  from  the  radio  pro-  automobile  manufacturer  purchased  an-  manufacturers  can  and  do  profit  from  class  an  individual  director  belonged 
gram  in  the  new-spaper.  But  there  isn  t  furniture  at  a  New  England  town  broadcasting  by  the  goodwill  which  it  Every  member  of  the  board  uses  his  re- 

nne  fan  in  a  thousand  who  listens  to  new'spaper  say  that  Henry  can  secure  for  them,  what  valid  objection  sponsibilities  and  duties  in  the  broadest 

Chicago  because  of  the  rnusical  enter-  bought  the  Wayside  Inn?  is  there  to  sharing  the  cost  in  proportion  possible  manner,  and  the  discussions  and 

If  you  substitute  for  Eveready  Hour,  to  the  gotidwill  value  which  they  obtain?  the  rules  made  are  in  the  interests  of  all 


tainment  which  it  offers  him.  Distance 


affects  quality  of  reproduction  so  det-  "classical  orchestra,”  or  anything  else  Because  that’s  one  dollar  that  can’t  be  and  not  in  the  interests  of  any  individual 
under  ordt-  please,  the  newspaper  is  wasting  its  spent  directly  on  newspaper  advertising?  section  or  class.  The  wonderful 


rimentally  that  a  program 


spim 


nary  conditions,  more  than  2tX)  miles  space.  In  the  last  analysis,  all  news  is  The  same  argument  applies  to  every  cent  characterizing  the  meeting  of  the  bMrd 

away,  offers  a  very  poor  comparison  to  advertising  in  the  sense  that  it  brings  the  spent  by  every  corixiration  for  anything  has  demonstrated  the  wisdom  of  the 

the  most  mediocre  local  station.  names  of  individuals  before  the  public,  except  newspaper  advertising.  The  power  founders  of  the  bureau,  and  any  change 

In  New  York,  for  instance,  it  is  likely  Newspapers  discriminate  against  those  of  the  argument  will  disappear  when  that  are  made  should  be  made  with 

that  WEAh,  WJZ  and  WHN  engage  ^vho  perform  stunts  in  order  to  create  broadcasting’s  functions  and  limitations  extreme  caution. 

the  attention  of  80  per  cent  of  New  news  about  themselves.  On  the  same  are  fully  recognized  and  understood.  a  matter  of  fact,  the  only  way  in 

York’s  listeners.  There  are  two  or  three  basis,  the  broadcaster  who  uses  radio  for  Another  abuse  mentioned  is  the  free  which  additions  can  be  made  to  the  board 
other  stations  for  which  space  might  the  sole  purposes  of  obtaining  space  in  publicity  which  set  manufacturers  secure  would  he  by  pcoportional  additions  to  tht 
be  spare^  and  there  are  half  a  dozen  the  newspapers,  or  stations  which  sell  in  newspapers.  This  is  an  abuse  in  new;s-  advertiser  membership  on  the  Board.  .\t 

stations  in  New  \ork  which  are  listened  time  on  the  air  because  of  its  newspaper  paper  editing  and  not  an  abuse  of  radio,  tlie  nrcsent  time  there  are  two  aeenn 

to  primarily  by  those  so  close  to  them 


that  their  suoerior  volume  forces  them 
upon  a  neighborhood  following.  Pro¬ 
grams  from  Chicago  and  Boston  are  as 
thrilling  to  the  radio  fan  seeking  enter¬ 
tainment  as  a  cubist  exhibition  is  to  a 
colorblind  bricklayer.  Distant  listeners 


newspaper  paper  editing  and  not  an  abuse  ot  radio.  ,be  present  time  there  are  two  ageno 
publicity  value,  should  certainly  be  dis-  1  f  newspapers  publish  publicity,  of  coupe  members,  two  newspaper  publisher  mem- 
criminated  against.  set  manufacturers  cannot  be  blamed  for  two  magazine  publisher  menibcrs. 

No  reputable  broadcasting  station  sells  giving  it  to  them.  The  radio  industry  two ’farm  paper  publisher  members  and 
newspaper  publicity  space.  It  is  too  has  demonstrated  its  faith  in  newspaper  business  paper  members,  making  to 

busy  selling  the  value  of  its  facilities  as  advertising  by  buying  paid  space  liberally,  jg  necessary,  therefore,  to  havt 

a  means  of  gaining  goodwill  to  that  If  that  advertising  has  been  gained  with  ^.i^-yen  advertiser  members.  ’  In  the 
limited  class  of  advertisers  which  can  use  publicity  as  a  bait,  it  is  time  for  the  various  publication  divisions  there  is  nn 


would  be  satisfied  if  the  only  thing  to  advantage.  A  broadcaster  who  sells  newspapers  to  realize  it. 


broadcast  by  out-of-town  stations  was 
uninterrupted  repetition  of  their  call 
letters.  So  twelve  inches  of  detailed  pro¬ 
grams  of  the  more  important  local  sta¬ 
tions  would  meet  90  per  cent  of  the 
needs  of  local  listeners.  In  that  space, 
the  program  of  five  or  six  locals  could 
be  published  in  complete  detail  together 
with  a  list  of  outstanding  features  of 
stations  within  range  of  good  reproduc¬ 
tion. 

The  needs  of  most  long  distance  en¬ 
thusiasts  are  satisfactorily  met  by  a  com¬ 
plete  list  of  stations,  their  wavelength 
and  frequency,  and  the  time  that  they 
are  on  the  air  for  evening  hours  only. 

If  a  newspaper  wanted  to  do  an 
especially  good  joh  for  the  long  distance 
enthusiast,  it  could  publish  a  time  chart 
as  well  as  a  list  of  stations,  indicating  by 
a  series  of  Ben  Day  shadings  or  different 


ectional  consideration.  A  member  may 
be  elected  from  the  South,  or  the  Eas 
or  the  West,  or  from  Canada,  at  the 
choice  and  discretion  of  the  individual 
publication  division,  whose  wishes  are  rt- 


free  newspaper  space  or  who  sells  his  .\pparently  some  newspapers  preler 
mevlium  on  the  basis  that  it  performs  the  free  publicity  to  radio  features  that  cost 
function  of  advertising  is  a  poacher.  money.  I  have  observed  a  number  of 

If  the  user  of  broadcasting  is  after  radio  syndicate  features  which  have  uiviaiun  yviiv,3t  wisirta  ai 

newspaper  space,  it  can  be  bought  much  starved  to  death  because  of  free  publicity  almost*  a^Hw^ir  th^ronventl^ 

more  cheaply  from  the  new'spapers  di-  competition.  Possibly  these  features  nave  .e-  piprtJnn  nf  nirpptnre  nrmre 

rectly.  The  most  successful  users  of  not  been  an  exj^rt  diagnosis  of  news-  ^ 

broadcasting  advertise  with  paid  space  paper  needs,  but  that  difficulty  would  international  character  of  tin 

in  newspapers  the  feature  which  they  are  certainly  be  remedied  if  newspapers  sup-  Bureau’s  work  will  be  perpetuated  and 
presenting.  This  practice  will  continue  ported  radio  syndicate  features.  sectional  divisions  occur  in  niak- 

and  grow  because  it  increases  the  listen-  -  ing  the  membership  of  the  board  oi 

lir^iiSs'^ffi^the^Sewspaner^Tro^^^  A.  B.  C.  MEMBERS  UNE  UP  FOR  directors.” 

products  in  the  newspapers  in  order  to  ppnvv  ratti  f  .\fter  a  thorough  discussion  at  the  1920 

present  direct  selling  arguments  because  PROXY  BATTLE  convention  the  membership  reaffirmed  dr 

the  radio  audmnee  is  substanUally  the  — -  principles  on  which  the  bureau  wai 

newspaper  reading  audience.  They  use  (Continued  from  page  7)  founded 

the  newspaper  for  selling  purposes,  for  -  somewhat  lengthy  communicatw 

the  presentation  of  selling  arguments  and  Bureau  has  the  soundness  of  this  funda-  is  response  to  many  requests  for  infoi- 

radio  for  the  purpose  of  gaining  goodwill  cental  theory  been  assailed.  Your  board  mation  in  regard  to  this  matter  of  “dr 

and  sympathetic  attention  to  their  adver-  i^^  annual  report  for  the  year  ending  fundamentals  of  the  bureau.” 

Oct.,  1920,  stated :  "If  larger  representation  is  given  to 

“Perhaps  the  most  encouraging  trend  newspapers  on  the  board  of  directors,  tte 

c  _ _ i; _ 4.1...  ....^...1.  *.U.>  ‘.1  4  •  Cl/, 


styles  of  rules,  the  nature  of  the  program  Since  the  newspapers  sell  goods  and 

a^d’.h^Zwsp'ajirraT.  -Pi*"  -garding  the  work  of  U,e  .ay  Wan  eUhrr  domina.bn  of  ,h,  toi 

lowing  classification  wonid  serve:,  L  p„i„g.  Winning  favorable  attention  to  tos'^rw  «pre°ssiM  fLTli^Ss^  oTan  cWs?s"f“tn3 


Talks,  2.  Dance  Music,  3.  Classical  trade  names  helns  to  make  newsoaoer  ad-  nas  oeen  tne  expression  oi  aesire  irom  tionai  increase  of  all  classes  ot  men 
Music,  4.  Soloists,  5.  Entertainers.  By  vertising  more  effective.  As  a  competitor  'anous  classes  of  members  and  from  .ship  which  would  make  that  b^y 
devntinot  one  line  to  each  station,  this  various  sectional  bodies  of  members  to  wieldly  if  not  impracticable.” 


devoting  one  line  to  each  station,  this 
information  could  be  carried  for  fifty 
out  of  town  stations  in  a  total  of  four 
column  inches  of  space.  That’s  a  lot 
better  than  40  inches.  In  16  inches. 


for  the  newspaper’s  dollar,  radio  is  one  of  "  impracticable 

such  small  proportions  that  it  is  ridicu-  ‘ rs  This  is  the  argument  advanc^  by  otlr 

lous  to  regard  U  with  any  apprehension,  _ _ _  have  of  membephip  of  the  A.  B. C 

--  z  FF  Various  groups  of  publishers  have  and  should  be  taken  into  consideration  i 


felt  that  they  individually  should  have  weighing  proposals  advanced  for  increase 
representation  on  the  board  and  the  of  representation  in  any  class  of  the 
board  views  with  pride  this  desire  on  the  bureau’s  membership, 
part  of  these  sectional  organizations  for  There  are  several  members  of  the  coo- 


If  the  revenue  from  commercial  broad- 
casting  ever  reaches  a  total  of  1  per  cent 
allowing  12  for  locals  and  4  for  distant  of  amount  spent  for  newspaper  ad- 
stations,  the  needs  of  most  broadcast  vertising,  it  may  be  complimented  on  its 

listeners  would  be  met.  tremendous  growth.  ■  a-  a  \  r  xt  .  — Y.  ■ 

If  more  detail  were  desired  for  the  long  xhe  combined  income  of  all  the  stations  representation,  because  it  evi-  mittee  of  New  York  newspaper  publisben 

distance  chart,  here  is  a  suggested  list  on  the  largest  broadcasting  chain  in  the  me  growing  recognition  of  the  who  may  not  have  been  or  are  jiot  nw 

of  classifications :  1.  Eiducational  Lee-  country  is  smaller  than  the  advertising  of  the  bureau  and  the  responsibility  tamiliar  with  the  fundamental  prinapits 

tures,  2.  Speeches,  3.  Farm  Information,  revenue  of  many  a  newspaper  in  towns  °  government.  on  which  the  Bureau  was  founded. 

4.  Weather  and  Time  Reports,  5.  Sport-  of  less  than  50  000  nooulation  The  ‘Nevertheless,  the  board  passes  this  It  is  hoped  that  with  this  informatk* 

-  -  ------  o„„,ber  of  concerns  wffich  can  profitably  matter  along  to  the  convention  at  this  they  will  wisely  execute  the  proxy  powr 

use  nsme  ouHlicitv  is  limitetl  to  those  time  tor  its  considerdtiony  it  it  so  cesires  ^  wnicn  they  hsve  solicited,  so  thst  out  ot 
having  immense  distribution,  affecting  desires  to  call  particular  this  convention  of  1926  there  may  am 

_ _  _ _  _ ^  _  _  ^ _  every  clsss  of  society.  Nsturslly  such  attention  in  the  consideration  of  this  e  reEfhrm&tion  of  the  principles  whidi 

tettes,  13.  Mixed  Quartettes,  14.  Drama,  concerns  are  newspaper  advertisers.  A.s  subject,  to  the  fundamental  principle  on  have  made  possible  the  success  of  tiic 
15.  Humorous  Entertainers,  16.  Bedtime  the  limitations  of  the  radio  medium  be-  the  bureau  is  based,  in  regard  to  Bureau  in  its  work  for  the  publishing  and 

Stories,  17.  Chain  programs  from  New  come  known,  it  will  be  found  to  be  inevit-  representation  on  the  board  of  directors,  advertising  world. 

York.  ...  .  ably  associated  with  large  newspaper  ad- 

The  objection  might  be  raised  that  in-  vertisers  and  persistent  newspaper  adver¬ 
tising.  It  is  a  supplementary  medium 
aiitl  not  a  primary  one. 

One  of  the  things  mentioned  by  Mr. 

Robb  is  the  obligation  of  .set  manufac- 


ing  Events,  6.  Dance  Music,  7.  Qassical 
Orchestras,  8.  Bands,  9.  Instrumental 
Soloists,  10.  Male  Vocal  Soloists,  11. 
Female  Vocal  Soloists,  12.  Male  Quar- 


terpreting  17  different  kinds  of  shades  on 
a  sheet  would  he  difficult  for  a  long  dis¬ 
tance  enthusiast.  Nothing  is  too  difficult 
for  a  long  distant  enthusiast.  He  would 


^FOK  PROMPT  SERVICE^ 


work  out  a  full  page  crossword  puzzle  turers  to  support  broadcasting.  If  the 
to  identify  a  single,  long  distance  station  purchase  of  a  radio  set  included  its  share 
and  consider  his  time  well  spent.  As  a  of  the  cost  of  presenting  the  proerams 
matter  of  fact,  if  he  hears  a  dance  pro-  which  are  radiated  during  its  useful  life, 
gram  from  a  distant  station  at  a  certain  the  price  would  be  prohibitive.  The  obli- 
time  and  can  follow  down  a  column  de-  gation  of  set  manufacturers  to  support 
signating  that  particular  hour  to  obtain  broadcasting  is  no  greater  than  that  of 
a  list  of  stations  which  are  broadcasting  newsprint  makers  to  publish  newspapers 
dance  music  at  that  time  and,  knowing  or  phonorraph  makers  to  give  a  perpetual 
from  the  position  of  his  dials  the  ap-  supply  of  records.  Of  course,  if  news- 
proximate  wavelength  on  which  the  pro-  papers  were  to  suspend  publication,  news- 
gram  is  broadcast,  he  can  narrow  down  print  makers  would  busy  themselves  with 
the  station  which  he  seeks  to  identify  to  checking  their  discontinuance,  if  hroad- 
one  or  two.  casting  stations  are  closed  down,  set 

Of  course,  this  would  make  much  more  manufacturers  would  take  steps  to  keep  a 
work  in  editing  radio  programs,  but,  if  desirable  number  (less  than  half  now 
the  complaint  is  that  valuable  space  is  operating)  running, 
being  wasted,  cutting  it  by  nearly  70%  Radio  set  manufacturers  contribute 
should  justify  the  effort.  _  h'berally  to  broadcasting  ^  maintaining 

Another  complaint  is  in  regard  to  the  stations  and  by  presenting  paid  talent, 
mention  of  advertisers  who  buy  time  on  The  public  will  not  pay  for  broadcasting 


TYPE 

BORDERS -ORNAMENTS -BRASS  RULE 
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KELLY  PRESSES  ~  KLYM AX  FEEDERS  ~  PAPER  CUTTERS 
HAMILTON  WOOD  AND  STEEL  EQUIPMENT,  INCLUDING  OUR 
AMERICAN  CUT-COST  EQUIPMENT 
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BALTIMORB 


RICHMOND 

ATLANTA 

BUft^ALO 

PITTSBURGH 

CLBVMjiND 


DETROIT 
CHICAGO 
CINCINNATI 
ST.  LOUIS 
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guise  heads  seventh 
district  ad  clubs 

TuIm  Business  College  Executive 
Named  President  at  Tulsa  Sessions 
— St.  Louis  1927  Conven¬ 
tion  City 


!£.  A.  Guise,  manager  of  the  Tulsa 
Business  College,  was  unanimously 
chosen  chairman  of  the  Seventh  District 
advertising  clubs.  International  Advertis¬ 
ing  Association,  at  the  sixth  annual  meet¬ 
ing  held  in  Tulsa,  Okla.,  Sunday,  Mon- 
(}ay  and  Tuesday  of  this  wreek.  Attend¬ 
ance  at  the  convention  was  hampered  by 
flood  waters  in  the  states  comprising  the 
district,  Kansas,  Oklahoma,  Arkansas, 
Missouri  and  Louisiana. 

St.  Louis  was  chosen  as  the  place  for 
the  1927  meeting,  the  date  to  be  selected 
later. 

The  Tulsa  Advertising  Club  was  host 
to  the  delegates. 

Sunday  afternoon  was  devoted  to  an 
automobile  tour  of  the  city  followed  by 
dinner  at  the  Mayo  Hotel.  Dr.  John 
Morris  Evans  spoke  on  “Some  Creative 
Values  in  Advertising.” 

General  sessions  began  Monday.  Gov. 
M.  E.  Trapp,  Mayor  Newblock  of  Tulsa 
and  President  Fred  L.  Foster  of  the 
Tulsa  Advertising  Club  spoke  briefly 
welcoming  the  visitors.  Monday’s  dis¬ 
cussions  stressed  merchandising  prob¬ 
lems.  .\  luncheon  was  held  at  noon  at 
the  Tulsa  club.  At  night  a  dinner-dance 
was  held  at  the  hotel  ballroom  for  the 
visitors  and  their  wives.  Golf  was  a 
diversion  arranged  for  the  visitors. 

Norman  Lewis,  president  of  the  .\d- 
vertising  Club  of  St.  Louis,  spoke  Mon- 
iiy  on  “The  Greatest  Force  in  the 
World.” 

MOTOR  CYCLE  REPORTING 
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N.  W.  Ayer  &  Son,  .108  Chestnut  street,  Phil¬ 
adelphia.  lias  secur^  the  following  accounts: 
Carbide  &  Carbon  Chemical  CorptiraCon  “Paro- 
fax”  and  “Prestone”  New  York,  and  Clendenin, 
West  Virginia;  Carlton  Hotel.  Washington, 
I>.  C.;  Gerber  &  Company,  Knight  Brand 

Gruyere  Cheese.  New  York.  Again  placing 
onlers  with  newspaiier  in  various  sections  for 
Kownes  Bros.,  Fownes  gloves.  New  York. 

Blackett  Sc  Sample,  58  East  Washington 
street,  Chicago.  Placing  account  of  the  North, 
ern  Paper  Mills,  northern  tissue.  Green  Bay, 
Wis. 

Blackman  Company,  Inc.,  120  West  42nd 
street.  New  York.  Placing  account  of  the 
Packer  Manufacturing  Company,  Inc.,  New 
York,  manufacturers  “Packer’s”  tar  soap  and 
shampoo. 

Calkins  A  Holden,  Inc.^  247  Park  avenue. 
New  York.  Now  handling  account  of  Rogers, 
I.unt  &  Bowlen  Company,  silversmiths.  New 
York. 

Caples  Company,  2402  Grand  Central  Terminal 
New  York.  Reported  to  be  planning  an  ex¬ 
tensive  newspaper  campaign  for  the  National 
Tourists  Commission.  Havana,  Cuba.  Now 
handling  account  of  the  Great  Western  Railway, 
London,  England.  Now  handling  account  of 
Uelitark  Inc.,  Newark,  N.  J.,  manufacturers  of 
Del|)ark  underwear,  pajamas  and  soft  collars. 

Cecil,  Barreto  A  Cecil,  12th  and  Bank  streets, 
Richmond,  Va.  Has  secured  account  of  ttic 
Seward  Trunk  &  Bag  Company,  Petersburg,  Va. 

Charles  Advertiskig  Service,  23  East  36th 
street.  New  Y’ork.  Reported  will  place  orders 
with  farm  papers  for  the  Riverview  Farms, 
Inc.,  asparagus  roots,  Bridgeton,  N.  J. 


various  sections  for  the  Lockwood  Bracket  Com-  of  12  pages,  but  it  is  planned  tO  increase 
pany,  "Laco  ’  castde  soap,  Boston.  pages  in  the  near  future. 

Sack^im  A  Scherman,  218  \\est  -mth  street,  advertising  contracts  entered  into 

New  ^ork.  Now  handlinR  account  tor  the  .  *1  t_  a  j  _ 

American  EIectr*Ice  Corporation,  refngerators,  nctWCCIl  rctHlI  mcrcnsrits  RIIQ  Uctroit 
New  York.  Shopping  News  forbid  the  cutting  down 

Frank  Seaman,  Inc.,  470— 4th  avenue.  New  of  anv  of  the  firms’  regular  newspaper 
York.  Reported  to  have  secured  account  of  the  advertising,  and  should  SUch  a  CUt  be 


Ground  Gripper  Shoe  Comiiany,  Boston. 

Shankweiler  Advertising  Agency,  Allentown, 
Pa.  Placing  orders  with  newspapers  in  selected 
sections  for  L.  F.  Grammes  &  Sons,  “Prim** 
hair  pins,  Allentown.  Pa. 

Sheridan,  Shawhan  A  Sheridan,  366  Madison 
avenue.  New  York.  Plac.ng  orders  with  news¬ 
papers  in  selected  sections  for  the  Ward  Baking 
Company,  Ward  Cakes,  New  York. 

Spafford  Company,  10  Arlington  street,  Bos¬ 
ton.  Reporte<l  to  have  secured  account  of  Smith 
&  Wesson,  firearms,  Springfield,  Mass. 

Stixet  A  Finney,  Inc,,  40  West  40th  street, 
New  York.  Reported  to  have  secured  account 
of  the  Wm.  L.  Gilbert  Clock  Company,  Winsted, 
Conn. 

J.  Walter  Thompeon  Company,  244  Madison 
Tvenue,  New  York.  Placing  account  of  the 
Stanley  Insulating  Company,  Great  Barrington, 
Mass.,  manufacturers  of  unbreakable  vacuum 
bottles. 

Vredenburgh-ICennedy  Company,  171  Madison 
avenue.  New  York.  Now  handling  account  of 
the  Mammela  Corporation,  “Ambrosia  Milk,** 
New  York. 

SHOPPING  NEWS  EXPANDS 


made  the  contract  with  Shopping  News 
becomes  void. 


DAILY  IN  NEW  HOME 

The  McCook  (Neb.)  Daily  Gazette, 
which  was  launched  as  a  daily  about 
two  years  ago,  this  week  is  located  in  its 
newly  erected  $30,000  building.  H.  D. 
Strunk  is  publisher. 

DAILY  ISSUES  STYLE  BOOK 

The  Pasadena  (Cal.)  Star-News  has 
just-  issued  a  style  book  for  members  of 
the  staff,  compiled  by  Lowell  C.  Pratt. 
Under  the  heading  “Some  Facts  About 
Libel,”  the  book  condenses  for  reporters 
the  important  rules  governing  libel. 


Detroit  Advertising  Organ  Now  Circu¬ 
lated  in  10  Nearby  Towns 

Beginning  with  the  issue  of  Oct.  11 
Dake-Johanct  Agency,  1238  So.  Hill  street,  Detroit  Shopfing  News,  an  advertising 
Angeles.  Has  soured  amount  of  the  paper  published  by  the  leading  merchants 
Doraldina,  Inc.,  cosmetics,  Hollywood.  Cal.  r  .  j  j  j  i- 

r „  0.1  D  1  XT  -vr  I  ot  that  City,  extended  its  delivery  service 

Fccte  A  Morgan,  247  Park  avenue.  New  York.  _  • 

Now  handling  account  of  the  Morene  Products  COVer  the  outlying  towns  of  Birming- 
Comiiany,  wall  bnish.  New  York.  ham,  Brightmoor,  Dearborn,  Ferndale 

Albert  Frank  A  Co.,  14  Stone  street.  New  Mt.  Clemens,  Pontiac,  Redford,  Trenton, 
^’ork.  Reporteil  to  have  secured  account  of  the 


l)e  Jur  Products  Company,  radio.  New  York. 
Now  handling  account  of  the  General  Instru¬ 
ment  Corporation,  manufacturers  of  radio  ac¬ 
cessories. 

Albert  Frank  A  Co.,  134  South  La  Salle 
street,  Chicago.  Placing  accounts  of  the  C.  & 
E.  Railway.  A  joint  Florida  campaign  com¬ 
prising  the  three  lines:  C.  &  E.  I.;  L.  &  N. 
and  _N'.  C.  &  St.  L.  will  also  he  handled  hy 
the  Chicago  office  of  Albert  Frank  &  Compan>\ 
Harry  M.  Frost  Contpany,  101  Tremont  street, 
Boston.  Placing_  orders_  with  newspapers 


Brisbane  Courier  Reporter  Covered 
23,000  Mile*  in  10  Month* 

A  tip  to  American  editors  may  be  n  c- _  aj  ,  . 

,  J  !  r  .1,  u  -  L  Charles  C.  Green  Advertumg  Agency,  Inc., 

found  in  the  practice  of  the  Brisbane  450  4th  avenue.  New  York.  .Now  handling  ac- 
(Australia)  Courier,  which  has  furnished  ^_>unts  of  the  New  Mix  Products  Company,  Inc., 
1  staff  writer  with  a  motorcycle  to  get  _nianufacturers  “New  Mix”  tooth 

farm  and  ranch  copy  for  its  “Man  on  the 


Wayne  and  Ypsilanti. 

The  circulation  of  this  edition,  includ¬ 
ing  the  above  towns,  was  275,(X)0,  the 
largest  number  of  iwpers  yet  distributed 
in  any  one  week.  Delivery  is  by  carrier. 
The  Detroit  Shopping  News,  of  which 
Henry  C.  Veon  is  general  manager,  was 
started  Feb.  8,  1926,  by  21  of  the  leading 
Detroit  merchants.  The  initial  issue  con¬ 
sisted  of  150,000  copies,  which  were  dis- 


vanous  sections  for  the  Teletone  Corporation  of  tributed  by  carriers.  The  paper  consists 
.-\merica,  radio.  New  York. 


paste  and  Oakite  Products,  Inc.,  New  York, 
manufacturers  “Oakite.” 

Charles  W.  Hoyt  Company,  Inc.,  116  West 
.1211(1  street.  New-  V’ork.  Has  secured  account 
of  the  Caloroil  Burner  Corporation,  New  York, 
manufacturers  of  Caloroil  Oil  Burner. 

Klau-Van  Pietersom-Dunlap-Younggreen,  417 
Sycamore  street,  Milwaukee.  Has  secured  the 
following  accounts: 

The  Aeroshade  Company,  Waukesha,  Wis- 
con.sin. 

The  Wi^onsin  Food  Pr(xlucts  Company,  Jef¬ 
ferson,  \\  isconsin— manufacturers  of  margarine, 
niit  butter,  evaporated  milk  and  other  dair-- 
products. 

McLain-Simpers  Organizatjon,  Sttxk  Ex- 


Land”  page. 

Max  H.  Hibberd,  the  writer,  covered 
23,000  miles  in  the  last  10  months,  riding 
a  motorcycle  with  a  side-car  attached,  in 
which  he  carried  a  portable  typewriter, 
a  camera,  copy  paper,  spares,  and  his 
personal  belongings. 

“One  does  see  life  and  the  ever  chang¬ 
ing  scenery  is  good,”  Hibberd  wrote 
describing  his  experiences  for  the  Aus¬ 
tralian  Journalist.  “There  are  stacks  of 

mpy  in  it  all.  If  qne  feels  poetic,  there  _ _ _ 

it  is;  or  inclined  for  heavy  stuff,  easy  to  Building.  l’hil.Klelphia.  Has  secured  the 


find.  The  variety  and  diversion  make  the 
life  grand.” 


FRATERNITY  HOST  TO  EDITORS 

Sigma  Delta  Chi,  national  professional  _ 

fraternity  in  journalism,  took  the  lead-  Vork 
ing  part  in  observance  of  “Fall  Press 
Day”  in  the  Department  of  Journalism  at 
Syracuse  University,  Saturday,  Oct.  9. 

The  Central  New  York  Press  Associa¬ 
tion  was  entertained  by  the  Syracuse  Uni¬ 
versity  chapter  of  the  fraternity  following 
a  luncheon.  President  Hugh  Parker  of 
the  association,  editor  of  the  Oneida  Post, 
presided. 


account  of  W  illiam  Sellers  &  Company,  Inc., 
Philadelphia,  manufacturers  of  machine  tools. 

John  O.  Powers  Company,  247  Park  avenue. 
New  \  ork.  Reported  to  have  secured  account 
of  the  Alden  Mfg.  Company,  “Na-Ald“  radio 
sockets  and  De  Luxe  dials,  Springfield,  Mass. 

Reimers  A  Osborn,  285  Madison  avenue.  New 
Now  handling  account  of  Cordley  6 


Hayes,  “XX  Century  Water  Coolers,’ 
York. 


>Iew 


F.  J.  Ross  Company,  119  West  40th  street. 
New  York.  Placing  orders  with  newspapers  in 


EVIDENCE 


The  October  first  Government  Statement 
of  the  Tampa  Tribune  showed  that  the 
average  daily  increase  in  circulation  of 
the  Tribune  over  the  preceding  liz 
months’  period  was 


4053 


The  second  Tampa  paper  showed  an 
average  increase  during  the  same  period 


235 


Readers  and  advertisers  in  Tampa  and 
the  Tampa  trade  territory  are  coming 
more  and  more  to  annreciate  the  merit 
of  South  Fiorida*8  loading  newspaper. 

The  Tampa  Morning 
Tribune 

S.  C.  Berkwith  Special  Agency 
Representatives  in  Naticnal  Field 


The 


CvEMirac  Heiiald 
conslsfcntly  car¬ 
ries  mors  ]»ald'* 
advenlsing  ihast 
eny  daily  news - 
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Rnr  Yirk  Cbltaio  Sa*  Francisco 

Ha*.  W.  Uoloney  John  H  Lederw  A.  J.  Norris  Hill 
'  (04  Times  Bldg.  910  Hearst  Bldg.  TIO  Hcarst  Bldg. 
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bv'cvoyy  ]M>d*4ti|ia  ^umpsoiSMt 

*<ew  York,.,  p«jrVl* , 


Now  plan  a  bigclass- 
ified  Christmas.  The 
new  Shop-o-scope  is 
ready.  See  it — with¬ 
out  obligation. 

Write  us  today. 


THE  BASIL  L  SMITH  SYSTEM.  Inc. 

Intemalional  ClatsiBed  AdvertUing 
.  Counsellors 

Packard  Building,  Philadelphia 


She 


oaotia 


These  two  newspapers  offer 
the  most  powerful  all-day 
service  in  New  York  avail¬ 
able  as  a  unit  under  a  single 
contact.  The  6(X),()00  Daily 
World  —  Evening  World 
readers  constitute  a  highly 
concentrated  force  to  be  reck¬ 
oned  with  in  any  campaign 
designed  to  effect  distribu¬ 
tion  in  Greater  New  York. 

me  motin 

Pulitzer  Building,  New  York 
Tribune  Tower,  Chicage 


Thorough  Coverage  in  One  of  the 
World’s  Richest  Baying  Centers  -  i 
Coupled  with  the  Ability  to 
Produce  Results 

^ittsburgl)  43a:5ettc  €ime.a 

(Homing  and  Sunday) 

oAND 

PITTSBURGH  CHRONICLE  TELEGRAPH 

(Evening  except  Sunday) 

These  newspapers  in  News  and  Adver¬ 
tising  have  the  confidence  of  their 
readers. 

Their  readers  have  the  power  to 
purchase. 

Sold  Singly  or  Combined 
URBAN  E.  DICE,  Nafl  Advg.  Mgr. 
Gazette  Square,  Pittsburgh,  Pa. 

E.  M.  BURKE.  Ino., 

1457  Broadway,  New  York. 
t22  S.  Michigan  Blvd..  Chieago. 
('onstitutlon  Bldg.,  Atlanta,  Ga. 

R.  J.  bidwell  Company, 

742  Market  Street,  San  FYant-ieco,  Cal. 

Times  Bldg.,  Loe  Angeles,  Cal. 
White-Henry-Stuart  Bldg.,  Seattle,  Wash. 
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Editor  &  Publisher  for  October  16,  1926 


COLORADO  JOURNALISM  SCHOOL  USING 
EDITOR  &  PUBLISHER  IN  CLASS  WORK 


Careful  Index  Kept  for  Four  Years  Yields  Wealth  of  Material 
on  Newspapers  and  Their  Problems,  Instructor 
Declares — Shows  Power  of  Press 


By  A.  GAYLE  WALDROP 


Assistant  Professor,  Department  oi  Journalism,  University  of  Colorado 


'^HIS  story  tells  how  an  experienced 
reporter  or  copy  reader  may  make 
$1,000,  and  how  Editor  &  Pubusher  is 
made  use  of  by  students  in  the  journalism 
department  of  the  University  of  Colorado. 

Anionff  the  awards  provided  for  in 
Joseiih  Pulitzer’s  will  is  one  “for  the  best 
history  of  the  services  rendered  to  the 
public  by  the  American  press  during  the 
preceding  year.  One  thousand  dollars 
($1,000).’’  Only  once — in  1917 — so  far 
as  the  writer  knows,  has  this  been  given. 
Yet  in  any  year  since  then  and  in  the 
years  to  come,  a  reporter  or  editor  might 
compile  from  a  careful  reading  of  Editor 
&  Publisher,  a  history  that  would  win 
the  Pulitzer  award.  It  would  be  a  job 
in  editing, — Editor  &  Publisher  brings 
together  all  the  facts. 

Such  a  trade  journal  should  not  escape 
the  attention  of  journalism  students.  At 
the  University  of  Colorado  it  has  not. 
In  1922  advanced  students  were  assigned 
selected  stories  and  were  held  responsible 
for  them  in  their  final  examinations.  This 
system  was  continued  in  succeeding  years, 
the  results  being  highly  satisfactory.  But 
it  soon  became  evident  that  a  use  of  more 
than  the  current  issues  was  desirable. 
Here  was  a  magazine  that  should  be  in¬ 
dexed,  made  available  for  instant  refer¬ 
ence,  for  special  assignment,  for  ready  use 
by  students  this  year  and  next  year,  and 
for  students  in  all  classes. 

If  the  original  purpose  of  assignments  in 
Editor  &  Publisher  was  to  be  con¬ 
served — if  the  history  of  journalism  was 
to  be  made  a  thing  of  the  present  as  well 
as  the  past,  if  ethics  was  to  be  shown  as 
a  real  and  pressing  subject,  if  news  writ¬ 
ing  was  to  be  more  than  academic,  if  re¬ 
porting  was  to  rise  above  routine,  if  copy 
reading  was  to  be  charged  with  imagina¬ 
tion  and  buttressed  with  experience,  if 
editorial  writing  was  to  be  more  than  fill¬ 
ing  the  columns,  if  the  newspaper’s  rela¬ 
tion  to  law  was  to  be  clear,  and  if  cur¬ 
rent  problems  were  to  be  challenging 
and  inspiring — then  an  index  must  be 
made. 

Such  an  index,  grouping  stories  under 
the  aiurses  in  which  they  would  be  of  most 
use,  was  made.  Under  these  major  heads 
there  were  subdivisions.  The  index  is 
for  the  use  of  instructors  to  make  assign¬ 
ments  for  parallel  readings,  to  draw  ma¬ 
terial  for  lectures,  and  for  students  to 
choose  stories  as  they  are  interested.  The 
index  is  not  thorough  in  that  it  includes 
every  story  printed,  but  it  is  complete  in 
listing  the  major  stories — sometimes 
under  several  heads— so  that  they  will  be 
available  for  ready  use. 

And  what  a  wealth  of  material  useful 
not  only  to  students  but  to  all  newspaper¬ 
men  and  women  is  to  be  found  in  the 
past  four  years  of  Editor  &  Publisher! 
First,  under  the  major  subject  of  “His¬ 
tory,”  which  is  divided  into  these  parts : 
Newspapers  and  Newspapermen,  The 
"Future,  Criticism  and  Replies,  Ethics  and 
Problems,  Comparative  Journalism,  and 
Advertising.  “Chandler  of  the  Los 
Angeles  Times,”  the  birth  of  the  North 
.Amercan  Newspaper  Alliance,  the  obitu- 
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ary  of  Charles  R.  Miller  and  of  Lord 
Northcliffe,  Roy  Howard  succeeding 
Milton  McRae,  “The  Life  and  Death  of 
E.  W.  Scripps,”  “The  Inside  Story  of 
the  Herald-Tribune  Merger,”  interviews 
with  Cyrus  H.  K.  Curtis,  VV.  R.  Hearst, 
Arthur  Brisbane,  the  Springfield  Re¬ 
publican  centenary,  the  sale  of  the  Dallas 
News,  the  Chicago  Daily  News  and 
Kansas  City  Star,  the  complete  story  of 
Magee’s  fight  in  New  Mexico,  Coleman’s 
history  of  the  New  York  Herald, — these 
are  representative  of  the  first  subdivision. 

Under  The  Future  the  tabloid  press  is 
discussed,  the  consolidation  of  newspapers 
recorded  and  Morley’s  Religio  Journal- 
istici,  and  Yost’s  Principles  of  Journal¬ 
ism  and  Flint’s  Conscience  of  the  News¬ 
paper  are  reviewed,  to  list  nothing  more. 

Passing  over  a  long  list  of  stories  on 
criticism  and  replies  wherein  figure  the 
names  of  Butler,  Villard,  Bliven,  Beck, 
Bellamy,  Crowell,  Bleyer,  Mencken  and 
Seitz,  we  come  to  Ethics  and  Problems. 
Crime  news  suppression  and  segregation 
bulk  large,  with  privacy  and  free  speech 
prominent. 

Comparative  journalism  includes  all 
references  to  the  press  of  foreign  coun¬ 
tries,  chiefly  England,  France,  Germany, 
Russia,  Spain,  Italy,  and  Japan.  There 
are  many  stories  by  native  and  American 
journalists  in  this  division. 

Under  the  major  head  of  News  are 
considered  news  values,  special  kinds  of 
news,  reporting,  reporters  and  their  ex¬ 
periences,  foreign  correspondence.  Not 
less  than  fifteen  articles  discuss  news 
evaluation,  W.  P.  Beazell,  Julian  Mason 
and  Kent  Cooper  standing  behind  stories. 
Rali^  Pulitzer  advises  accuracy  and  fair¬ 
ness. 

The  writing  of  special  business,  sports, 
dramatic,  musical,  religious  and  scientific 
news  is  outlined  by  experts :  S.  S.  Fon¬ 
taine,  Damon  Runyon,  Alexander  Wooll- 
cott,  Percy  Hammond,  Deems  Taylor  and 
other  equally  well  known  writers. 

More  than  sixty  stories  tell  of  the  life 
history  or  the  stirring  exploits  of  re¬ 
porters  who  have  achieved  within  the  past 
ten  to  twenty  years.  W.  P.  Beazell  tells 
of  the  days  when  the  beat  was  the  thing, 
Stackelbeck’s  expedition  into  Senator 
Fall’s  state  is  recounted.  Covering  the 
Bay  With  the  Ship  News  Men  is  in¬ 
cluded,  The  Success  Story  of  David  Law¬ 
rence,  The  W^eird  Adventures  of  200 
Reporters  at  the  Evolution  Trial,  Two 
Newspaper  Men  Braved  Peril  for 
Amundsen  story.  Newspaper  Ingenuity 
Tested  by  Shenandoah  Crash — these  are 
a  few  of  the  titles  in  one  of  the  richest 
divisions. 

Smith’s  articles  on  Good  Typography 
are  of  value  in  the  course  in  Copy  Read¬ 
ing  and  Make  Up,  and  in  Editorial  writ- 
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ing.  Under  the  first  subject  are  these 
stories  among  many  others:  Editors  on 
News  Handling,  Copy  Desk  is  Weakest 
Link  in  Modern  Newspapers,  Stefansson 
Asks  Careful  Editing  of  Arctic  Stories, 
The  Influence  of  Headlines. 

Stories  grouped  under  Editorial  Writ¬ 
ing  include  interviews  and  articles  by 
editorial  writers,  reviews  of  collections  of 
editorials  and  related  books,  personality 
sketches  of  colyumists,  and  a  series  on 
cartoonists.  Hamilton  of  the  IVall  Street 
Journal,  Frank  1.  Cobb  of  the  IV  or  Id, 
William  Allen  White  of  the  Emporia 
Gacette,  Walter  Harrison  of  the  Daily 
Oklahoman,  Irving  Brant  formerly  of  the 
St.  Louis  Star — these  are  headliners. 
Books  reviewed,  among  others,  are :  Lipp- 
mann’s  Public  Opinion  and  The  Phantom 
Public,  White’s  The  Editor  and  His 
People,  Cobb  of  the  World,  and  Kent’s 
The  Great  Game  of  Politics. 

Broun,  F.  P.  A.,  R.  H.  L.  Sullivan, 
Marquis  and  House  are  included  among 
the  colyumists.  And  Christopher  Morley, 
who  is  represented  by  “Getting  an  Educa¬ 
tion  and  Getting  Paid  For  It.”  Jay 
House’s  Odyssey  of  a  Columist  which  ap¬ 
peared  in  the  Saturday  Evening  Post  is 
reviewed.  “Our  Own  World  of  Letters” 
brings  to  the  attention  of  journalists  and 
journalism  students  everything  of  any  im¬ 
portance  in  their  field  that  is  printed  in 
any  magazine,  book,  or  newspaper. 

The  series  on  cartoonists  is  extended, 
including  among  many :  Webster  Kirby, 
McCutcheon,  “Ding,”  Fisher,  Roth, 
Briggs,  McManus  and  Orr. 

Philip  Schuyler’s  series  on  Libel  during 
the  present  year,  containing  the  garnered 
wisdom  of  many  editors,  is  of  much  value 
as  a  supplement  to  a  course  in  The  News¬ 
paper  and  the  Law.  The  stories  have  the 
advantage  of  personal  experiences  and  of 
actual  cases.  Various  stories  about  suc¬ 
cessful  small  city  dailies  are  equally  useful 
for  students  of  community  newspaper 
management. 

For  the  final  division  of  the  index.  Cur¬ 
rent  Newspaper  Problems,  there  is  no 
dearth  of  material  that  is  important  and 
stirring.  It  is  the  story  of  newspapers 
“who  through  faith”  subdued  railroads. 


Largest 
Newspaper 
West  of 
Chicago 

500,000 

Copies 

DAILY 

The 

KANSAS  CITY 
STAR 


wrought  anti-gambling  laws,  checked  real 
estate  slumps,  improved  local  credit  situa¬ 
tions,  provide  for  the  city’s  neediest,  ex¬ 
posed  legal  corruption,  built  better  homes, 
caused  more  cotton  to  grow  on  fewer 
acres,  put  to  rout  the  boll  weevil,  en¬ 
couraged  local  art  talent,  and  “served 
those  w'ho  needed  it  most,  disregarding 
their  own  interests.”  If  the  indexing  of 
Editor  &  Publisher  did  no  more  than 
call  the  attention  of  journalism  students 
to  America’s  crusading  press  and  to  con¬ 
vince  them  of  its  power,  it  would  be  of 
inestimable  power.  It  would  delay  if  not 
prevent  the  coming  of  the  corrosive 
synicism  that  many  newspaper  men  ac¬ 
quire,  and  would  give  the  recruits  a  con¬ 
fidence  in  their  profession  that  would 
withstand  “the  wreckful  seige  of  batter¬ 
ing  days.” 


Advertising  results  depend  on  more 
than  the  mere  number  of  a  publication 
copies  circulated.  They  are  measured 
in  the  reader’s  attitude  of  mind  toward 
the  newspaper. 
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Newspaper 


NEW  YORK 

3Heralb 

grribunc 

If  Quality 

of  circulation  is  your  first  consid¬ 
eration 

Wl]e  ^helling 

With  Sunday  Morning  Edition* 

Washington,  D.  C. 

will  have  your  preference — same 
as  it  has  the  preference  of  prac¬ 
tically  everyone  in  the  National 
Capital. 

The  Star’s  circulation  is  home 
circulation — both  quality  and 
quantity — the  kind  that  counts 
most  with  advertisers. 

N.  Y.  Office — 110  E.  42nd  St. 
Dan  A.  Carroll 

Chicago  Office — Tower  Building 
J.  E.  Lutz 


DOMINANT  t 

in  • 

Pinellas  County,  Florida 

Bailg  ^rut0 

8T.  PETEBBBVBO’S  PICTHBE  PAPEB 

Owned  by  Frank  Fortune  Pulver 
Edited  by  Major  Alfred  Birdsall 

America’*  Biggest  Tahloid 
Fl'^rida’*  Fattest 
Growing  Newspaper 

To  be  assured  of  Complete 
Coverage — 

USE  THE  NEWS 

Represented  by 

GEORGE  B.  DAVID  COMPANY 

NEW  YORK;  11*  Fast  tZnd  Street 
CHICAGO:  1)M  Wrlgley  Bundbig 


DO  YOU  NEED 
A  TRAINED  MAN? 

The  Personnel  Bureau  of 
Sigma  Delta  Chi,  an  organiza¬ 
tion  of  college  trained  newspaper, 
magazine  and  advertising  men, 
wants  to  help  you  find  him. 
The  Bureau  puts  you  in  touch 
with  experienced,  energetic  men 
— it  saves  you  time  by  recom¬ 
mending  only  those  who  meet 
your  requirements. 

If  you  expect  a  vacancy,  please 
write  Robert  B.  Tarr,  Director, 
Personnel  Bureau  of  Sigma  Delta 
Chi,  P.  O.  Box  115,  Pontiac, 
Michigan. 

NO  CHARGE  TO 
EMPLOYERS 
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STORM  PUBLICITY  HIT  Brown,  St.  Ptiersburg  Independent, 

S 1  ‘  ‘  ‘  president  of  Associated  Dailies  of  Florida ; 

BY  FXiORIDA.  PREISS  (George  E.  Hosmer,  Fort  Myers  Press, 

_ _  president  of  the  Florida  State  Press 

u  »•  •  Pk  »  Association,  and  Gilbert  D.  Leach,  Lees- 

Three  *^,''**  **"*  Commercial,  president  of  the  South 

Beach  Discuss  Plans  for  Off-  Florida  Press  Association. 

Setting  “Exaggerated  A  committee  consisting  of  T.  E.  Fitz- 

Statements”  gerald,  publisher,  Daytona  Beach  News; 

_  C.  C.  Codrington,  Deland  News,  and  Mr. 

_  ,  j-  j  Milford  was  appointed  to  try  to  double 

Plans  tor^  off-setting  misle^ing  and  legal  advertising  rate  at  the  next 

exaggerated  statements  of  the  storm  session  of  the  legislature,  the  present  rate 

(Jamage  in  Florida  were  discussed  by  having  been  in  force  for  twenty-four 

P  londa  editors  years. 

'  ^  "i?  Publi^ers  Gilbert  D.  Leach  of  the  Leesburg  Corn- 

gathered  in  mercial  led  a  discussion  of  foreign  ad- 

tona  Beach  rri-  yertising  for  weekly  papers,  the  gist  of 
day  and  ^atur-  ^hich  was  that  the  publishers  will  profit 
^y  ot  last  we^.  j{  they  act  as  their  own  agents  and 

three  r  londa  solicit  business  through  personal  letter, 
press  groups  Associated  Press  Club  elected 

were  in  session,  ^  Elliott,  Jacksonville  Times-Union, 

.  Associated  president;  Lew  B.  Brown,  St.  Petersburg 
Pi**'*^®  Independent,  vice-president;  and  B.  M. 

Florida,  the  Mitchell,  Miami,  secretary-treasurer.  Mr. 

A  MilWd  was  chosen  Florida  director  on 

rress  Associa-  the  Southern  advisory  board.  It  was  de- 
^  bon,  and  the  cided  to  establish  a  winter  bureau  at  Palm 
State  Bress  As-  Beach  and  it  was  urged  that  special  staff 
W.  A.  Elliott  sooation.  rnen  be  attached  to  state  bureau  during 

C.  C.  Car^  ot  the  winter  to  cover  sport  events  of  na- 
t  he  Lesan-Carr  tional  interest. 

.Advertising  .■Agency,  declared  that  the  jhe  proposal  of  \V.  A.  Allan,  managing 
state’s  geratest  need  was  to  disseminate  director  of  the  .■Associated  Dailies,  for 
the  truth  about  the  storm  and  to  assure  amalgamation  of  the  three  press  bodies 
the  public  that  it  would  find  fair  prices  ^leet  with  much  favor  and  action 

in  Florida  this  winter.  _  was  delayed. 

Major  Alfred  Birdsall,  of  the  St.  yj^g  j^ailies  will  hold  their  annual  meet- 

Petersburg  News,  proposed  that  editors  j„g  j,,  Jacksonville  on  Dec.  9. 
and  publishers  of  the  nation  be  invited 
to  Florida  as  Florida’s  guests  to  see  the 

state  for  themselves  and  to  write  what  KANSAS  DAILY  INCORPORATED  ' 
they  please.  • 

D.  H.  Conkling,  Palm  Beach  Post,  _  The  Kansas  state  charter  board  has 
said  that  Kenneth  Roberts,  journalist,  issued  a  charter  to  the  Independence 
was  now  in  the  state  preparing  a  story  Publishing  Company,  publishers  of  the 
for  the  Saturday  Evt>nmg  Post  and  that  new  Independence  (Kan.)  Reporter. 
he  had  been  impressed  with  the  fact  that  The  company  is  capitalized  at  $120,000 
Weather  Bureau  records  show  that  no  with  D.  Clyde  Knock,  Charles  Spencer, 
storm  has  struck  Florida  between  Decern-  W-  Dale,  Oscar  S.  Stauffer  and 

her  and  May  and  that  the  last  storm  which  J-  R-  Porter  as  incorporators.  The  com- 
did  any  considerable  damage  was  39  vears  Pany  purchased  the  Independence  Free 
jgp  Press,  a  morning  paper  and  the  Re- 

Morton  M.  Milford,  editor  of  the  the  afternoon  paper,  merging 

Miami  News,  said  that  the  hurricane,  de  ‘hem  under  the  name  of  the  Independence 
spite  its  great  loss  of  life  and  material  Reporter  and  Free  Press.  Clyde  Knox 
(bmage  would  accomplish  three  desirable  'y  Rejwrter  and  Mr. 


W.  A.  Elliott 


COMMITTEE  NAMED  TO 
PLAN  N.E.A.  MEET 

Large  General  Group  Appointed  at 

Omaha  by  Ole  Buck,  Nebraeka 
Field  Manager — Three 
State*  Represented 

Plans  to  make  the  National  Editorial 
Association  convention  in  Omaha  next 
June  the  most  successful  in  the  organ¬ 
ization’s  history  were  made  last  wee^, 
when  a  state-wide  organizatiop  was 
formed  at  Omaha  with  Ole  Buck,  Har¬ 
vard,  Neb.,  secretary  of  the  Nebraska 
Press  Association,  as  chairman. 

The  meetings,  which  were  held  at  the 
Hqtel  Conant  and  Chamber  of  Com¬ 
merce,  were  attended  by  representatives 
of  railroads,  press  associations  and 
chambers  of  commerce  from  Nebraska 
and  Iowa.  ’ 

Selection  bf^  an  executive  committee 
will  be  made  soon  by  Mr.  Buck. 

The  general  committee,  chosen  by  the 
executive  body  of  the  Nebraska  Press 
-Association,  will  include: 

W.  A.  Brown,  pn^ident  Nebraska 
Press  .'Association ;  H.  D.  Leggett,  Ord, 
vice-president ;  C.  L.  Jones,  (Council 
Bluffs;  B.  J.  Seger,  Scottsbluff  and 
Gering,  Neb.;  Lloyd  Thomas,  Hastings; 
John  Curtiss,  Lincoln;  A.  F.  Buechler, 
Grand  Island;  High  Brown,  Kearney; 
Ira  L.  Bare,  North  Platte;  J.  J.  Mc¬ 
Intosh,  Sidney;  James  Good,  Chadron. 

Francis  Case,  Hot  Springs,  S.  D. ;  Earl 
1).  Morford,  Deadwood,  S.  D. ;  T.  L. 
Curran,  Lead,  S.  D.;  John  B.  Green, 
,  Rapid  City,  S.  D. ;  R.  L.  Brownson, 
Belle  Fourche,  S.  D. ;  F.  G.  Humphrey, 
Norfolk,  Neb.;  George  Wolz,  Fremont, 
Neb.,  and  Harley  Conant,  representing 
chambers  of  commerce ;  E.  B.  Oddy, 
Woonsocket,  S.  D.,  president.  South 
Dakota  Press  Association;  Wil  V.  Tuf- 
ford,  Clinton,  la.,  secretary-treasurer. 
Inland  Daily  Press  Association;  E.  F. 
Tucker,  Ames,  la.,  manager  Iowa  Press 
Association;  H.  T.  Brown,  Grand  Island, 


things  for  Florida: 

1—  Better  building  restrictions. 

2 —  Better  sanitary  conditions. 

3—  Drain  oflf  the  dross  and  leave  the 
gold  in  the  population  of  Florida. 

He  declared  that  those  who  had  left 


Knock  the  Free  Press.  The  new  paper 
is  an  afternoon  publication. 


O— Lirain  on  UIC  uiuss  anu  PRCC^C  rillR  itn  VE-ADC  ni  r» 

gold  in  the  population  of  Florida.  CLUB  50  YEARS  OLD 

He  declared  that  those  who  had  left  To  observe  its  50th  anniversary  the 
Florida  because  of  the  storm  had  come  New  York  Press  Club  is  inaugurating 
with  nothing  and  expected  to  get  rich  a  series  of  entertainments,  the  first  of 
over  night.  which  will  be  held  Sunday,  Nov.  14,  at 

Appreciation  of  the  efforts  of  Richard  the  44th  Street  Theatre,  New  York. 
H.  Edmonds,  editor  of  the  Manufac-  Proceeds  will  be  devoted  to  the  club’s 

turer’s  Record,  “to  remove  the  slur  placed  relief  funds.  Sidney  W.  Dean  is  club 

upon  Florida”  by  John  Barton  Payne,  president, 
president  of  the  Red  Cross,  was  expressed  - - 

^Www^;'’mtn'eV»'!>■  CARTHAGE  N.  Y.  PAPER  GROWING 

Ur.  Edmonds  for  his  description  of  the  The  Carthage  (N.  Y.)  Republican- 
jplendki  relief  work  done  for  storm  Tribune,  appeared  Oct.  7  in  a  new  type 
sufferers  by  Florida  leaders  in  every  walk  dress,  and  a  change  from  seven  to  eight 

of  life  and  condemned  the  statement  of  columns  a  page. 

Ur.  Payne  that  “Florida  was  more  inter¬ 
ested  in  its  tourists  and  hotels  than  in 

the  suffering.”  SeHala  for 

“If  any  attempt  has  been  made  f*’  ff  A  '■'If  A  Am 

minimize  the  damage  from  the  hurricane,  I  jk  I  I  A 

it  has  been  done  because  of  that  in-  p 
domitable  spirit  of  Florida  which  made  ^  AewpOft-T 

her  attempt  first  to  take  care  of  herself,"  /  ^ 

the  editors  declared.  (Hew) 

The  communication  was  signed  by  Lew 


COMPLETE  WIRE  REPORTS 
FOR  EVENING  AND  SUNDAY 
PAPERS 

International 
News  Service 

“Get  It  FIRST  but  First  Get  It 
RIGHT” 

63  Park  Row 
NEW  YORK  CITY 


IMIA 

tj  Jam  /(cwpOft-T 
(Hew) 


Ba/fsUo,  The  Wonder  City  e!  Ameriem 

Buffalo — a  profitable 
Market  for  Advertisers 

Sales  in  Buffalo  are  splen¬ 
did  for  advertised  goods. 
Employment  conditions  ex¬ 
cellent,  retail  and  other 
business  thriving.  One 
newspaper  will  put  your 
story  over  to  83%  of  the 
people — that  paper  is  the 

BUFFALO  EVENING  NEWS 

Read  in  4  out  of  S  Buffalo  Home* 
Fdward  H.  Butler,  Editor  and  Publisher 
Kelly-Smith  Company,  Representatives 
Marbridye  Bldg.  Tribune  Tower 

New  York,  N.  Y.  Chicago,  lU. 

Atlantic  Bldg.  Waterman  Bldg. 

F^iladelphia  Boston 


MICHIGAN 

Is  growing  faster  than  any  State 
in  the  Union. 


Us  increase  in  manufacturing 
products  surpasses  anything  in  the 
world. 

BOOTH  NEWSPAPERS 

cover  Michigan  outside  of  Detroit 
— Eight  principal  cities  with  the 
only  or  leading  Newspaper  in  its 
respective  community. 

The  Grand  Bapidt  Press 
The  Flint  Daily  Jcumal 
The  Saginaw  Mews  Courier 
The  Kalamaioo  Gazette 
The  Jackson  Citizen  Patriot 
The  Bay  City  Timet  Tribune 
The  Muskegon  Chronicle 
The  Ann  Arbor  Timet  Mews 

National  Advertising  Representatives 
I.  A.  KLEIM  J.  E.  LTTTZ 

50  East  4£nd  St.  Tower  Building 
Mew  York  City  Chicago,  111, 


president,  Nebraska  Association  of  Real¬ 
tors;  O.  H.  Zumwinkel,  Lincoln,  Neb., 
director,  Nebraska  Utilities  Information 
Bureau,  and  the  governors  of  Nebraska, 
Iowa  and  South  Dakota,  honorary. 

Mr.  Buck  appointed  R.  W.  McGinnis, 
of  the  North  Western,  C.  C,  Bradley, 
of  the  Burlington,  and  W.  H.  Murray,  of 
the  Union  Pacific,  members  of  the  com¬ 
mittee  on  transportation. 

Financing  of  the  three-day  convention, 
which  begins  here  June  12,  and  the  11- 
day  tour  of  Nebraska  and  the  Black  Hills 
which  follows,  will  be  left  to  the  execu¬ 
tive  and  finance  committees,  although 
tentative  plans  call  for  pro-rating  general 
expense  among  business  interests  and 
towns  visited. 


T  N  some  cities,  the  “leading’' 
newspaper  may  have  merely 
a  few  hundred  more  circulation 
than  it*  competitor.  The  Press 
has  40,000  more  net  paid  circu¬ 
lation  in  Pittsburgh  than  the 
other  two  evening  newspapers 
combined- — and  35,000  more  net 
paid  circulation  in  Pittsburgh 
than  the  other  two  Sunday  news¬ 
papers  combined. 

THE 

PITTSBURGH 

PRESS 

A  Scripps-H  award  Newspaper 
Ifembes'  of  the  A.  B.  0, 


GROWING  IN  IMPORTANCE 

The  Inter-Mountain  terri¬ 
tory  of  Utah,  Idaho,  Western 
Wyoming  and  Eastern  Ne¬ 
vada  is  rapidly  developing  and 
becoming  more  important  to 
the  advertiser  whose  mer¬ 
chandise  has  national  distri¬ 
bution. 

Don’t  overlook  this  rich 
section  of  the  West. 

Ztfe  ^alt  Hafte  tribune 

THE  S.  C.  BECKWITH  SPECIAL 
AGENCY 

— Sole  Eeettru  Agents — 

New  York — Chicago — Detroit 
St.  Louis — Kansas  City 
Adams 

M.  C.  MOGENSEN  A  CO.,  ING 
Pocihe  Coast  Representetivet 
San  rrsDcisce— Los  Angeles — Seattle 


CAMPAIGN. 

IT  IS  KNOWII  BY  IJJ  ACHIEVEMENTS  □ 
IN  circulatTom  building 


CtlAPLES  PaDTLOWEG 

6tiifToor>Occi«lentfl  I 

INDIANAPOLIS  IND. 
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NEW  HOME  OF  SARASOTA  (FLA.)  TIMES  FINE 
EXAMPLE  OF  SPANISH  ARCHITECTURE 


^eiicy,  working  with  the  typical  agencies  formation  and  present  them.  The  duty 
in  each  country,  it  performed  a  duty  in  of  interpreting  news  was  the  work  of 
preserving  the  peace  of  the  world,  through  special  correspondents,  there  was  how- 
bringing  information  about  one  country  to  ever  no  “unhealthy  rivalry”  between  newi 
another  and  about  one  race  to  another ;  its  agency  and  special  correspondents  and 
business  as  a  news  agency  was  not  to  each  was  the  compliment  of  the  other  in 
interpret  views  but  to  collect  facts  and  in-  the  newspaper  world. 


Supplies— Equipment' 


P^S  CONTROL 

^SafestSystemintheWcrld” 

For  large  and 
small  plants 

Cutler-Hammer  Control¬ 
lers  for  presses  of  every 
size  and  for  every  type  of 
motor-driven  machine. 

oAddress  all  communications: 

The  CUTLER- HAMMER  Mfg.  Co. 

Pionoat  Mmnufmctmrof  •/  EUctrie  Camtroi  Apparatm 

1203  St.  Paul  Avenue,  Milwaukee,  WU. 

CUTLER- HAMMER 


Don’t  Pig  Metal 

It  Wastes  Money 

Don’t  melt  yonr  metal  twice  to  am 
it  once.  Write  for  trial  offer.  Tha 
Monomelt  “Single  Melting  Syw 
tern.”  Reference,  gladly  fumiih^ 


Eliminates  the  Metal  Furnace 

The  Monomelt  Co. 

4509-19  Ravens  wood  Ave. 

Chicago  IllinoU 

World  Bldg.,  New  York  City 


A  BOVE  is  the  handsome  new  home  of 
the  Sarasota  (Fla.)  Times,  which 
was  recenlty  (Kcupied  by  that  newspaper. 

The  building  was  designed  by  New 
York  architects,  and  the  design  is  Spanish 
throughout.  The  tile  used  on  the  roof 
was  imported  from  Spain,  while  other 
tile  used  in  stairways  was  imported  from 
Tunis,.  Africa.  The  unusual  interior  of 
the  business  office  has  attracted  much  at¬ 
tention.  It  duplicates  some,  of  the  old 
business  buildings  of  the  ancient  cities  of 
Spain. 

The  building  rears  its  three  stories  of 
tan  stuccoe<l  grace  above  Seventh  street 


at  Broadway.  It  is  one  of  the  most  effi¬ 
ciently  laid  out  newspaper  plants  in  the 
state  as  well  as  one  of  the  most  beautiful 
Mechanical  equipment  installed  at  great 
expense  is  of  the  most  mcKlerii  construc¬ 
tion. 

The  upper  floor  is  devoted  to  the  edi¬ 
torial  offices  and  composing  rooms.  On 
the  next  lower  floor,  comprising  a  mez¬ 
zanine  to  the  first  floor  and  a  hanging 
fl<x)r  above  the  mailing  room,  are  located 
the  advertising  and  job  departments.  On 
the  ground  floor  are  the  business  offices 
and  the  press  room,  .\djoining  the  press 
room  is  the  mailing  room. 


G055 

^STEREOTYPING, 
.MACHiNERYi 


SIR  RODERICK  SPEAKS 
ON  CABLE  RATES 

Chairman  of  Reuter,  Say,  Establishment 
of  Competitive  Charges  Between  Lon¬ 
don  and  Canada  Would  IncreaM 
Volume  of  British  News 

By  Tclenraph  to  Editor  &  Publisher 

Montreal.  Oct.  14. — If  governments 
of  this  Dominion  and  the  United  King¬ 
dom  would  only  see  their  wa.\  to  estab¬ 
lish  a  competitive  rate  on  cables  between 
loindon  and  this  country,  you  would  have 
to  this  country  a  direct  service  for  British 
news  declared  Sir  Roderick  Jones,  chair¬ 
man  of  Reuter  News  .\gency,  in  the 
course  of  an  address  before  the  Canadian 
Oub. 

“The  establishment  of  a  competitive 
cable  rate  between  I^ndon  and  Canada 
which  would  enable  a  greater  volume  of 
British  news  to  be  brought  to  this  coun¬ 
try  direct  instead  of  by  New  York, 
would,”  stated  Sir  Roderick,  “be  a  fine 
act  of  public  policy  and  a  very  beneficial 
one  from  an  imperial  point  of  view. 

“At  present,  he  pointed  out,  it  was  an 
economic  difficulty  for  newspapers  of  Can¬ 
ada  to  get  a  larger  direct  service  for  Brit¬ 
ish  news  from  London,  Sir  Roderick  in¬ 
timated  that  the  matter  might  possibly 
come  up  at  the  Imperial  conference  which 
opens  in  Umdon  on  October  19.  He  re¬ 
ferred  to  his  past  efforts  to  have  a  com- 
ix'titive  cable  rate  established  between 
Ixindon  an;i  Canada,  and  declared  that  his 
attempts  to  have  .such  a  rate  put  into  ef¬ 
fect  would  1  e  continued  in  order  that 


Hriti.sh  news  might  be  received  in  this 
country  direct  from  London.” 

Sir  Roderick  briefly  traced  the  estab¬ 
lishment  of  Reuters  as  a  news  distributing 
agency,  over  eighty  years  ago.  In  1915, 
Reuters  had  been  reorganized  in  such  a 
manner  as  to  insure  that  for  all  time  its 
control  as  a  British  institution  would  be 
assured.  Reuters  was  connected  with  the 
principal  news  agency  in  each  country  in 
the  world  for  the  dissemination  of  news. 
In  Canada,  its  connection  was  with  the 
Canadian  Press,  which  in  his  opinion  was 
a  “fine  organization.”  While  in  the  United 
States,  Reuters  was  linked  up  with  the  .As¬ 
sociated  Press.  In  its  work  as  a  news 


Modern 

Composing  Room 
Furniture 

as  made  by  us  will  speed 
up  production  and  re¬ 
duce  costs — a  real  saving 
in  yonr  Pay  RoU.  Are 
you  interested?  If  so, 
consult  yonr  regular  deal¬ 
er  in  printers’  supplies 
or  write  ns  direct. 

Do  it  now  ! 

HAMILTON  MFG.  CO. 
TWO  RIVERS,  WIS. 


GOSS  PRINTING  PRESS  CO. 
Chic  AO  O  -  NEW  YORK  -  LONDON 


a  • 


Fastest,  most  easily  operated, 
most  accurate  and  durable  flat 
casting  box  you  can  buy.  Per- 
feedy  nalanced.  New  design  lock- 


Posidve  quick  lock-up  at  four 
points  on  box  with  one  lever 
movement.  Write  for  complete 
catalog  of  Goss  Stsreotyping 
Machinery. 


THE  GOSS  PRINTING 
PRESS  CO.,  CHICAGO 


Hoe  Patented  Duo-Cooled  Equipoise  Curved 
Casting  Mould 


“It  is  essentia]  to  Success  to  be  the  first  out 
with  the  news — and  Minutes  count." 

This.  Hot  Curvwl  CastinR  Mould  is  a  timr- 
saver,  designed  especially  for  Speed  and 
Efficiency.  Cold  Water  circulating  through  the 
stationary  I-id  and  the  concave  Side,  gives 
quick  cuoUiig  for  rapid  Casting. 

IF  ITS  A  HOF,  ITS  THE  BEST 


R.  HOE  &  CO.,  INC. 

7  South  Dearborn  Street 
CHICAGO,  ILL. 


504-520  Grand  St.,  New  York  City 

also  at  7  Water  Street 

DUNELLEN,  N.  J.  BOSTON.  HASS. 


E 
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Employment— Equipment— Services 


EDITOR  PUBLISHER 

Classified  Advertismc 
Information 
TRANSIENT  RATES 

SITUATIONS  (Cash  wikk  OrS«-) 

1  Timt  —  M  pmr 

3  Tinm  —  M  par  Ihta 
ALL  OTHER  CLASSIFICATIONS 

(Caah  with  OrSw) 

1  T^aa  —  .W  par  Uaa 

4  ThMS  —  .SS  par  Ifaw 

VVUte  ipaca  charfa  at  saaaa  rata  par  Haa  par 
hMrthMi  as  aaracS  hjr  fraauaoejr  af  haartiaa. 
Saacial  ratas  aiwtaS  far  13,  31  aaS  S2  huardoaa. 
TWa  ESltar  A  PuhUahar  reaarvaa  tha  lipht  ta 
daaaify,  eSit  ar  lajcct  aap  aSvarttaaaaaat. 

COUNT  SIX  WORM  TO  LINE 

ADVERTISING _ 

Ganaral  Proaotiea 


EMPLOYMENT 

Help  Waated 


EMPLOYMENT 

Situations  Wanted 


MECHANICAL 

Equipaaent  for  Sale 


Wauitcd  display  advertising  salesman.  Must  be  Composing  Room  Superintendent  wishes  posi-  For  Sale— Hoe  Observer  Prws,  prints  16  pages, 
able  to  create  and  sell  new  accounts  in  suburban  tion  where  efficiency  and  ability  are  desired.  7  columns,  13  ems,  23  inch  cut  off.  Now 
metropolitan  city.  Write  giving  experience,  age.  Fourteen  years  in  charge  of  one  plant,  now  in  printing  the  Bridgeport  Evening  Times  at 
"  '  ■  Bridgeport,  Conn.  Press  ts  in  excellent  con- 


meiropoiiian  city,  vv  rite  giving  experience,  age,  f  ourteen  years  in  cnarge  ot  one  plant,  now  in 
religion,  references  and  salary  now  receiving,  charge  of  composing  room  ot  morning  and 


Send  snap  shot.  Pleasant  modern  office  with  afternoon  paper.  Prefer  to  go  South  on  morn-  ditioa  and  is  economical  to  run  requiring  only 
exceptional  living  advantages.  Position  open  ing  paper,  but  intend  making  a  change,  and  on*  pressman  and  an  apprentice.  A  quick  buyer 
now.  Mt.  Clemens  Daily  Leader,  Mt.  Clemens,  would  like  tc  hear  from  manager  or  publisher  "’ay  secure  a  rare  bargain.  Press  must  be  sold 
Michigan. _  desiring  a  reliable,  permanent  man.  Can  give  once.  It  may  be  seen  in  operation  daily 


Michigan. _  desiring  a  reliable,  permanent  man.  e^n  give  at  once.  It  may  be  seen  in  operation  daily 

Wanted  reporter  for  afternoon  daily  of  high  reference.  A-991,  Editor  &  Publisher.  afternoons  at  office  of  the  Bridgeport  Times.  179 

standards.  Must  be  energetic,  resourceful,  reli-  '  '  ~  •  Fairfield  Ave.,  Bridgeport,  Conn.  ^  Cash  or 

able,  good  writer.  Prefer  man  with  some  col-  Desk  Man — Seeks  position  on  daily.  Reporting  reascmanle  terms.  Stereotyping  e<iuipment  in- 

lege  training.  Position  open  now.  Write  giving  and  rewrite  also.  Available  at  once.  Box  eluded.  Reason  for  sale  is  that  The  Times  has 

experience,  age,  education,  religion,  married  or  A-940,  Editor  &  Publisher.  press.  Phone,  wire  or  write 


single,  references  and  salary  now  receiving.  ■ 

Send  snap  shot.  Pleasant  modern  office  with  Desk  Man. — Thoroughly  competent  desk  man. 


outgrown  this  size  press.  Phone,  wire  or  write 
the  Bridgeport  Times,  Bridgeport,  Conn. 


exceptional  living  advantages.  Mt.  Clemens  with  15  years  of  experience  on  leading  dailies  Pboto-Engrmvtag  plant  for  sale.  Ideal  ^  ^ 
Daily  Leader,  Mt.  Clemens,  Michigan.  in  Eartem  cities,  desires  i^sition  where  spe^,  ***^iJr 

Wanted— Good  advertising  salesman  and  copy  accuracy  and  general  ability  in  copy  reading  26th  bt..  New  York, _ 


conhdence  of  advertisers.  State  experience,  ref-  PuhUsher. 
erences  and  salary  desired.  W.  M.  Fuller,  Ad-  ^ 
vertijing  Manager,  Truth,  Elkhart,  Indiana.  Editor^ 


PiihlUh.r  '  cost  equipment,  also  rebuilt  machinery.  Con- 

_ I _  ner,  Fendler  Branch,  A.  T.  F.  Co.,  New  York 

Editorial  situation  wanted  on  afternoon  daily.  City. 


Situations  Wanted 


Experienced  telegraph  editor  and  editorial  ~  7"T  ..  „  ,,  ;  ;  ;  ;  ~ 

writer.  Western  experience.  Box  A-970,  Editor  Goas  \Utt  for  wet  mats  fw 

&  Piihlisher  s^le  cheap.  The  Goss  Printing  Press  Co.,  153S 

_ J. -  So.  Paulina  St.,  Chicago.  Ill. 


ent  Wanted 


rsWiaatiMU  Service,  Incorporated,  Suite  10*4,  change;  Good  references.  Box  B-500,  Editor  &  *dVtpi"  ?rso  sl'ot'  on^IhiWersaf*cfesk^  "creTtM  F  •  »  W 

M41  Iraadwav.  New  York  City.  Publisher.  j  Universal  desk.  Credited  .  Equipment  Wanted 

^ - - —  - - - - - - - r-r  -r - TT— - : - v  ith  ocing  high  grade  make-up  editor.  Sixteen  _ _ 

Attention  Advertising  Manager^Tic  MvertUing  SalesniMi— Special  Page  and  Spe-  years’  experience  metropolitan  and  small  city  Kinds  of  Photo-Engraving  electrotypiag 

the  livest  plus  linage  stunt  yet  devised.  30,000  cial  Edition.  Experience.  Now  ready  to  handle  newspapers.  Can  leave  present  post  on  or  about  .tereotvnine  eouinment  wanted  We 

«tra  lines  for  Rochester  Journal  American  in  such  work,  temporary  or  permanent  basis.  Pre-  November  1.  Box  B-S02,  Editor  &  Publisher,  “""u  .(Xi  Mac^erv  Co  409  W  26th  St 

three  weeks.  t)iily  cost  to  iiewspaiier  is  pub-  fer  East.  Bex  B-S04.  Editor  &  Publisher.  -  Machinery  Lo.,  4oy  w.  2C>tli  St., 

licity  cooiieratiun.  No  commission.  No  ei^nse.  All-Round  Newspaperman;  country  metropoli-  Exceptionally  Competent  man  (29)  soon  avail- 

■o-  l,,  ..  . - .  .  - 

•  r  72  V - I»IIBKATI0»U,  PAPQ.  CFAIO- 

An  Editor  and  Nows  Executrvo  of  substantial  Address  B-5U,  care  Editor  &  Publisher.  New  York.  September  29.  1926. 

BUSINESS  OPPORTUNITIES  ^'^«^Tom  maloT  news\"aoer' f^Tea^n,  whfeh  ^ ^  . - T” -  The  Bo.nrd  of  Directora  have  declared  a  quar- 

--  ■  ■  =  reflect  no  dTscT^ft  ircapibfe  of  “rgaiTiz  ng  v  !7*"’  ‘“"‘y  dividend  of  Fifty  Cents  (.50)  a  share  on 

Endin'.  Svf  ”  recommended  by  the  Common  Stock  of  this  Company,  payable 

Brukura  staff  and  building  good  vvill.  Standards  of  Publisher  to  moderate  size  newspaper,  in  need  November  15th  ipofi  to  common  stockholders 

^ ‘’’’“rar  mi"  conscientious  able  merging.  ,Edi-  ofTeS>^\f  the  0^4  of  b^i^s 


v  ith  being  high  grade  make-up  editor.  Sixteen  ' _ 

years’  experience  metropolitan  and  small  city  aH  Kinds  of  Photo-Engraving.  clectrotypiM 
newspapers.  le^e  ^esent  post  on  or  aTOul  stereotyping  equipment  wanted.  We  pgy 

November  1.  Box  B-502.  Editor  &  Publisher.  £.33^.  Miles  Machinery  Co..  469  W.  26th  St., 

Exceptionally  Competent  man  (29)  soon  avail-  York. 

able  invites  applications  for  services  as  news  -  ^ 

or  managing  editor  moderate-sized  city.  Salary  TTJTT-nva’PTn-MST  •pawvti  roMWAtry 

must  at  least  match  local  bricklayers’  scale.  INTERNATIONA!,  PAPER  COMPANY 

.Address  B-511,  care  Editor  &  Publisher.  New  York,  September  29,  1926. 

- - :  .  ..  ..  .....  J  r  T  i  The  Bo.nrd  of  Directors  have  declared  a  quar- 


October  Bargains — Evening  and  weekly  paper  rank.  Can  eliminate  waste.  Title  tor  or  City  Editor.  Age  37,  married.  W'rite  laoa 

with  newspaper  and  job  plant  exclusive  county  means  little.  salary  must  be  commensurate  or  wire  Box  B-SIO,  Editor  &  Publisher.  ,'h 

teat  field  southwest;  earning  large  dividends  with  respcnsibihty.  References  and  detailed  - 

on  price  asked;  initial  payment  $15,000.  Very  record  preliminary  to  interview  supplied  uimn  Foremanship  in  FloridB  by  resourceful  execu- 
desirable  weekly  and  job  plant  in  New  Jersey.  proposition.  Write  A-981,  tive,  txjert  in  production  of  up-to-date  daily  at 

minimum  cost:  good  makeup,  adman  and 


desirable  weekly  and  job  plant  in  Nev 
J.  B.  Shale,  Times  Bldg.,  New  York. 


Editor  &  Publisher. 


Checks  will  be  mailed.  Transfer  books  will 
not  close. 

OWEN  SHEPHERD,  Treasurer. 


I-  II.,.-  H,;.  n,,.  lv«t  newspaper  AssUtant  Publisher,  business  manager,  adver-  operator;  Florida  references.  E.  Bentley.  97 

■  '  — _ — „  - - : -  — j  —  Thestnut  Street,  Nutiey,  New  Jersey. 


proposition  in  the  country.  Exclusive  field,  tising  manager,  of  wide  experience  and  un- 
central  west  city  of  12,000  with  business  district  beaUble  rreord  as  organizer  and  business  getter 


equal  to  average  city  of  25,000,  embracing  more  wider  field  with  greater  opportunity.  Manag^  available,  w-ith  many  years  c’lean. 

thin  100,000  population.  Ad  sales  over  $6,000  Now  employed  as  business  manager  by  Eastern  successful  work,  salary  moderate.  Handle 
a  month-  netting  $15  000  to  $20,000  a  year,  city  newspaper.  Box  B-5Q6,  Editor  &  Publisher,  every  department  or  such  as  desired.  Materially 


a  month;  netting  $15,000  to  $20,000  a  year. 
Housed  in  own  building  worth  $25,000.  Com- 


plete  for  $100,000;  what  terms  wiU_  you  require?  seeks  position  with  future  as  publisher’s  aid; 
Prop.  1390x.  The  H.  F.  Henrichs  Agency,  university  graduate  (School  of  business  ad- 
Litchfield,  111.  ministration).  Can  write,  handle  advertising: 


Newspapers  For  SaIb 


university  graduate  tischool  <ff  business  ad-  Managing  Editor  -  Competent,  experienced, 
ministration).  Can  write,  handle  advertising;  Highly  recommended  by  previous  and  present 
do  research:  understand  accounting.  Twelve  employers,  forceful  editorial  writer,  comprehen- 
years  experience  medium  and  metropolitan  sive  knowledge  of  front  office.  Unquestioned 


S-.., -e— TS-.I _ g..»  dailies.  Practical  printer  with  executive  ex-  executive  ability.  No  territorial  limitations. 

*25  00(1  Lsh^to  P'rience.  Now  employed.  Best  reterences.  Box  B-509.  Editor  &  Publisher. 

can  be  bought  OctoW  Ist^  «sh  to  anywhere.  A-995,  Editor  &  Publisher.  - - - 

handle.  Grossed  $90,000  fiscal  year  ending  Uc-  - — j— c - — - : — - — - -  . . — 

tober  1.  Long  time  lease  considered.  $35,000  Business  Manager  or  Assistant  to  Publisher, 


For  Sals-iHily  newspaper  in  California,  opportunity  in  smaller  field  where  a^licant  s 

Evening.  Town  of  15,000  High  class  resi-  rolg^Fdirr^  &  GoAny- 

dential  cemmunity  and  growing  rapidly.  Only  ^hore  A-999,  Editor  &  Publisher. - - 

paper  in  town.  Fine  substantial  property.  Up  Cir^atioo  Maiuu^  des_ires  position  with  paper 


clean  record.  Moderate  starting  salary. 
“Worker,”  A-964,  Editor  4  Publisher. 


Up  Circulatioa  Manager  desires  position  with  paper 


to  date  plant  in  fine  condition.  Good  circulation,  in  Eastern  or  Middle  States  very  gtxid  refer- 

ExceUent  future.  $85,000.  Write  Fox  B-503,  ences,  experience  in  all  lines  of  circulation  -  —  — - -  .  — — — - - - 

Editor  &  PtiHisher.  s"d  promotion.  Ready  to  start  immediately.  "““ngyMr  Mitor-tditorTal  Writer— Now 


Newspapers  Wanted 

Wanted— Weekly  and  job  plant  wanted  in 
trowing  Eastern  city.  About  $15,000.  B-50S. 

Editor  &  Publisher. 


A-997,  Editor  &  Publisher. 


Qrculation  Manager  of  proven  ability,  and 


city  of  20,000.  Desires  change  because  of 
poUti(;al  disagreement  with  management.  Good 
organizer,  leader  and  disciplinarian.  Best 
of  references  preset  and  former  employers 
as  to  ability,  habits,  personality.  Married. 
Box  A-944,  Editor  &  Publisher. 


Wanted,  Daily  Newspaper  or  controlling  inter-  Orculation  Manager  of  proven  ability,  and  Newmatwr  Wo««.n— 
est  in  same.  Intermnuntain  or  coast  region  twelve  years’  successful  management  is  seeking  nn 
preferred.  Ample  capital  to  finance,  no  objeC' 


twelve  years  successiui  management  is  seexing  jjew  York  newspapers  as  special  feature 

-riter.  and  editor,  of^w^en’s  _pa^.^pecia1J5 


tion  to  run  down  property  if  chMp.  Temporary  siring  substantial  steady  growth.  Six  years  in  interviews.  A-974.  Editor  &  Publisher 
address,  Wm.  H.  Hornibrook,  Provo,  Utah.  present  position  with  fifteen  thousand  increase  _ 


-  -  -  O",  ^  promotion  ^ows  Executive.-Long  experience  all  positions 

CIRCULATION  t"on.-  N^float^  n^rtr  rike"  c‘ha°n^::  UVa” 

-  finest  references;  and  never  a  failure  on  any  salary.  A-998.  Editor  &  Fublisher. _ 

Promotioil  and  Editorial  aaristant,  some  feature 

raik^Wlton  quick,  additionnl^-ai  -^st.  ’  Write  in  confidence  to  Box  A.996.  ^ft^'-d^aily^r' m^aT^^ityTrS 
coverage  becomes  necessary,  remember  that  our  Editor  &  Fublisber.  B-508,  Editor  &  Publisher. 


twenty  years  in  this  ooe  line  of  endesyor  is 
Toor  proof  against  experimenting.  Write  or 
wire  Pacific  Const  Grculstino  Service,  ^Bell 

Block,  Cincinnati,  Ohio. _ * 

CbTtilsHuu  BiiBders  Blair  A  Anatin,  1504  On- 
tie  Aye.,  Reading,  Penn.  Originators  of  Sales- 
wanihip  Club  Campaigns. _ 


c.Qitor  «  i-uoiisner.  Box  B  508,  Editor  &  Publisher. 

Thoroughly  Experienced  Newspaper  Man — 

Want.8  desk  position  afternoon  daily,  six  days — 
$50.  .Address  Bex  B-S07,  Editor  A  Publisher. 

aty-Triegraph-Newa  EA’tor— Now  managing  Young  Man  with  thorough  knowledge  of  cir- 
editor  small  daily.  Desires  connection  larger  culation  desires  change.  25  years  of  age. 
pajier  with  opportunity  of  promotKW.  Good  Single.  Five  years*  practical  experience  as  man- 


Don’t  Wait  Until  the  Last  Minut^A  dish  (A-  executive.  Married.  Box  A-945,  Editor  A  ager  of  circulation  department  of  newspapers  in 
ter  starting  now  will  get  the  full  benefit  of  the  Publisher.  towns  of  fifty  to  one  hundred  thousand.  Address 

Claasified  AdvCTtiBbig  Manager-thormighlT^-  Bo*  A-986,  Editor  &  Publisher, 
fibers  last  year,  ‘‘we  were  too.’’  The  .Albright  H«ire.  nn«ittnn  better  OD- _ 


China  Co.,  Box  203,  Palmyra,  N.  J.  (See  our 
*d  issue  of  10-2-26.) 

EDITORIAL 


perienced,  desires  position  offering  better  op-  - - -  ■■  ... 

portunity  for  advancement.  Writes  good  pro-  ngeysu  a  aiigs  a  * 

motional  copy,  directs  and  develops  sales  of  MECHANICAL 

contracts,  multiple  ads  and  white  space.  Un-  _ 

derstands  training  of  counter  clerks  and  tele-  =========^= 

phone  operators.  Familiar  with  bookkeeping  IT 

spstems  and  detail  work.  A  loyM  hard  worker  I5quiF*«Mt  ttor  OMlo 

who  is  qualified  to  take  charge  of  classified  de-  - - - - 

partment  on  large  newspaper.  Neat  appearing.  Job  Preeeen,  Pnpiw  Cutter*,  Wbw  Sttkehara, 
clean  habits,  college  education,  age  29,  married,  etc. — A  complete  line.  Overhauled  and  gnar- 


Equipagat  f*r  Sid* 


P .-- _  who  IS  qualified  to  take  charge  of  classified  < 

jyntuc*!*  reawirea _  partment  on  large  newspaper.  Neat  appearir 

New  Paper  Tbla  Week,  La  Prensa,  Lima,  clean  habits,  college  education,  age  29,  marrii 


etc. — A  complete  line.  Overhauled  and 


Pern.  For  sample  of  a  ’live,  alert  up-to-  Past  record  as  steady  and  consistent  producer,  anteed  ma^inea  at  bargain  prioea.  Baay 
l»te  service,  write  Graphic  Syndicate,  tnc.,  23  Best  references.  Box  B-S13,  Eklitor  &  Pub-  terms.  Hoffmann  Type  A  Engraving  Co.,  114 


Newspaper  Properties 

Bought,  Sold  and 
Appraised. 

All  negotiations 
confidential. 

PALMER,  DEWITT  & 
PALMER 

380  Madison  At*.,  N*w  T*rk 

Bniineu  Zstablisksd  la  ItM. 


CONSOLIDATION 

The  merging  of  newspaper  Intereste  It 
a  sobject  that  haa  received  special  etndy 
and  investigation  by  this  firm  for  nearly 
17  yean.  It  la  a  big  inbject  and  requires 
considerable  teohnioal  knowledge,  both  as 
to  valuation  and  operating  methods.  When 
properly  organized,  the  results  are  never 
disappointing, 

Wo  have  been  facton  in  many  important 
consolidations,  sales  and  appraisals, 

HARWELL  &  CANNON 

Times  Bldg.  New  York 


WE  CONNECT  THE  WIRES  I 


We  Have  Moved 

Into  new  and  larger  of¬ 
fices  in  Springfield’s  finest 
office  building.^  Please 
note  our  new  address: 

500.511  Security  Bldg., 

44  Vernon  Street 

FERNALD’S  EXCHANGE.  INC 

SccuniTT''aLoa.  .  Srninancto,  M*** 


City  Hail  Place,  New  York. 


E.  13th  St..  N.  Y,  aty. 
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1  DOLLAR  *  s 

ONE  DOLLAR 
WILL  BI 

PAID 

PULLERS 

FOR  EACH 

IDEA 

PUBLISHED  1 

\  N  industrial  survey  of  your  city  can 
be  used  as  the  foundation  of  a  weekly 
industrial  page,  the  advertisements  being 
sold  to  many  industrial  firms  which  can¬ 
not  be  brought  in  under  the  regular  head¬ 
ings.  A  member  of  the  reportorial  staff 
can  write  the  series  of  articles— a  good 
general  title  for  which  is  “The  Industrial 

Romance  of - ■”  The  idea  has 

been  used  successfully  on  several  dailies. 
— M.  V.  Briggs,  Duluth,  Minn. 


was  to  appear  in  the  stores  of  the  28 
merchants  who  agreed  to  participate  in 
the  contest — and  to  each  of  six  persons 
who  happened  to  be  in  the  store  he  would 
give  $1  in  cash.  All  told,  $168  was  dis¬ 
tributed. 

Six  full  pages  was  used  and  paid  for 
and  all  the  participating  merchants  turned 
an  ordinary  Wednesday  into  a  good  Sat¬ 
urday.  Total  cost  to  each  merchant  was 
$20.— J.  M.  K. 


The  Oakland  (Cal.)  Post  Enquirer,  has 
worked  up  two  full  pages  of  used  car  ad¬ 
vertising  for  the  classified  section  under 
page  headings :  “Today’s  Best  Buys  in 
Good  Used  Cars.”  Most  of  the  adver¬ 
tisements  are  in  display,  and  half  are 
single  column.  The  sale  of  a  used  car  in¬ 
volves  enough  money,  ordinarily,  to  war¬ 
rant  more  than  a  three  or  four  line  classi-. 
fied  ad. — Fremont  Kutnewsky. 


Does  advertising  pay?  An  Indiana 
newspaper  placed  a  reporter  in  a  prom¬ 
inent  drug  store  to  listen  to  the  inquiries 
of  customers.  A  total  of  100  customers 
was  so  checked.  Out  of  the  hundred,  87 
asked  for  some  advertised  article  by  its 
proper  trade  name;  four  others  “guessed” 
the  name,  and  the  remainder  just  asked 
for  the  article  in  general  and  accepted 
what  was  offered.  A  good  stunt  for  pro¬ 
motion  copy  or  feature  story. — B.  A.  'T. 


A  Paterson  newspaper  sometime  ago 
put  on  a  contest  designed  to  boost  trade 
in  one  of  the  city’s  many  shopping  sec¬ 
tions  called  “The  Mystery  Man.” 

On  a  certain  day  the  “Mystery  Man” 


If  the  advertising  solicitor  in  making 
his  daily  rounds  can  give  to  the  merchant 
some  concrete  reason  for  business  opti¬ 
mism,  he  will  be  more  likely  to  sell  space. 
Increase  of  bank  clearings  and  deposits 
are  used  effectively  by  some  solicitors. 
The  advertising  manager  of  the  Bloom¬ 
ington  (Ind.)  World  is  using  a  new  one. 
He  points  out  the  increase  in  power  con¬ 
sumption  as  an  indication  that  manufac¬ 
turers  are  busier  and  that  pay  checks  will 
be  larger.  Most  of  the  30  stone  com¬ 
panies  in  and  around  Bloomington  use 
electric  power  and  the  advertising  man¬ 
ager  can  have  ready  access  to  this  in¬ 
formation  at  the  office  of  the  Interstate 
Public  Service  Company. — Norman  J. 
Kadder,  Bloomington,  Ind. 


As  Children’s  Book  Week  will  be  held 
throughout  the  country  from  Nov.  7  to 
13th,  now  is  the  time  to  line  up  book 
stores,  stationery  stores  and  gift  shops 
for  ads.  Reading  matter  for  a  page  lay¬ 
out  of  ads  may  be  furnished  by  the  chil¬ 
dren’s  librarian  of  your  public  library. 
Five  thousand  cities  and  towns  celebrated 
this  week  last  year. — C  M.  L.,  Seattle. 


.  . . . . 

ONE  DOLLAR 

HUNCHES 

WILL  BE  PAID 
FOR  EACH 
“H  U  N  C  H” 
PUBLISHED 

CTALLED  motorists  who  are  financially 
^  embarrassed  often  leave  various  per¬ 
sonal  articles  for  deposits  in  lieu  of 
cash  at  gasoline  filling  stations.  A  Kan¬ 
sas  City  filling  station  attendant  recently 
received  a  gold  tooth  for  payment.  An 
interesting  feature  story  can  be  obtained 
in  your  city  by  interviewing  filling  station 
attendants  to  discover  strange  articles 
pawned  by  motorists  and  to  ascertain 
how  many  of  these  are  redeemed.' — 
W.  R.  A. 


Eiach  Monday  night  KMOX,  the  radio 
broadcasting  station  of  the  St.  Louis 
Globe-Democrai ,  does  honor  to  some 
town  in  the  paper’s  mythical  “49th  State.” 
An  “Etherlogue”  is  dedicated  to  it  and 
the  village  pride  is  swelled  by  having  its 
name  and  fame  heralded  throughout  the 
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nation.  Advance  advertising  invites  resi¬ 
dents  of  the  town  to  send  in  their  pref¬ 
erence  as  to  musical  selections  for  the 
program  which  is  in  addition  to  the  pro¬ 
motion  work  about  the  town.  Other 
newspapers  could  follow  suit  with  their 
broadcasting  equipment  and  tune  in  on 
free  good  will  that  will  accrue  from  it. 
— David  Resnick. 


The  first,  most  thoroughly  and  exten¬ 
sively  read  column  in  the  Lake  County 
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There’s  a  lot 
in  knowing 
how! 


NEA  Service,  Incu, 

1200  West  Third  Street 
CLEVELANEX  OHIO 


(Ind.)  Times  is  that  run  under  the  boxed 
caption,  “Did  You  Hear  That — which 
consists  of  short  hews  and  personal  items 
ranging  from  2  to  6  lines  long.  The  fea¬ 
ture,  which  runs  every  other  day  on 
page  1,  column  2,  provokes  interest  and 
is  unbeatable  in  a  paper  where  com¬ 
munity  interest  is  paramount. — A.  J. 
Mayo. 


daylight  or  sunrise  and  sunset  tiuM, 
Secure  from  the  state  fish  and  game  de¬ 
partment  a  copy  of  the  official  sunrise  aa4 
sunset  time  and  make  a  daily  feature  of 
it  during  the  hunting  season.  The  Mason  - 
City  (la.)  Globe-Gazette  is  doing  thi  j 
now. — Anton  Jeppesen. 


The  New  York  Sunday  World  has  a 
most  interesting  feature  in  a  series  of 
articles — interviews  with  leaders  in  vari¬ 
ous  lines — on  what  the  “professions”  of 
medicine,  dentistry,  advertising,  real 
estate,  etc.,  offer  a  young  man  and  woman. 
Usually  if  such  articles  are  left  to  the 
laymen  to  write  they  too  often  become 
preachments,  but  if  handled  as  an  inter¬ 
view  pertinent  points  are  brought  out, 
and  a  widespread  reader  interest  is 
aroused  both  among  younger  and  older 
readers. — L.  G.  D. 


A  Davenport  paper  made  an  excellent 
feature  out  of  the  assignment:  “Queer 
and  Unusual  Calls  for  Western  Union 
Messenger  Boys  Tax  Ingenuity  to  the 
Utmost.”  An  interview  was  obtained 
from  the  local  W.  U.  manager. — D.  A., 
Davenport,  Iowa. 
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Haunted  houses  in  early  fall  seem  eve# 
more  haunted  than  usual.  Most  of  thesefl 
have  disappeared,  but  you  will  find  it  I 
worth  a  feature  story  if  one  remau»)| 
standing  in  your  vicinity.  Halloween  ii 
drawing  near,  increasing  the  value  of  sudi 
a  story.  And  a  little  mystery  in  the  lead 
will  put  over  the  feature  with  a  big  kiAt 
— Ralph  Gibler. 


\\  ith  winter  fast  approaching  a  litti 
story  on  nature  would  not  come  amis 
Explain  scientifically  how  the  tre 
change  colors.  Also  tell  about  bir 
migrations — where  local  species 

spend  the  winter.  Here  is  a  story  tha 
is  sure  to  interest. — C.  E.  Pellissier. 


The  Cleveland  Press  is  running  a  series 
of  editorials  on  the  various  departments 
and  department  heads  that  go  to  produce 
the  daily  paper.  A  caption  such  as  “Know 
your  paper  and  the  men  who  make  it 
possible”  might  be  used.  It  causes 
greater  interest  in  the  entire  paper. — 
Thomas  McKee. 


crowd  of  football  fans  is  always 
hungry  for  football  results  from  other 
places.  .\s  a  bit  of  promotion  work 
supply  the  yell  leaders  with  the  scores 
from  your  newspaper  office  having  them 
preface  each  announcement  with, 
“Through  the  courtesy  of  (your  news¬ 
paper),  etc.”— F.  D.  H.,  Rockford,  Ill. 

In  practically  every  community  the 
duck  hunters  activities  are  governed  by 
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